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[bookmark: _Toc85780377]Introduction
A business organisation must have to reach the customers for the purpose of making sure that the customer knows about the product and service of the business and increasing the sales of the business. The marketing function of a business does this task. The aim of this essay is to analyse the benefits of marketing, effective marketing process and the role which marketing mic played to an organisation. Here, a definition of marketing will be provided at first so that an effective understanding of the topic can be developed. Then the benefits of marketing to an organisation will be analysed which is one of the objectives of the essay. After that, the roles which marketing played in an organisation will be analysed so that how marketing works can be realised. The role of the marketing mix in an organisation will be analysed as well. This will also analyse the marketing process because that is one of the most important aspects in terms of conducting marketing in an effective manner. All of these will be effective in terms of developing an effective understanding of marketing. 
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CIM define marketing as “the management process which is responsible for identification, anticipation and satisfying the requirements of customers profitably” (Cateora, Gilly and Graham, 2016). AMA define marketing as the set of activity, institutions and process for the purpose of creating, communicating, and exchanging offerings to the customers that have value (Kotler and Armstrong, 2018). The main difference between the two definitions is CIM is focusing on reaching the customer but AMA is focusing on creating value.  From this, it can be seen that marketing is the task of reaching the customers of the business and making sure that the customer is satisfied. In marketing understanding, the needs of the customers are one of the most important aspects. For example, in this pandemic digital marketing has been preferred as the method of promotion. That means it is the needs of the customers. The business which will be able to focus on that will be able to achieve success in the market. 
Knowing about the benefits of marketing is important in terms of making sure that the reason for using marketing has been understood. Marketing is effective in terms of helping an organisation to understand the marketplace in the 21st century (Brassington and Pettitt, 2013). For example, the needs and demands of the customers have been changed because of the pandemic and marketing helps to understand that so that the business can offer service based on that. Marketing is important to provide direction to the business about what needs to be done. The marketing process has a direct relationship with the customer and for that this can direct an organisation about how the business can make sure that the customers are happy. Understanding the needs and wants of customers is one of the most important benefits of marketing because the success of a business depends on that. For example, now most of the customer in the retail industry wants to have online service. That means, retail business can ensure success by focusing on online business and a business might not be able to understand that without marketing (Chae and Hill, 2020). Developing a profitable relationship with the customer is an important aspect of marketing and this can be done through promotion. Helping to monitory the strategic decision making is another important aspect of marketing. All of these are the benefits of marketing that need to be understood by access to marketing. 
Knowing about the functions of marketing is important to know what task marketing does. There are seven functions of marketing. Those are distribution, financing, selling, promotion, marketing research, product management and pricing. Distribution is related to the process of how the business will deliver the product and service of the business to the customers (Baines, Fill and Rosengren, 2017). Financing is related to making sure that the business has the required money to conduct the marketing process. Market research has been done for understanding the needs of the customers in the market. Determination of the price of a product and service is among the most important task of marketing. Product/service management is related to ensuring the quality of the product and service. Providing information to the customers of an organisation is promotion and selling is the process of making sure that the business is profitable. 
The action which a business takes to promote the product and service of a business are known as the marketing mix (Dominici, 2017). This is among the oldest marketing technique which a business. The elements of the marketing mix include the product, price, place and promotion. Later another three elements have been added which are people, process and physical evidence. The main role of the marketing mix in an organisation is that it will be helpful to promote the product and service of the business in such a way that will be helpful to win a place in the mind of the customer. That will motivate the customers to buy or choose the product and service of the business over the product and service of other businesses (Pulido Polo, 2018). For example, social media marketing has become an effective way to promote the product and service of a business and a marketing mix will be helpful to use that tool. The marketing mix will also ensure that the product and service which the business is offering is based perfect in all the aspect. That means it ensures that the quality of the product which has been offered is effective, the proper price has been set, an effective way has been found out to reach the customers and promote the product and service in a way that the customers will be attracted (Kotler and Armstrong, 2018). These are the roles of marketing which is important in terms of making sure that the business will achieve success. 
The marketing process is the way in which a business can ensure the effectiveness of marketing and achieve the aim. There are five steps which of the marketing process and each of the steps are important in terms of ensuring the success of the business. The first step of the process is situation analysis. Situational is the process of analysing the external and internal factors that can affect a business. This is important because it is related to the decision making process. The tools which can be used for situational analysis includes SWOT and PESTLE (Crane, Kerin and Rudelius, 2017). This will be helpful to analyse the needs and wants of the customers as well. After that, the objective of marketing needs to be developed because it will be the guide that an organisation will follow in terms of marketing. 
The third step is strategy making. Determination of the process in which a business will try to achieve its objectives is strategy making. This is one of the most important aspects of marketing because without effective marketing the whole process will fall down (Yang and Gabrielsson, 2017). The strategy will be effective to make sure that the business was able to reach the customers with effectiveness. The use of Porter’s competitive strategies is one of the most effective ways in which a business can focus on the needs and wants of its customers. A marketing mix can also be used for this purpose. After the strategy has been made it has to be implemented in the fourth stage of the marketing process. The effectiveness of implementation will determine whether an organisation will achieve success in marketing or not (Cateora, Gilly and Graham, 2016). The last step of marketing controls. This is related to checking whether the marketing task is going according to the plan or not. Solving problem with the process is also part of the control. These are the process of marketing which is important to ensure the success of a business. 
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Effective marketing can help an organisation to understand the marketplace, direct the organisation to the right way, to understand what the customers’ needs and help to develop an effective relationship with the customers. In common trend in marketing has become a focus on the needs of the customer by making sure that digital marketing has been used. The importance of this has been increased because of the pandemic as traditional marketing seems ineffective and for that this trend has been started. In the future, marketing must have to be more focused on digital marketing and that will be effective to make sure that a business will be able to achieve success. Technology, the change in the business environment and the change in customer preference are the forces that are affecting the marketing functions. The effectiveness of the marketing process will ensure that the business will be able to conduct its marketing in effective ways which is helpful to achieve the goals of an organisation.  
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