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Much of this presentation is based on a conference paper written by Stephen Griffiths and his MBA graduate student, Howard Hin Ching Yip, then an employee at Burns Pet Nutrition (BNP) . This presentation updates but uses the core of this publication.
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SME Ethics
“Small and Medium Sized Enterprises (SMEs) are frequently misunderstood from a corporate social responsibility (CSR) perspective. Either SMEs appear to have very little written CSR policies/procedures leading to the assumption that they behave unethically; or, for SMEs with long term visions, they conduct various CSR at the expense of the company. Thus they behave ethically to achieve competitive advantage over their competitors.” (Yip, 2012) 
Therefore, the evidence of CSR in an SME may be obscure. A problem for the researcher.
The impact of CSR can be positive or negative on business performance. 
Often SME ethics fit two opposing clichés. (Adapted from Spence, 2000)
1. Short termist, opportunist enterprises who ruthlessly pursue the narrow interest of the owner, often ignoring the rights of stakeholders to make maximum profit as quickly as possible. They often are short lived. They may close down with unfulfilled orders, other debts, outstanding commitments to workers, suppliers, customers and others.
2. Due to the nature of SMEs with long term existence or planning, the nature of small business relations means close relationships are built with most stakeholders. This includes customers, workers, suppliers and even collaborative companies and rivals.  Since relationships are built, unethical behaviours become a personal unacceptable option for many SMEs. Since management systems are often informal, there may be little documentation to verify this, but observational and interview data can corroborate
Like any cliché there is truth and falsity when we look at reality. Intrinsically unethical companies may be “forced” to be ethical driven by the pressure of legislation, regulation, stakeholder influence, community pressures and internal agents within the firm. Ethical companies may be tempted to be unethical on some policies when business conditions are strained, competition intense or management changes take place within.

As with all SME research it is difficult to generalise because the sector is so large and so diverse (Gibb, 2000)



A case of an SME which has embraced CSR.

Burns Pet Nutrition (BPN), founded by Veterinarian, John Burns, who diagnosed so many dogs with health problems due to poor diet. The answer was to invent a mixed food of low protein and cereals. No conventional producer was interested in development, so he started his own business. From dog food, BPN now produces food for other animals, farms organically (producing much of its own product), uses local ingredients and labour, is a vibrant active citizen, involved in charity and educational activities.

“The owner mentioned that 'it was not part of the original business idea but decided to use it as a competitive advantage over the competitors’ e.g. ‘ethical’ brand and to use it as a unique selling point for the business'. Observation data gathered seem to suggest that rest of the management agreed to this competitive advantage being used for BPN.  The owner mentioned that 'growing realisation that good ethics is good business came from feedbacks from customers and communities that they were buying his products due to being ethical and it was something unique compared to his competitors in the same market'.” (Yip, 2012)
Accidental CSR?
Key factors emerged from the research include the critical ethical leadership role played by the SME owner, the balance between CSR and profit, and the importance of sustaining an 'ethical' brand/reputation for the business.

John Burns says he was influenced by the ideas of Ha-Joon Chang, a Cambridge University, South Korean economist, who is a critic of neoclassical unregulated capitalism.
See https://hajoonchang.net/  & Chang (2011)

John is committed to Holistic Medicine.
A form of medicine [nutrition] that considers the whole person, physically and psychologically, rather than just treating the diseased part.

His key aims are:

1. Increase the consumption of whole cereal grains so that they become the principle food in the diet.

2. Increase the proportion of fresh vegetables and fruit in the diet. Encourage home-growing for food, families and communities.

3. Eliminate refined sugar and other refined carbohydrates from the diet.

4. Decrease consumption of foods high in saturated fats such as meat and dairy products and increase use of vegetable oils

5. Introduce into the diet vegetable-quality protein-rich foods. (Fermented soya bean products – miso paste, tofu, soya sauce).

6. Introduce edible sea vegetables into the diet e.g. Laver bread, Dulse.

7. Eliminate chemicals from the diet.

8. Phase out the use of chemicals in farming.

9. Introduce educational programmes stressing the relationship between health and nutrition.

10. Decrease the dependence on drugs as symptomatic treatment of disease.

Therefore, as an SME he is focused on the organisation’s ethical risk.


The concept of « Ethical Risk » refers to unexpected negative consequences of unethical actions. A proper training about ethical risks allows the identification, mitigation and transformation of ethical risks, improving organizational efficiency and developing organizational identity. (Le Menestrel, 2020)

Some more detail

Philanthropic activity: Burns Pet Nutrition Foundation

· Local sporting and cultural activities
· Animal charities
· Educational 
· Conservation




Key factors emerged from the research include the critical ethical leadership role played by the SME owner, the balance between CSR and profit, and the importance of sustaining an 'ethical' brand/reputation for the business. As Howard and I noted the key factor in CSR adoption and sustainability was the character and commitment of the entrepreneur/owner manager.

