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Other Technology Available

> Computerized table management system

> Electronic bulletin board

B wercome

> Kiosks

> Wi-Fi control room facilities
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Henna na Hotel, Tokyo

[=

Check-in Robots: At the front desk, robots efficiently handle check-in procedures, reducing wait times and
adding a touch of novelty to the guest experience.

Room Service Robots: Henn na Hotel employs robots to deliver amenities and meals directly to guest
rooms, creating a memorable and entertaining service experience.

Smart Room Technolos

2 Guests can control room settings using voice commands, allowing for a hands-
free and intitive experience

Automated Amenities: Smart systems adjust lighting, climate, and entertainment based on guest
preferences, ensuring a seamless and customized stay

Enhancing guest engagement: The robots are designed not only to perform tasks but also to engage with
guests, creating a friendly and futuristic atmosphere.
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*
 Continued integration of AT for personalized recommendations and
enhanced guest services.
= Expansion of robotics and automation to further streamline hotel
6 operations.
*
+ Guest Engagement Increased through personalized experiences,
showcasing the importance of technology in enhancing guest satisfaction.
= Operational Efficiency with technology integration, proving the
7 efficiency gains and cost-effectiveness of innovative solutions.
L = + Importance of agility in technology adoption, highlighting the need to
i stay current with emerging trends and adapt quickly. H
— + Utilize QR codes for menus, information, and services to enhance
6 convenience and reduce the need for physical printed materials
*
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*
10
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Topics Covered:

» Introduction

> Overview of Literature

> Application to the hotel and hospitality sector

> Robot Hotel “Henn Na Hotel”, Tokyo

> Evaluate future policy and management options for dealing with this issue
> Conclusion

> References List.
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Introduction

The present era of digitization, where the
continuous invention of modernized technologies
and advanced innovation has been found to
revolutionize different industries and various
departments related to those industries, it has been
noted that the important business sectors such as
the hotel and hospitality industries are feeling
eager to incorporate such  contemporary
technologies after witnessing their effectiveness in
- the improvement of business performance and
w customer satisfaction (Flori¢i¢, 2020).
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Overview of literature

The SWOT Analysis of Marketing Automation

I S N S

Market automation helps its user to become Excessive dependence on technologies can lead to
expert enough in this field to attain measurable cybersecurity risks. (Bata et al. 2018)
results (Ameen et al. 2020)

Marketing automation can offer customized The adoption of marketing automation focuses on

marketing services and features. (Chintalapati and clients who are already established and possess

Pandey, 2022) high-volume conversion rates, which causes bias
(Berghofer et al. 2018)

Service robots with Al can create an environment Consumers response to service robots is less
with positive consumer responses (Kim et al., comfortable than human interaction (Doorn et al.,
2022) 2017)
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The SWOT Analysis of Marketing Automation

The marketing automation tends to improve the
effectiveness and efficiency of the marketing
processes (Silva et al. 2023)

The tools of marketing automation are
continuously improving and significantly increase
people’s behaviours in post -pandemic travel
(Beltis. 2021)

The collaboration of data analytics in marketing
automation is constantly evolving  marketing
strategies to help hotels become advanced in
competition (Huang and Rust, 2022)

English (United Kingdom) % Accessibility: Investigate

The rise of the marketing automation has created a
high volume of competition for the hotels (Mero et
al. 2020)

The adoption of marketing automation focuses on
clients who are already established and possess
high-volume conversion rates, which causes bias
(Berghofer et al. 2018)

The rising and ever-changing regulatory
environment around data privacy can pose a threat
to the hotels that are unable to comply with these
regulations and law (Codo, 2018)
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Technology Applications in Hotel and Hospitality

User-friendly online booking platforms
Smart Room Technology

Mobile Check-In and Keyless Entry
Artificial Intelligence (AT) and Chatbots
Segmentation and Targeting

Email Campaigns and Personalization
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Social Media Integration
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