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[bookmark: _Toc522661487]Executive Summary
The research is based on the evolution of shopping due to the internet connection. For ages, we have been shopping by physically going to the store and purchasing our product. But now we can easily purchase our product online when we are at home with a click of a button or touch of a phone. In this study, we have included people from different ages for observation of the study and find out the factors that are influencing them to purchase in online rather than going to the store. Also in this study, we will show what impact does online shopping has over the high street shops. Some entrepreneurs say it is not a competition of online vs. offline but an opportunity to mix the variable and give something extra to the consumer. But the result is shocking for us. More and more retailer and high streets shops are closing every day because of the fewer sales and falling into the victim of the liquidation. Because in the last charismas, an analysis shows that 24 million people have turn into the online shopping where the numbers are increasing because of the convention that the online shopping is providing. The online shops are giving free delivery service to the doorsteps and people don’t have to search and consume time to find a product because some of the online services is taking that responsibility and making a profit by doing something unique and extra (Shopping online, 2010).
High street shops once were a popular place where the people are gathered to purchase their needs but now a day the number of people in the high street shop is decreasing. To find out the impact of online shops and the factors that are influencing the people to purchase online, first, we have gone through the development of the research structure work and collected secondary data from the internet, news release, journals, and advertisement. We have also taken some interviews randomly where we have asked some questions of the general people for our analysis purposes. After the gathering of data, we have research on the convenient of the online shopping and high street shopping and research on the environmental and economic factors that are influencing the behaviour of the consumers to purchase the products from online rather than high streets. Then we have shown our research and analysis and after that, we have given some recommendation. 
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[bookmark: _Toc522661488]Introduction
Technology is a blessing for us. One of the best thing that the technology has given to us is the internet connection where we can access the world through it. We can search for information, send information, receive information and do shopping online. Nowadays online shopping has become more popular than high streets shop and retailers. People are ordering their products and purchasing it online with a click of a button. They don’t have to visit the market and negotiate now. Now people can browse different websites and purchase very easily. But the impact of online shopping was huge (Weis, L. and Fine, M. 2004). In the UK, 5855 stores closed because of the online shopping. The retailers and the high streets couldn’t bear the expenses and the decrease in the sales has forced them to closure. Many of the retailers and the high streets salesmen are blaming the online shops like Amazon.com, eBay and other online shops for their losses. 
[bookmark: _Hlk522513973]Some branded shops are also become a victim of the online shopping and disappeared from the market. Some are blaming the internet for their loss, where some are adopting the technology as a blessing like Smyths and managing their business online. Is the Internet a threat to the high streets or a blessing for the high streets? In this report, we are going to analyze the factors where the internet plays a vital role in shopping (SREEJESH, S. 2016).
Some entrepreneurs say it is not a competition of online vs. offline but an opportunity to mix the variable and give something extra to the consumer. But the result is shocking for us. More and more retailer and high streets shops are closing every day because of the fewer sales and falling into the victim of the liquidation. Because in the last charismas, an analysis shows that 24 million people have turned into the online shopping where the numbers are increasing because of the convention that the online shopping is providing. The online shops are giving free delivery service to the doorsteps and people don’t have to search and consume time to find a product because some of the online services is taking that responsibility and making a profit by doing something unique and extra (Shopping online, 2010).
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[bookmark: _Hlk522503902]The literature review is conducted to have a deeper understanding of the research about the online shopping and the high streets shopping. Nowadays online shopping has become more popular than high streets shop and retailers. People are ordering their products and purchasing it online with a click of a button. They don’t have to visit the market and negotiate now. Now people can browse different websites and purchase very easily. But the impact of online shopping was huge (Weis and Fine, 2004). The research will clarify the consumer dimension when they take online buying decision (Pope, J. 2013). Moreover, the research has shown the values, satisfactory, loyalty factors that are related to making a purchase decision of the consumer.
Chaing and Dholakia (2014) examine the motive of the customers who purchase their products and service online. From their study, it was revealed that three of the variables are mainly triggering the consumer to buy online products rather than the high streets. The first one is shopping sites accessibility, the products that match with the consumer characteristics and choice and the last one is product price. The study also shows that the convince and the accessibility features of the influences the customers to make the purchase decision. When they find online shopping difficult, they go out for the shopping offline or on the high streets or retailers shop. But according to their study, most of the consumers prefer online shopping because of the convenience of purchasing the products. Some branded shops are also become a victim of the online shopping and disappeared from the market. Some are blaming the internet for their loss, where some are adopting the technology as a blessing like Smyths and managing their business online. Is the Internet a threat to the high streets or a blessing for the high streets? In this report, we are going to analyze the factors where the internet plays a vital role in shopping.
Iyer and Eastmen (2014), examined that the people who are more involved with the technology and knowledgeable and have a good attitude toward the technology are likely to more involved in online shopping and the people who are not involved with technology have a negative attitude toward online shopping. They rather like to do offline shopping like visiting in high streets or retailers shop. The people who do online shop tends to compare online and offline products and do some research before purchasing the products. On the other hand, it is seen that the age and satisfaction level of the consumer have no connection with the online purchasing.
