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As the organizations are spreading their boundaries of business, new strategies need to
be taken as well as responsibilities. Proper application of these responsibilities can lead
an organization to create sustainability and competitive advantage in the market.
Corporate social responsibility is such a set of responsibilities that organizations are
considering as a part of creating a competitive advantage because its application and
features are supportive enough to lead the industry so far. Through this report, CSR and
sustainability will be evaluated with examples for a better understanding of the need for
these practices. To conduct this, a different framework has been used here to draw the
picture of CSR. Here, this report has been prepared in the context of Hilton Hotels for a
better understanding of the need for CSR and sustainability.
In the modern business landscape, corporate social responsibility (CSR) is essential for
ensuring that organisations like Hilton Hotels not only prosper financially but also
positively impact society and the environment (Javaid, 2021). The importance of CSR in
the workplace in the context of Hilton, a leader in the worldwide hospitality sector,
cannot be drained. It helps to ensure sustainability in a number of ways.
CSR programmes at work promote environmental sustainability in the first place. Due to
its energy, water, and trash creation, Hilton, like many other hotel businesses, has a
large environmental impact. Hilton is encouraged by CSR to adopt sustainable practices
such as water and energy-saving practices, trash management plans, and energy-
efficient lighting and appliances. This proves that ethical business practices can
correspond with economic goals because it reduce both the environmental impact and
costs (Jamali and Mirshak, 2020). Additionally, Hilton & CSR promotes community
involvement and employee welfare in order to maintain social sustainability. Employee
development programmes, fair labour practises, and inclusion and diversity initiatives
are frequently included in CSR activities at Hilton because they are the company & most
valuable resource (Annabeth Aagaard, 2019). Hilton promotes a positive workplace
culture, improves employee satisfaction, and recruits top talent by placing a high priority
on these factors, all of which are necessary for long-term success. Additionally, Hilton &
participation in neighbourhood projects, such as youth job training and educational


programmes, demonstrates a dedication to social responsibility and maintains positive
relationships with the communities in where they operate (Javaid, 2021).
The commitment of Hilton to CSR includes ethical and responsible procurement.
Consumers who care about sustainability are increasingly looking for goods and
services that reflect their ideals (Collier and Esteban, 2020). Visitors who want to reduce
their environmental impact are attracted to Hilton & attempts to source ethically,
including locally and by decreasing the use of single-use plastics. Hilton & CSR
initiatives not only appeal to its stakeholders but also improve the company &
reputation. 
The circular economy and corporate social responsibility (CSR) are interconnected
ideas with similar objectives. While the circular economy encourages the
environmentally friendly utilisation of resources and the elimination of waste, CSR
emphasises a company & moral and responsible behaviour, including its influence on
society and the environment. CSR frequently serves as an objective for firms to include
sustainability and circularity into their operations, which is how the connection between
CSR and the circular economy is formed (Hopkins, 2020). Companies are more likely to
adopt circular economy practises, such as reducing waste, resource optimisation,
ethical sourcing, and an emphasis on sustainability, if they embrace CSR. CSR and the
circular economy work together to make corporate practices more environmentally
conscious, sustainable, and ethical, which is good for both businesses and the
environment (Javaid, 2021). In the context of Hilton, CSR would involve a dedication to
sustainable practices, such as lowering trash production, employing eco-friendly
products in hotel operations, and decreasing energy and water usage. The ideas of the
ecological economy, where supplies are saved and waste is reduced, are strongly
related to these sustainable practices.
Hilton can put circular economy concepts into practice by encouraging recycling and
decreasing trash. For instance, they can reduce the amount of single-use plastics in
their lodgings, promote recycling among visitors, or even repurpose some goods. This
adds to the &quot;reduce, reuse, and recycle & quot; concepts of the circular economy while also
reducing waste (Idowu and Walter Leal Filho, 2019). Local procurement of materials


and goods is prioritised in the circular economy. By purchasing food, furnishings, and
other products locally, Hilton can implement CSR programmes that aid the local
communities. This improves local economies as well as the ecological effects of
transportation (Ward et al., 2022). CSR includes significantly increased energy
conservation in hotel operations. Hilton can spend money on energy-efficient products
and procedures like smart thermostats, LED lighting, and renewable energy resources.
These actions support the circular economy & objective of lowering resource use and
waste (Javaid, 2021). Hilton can encourage innovation and work in partnership with
businesses and suppliers who uphold similar ideals in order to successfully combine
CSR and the circular economy. Together, they can create new approaches and
technologies that improve circularity and sustainability. Hilton Hotels can use CSR as a
tool to integrate the circular economy into their operations. Hilton can show its
dedication to environmental and social responsibility and support the circular economy
by implementing sustainable practices, cutting waste, interacting with local people, and
eco-friendly supply chain (Idowu and Walter Leal Filho, 2019). This strategy not only
improves the environment, but it can also improve the company & reputation and attract
customers who are socially concerned.
The use of the Triple Bottom Line (TBL) framework by Hilton Hotels demonstrates the
Company & dedication to ethical and sustainable business practices. The TBL is a
comprehensive strategy to evaluate the success of an organisation beyond only
financial measurements, including three pillars: People, Planet, and Profit (Badan and
Bhatt, 2021). Hilton successfully uses the TBL framework in the following ways:
Hilton strongly emphasises social sustainability (Badan and Bhatt, 2021). The business
makes investments in its workers by encouraging inclusion and diversity, providing
training and development opportunities, and providing fair labour practices (Bogetic,
Antic and Lekic., 2022). Hilton & programmes for team members and community
engagement show that they care about the welfare of their workers and the areas where
they do business.
Hilton &TBL strategy places a strong emphasis on environmental sustainability. The
corporation has established high standards for lowering trash production and its carbon