How does it fit the theories?




· Virtue Theories
· Deontological Theories
· [bookmark: OLE_LINK10][bookmark: OLE_LINK11]Consequentialist/Utilitarianism Theories
Figure 2 shows key elements of an ethical programme within a business conducted from a survey by Arthur Andersen (2000). The survey shows that the desire to protect or improve reputation is the most common factor influencing the development of business ethics activities among major UK companies and that such activity is more common among 'heavily branded' companies (Gordon, 2000).
· [bookmark: _Toc322878311]Figure 2- Cornerstones of a Business Ethics Programme (Andersen, 2000)


Gibb (2000) highlights the cultural differences between large and small organisations CSR:
[bookmark: _Toc323650951]Table 1 - Divergence in CSR Theory for Large and Small Organization (Gibb, 2000)
	Corporate CSR
	Small Business CSR

	Who?
	Who?

	Responsible to wide range of stakeholders
	Responsible to fewer and/or different stakeholder

	Perceived responsibility to society at large
	Perceived responsibility to the local community

	Importance of shareholders
	SMEs often don’t have shareholders

	Why?
	Why?

	Protection of brand image and reputation
	Protection of customer business

	Pressure from consumers
	Pressure from business customers down the supply chain

	Shareholder pressure, the SRI movement
	Pressure from money lenders? Unaffected by SRI movement

	The business case
	Proven business case lacking

	How?
	How?

	Based on ‘corporate values’
	Based on principles of ‘owner-manager’

	Formal strategic planning for CSR
	Informally planned CSR strategies

	Emphasis on standards and indices
	Emphasis on intuition and ad hoc processes

	Key involvement for CSR professionals
	No dedicated personnel for CSR programmes

	Mitigation of risk
	Avoidance of risk

	What?
	What?

	Prominent campaigns e.g. Cause Related Marketing
	Small scale activities such as sponsorship of local football team

	Publicity linked to CSR activities
	Activities often unrecognised as CSR related


Spence (2007) describes and explains seven key characteristics that that help to understand the distinctive nature of small business organisations compared to large firms:
· SMEs are unlikely to have signed up to CSR agreements, organisations, and standards or to have codes of conduct or vision statements in place (Jenkins, 2004).
· Small businesses are usually run by individuals who both own and manage the organisation and react on an ad hoc, personal basis to social needs.
· In most small firms the person with ultimate responsibility for running the organization is also the primary owner, that is, he or she is an owner-manager. There may be other shareholders, perhaps family members or business partners, but the convergence of ownership and control of the firm means that the owner-manager acts as both the principal and the agent. 
· Small businesses are often embedded in local communities (Spence et al., 2004) although there is some argument in the literature about the extent of this (Curran et al., 2000). 
· Flexibility and a personal service are often factors on which small businesses can differentiate themselves. This is closely linked to their reputation at a local, personal level and tied to a need to act with honesty and integrity (Spence, 2004).
· A key characteristic of small business social responsibility is responding to their preferences in terms of charitable support and giving, and indeed focusing efforts on ensuring the maintenance of the livelihoods of employees, managers, and owners (Spence, 2000). The lack of formal codification of human resource management in small firms may result in poor protection for employees.
· The sector context is particularly important for small businesses, influencing the culture in relation to social responsibility (Spence, 1999). In some sectors competitors (in similar sized firms) are often seen more as industry colleagues than enemies. 
Spence & Morland (2010) discusses that 'business ethics theories and models that aim to address ethical organisational cultures, leadership and best practice are all directed at large corporation and are in most cases not suited to SMEs'. There seems to be a need for development of ethics theories and models suited to SMEs which would encourage them to be ethical and develop their current and future CSR.
[bookmark: _Ref317061584][bookmark: _Toc322878313]Figure 4 - Pyramid of Global Corporate Social Responsibility and Performance (Carroll, 2004)
Do what is required by global capitalism
Do what is required by global stakeholders
Do what is expected by global stakeholders
Do what is desired by global stakeholders
Be a good corporate citizen
Be ethical
Obey the law
Be profitable

