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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: - How quickly and easily does the website load? The website load as quickly as possible and it is easy to navigate. 



	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The webpage doesn’t have so many sub-pages, the sub page are links to customers interest, it is easy for prospective customers to navigate the page.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, customer can make bookings via the webpage, all the customer needs to do is to select the book a service column on the website.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: The navigation section needs to improve, there are some services that might be confusing to the client’s section like Regular, Domestic and one 0ff, it might be beneficial if they grouped and need to input upfront estimate costing tools so the customer can know their respective estimated prices.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: It is visual appealing, high quality photos, it is friendly, simplicity, directness and there is no difference in the appearance on the mobile phone and the computer.


	Question 2b - How does the website use imagery, video and colour? 


	Answer: The images are of high quality, they didn’t have videos, but the colour combinations  are great.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The website doesn’t have a question section, rather it has a section where you can request for quote which can be used to make enquiry and also know the cost of cleaning services.


	Question 2d – How effective are the social media links on the website?


	Answer: The social media links are effective; they automatically direct you to their social media pages which can be easily navigated


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: There is high trust and professionalism, when customer pays for the services, you get the exact quality of services and professionalism that you paid for.


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: There is segment for reviews which I believe they are up to date 2 months ago and in accordance with the review they have an excellent rating of 4.91/5.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: Their services are top class professionals and high quality; I can use the company service and also recommend to a friend.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: The pricing clarity may make the customers to think whether they are getting the right values of service and will make them to compare prices with competitors


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Cleaning service in London 

	
	2. Deep cleaning service London

	
	3. End of tenancy cleaning London

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes, in some search on google it comes out in top ten but some it didn’t come out in top ten


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Certainly, it is relevant in modern business in United Kingdom particularly in the area of digital accessibility, professional standards and support for the property sector.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: To enhance the effectiveness and competitive of cleaners of London website, several improvements are recommended. Firstly, the introduction of eco-friendly cleaning options and the use of sustainable materials would align the company with modern UK business values that emphasize environmental responsibility. A dedicated corporate cleaning solutions page should also be created to attract business clients and demonstrate expertise in servicing offices and commercial spaces. Improving site navigation by grouping related services under clear categories will make the website more user- friendly and enhance accessibility. Additionally implement a transparent price estimators would build trust by allowing customer to view estimated costs before booking. Showcasing the company’s staff and values -including training, professionalism, and fair employment practices would humanize the brand and strengthen its ethical appeal. Enhancing mobile responsiveness’ and page speed is equally essential to meet current digital expectations and improve overall usability. Finally integrating visual testimonials or videos can effectively display service quality and customer satisfaction, increasing perceived value. Collectively, these enhancements would improve user experience, boost customer trust and position Cleaners of London as a modern, sustainable and customer- focused cleaning service provider within the UK market.
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