Questionnaires
	Outline of method
A questionnaire is a self-report method of data collection. Questionnaires are widely used due to the fact they are economical, questions are standardised and can be written for specific purposes and participant anonymity can be assured. 

Questionnaires can be used to find out factual information (age, occupation, year of study, gender) as well as respondents feelings, beliefs, perceptions, values and attitudes (what? when? and how?). However, It is not so easy to find out why?; often open-ended questions are added if this information is required. 

Questionnaires can be closed, open-ended or a mixture of the two depending on the objectives of the research. They typically include questions to respond to or statements to react to. They can be quantitative or qualitative.
Questionnaires can be paper based or web based and can be answered in a given time (e.g during class) or during a longer period with a deadline for return. 
And remember – there are no correct questions, but there are appropriate questions. Ask yourself:
· Will this question help me to meet my research objectives?

· Will this question have the same meaning for everyone?

· Is this a question that people can answer?

· Will respondents be willing to answer this question? 



	Key concepts
Closed-ended questions provide set of response categories from which participants must choose.  These can take a number of forms including:
· Ratings scales provide a continuum of response choices (e.g strongly agree, agree, disagree, strongly disagree)
· Rankings ask respondents to indicate the importance or priority assigned to something (e.g. rank the following qualities in a lecturer: good communicator; good researcher; good listener….) 
· Checklists are a list of response categories and respondents tick one or all of the responses that apply.
· A likert scale is like a rating scale but uses a number of items designed to measure the same construct. This is necessary if a construct is abstract and not easily or simply defined (e.g citizenship).

Open-ended questions allow respondents to respond in their own words

Leading questions are phrased in such as way that they suggest answers. e.g  Do you agree that lecturers are paid too little given the long hours they work, the demands on their time and their poor working conditions?
Contingency/filter questions are questions used to filter out participants (e.g if No, go to question 5)
Pilot test  is a dry run of the questionnaire before research begins


	Key principles
· Make sure the questionnaire meets your research objectives

· Use familiar and straightforward language

· Organise the questionnaire clearly so it is easy to use

· Questions should be clear, precise and short

· Questions must not be leading 

· Avoid double negatives e.g.  Do you disagree that all lecturers should not be required to do the PG Certificate in Teaching?

· Avoid two-tier questions e.g. do you think that lecturers should have more time to do teaching and marking?

· Make sure response categories are mutually exclusive

· If you are measuring abstract constructs use multiple items (i.e. a Likert scale) or an open ended question.

· Try out (pilot) your questionnaire to find out whether it operates properly. 

· Have a clear policy for dealing with confidentiality 
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