Carroll (2004) explains the pyramid four components of global CSR:
· Economic Responsibility - Beginning with the basic building block of economic performance to be profitable as a business. 
· Legal Responsibility - At the same time, business is expected to obey the law because law is every country’s codification of acceptable and unacceptable practices. 
· Ethical Responsibility - Business also is expected to be ethical. At its most basic level, this is the obligation to do what is right, just, and fair and to avoid or minimize harm to stakeholders. 
· Philanthropic Responsibility - Business is expected to be a good corporate citizen through its philanthropy. Firms today are expected to contribute financial and human resources to the global community and to 'give back' so that the quality of life may be enhanced and sustained'.
· Tsalikis and Fritzsche (1989) state that there are two ethical standards: personal and professional, with the personal level of ethics being stricter than the professional level (since the professional level may be compromised because of the need to succeed and to meet corporate goals). Ferrell and Gresham (1985) suggest that the social learning that occurs in the work place may influence an individual’s professional ethics and perhaps situational constraints such as work versus non-work environments may affect an individual’s cognitive process in selecting moral philosophies in ethical decision making.
· [bookmark: _Toc323650953]Table 3 - Four CSR Approaches and Leadership (Tulder & Zwart, 2006)
	In-Active
	Re-Active
	Active
	Pro/Inter-Active

	'Corporate Self Responsibility'
	'Corporate Social Responsiveness'
	'Corporate Social Responsibility'
	'Corporate Societal Responsibility'

	Inside-in
	Outside-in
	Inside-out
	In/Outside-In/Out

	'doing things right'
	'don’t do things wrong'
	'doing the right things'
	'doing the right things right'

	Efficiency
	Equity/Ethics
	Effectiveness

	'trust me'
	'prove it to me'
	'involve/engage me'; 'join me'

	Economic Responsibility
[Wealth oriented]
Narrow (internal) CSR
	
	Social Responsibility
[welfare oriented]
Broad (external) CSR




The following stakeholders that were mentioned during the interviews:
· Employees
· Customers
· Owner
· Suppliers
· Communities
· Government
The owner mentioned that 'it was not part of the original business idea but decided to use it as a competitive advantage over the competitors’ e.g. ‘ethical’ brand and to use it as a unique selling point for the business'. Observation data gathered seem to suggest that rest of the management agreed to this competitive advantage being used for BPN.  The owner mentioned that 'growing realisation that good ethics is good business came from feedbacks from customers and communities that they were buying his products due to being ethical and it was something unique compared to his competitors in the same market'.

The framework of behaviour (appendix 4) demonstrates clear employee values to support the business to achieve their shared vision. The framework outlines relevant vocational skills and performance expectations to satisfy job responsibility. The framework document can be split into five sections:
· Professional Leadership
· Business Awareness
· Working Together
· Equality and Diversity
· Environment and Ethics
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Pet parents value us and we them…
· We are known and trusted – we’ve sold over 2 billion bowls of Burns pet food since 1993
· We offer a free nutrition service to all customers
· We have our own in-house charity with 10 full time staff members
· We donate profits to charity
· We offer some of the best value for money on the market
At Burns we specialise in award-winning natural pet food, championing the benefits of natural, healthy pet nutrition since 1993.
Find out in a little more detail why we’re the trusted brand of choice for thousands of pet parents worldwide…
We champion healthy pet food
It’s what’s on the inside that counts. Our products are made using simple, high quality ingredients with absolutely no nasties and for that reason we’re very affordable on cost per meal too. Find out more in What’s in Our Food.
We offer free nutrition advice
Our professional, friendly nutritionists have over 50 years of experience between them to help advise you how to feed and care for your pet with our food which is designed specifically to manage health problems in dogs, cats and rabbits.
All customers can take advantage of our free nutrition helpline where our pet nutritionists are on hand to help. There are various ways that you can connect with us, visit the Helpline page for contact details.
We give back
Corporate social responsibility is more than a marketing buzzword at Burns.  We feed thousands of rescue animals each year and have our own charity. Visit Burns Pet Rescues and Our Charity to find out more.
We offer fantastic value for money
 We don’t use mystery meats or cheap fillers in our food which means that our products are digested better, create less waste and are very economical.  Feed your pet from 42p per day. See Daily Feeding Costs.
We’re a responsible employer
We are an accredited Living Wage employer and offer an enviable list of staff benefits including generous annual leave, excellent training and development and a daily lunch.
Long story short, we think we’re the cat’s pyjamas. But don’t just take our word for it. Check out our Testimonials page for reviews straight from the horse- ahem- pet owner’s mouth.