footprint (Turner, 2020). Additionally, Hilton is actively involved in conservation
initiatives, such as waste minimization techniques, sustainable sourcing methods, and
energy- and water-saving measures. Their collaboration with the World Wildlife Fund for
a sustainable seafood programme serves as an illustration of their commitment to
environmental protection (Bogetic et al., 2022).
Hilton emphasises the well-being of people and the environment, but it also
understands the value of profitability (Badan and Bhatt, 2021). The business is aware
that long-term sustainability depends on financial performance. Hilton frequently
reduces operating expenses through the use of eco-friendly procedures, increasing
profitability. Additionally, their dedication to ethical purchasing and sustainable business
practises is in line with consumers & goals for companies that are socially and
environmentally responsible, which strengthens their competitive edge.
In addition to evaluating the TBL framework & effects in these three areas, Hilton is also
looking for methods to make these three areas function in concert with one another. By
doing this, Hilton not only maintains moral and environmentally friendly corporate
principles but also makes sure that these principles support the company & long-term
expansion and stability (Bogetic, Antic and Lekic., 2022). By proving that it is feasible to
balance the needs of people, the planet, and business for a more sustainable and
responsible future, this strategy not only helps Hilton & stakeholders but also serves as
an example for the whole hospitality sector.
Carroll & Pyramid of Corporate Social Responsibility (CSR), a four-tiered framework that
explains a company &

 responsibilities in economic, legal, ethical, and charitable
dimensions, is successfully applied by Hilton Hotels.
The economic responsibility is the foundation of the pyramid, and Hilton upholds this
duty by offering excellent products and services, supporting the community & economy,
and making money for all parties involved. The sustainability of Hilton and its capacity to
carry out additional CSR duties depend on the company & financial success (Jones and
Comfort, 2019). As it moves up the pyramid, Hilton upholds legal obligations by making
sure that all local, national, and global rules and regulations are strictly followed. This


reinforces the company & dedication to ethical business practises by observing labour
rules, safety requirements, and environmental legislation (Carbone and Massé, 2020).
By integrating environmental efforts into its business practices, Hilton shows that it
takes its ethical obligations seriously. This covers ethical purchasing, energy efficiency,
and waste reduction. Hilton &dedication to environmental sustainability fits with cultural
norms and minimises its impact on the environment (Gooroochurn and Sugiyarto,
2022). In terms of philanthropy, Hilton actively participates in municipal and charitable
efforts. The commitment of Hilton to giving back to the communities they serve is
exemplified by initiatives like Travel with Purpose, which targets education and
economic growth. In conclusion, by addressing its financial, legal, ethical, and charitable
responsibilities, Hilton Hotels successfully runs Carroll &Pyramid of CSR. This all-
encompassing strategy not only showcases Hilton&#39;s dedication to ethical business
practises, but also aids in developing stakeholder trust and enhancing its standing as a
socially and environmentally concerned brand in the fiercely competitive hospitality
sector.
As an industry pioneer, Hilton Hotels understands the relevance of environmental,
social, and economic sustainability. These tenets form the basis of Hilton & all-encompassing sustainability strategy, guaranteeing the company & commitment to
ethical business practices and its ability to make a beneficial impact on the communities
and surroundings in which it operates (Jones and Comfort, 2019). First and foremost,
Hilton is committed to environmental responsibility (Inkson and Minnaert, 2018). The
company has implemented numerous eco-friendly practices with the express goal of
lowering its environmental impact. Lighting, HVAC, water, and waste reduction activities
that use less energy all fall under this category. To decrease its influence on the
environment, Hilton has set lofty targets for cutting down on carbon emissions and the
use of water. Second, Hilton is committed to social sustainability because it
acknowledges the importance of its employees and the local areas in which its hotels
are located to the company & overall performance. Employees are valued through the
Company & dedication to initiatives promoting inclusion and diversity, training and
education opportunities, and fair labour practises (Tunio et al., 2022). Third, Hilton &
responsible business practises assure long-term success while also protecting the


environment and helping local communities. Power and resource efficiency strategies
lower costs, making sustainable practices financially advantageous (Solway, 2022).
Consumers are increasingly looking for goods and services from ethical and eco-
conscious companies, therefore Hilton & dedication to ethical procurement and
sustainable supply chains is in line with the company & financial goals.
The goal of this report has been achieved through the effective evaluation on the CSR
and sustainability. Hilton hotel is performing well in the UK market with the help of CSR
which is considered as one of the newest tool to create competitive advantage so far.
Different aspects of CSR are evaluated and found the performance of Hilton hotel which
is satisfactory in the after Covid-19 period so far.
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