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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website loaded quickly and smoothly, with optimized performance for a seamless user experience. the home page typically loads within 2-3 seconds. I have noticed that the website does not come up on the first two or three searches; it comes on the first page after the top three and four sites. The mobile access is strong however, minor delays may occur due to slow connectivity but overall the website prioritizes its speed without waiting time.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: suitedcars.com contains many subpages like home, gallery, services, FAQs, and contact. There is a clear menu bar that organizes key categories, while the search filters help users to refine their choices. The homepage directs visitors to popular sections and footer links to additional resources. Prospective customers can easily explore without confusion, thanks to the logical hierarchy and responsive design. Prospective customers can also use the quick access side-bar or on-site for browsing, ensuring a smooth experience. 


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, suitedcars.com allows customers to book test drives or request vehicle reservations directly through the website. The process is streamlined and users can select their preferred car, choose a dealership, and submit the contact details via a secure form. Instant confirmations or follow-ups from dealers ensure transparency. While full online purchase may vary by inventory. The platform tend to facilitates a seamless booking as well as inquiries for accelerate the buying journey.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: In my opinion the improvements that can be made to this website are as follows:
Enhanced search filters: add granular options such as fuel efficiency, towing capacity etc and save recent searches for returning users. 
Live chat support: integrate instant bot assistance for quick queries during browsing.
Streamline booking: reduce form fields with autofill and progress trackers.
Mobile optimization: improve touch-friendly controls like swipeable car galleries and faster load times. 

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: suitedcars.com offers a visually appealing, modern design with a clean layout, high-quality vehicle images, and a cohesive color scheme. the desktop version showcases expansive galleries and detailed side-by-side comparisons, while the mobile site maintains elegance with responsive menus and touch-friendly buttons. Both versions are polished, though mobile condenses some elements such as filters into collapsible sections for simplicity. Consistent branding ensures a professional yet inviting experience across devices, overall looks pleasant to customers.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: suitedcars.com uses vibrant, high-resolution imagery to showcase vehicles from multiple angles, creating an immersive browsing experience. Strategic color psychology guides attention to key actions like book now and limited but influential videos, such as test-drive clips. It need to enhance engagement without slowing load times. The balanced visual hierarchy ensures the clarity and images dominate listings, while muted backgrounds keep focus on inventory. Each element feels purposeful and not decorative. 

	Question 2c – Has the website made use of an online chat tool on the website? How effective is this in enquiring about the product or service? 
 

	Answer: suitedcars.com features a discreet yet accessible chat tool, allowing real-time inquiries about vehicles, financing or dealership services. While the bot handles FAQs instantly, it efficiently escalates complex queries. Users report quick responses for inventory checks, through after-hours delays can occur. The tool reduces phone dependency but could improve with 24/7 availability and proactive dealer notification. The website has call to the WhatsApp number only but there should be chat tool to resolve the issues. 


	Question 2d – How effective are the social media links on the website?


	Answer: suitedcars.com integrates prominent social media presence and icons such as Facebook, Instagram and YouTube linking to curated content–customer testimonials and behind-the-scenes dealer tours and live question answers. These drive engagements but could be more effective with embedded feeds showcasing real time updates directly on the site. While clicks to social media platforms are steady, and adding exclusive offers for the followers or chat-based social commerce can strengthen the conversations and currently they can serve brand building well.

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: suitedcars.com communicates the services through a structured section with icon-based summaries and bullet-pointed benefits. Key offerings like price comparisons, test-drive bookings, and financing tools are highlighted in hero banners and call-to-action buttons. FAQs pop-ups address doubts instantly. The value proposition is reinforced through customer success stories and a trust badge.

	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: suitedcars.com displays verified customer reviews in a dedicated testimonial section with filters for recency and dealership ratings. Reviews include star rating, photos, and detailed feedback. While most are current, some older entries lack context. A submit your review prompt encourage fresh input but adding automatic timestamps would boost perceived reliability. 

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: suitedcars.com projects quality through sleek design, verified dealer badges and expert-curated vehicle comparison. I will recommend it for time-saving tools on AI-powered matches one-click dealer contact. Transparency no hidden fee pricing real inventory updates. Trust signals up-to-date reviews, secure bookings. The services simplify complex decision like financing or model trade-offs with unbiased data. Car hunting must be hassle free and it outperforms generic search engines by prioritizing user needs over ads. 


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: suitedcars.com displays a transparent base price of listed vehicles, including optional filters for taxes/fees. The pricing aligns with the premium service quality, showing detailed breakdowns. However, exact on-road costs may require dealer contact, likely to accommodate regional variations and negotiations. This balance ensures clarity while maintaining flexibility for competitive deals. The absence of hidden charges reinforces their value propositions. 

	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Vehicle restyling UK

	
	2. Trusted user car dealers

	
	3. Personalized vehicle finder

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: When testing my suggested keywords “vehicle restyling UK” on Google the suitedcars.com ranks on #2 on Google and it indicates a strong SEO for this niche term. However, it does not appear for your other suggested keywords. Trusted user car dealers and personalized vehicle finder. This suggests the site is optimized for specific services like restyling but lacks broader visibility. To dominate more searches, suitedcars.com should expand its content targeting. Its #2 ranking shows that it can compete now replicate it for core offerings and success. 
 

	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Websites remain critically relevant in modern UK business for three key reasons. Credibility and trust, a professional website serves as a digital storefront, establishing legitimacy. 84% of the consumers’ research online before purchasing, and a missing site could raise red flags. Secondly, 24/7 accessibility, unlike social media and physical stores and websites, operates round the clock, capturing leads outside.  SEO and control the website own first party data and SEO equity reducing reliance on volatile alogrithms. While the social media aids in customer engagement the website anchor digital strategy. The website overall has relevance to UK business and it is offering latest services to its consumers as well.


	Question 5b - If you were to make one recommendation about improving your chosen company's website, what would it be? Why have you suggested this improvement? 


	Answer: If I were to make one recommendation about improving this website, I would recommend enhancing suitedcars.com with an interactive virtual test drive tool. Using latest tools and softwares. Why I have selected this recommendation includes the aspect of competitive edge, as 73% of the car buyers prefer online research over dealership visits. Trust building lets you experience the cars to reduce the purchase anxiety critical for used vehicles. Data capture integrated leads form post-session to boost conversations. Execution of partner with dealership in film inventory or cost effective demos and aligns the GenZ remote buyers’ demand for digital experience while keeping human touch for follow ups.




Reference List 
	Bibliography
Chen, Fay & Wang, 2019. The role of marketing in social media: How online consumer reviews evolve.. Journal of Interactive Marketing, 45(1), pp. 44-59.
Okonkwo, I., Mujinga, J., Namkoisse, E. & Francisco, A., 2023. Localization and Global Marketing: Adapting Digital Strategies for Diverse Audiences. Journal of Digital Marketing and Communication , 3(2), pp. 66-80.
SUITEDCARS, 2024. Bespoke Vehicle Restyling. [Online] 
Available at: https://www.suitedcars.com/ 
[Accessed 27 April 2025].