Pet Food Awards
· Best Natural Pet Food UK Award 2020 (Pet Product and Services, Lux) – view winning page
· Burns Original won Best Dry Complete Food (Your Dog Readers Product Awards 2020)
· Most Nutritional Ethical Pet Food Brand 2019 (SME News 2019)
· Manufacturer of the Year Award (Pet Federation Award 2016)
· Burns Weight Control+ Best Specialist Dog Food (Your Dog Readers Awards 2014)
· Burns Original Won Best Dry Dog Food (Your Dog Readers Award 2014)
· Burns Penlan Farm Range won Best Wet Dog Food (Your Dog Readers Award 2014)
· Highly Commended on Burns Sensitive+ for Best Specialist Dog Food (Your Dog Readers Award 2014)
· Burns Kelties highly commended Best Dog Treat (Your Dog Readers Award 2014)

Business Awards
Welsh Business Awards 2020
· Finalists for Welsh Employer of the Year 2020
Family Business Awards 2020
· Runner up, Family Business of the Year 2020
Royal Welsh Show 2019 
· 2 bronze awards, 1 silver and 1 gold for use of woodlands as a community resource
Swansea Bay Business Awards 2018 
· Lifetime Achievement Category
· Manufacturer of the Year Category
Vale of Glamorgan Agricultural Society Awards 2018
· First prize for tomatoes, carrots and the longest runner bean (Parc y Bocs Farm)
Rural Business Awards – South Wales 2018
· Best Rural Retail Business 2018
· Taste of Carmarthenshire Awards 2018
Welsh Chamber of Commerce Business Awards 2018 – BITC
· Excellence in Community Relation
Swansea Bay Business Awards 2018 
· Living Wage Leadership award for Wales 2015
· Shortlisted for the Living Wage Champion Awards 2014
The Welsh Business Awards 2017
· Finalists for the upcoming Welsh Business Awards (South Wales Chamber of Commerce)
The Pet Industry Federation Charity of the Year Award
· Pet Industry Award Charity of the Year (2017)
11th Aug 2020
· Burns is Top Dog at the Pet Product & Services Awards
· by Burns Team Writer
· 
·    
· We’re wagging our tails with excitement here at Burns HQ, after finding out that we’ve been named as Best Natural Pet Food Brand UK!
· Lux Life Magazine Magazine announced the winners of the 2020 Pet Product & Services Awards this week and Burns was awarded the prestigious title, amongst tough competition from other high-end luxury pet food brands.
· We were delighted to be recognised for our all-natural products as this is at the heart of what we do as a company – working hard to provide tasty, healthy, natural pet food for happy, healthy pets.
· [image: ]
·  
· The award comes on the back of the first ever  Which? Magazine Consumers Association dog food brand survey which saw Burns Pet Nutrition come out on top in the poll of 2,594 members.
· Our 92% customer score meant we came first out of 24 dog food brands and beat multinational and private equity owned brands to the top spot.
· There’s more to a dog’s dinner than meets the eye, but sticking to simple, natural ingredients has always been the Burns ethos and is undisputedly the best way to ensure your pet stays in tip top health.
· It’s fantastic to receive this latest awards and know that there are so many happy pets and pet parents out there, enjoying the benefits of premium, natural food.
· [image: Burns Dog Food 1]
· 
· –– ADVERTISEMENT ––
· 
· Gone are the days when dog-owners simply grabbed the nearest can of food off the supermarket shelf.
· Today’s pooches enjoy a diet that is healthy, balanced and nutritious, and that’s how it should be.
· Burns dog food contributed to the revolution by creating a range of pet food which sought to break all the previous rules.
· Developed by a veterinary surgeon in the 1980s, the Burns range hit the public in 1993.
· Originally distributed only locally to Wales, positive publicity meant that the brand expanded to first national, and then international customers.
· They were the first pet food manufacturer to get rid of chemical preservatives, offering a natural formula that’s still a winner today.
· Aside from their commitment to high-quality dog food, Burns set up a charitable foundation in 2007, the Burns Pet Nutrition Foundation.
· Some of the profits from the sale of their pet food is channeled into this charity which improves the lives of pets and their owners.
https://woofbarkgrowl.co.uk/burns-dog-food/

Burns Dog Food Reviewed
[image: ]TheWBGTeam
Check out our guide to Burns wet and dry dog food to discover whether the all-natural formula would suit your canine.
[image: Burns Dog Food 1]

