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Introduction
Hotels play an important role in facilitating interactions between people of different cultural origins now that international travel is more feasible than ever (Xu, 2019). However, cultural misunderstandings may arise as a result of this diversity. Working as Front of House at Diversity Hotel and Spa London, I've seen how these miscommunications can happen and learned the value of honing specific abilities and altering my conduct to avoid similar situations. at this paper, I will analyse the factors that contribute to cultural misunderstandings at a hotel, and then describe the knowledge, attitudes, and practices that are needed to provide accommodations for all guests.
Understanding the Root Causes
There are many potential causes of cultural confusion in a hotel, but one of the most fundamental problems is the obvious disparities in habits, traditions, and communication styles among distinct cultural groups (Mayer, Davis and Schoorman, 2020). These differences might lead to misunderstandings and even hostility. Take the case of a Spanish visitor to our hotel, for instance. A firm handshake is the norm in my culture, but a peck on each cheek is the standard greeting in Spain. When I offered my hand for a handshake, the Spanish visitor kissed it, which was obviously inappropriate.
Skills and Behavioural Changes
Cultural Sensitivity Training: Staff members at the hotel's front desk should undertake cultural sensitivity training so that they can better accommodate the needs of customers from a wide range of cultural backgrounds. Recognizing and appreciating these distinctions should be emphasized throughout this training for me
Active Listening: The ability to listen attentively is one of the most important skills I can develop (Cheung, 2016). It is crucial to pay attention to guests' nonverbal signs and replies when dealing with them. This allows me to tailor our approach to their preferred method of communication and respect their cultural norms.
Adaptability: I should be able to adjust my demeanour and method of communication dependent on the guest's culture. If a guest from Spain is expected, for example, hosts should avoid handshakes and be prepared to reply to a kiss on both cheeks as a sign of respect for the visitor's culture.
Research and Preparation: I should make an effort to learn about diverse cultures before interacting with visitors from those nations (Cheung, 2016). This includes studying how to properly welcome people in their language and culture. This preventative measure aids in foreseeing and averting such misunderstandings.
Apologize and Learn: When a cultural misunderstanding arises, it is important to apologize and reflect on what went wrong. Apologies should be made politely and one's intentions should be explained. I should show respect and dedication to creating a welcoming environment by actively seeking to understand and meet the cultural expectations of my guests.
Conclusion
Misunderstandings of customers from different cultures are not uncommon in the hotel industry. However, if dealt with tactfully and politely, I need not detract from the enjoyment of the guests (Shulman, 2021). It is our duty as Front of House staff to ensure that all guests, regardless of their ethnicity or nationality, feel welcome and at home. By developing these competencies and altering our habits, we can provide our guests with a stay they won't soon forget.
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