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Introduction: 
Group collaborative work plays a vital role in every individual’s life. This is the ability to be a group player and share your knowledge and skills to others, therefore you have the opportunity to gain more experience and achieve new skills, too. Being a good team player is a key towards your new successful carrier. 
In this supporting paper we highlighted the main information that is included in our blog and also the challenges we faced during the process of the group work.  


Company’s Background: …………..…..……(Dimitrina Petrova)

Gabrielle Coco Chanel was a woman of singular character, imagination and intelligence. These characteristics enabled her to survive a childhood of poverty and neglect, helping herself to become one of the most influential women of the century. In addition, Coco rose to the highest echelons of the society, created an empire with revolutionary style which made her name – ‘’ That is why I was born. That is why I have endured.’’ Coco once said. (Chaney,2011)
After Chanel’s death the fashion house was adopted by Carl Lagerfeld who successfully managed to keep Coco’s ‘’elements’’ with great ingenuity, perpetuating her personality to the modern audience. 
Referring to Porter’s Generic Model, Chanel uses differentiation for achieving strong competitive advantage. (Gurau,2007) For instance, the brand is well recognised with its prestigious products, therefore the quality of their products is standardised to a higher level. The organisation is focusing on the niche target market as providing unique-luxury models to all gentle women worldwide. 

Reflection: 
This semester we were involved in a group project as creating a marketing blog of a well-known company. The project itself was very pleasant and interesting as a group we chose to analyse and apply the marketing mix concept to one of the most luxury fashion brands in the world – Chanel. 
This year was filled with loads of challenges. The situation with the quick development of the Coronavirus has led us to complete isolation then followed by county’s lockdown. (BBC News, 2020). Therefore, the university offered us an alternative method of completing the semester via online classes. This was an experience that I haven’t being involved before. However, the classes were very beneficial, and the lecturers were very helpful and genuine. 
In terms of the group work, I had the pleasure to work with four amazing people. Their dedication and commitment were the motivation I needed for completing all assignments successfully. When we first started, I had an advantage that others did not – I had plenty of time to work on my projects and start with the information research a lot earlier. However, this gave me another opportunity to help my group mates with finding different sources of information that could help them improve their part of the assignment. Thankfully, I had an advantage to practice my presentation and communication skills which was very beneficial for my personal growth. If I have to choose people for my next group projects, this will definitely be the same group of people I had the chance to work with this semester. 


Products……………………………………………Petya Elchinova
Reflection…………..……………………………………………
Therefore, having established broad understanding of the products, it was a great experience to illustrate and create a blog on the Chanel Brand. We worked together as a team of five very easy and had chat meatings online to discussed all the project and give some ideas. Alternatively, it was important to acquire knowledge on the importance of mainting strong relationship with cusomers, also, provision of quality and reliable craftsmanship in the fashion industry. Though there were some difficulties in the group consistency and limited locations of the brand stores, it was an opportunity to learn and understand the fashion industry. Innovation of a style that embraces feminity has resulted to strong and  independent young women on Vogue years later. Chanel is an easily recognisable and  long existing brand.


Price                                                    Dan Fillimon………………….
Blogs makes a difference in coordination the conclusion of the brand in conjunction with that of the clients of the brand to form a more sound and sensible discernment of the brand which is considered honest to goodness within the eyes of the clients (Penn, 2020). 
The main point of creating the marketing technique required to clearly characterize our blog's or blogs purpose. I decided that the subject of web journal to be approximately over, but that's not essentially its reason. Our buyer personas are our target clients, or the bunch of individuals we point to offer to.
I asked myself "Who are my ideal customers?" and "Why do they need our product or service?”. After I answer these questions in detail, I was able to nail down our buyer persona. 
After I needed to make the foremost of my clients’ marketing money by guaranteeing each web journal gives pursuers the opportunity to do one of the taking after (Wright, 2015): 
· Interact with the company. 
· Learn more about your products/services
· Learn more about your industry
By making substance that drives peruses advance into a “funnel,” you can capitalize on your promoting budget and turn online leads into genuine prospects. One of the most important support what blogs have in the marketing company is that the blogs are very easy to repurpose. Another important help to the marketing company is that they give a clear definition of the key points about a specific thing, and they serve as an outline to future content assets like videos ads, social media campaigns, and more. 
We effectively use blogs for showcasing campaigns, and we suggest permitting our substance essayist or strategist a least of 60 days to strategize and create the posts. To maximize showcasing money, all posts ought to serve the reason of teaching our client almost the item, industry, and company in an educational (not sales-oriented) way.