–– ADVERTISEMENT ––
Gone are the days when dog-owners simply grabbed the nearest can of food off the supermarket shelf.
Today’s pooches enjoy a diet that is healthy, balanced and nutritious, and that’s how it should be.
Burns dog food contributed to the revolution by creating a range of pet food which sought to break all the previous rules.
Developed by a veterinary surgeon in the 1980s, the Burns range hit the public in 1993.
Originally distributed only locally to Wales, positive publicity meant that the brand expanded to first national, and then international customers.
They were the first pet food manufacturer to get rid of chemical preservatives, offering a natural formula that’s still a winner today.
Aside from their commitment to high-quality dog food, Burns set up a charitable foundation in 2007, the Burns Pet Nutrition Foundation.
Some of the profits from the sale of their pet food is channeled into this charity which improves the lives of pets and their owners.
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What Range of Foods Do Burns Offer?
Burns manufacture a range of foods for lots of animals, including small pets, cats and dogs.
Their dog food range is extensive and incorporates both wet and dry food, together with treats.
They have 10 different ranges of food which are:
· Free From
· Alert
· Active
· Hypoallergenic
· Original
· Penlan Farm
· Puppy Mini
· Puppy Original
· Sensitive Dog Food
· Weight Control
Included in these ranges are food suitable for puppies, adult dogs and seniors, plus toy/small breeds and large/giant breeds.
If your dog has a particular problem, there is a Burns food to assist, with the following included in the ranges:
· Behavior
· Assistance Dog
· Grain-free dog food
· Dairy-free dog food
· Low fat dog food
· Itchy skin
· Overweight
· Molting
· Poo-eating
· Digestive upset
· Vegetarian
· Working dog
· Wheat-free
With all these needs catered for within their brands, Burns offers a complete nutrition solution for every dog. Available flavors include:
· Lamb
· Chicken
· Duck
· Egg
· Fish
· Pork
· Turkey
· Mixer
Recommended: How does Wainright’s dog food stack up against the competition?

What are the Health Benefits of Burns?
Founder John Burns set out to revolutionize the world of dog food with the launch of his brand, and he is widely credited with doing so. Burns food is known for being natural and only made with the highest quality ingredients.
Keeping the formula simple and free of any artificial ingredients means it’s suitable for dogs with sensitive stomachs.
Dogs that are prone to suffering from itchy skin, digestive upsets waxy ears, problematic anal glands and excessive molting could find their health completely transformed with Burns.
It has been kept deliberately free of all ingredients known to trigger allergies, and it contains no chemicals either.
This natural approach benefits dogs both with known allergies, and those who have low-level reactions. This together with the low-fat formula will keep your dog at a healthy weight and in tip-top condition.
Recommended Article: Don’t miss our Burns puppy food review next.
What are the Beneficial Ingredients?
All of the ingredients used by Burns are hypoallergenic which means it can be enjoyed by a greater range of dogs. The ingredients are basic and high-quality: meat meal, oats, brown rice and peas.
This simple formula has barely been changed since it was first created as it serves the canine nutritional needs in a way that’s appealing, satisfying and healthy.
The wet food is modeled on a home-cooked diet, using ingredients from the Burns’ own farm in Wales.
This “straight to the plate” mentality allows ingredients to retain their freshness and maximizes flavor, ensuring your dog will enjoy every mouthful.

Is Burns Dog Food Good Value?
One of the benefits of Burns is that only small quantities are recommended to satisfy your dog’s nutritional needs every day.
This means that a bog of dry kibble will go much further than other brands, saving you money.
The price per day, particularly of the dry food, is a fraction of what you’ll pay for other similar brands.
The wet food is a little more expensive, but it’s ethically sourced, relying on the manufacturer’s own farm and other sustainable providers.
Despite this, the wet food is still on a par with other hypoallergenic wet food, and still manages to be considerably cheaper than some.
Recommended: Is Harrington’s dog food a nutritional treat or just overhyped and overpriced?
Are There Any Negatives?
Although there are many benefits to Burns dog food, the brand has drawn some criticism for its low meat content. Filling up on grains and relying on just a few simple ingredients is a turn-off for some dogs who won’t eat the food.
Some owners also say that they find it hard to keep sufficient weight on their dogs, due to the low-fat and low-protein formula.
These negatives won’t apply to every dog; many thrive on the uncomplicated recipes which are gentle on the stomach. If your dog is a very picky eater they might not find Burns tempting enough to eat, but many other dogs gobble it up with relish.
The low-fat formula and basic recipe are simultaneously the brand’s biggest strength and weakness.
Recommended Reading: Originally, the Skinner brand focused on animal feed compounds, but when Roger Skinner, the Chairman, decided to branch into dry complete dog foods it was to take advantage of a gap in the market.