[bookmark: _Toc522661490]Analysis:
Today our topic name is “Online shopping and the high street”. Before starting the main explanation of our topic here I make some brief analysis of the retail sector of UK. Because this thing is relating to our topic. In the UK retail sector is the most prominent and promising sector. But before it is the bad economic period are passed by the UK this sector gave almost seven lakhs and one billion dollars per year. Besides, it is one of the most successful and promising sectors for making emolument. In this successful sector almost take two lakhs and nine million people get employment. Besides before we know that almost every year retail sales income is £7.1 billion per week in 2013. Besides, there is a corresponding to 21% GDP (approximately). Besides every year there is make two hundred shopping trips. But now the time has been changed. Now people love to do shop from the high street more than a retail shop.
But unfortunately, it is shocking to us that more and more retailer and high streets shops are closing every day because of the fewer sales and falling into the victim of the liquidation. These high streets business also change. 70000 UK street jobs are threatened. The disrepair issue is playing here a great role. There arealsmost5855 stores are close in 2017. Shops are closing that’s why the sales growth is also falling. All the big shopping Centre becoming empty. Now the question is why this change because of online shopping.UK people like to make shop online. Online sales by way of an amount of total retail devote which is more than increased from 2007 to 2014 (Park, J., et al. 2015). Indication proposes that the variation in this sector with significant replacement effects actuality fingered by stores of records, melody & film and electrical department stores and style retail. Now here briefly analysis the online shopping and high street.
Internet and dizzying rise of online shopping:
We all know that charisma is one of the biggest festivals for the UK people. Because of changing demographics and consumer culture there is rapid growth in online sales. Besides this online sale reached 15% of total sales in the UK. This online shop is increasing because of the increase and rise of e-commerce, mobile commerce, and omni-commerce. Besides the alteration of main shops into ‘bricks & clicks’.  Besides, there are flexible online diffusion stages. But why this sector is famous day by day in the UK. Because there is a quality road network in the UK. There is a connection between high spread connection of internet. There are approximately ninety-three percent of people have own household internet connection in the UK. That’s why the UK has almost 11.4 million sales increases online. It also increases the UK revenue and the revenue rose up almost 16 percent which is around six hundred and ninety-eight million dollars.
Rising of convenience culture
In this year almost twenty-four million people make their shopping online. Before research says that almost there are ten thousand users who use this online shop in the UK. Besides, they almost use or spend approximately five hundred dollars each year (McQuitty, I. 2008). If we count this money in total, then almost five billion dollars are used in this last Christmas. Now there is a question is come to the mind that why this sector is more famous day by day. Then the answer it saves more time, easy to purchase. Besides, it gives you the shopping at your door. Though always there is question arise in our mind that is this online shopping is safe. Because we know there are various types of fraud besides us. They create various types of problems for us. There is a credit card fraud problem. Besides we can see another problem with the online shopping. There is one source which name is   Interactive media they make a statistic that most of the online shop take almost ten percent to twelve people extra from the consumers. 
Digital technology:
The suitability of browsing and associating an inclusive collection that is offered service 24/7 on smartphones and tablets (McCann, R. 2006). To reach consumer base, retailers create an innovate idea and explore the omnichannel offer where hold equally click and gather facilities like seeing the stores and all collections. 
Parking problem occurs in the high street:
The parking problem is one of the main problems in the high street business. Because it creates a traffic jam (Iouguina, A. 2015). It is one of the most important reasons for people feel demotivate to buy from the retail shop and the high street. Besides some people want to save the high street and some people concerned about their shop closing (Fernie, P. 2005). But both things create traffic jam because of parking. So, when people buy from online there is no question of a parking car. Besides, there is also a need for some money if the car park beside the road. That’s why people buy a product to buy online because there is no problem and easy to purchase. But this is the picture of non-food item product. 
[bookmark: _Toc522661491]Recommendation:
1. Try to identify and locate the need to hold technology and reinvent the community hub with a combination of service and product.
2. The government should take some step to make sure that the high street business can survive (Agarwal and Agarwal, 2018).
3.  Must be cut down the revaluation of rates because it increases the huge bills.
4. Remove from the high street shops from the extra turnover rate. One street shop expands 2.3% where the online shop is only .6%. So, it is a burden for them. So, get remove from them this burden. Policymaker must place a new taxation system for them.
5. Inspire the property-owner to fill the unfilled shops
6. Encourage them by providing some free Brexit opportunity
7. Encourage them to open online service beside the own outlet. Then it can save both sectors (Eastman, 2014).
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Here we conducted to have a deeper understanding of the research about the online shopping and the high streets shopping. The research will clarify the consumer dimension when they take online buying decision (Belloc, H. 2007). Moreover, the research has shown the values, satisfactory, loyalty factors that are related to making a purchase decision of the consumer. Besides which are the main reason that creates motivation for the consumers of UK that most of them are purchasing by online and the high street business and retail shop now become close. Here we find out these things and make some recommendation.
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