Marketing mix of any organisation is incomplete without defining a strategy related to its pricing model. Pricing helps in categorising the offering in the minds of the target audiences further giving it the right frame of reference for channelling its marketing efforts. Companies follow various pricing strategies depending on the their offering like the fast-moving consumer good companies adopt the Cost-plus strategy wherein they just simply add the costs incurred in making the product and add a mark-up, while companies selling electronic appliances might resort to the competitive strategy. However, a company like Chanel adopts a pricing strategy which aims at putting a price to the “value” it adds to the purchaser’s life- which is priceless. It thus follows the strategy called as Value-based pricing which essentially is based on the worth the customer associates to the offering- across the length and breadth, including perfumes, accessories, apparel.

Reflection


Place                                                   Marina Stefanovska…………
Reflection:
The Chanel company specialize in provision in high-end luxurious fashion such as accessories, brandy clothes, luxurious products, beauty products, and fragrances such as perfumes.
Chanel stores are located in the vibrant street in luxurious cities. The company has distribution stores located across France’s major cities and the popular world countries such as Italy, United States, United Kingdom, Netherlands, South Korea, Germany, Puerto Rico, Australia, among other countries (Chanel, 2020). Company has more than 310 boutique stores strategically located in wealthy communities in Europe, Asia, Oceania, and America (Chanel, 2020). The Chanel Company utilizes both direct and indirect distribution strategies for its lucrative products and services (Jurše & Jager, 2017)

The part of the marketing mix that we were assigned was to focus on the critical roles of place in facilitating the distribution process of the Chanel company products (Steenkamp, 2017).  To facilitate this, we commenced with the research from various journals, website articles, and academic documents from google scholars to aid in researching on distribution strategies. After a thorough study, we opted to employ both direct and indirect distribution methods to gather and enjoy benefits associated with each of them. We identified that the incorporation of these channels would be more beneficial as compared to adopting only one method. The critical concept in ensuring the success of any distribution channel was to denote the place, and the target market of the products and key contacts. It would be very critical in facilitating ease of access to our products at costumers' convenience. [image: ]
Chanel Code Coco, $106,329


The process of coming up with the blog was quite a pleasant experience. The research shed light and increased our knowledge of how various marketing concepts are applied in business operations. The strategy of influencing the prices of commodities to attain luxurious standards has been discovered. For instance, the Chanel distribution stores are located in a wealthy neighbourhood and cities, and there is a limited production of quality products (Chrono24.com, n.d.). 
The research process as well had some negative experiences and challenges. The actual website of the Chanel company was challenging to use, and critical information about their distribution channels was unavailable or required one to sign into access prices. Generally, the experience was excellent during the research process. 


Promotion                                           Ivanka Nikolova……………...
Reflection…………..……………………….………………….
The start of the new term in February was very exciting. Learning all new subjects and meeting new colleagues( as the groups changed) and lectures. Part of one of our assignments we had to choose a group and a topic. We have discussed amongst ourselves about the company, and Chanel was the winner. Chanel is a company famous for selling luxury products and immaculate reputation. The group( Dimmi, Dan, Petya, Marina and me) accepted the challenge and started researching about the topic. We had to face the most challenging time during our lifetime Covid19. The pandemic affected our communication as much as not be able to see each other and discuss face to face, which makes a big difference when it comes to working as a group and deciding on the content. The pandemic has redefined the whole learning experience (Delloitte,2020)
Personally, the topic of Chanel was a challenging experience. I was very excited to write about the marketing strategy and promotions though. Chanel is a company with a long history and rapidly changed through the years but kept its traditional image. Chanel has a very interesting promotional strategy. I have managed to reaserch and find intresting facts about the Chanel promotions and company history.One of the company meassage is that they are creating a products with the soul(Marber&Wellen,2007) .Every member of the group was accommodating and did as much to help. Hopefully, our next project will be complete in person, not on Facetime.


Conclusion…………………………………….………………………
Chanel is a company with a long history and bright future. They are the pioneer in the fashion industry with impeccable brand presence. To research and find facts about Chanel was a luxury experience with a touch of elegance.
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