Should I Buy Burns Dog Food For My Canine?
If food which is ethical, natural and based on high-quality ingredients is important to you, Burns should be top of your list.
The Burns dog food reviews confirm the claims made by the manufacturers: this is a brand that emphasizes the importance of natural, clean ingredients.
The labeling allows you to see clearly what’s in every bag so if you pooch is a bit sensitive, you’ll know exactly what he’s eating. Hypoallergenic, it won’t trigger unwanted reactions, but this isn’t a food that’s only suitable for dogs with delicate tums.
Burns is comparable to Ava, another top-quality hypoallergenic and natural brand. However, at a fraction of the price, you’ll be saving money with Burns while still enjoying the same high quality.
The formula will benefit any pooch but if yours is a bit picky with food, try out the small bag first while you get them used to the change.
Formulated by a vet, with just a few simple, high-quality ingredients and designed to replicate a home-cooked diet, it’s a brand that’s almost impossible to find fault with.
Next: Eden Dog Food is one of the leading holistic brands on the market, manufacturing food for both cats and dogs. They are renowned for only using the very best ingredients which are 100% natural and free of chemicals.
Shop Related Products
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Burns Original Complete Dry Adult and Senior Dog Food …
£9.79£10.39
 (102)
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Burns Pet Penlan Complete Wet Dog Food Chicken Brown …
£9.99£11.94
 (169)
[image: ]
Eden Dog Food 80/20 Original Medium Kibble 12kg
£59.99
 (120)
[image: ]
Assistance Dog Please Do Not Distract Dog Lead Slip Cove…
£9.99
 (28)
Ads by Amazon 
Save0
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[bookmark: citation]Consequentialism, Animal Ethics, and the Value of Valuing.
Perrine, Timothy1 (AUTHOR) timperrine@gmail.com

Journal of Applied Philosophy. Jul2020, Vol. 37 Issue 3, p485-501. 17p.

Peter Singer argues, on consequentialist grounds, that individuals ought to be vegetarian. Many have pressed, in response, a causal impotence objection to Singer's argument: any individual person's refraining from purchasing and consuming animal products will not have an important effect on contemporary farming practices. In this article, I sketch a Singer‐inspired consequentialist argument for vegetarianism that avoids this objection. The basic idea is that, for agents who are aware of the origins of their food, continuing to consume animal products is morally bad because it leads to not appropriately disvaluing the origins of their food. That is a morally bad outcome that can be avoided by becoming vegetarian

Thoughts on Using Animals for Food.
Authors:
Grandin, Temple1 (AUTHOR) Cheryl.Miller@colostate.edu
Source:
Journal of Applied Animal Ethics Research. 2019, Vol. 1 Issue 1, p35-40. 6p.

In 1978, the first GMO was insulin. By creating a new form of life, cattle and pig slaughter was no longer required to obtain lifesaving insulin. Maybe in the distant future, raising animals for food might become obsolete. This may occur when genetic engineering methods for creating totally novel animals and plants becomes reality. Then the ethical questions would become much greater than raising livestock. Animal welfare issues on today's farms can be corrected. Environmental issues should be addressed by integrating crops with livestock and better grazing management. The best soils in the U.S. were created by grazing bison. The animals are part of the land.

英国高校食品类实验室科研伦理管理体系的研究及启示.
Alternate Title:
Study and Reflection on the Research Ethics Management System of Food Laboratories in a British University.
Language:
Chinese
Authors:
蒋晗1 jianghan825@126.com
李峥2
方结红1
黄光荣1
朱诚1
Research & Exploration in Laboratory. Oct2019, Vol. 38 Issue 10, p250-255. 6p.

Scientific researches in university food laboratories often involve the relationship between people, animals and the environment. In order to satisfy the international standards and for clear recognition and preparation for any risks inherent in the pursuit of knowledge, it is necessary to standardize the ethical management system. Recently, university food laboratories are beginning to get more attention to the management of research ethics and need to learn from the advanced experience of international laboratories. This paper introduces the ethical management system of the university food laboratories in University of Leeds, we introduce and analyze the management organization, laws and regulations, review projects and procedures, ethical requirements and training system, and put forward the enlightenment to university food laboratories in Chinanglish):Scientific researches in university food laboratories often involve the relationship between people, animals and the environment. In order to satisfy the international standards and for clear recognition and preparation for any risks inherent in the pursuit of knowledge, it is necessary to standardize the ethical management system. Recently, university food laboratories are beginning to get more attention to the management of research ethics and need to learn from the advanced experience of international laboratories. This paper introduces the ethical management system of the university food laboratories in University of Leeds, we introduce and analyze the management organization, laws and regulations, review projects and procedures, ethical requirements and training system, and put forward the enlightenment to university food laboratories in China.


The Three R's as a Framework for Considering the Ethics of Animal Assisted Interventions.
Authors:
Simonato, Martina1 (AUTHOR)
De Santis, Marta1 (AUTHOR)
Contalbrigo, Laura1 (AUTHOR) lcontalbrigo@izsvenezie.it
De Mori, Barbara2 (AUTHOR)
Ravarotto, Licia3 (AUTHOR)
Farina, Luca1 (AUTHOR)
Source:
Society & Animals. 2020, Vol. 28 Issue 4, p395-419. 25p. 

Animal assisted interventions (AAI) have seen a significant development in the last fifty years. They are based on human-animal interactions, and some scientific research is beginning to provide evidence for the benefits of these interventions. However, ethical issues, particularly from the animals' point of view, are yet to be considered properly. This article contextualizes AAI and the ethical issues concerning the animals involved. Then it outlines the potential adaptation of the Three Rs principle (replacement, reduction, refinement) to this field, considering all aspects related to animal behavior, health, and wellbeing. The analysis of the conditions for the application is accompanied by suggestions to guide research and general practice in AAI in favor of animal welfare, including assessment of the environmental conditions and competence of the professionals involved. Finally, a fourth R, Relationship, is proposed as the distinctive R for ethical AAI practice, possibly interpreted as cooperation.


The Emergence and Development of Animal Research Ethics: A Review with a Focus on Nonhuman Primates.

Arnason, Gardar1 (AUTHOR) gardar.arnason@uni-tuebingen.de
Science & Engineering Ethics. Aug2020, Vol. 26 Issue 4, p2277-2293. 17p.

The ethics of using nonhuman animals in biomedical research is usually seen as a subfield of animal ethics. In recent years, however, the ethics of animal research has increasingly become a subfield within research ethics under the term "animal research ethics". Consequently, ethical issues have become prominent that are familiar in the context of human research ethics, such as autonomy or self-determination, harms and benefits, justice, and vulnerability. After a brief overview of the development of the field and a discussion of relevant theoretical ethical frameworks, I consider two of these issues, namely autonomy and self-determination on the one hand, and harms and benefits on the other hand. My concern is with philosophical and ethical issues, rather than animal research oversight. I focus my discussion on nonhuman primates, as the most plausible nonhuman candidates for this approach. I conclude that the approach, although promising, depends strongly on the moral status of nonhuman research subjects. 



It's Splitsville: Why Animal Ethics and Environmental Ethics Are Incompatible.
Authors:
Faria, Catia1 (AUTHOR) catiaxfaria@gmail.com
Paez, Eze1 (AUTHOR)
Almiron, Núria1 (AUTHOR)
Source:
American Behavioral Scientist. Jul2019, Vol. 63 Issue 8, p1047-1060.

In this article, we claim that animal ethics and environmental ethics are incompatible ethical positions. This is because they have incompatible criteria of moral considerability and they have, at least in some cases, incompatible normative implications regarding the interests of sentient individuals. Moreover, we claim that environmentalist views lead to an insurmountable dilemma between inconsistency and implausibility and fail to properly account for the importance of wild animal suffering. From this it follows not only that (a) we can endorse one of the two views but not both at the same time but also that (b) we have overriding reasons to reject environmentalism and endorse some animal ethics view. 
Three Rs principle (in animal experimentation)
Definition:
The Three Rs principle was launched in the early 1960s by two English biologists, Russel and Burch in their book “The Principle of Humane Experimental Technique”. The 3 Rs stand for Replacement, Reduction and Refinement.
Replacement alternatives refer to methods which avoid or replace the use of animals. This includes both absolute replacements (i.e. replacing animals by computer models) and relative replacements (i.e. replacing vertebrates, with animals having a lower potential for pain perception, such as some invertebrates).
Reduction alternatives refer to any strategy that will result in fewer animals being used to obtain sufficient data to answer the research question, or in maximizing the information obtained per animal and thus potentially limiting or avoiding the subsequent use of additional animals, without compromising animal welfare.
Refinement alternatives refer to the modification of husbandry or experimental procedures to minimize pain and distress, and to enhance the welfare of an animal used in science from the time it is born until its death.
Source: GreenFacts based on the Canadian Council on Animal Care, Three Rs introduction [image: ]

People for the Ethical Treatment of Animals (PETA) https://www.peta.org/features/what-peta-really-stands-for/ 
https://www.peta.org/about-peta/faq/what-do-you-mean-by-animal-rights/#:~:text=Animal%20rights%20means%20that%20animals,cares%20about%20them%20at%20all. 
What do you mean by “animal rights”?
Animal rights means that animals deserve certain kinds of consideration—consideration of what is in their best interests, regardless of whether they are “cute,” useful to humans, or an endangered species and regardless of whether any human cares about them at all. It means recognizing that animals are not ours to use—for food, clothing, entertainment, or experimentation.

https://www.peta.org/living/animal-companions/vegetarian-cats-dogs/

Vegan cat and dog food


The Ethics of Animal Use: One Veterinarian's Perspective.
Authors:
Edling, Thomas M.1 (AUTHOR) thomasm.edling@gmail.com
Source:
Journal of Applied Animal Ethics Research. 2019, Vol. 1 Issue 1, p22-34. 13p.
Animals have been by our sides since the beginning and continue to be shaped and molded by human actions. We all started on a somewhat equal footing, but now we are not. Animals can still outperform people in every aspect of the physical world such as size, strength, speed, quickness, and eyesight. But, humans have surpassed all animals in the ability to use our thoughts, ideas and physical attributes to change the world. It is a fact that one of the major changes in the world is that humans now use animals in a variety of ways. Veterinarians are called upon to work with animals society has placed in our path and provide them with the best life possible. It is important work that must be done. We veterinarians are uniquely qualified, positioned and ethically bound to use our world changing abilities to bring animals back to the equal moral footing they deserve

Animals Are People Too: Explaining Variation in Respect for Animal Rights.
Authors:
Park, Yon Soo
Valentino, Benjamin
Source:
Human Rights Quarterly. Feb2019, Vol. 41 Issue 1, p39-65. 27p.

In this article, we empirically test explanations for variation in support for animal rights at the individual level and across the United States. We draw on a combination of national public opinion surveys and cross-sectional data on animal rights laws from the fifty US states. We find a strong connection between recognition of human rights and animal rights both at the individual attitude level and at the US state policy level. Our results demonstrate that support for animal rights strongly links to support for disadvantaged or marginalized human populations, including LGBT groups, racial minorities, undocumented immigrants, and the poor

Negative emotions, positive actions: Food safety and consumer intentions to purchase ethical food in China.
Authors:
Jin, Hui1 (AUTHOR) hester_jin@hotmail.com
Lin, Zhibin1,2 (AUTHOR) zhibin.lin@durham.ac.uk
McLeay, Fraser3 (AUTHOR) fraser.mcleay@sheffield.ac.uk
Source:
Food Quality & Preference. Oct2020, Vol. 85, pN.PAG-N.PAG. 1p.

Consumer confusion has a significant impact on negative emotions. • Negative emotions influence ethical purchase intentions. • Personal ethical obligation influences ethical purchase intentions. • Personal ethical obligation partially mediates the effect of negative emotions on ethical purchase intentions. Although ensuring food safety is still an urgent social issue in China, ethical consumption practices are relatively new, and ethical food is not widely consumed. Chinese consumers often face confusing information about a particular food product's safety and are concerned about the situation. Drawing upon stress coping theory, this study examines whether consumer confusion and negative emotions drive intentions to adopt ethical food. Data collected from a sample of 505 consumers were analyzed using structural equation modeling. The results show that consumer confusion has a significant impact on negative emotions, which in turn influence intentions to purchase ethical food products. This research advances the food preference literature by providing a new perspective on ethical consumption based on coping strategies. The findings are important for policymakers and business leaders seeking to develop and better promote safer and more ethical food programs in China.
The ethics of prioritisation and advocacy dilemmas: Bullfighting or veganism?
Authors:
Cordeiro-Rodrigues, Luis1 lccmr1984@gmail.com
Source:
South African Journal of Philosophy. Mar2020, Vol. 39 Issue 1, p63-78. 


Animal, Basta and PAN are the main advocates of animal rights in Portugal. These groups have prioritised abolishing bullfighting over other causes. It is the purpose of this article to challenge the reasons why this prioritisation was made and argue that pro-vegan campaigns should be prioritised. I argue that this prioritisation ought not to be made for a variety of reasons. Namely animal farming is the main cause of suffering; the educational argument provided is disproved by theory and empirical evidence; and it does not follow from the fact that anti-bullfighting campaigns are more likely to succeed and that pro-vegan and anti-animal farming campaigns are utopian, that the latter form of campaigning should be allocated a secondary role. My argument, therefore, is that pro-vegan campaigns are to be prioritised not only because the arguments to prioritise the abolition of bullfighting fail, but also due to the fact that there are positive reasons to support pro-vegan campaigning.
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