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[bookmark: _Toc81834592]Introduction
Community engagement is a very critical aspect which is known as the process where people with different thinking and mentality come to a single platform for helping in a cause that is going on at a wider scale. Community engagement is done in the society for saving the whole community from the suffering they are facing or saving some of the people who are critically suffering from various losses and issues (Martinez et al., 2020). Here the report has been designed based on a charity organisation that is working for the safety of the people in the community and it is Freedom (charity). Freedom (charity) is a charity organisation that is UK based charity organisation that works support to females who have been forced for marriage, female genital mutilation and family dishonour. The organisation was founded on 11th august 2009 by Aneeta Prem. The report will be discussing the difference between both projects, compare, analyse and evaluate the best practices on their community engagement approaches. The reports will also emphasise the participation of the stakeholders which could make the working of the community engagement better and successful. There will be a discussion on how other organisations in the marketplace do their researches, enhance their social media presence and map their community.
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[bookmark: _Toc81834571]Figure 1: Freedom (Charity) Logo
(Source: Freedomcharity, 2021)
Freedom (charity) is a charity organisation that is UK based charity organisation that works support to females who have been forced for marriage, female genital mutilation and family dishonour. The organisation was founded on 11th august 2009 by Aneeta Prem. The organisation provides the people and victims with educational material for the school for teaching the people about rights and safety. The charity operates its own website and is also present on social media.
Freedom Charity aims in empowering young people to make them feel that they have the access to the tools and confidence to face the circumstances and to have a safe hand for their safety. Freedom Charity has a 24 x7 helpline number 0845 607 0133 and Text line text ‘4freedom’ to 88802 which are maintained and handled by professionals to help the victims in the community (Freedomcharity, 2021).
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[bookmark: _Toc81834572]Figure 2: Act Against Bullying
(Source: Actagainstbullying, 2021)
Act Against Bullying (AAB) is one of the top charity organisations in the United Kingdom which was founded by Louise Burfitt-Dons in 2003. Act Against Bullying helps the children who have been bullied or facing bullying by providing them with confidential advice and to make them aware of the situation and the actions they can take for the same. The organisation works against all types of bullying but mainly for exclusion bullying and cyberbullying. The organisation has various programs such as:
Wristband – there are 2 colour wristbands made of silicon which denoted red to be strong and white to be for peace. Cool to be Kind campaign – this is the campaign which started back in 2001 in which the organisation goes to the schools and make them understand the school talks on bullying which is don’t talk rude, don’t push in, be kind, etc. Cyber Kind – in this the organisation rewards people to be nice on the net (Actagainstbullying, 2021).
[bookmark: _Toc81834596]Approaches to Community Engagement
For the organisation such as Freedom (Charity), community engagement is a very important aspect for working. Community engagement is the process where people with different thinking and mentality come to a single platform for helping in a cause that is going on at a wider scale. There are various approaches that are used in community engagement and they are as follows:
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[bookmark: _Toc81834573]Figure 3: Community Engagement Strategies
(Source: Usman et al., 2019)
Inception – in this the members are invited to join the organisation and to contribute to the cause and be engaged in the event or happening. Here the organisation initiates discussions and prompts the members to be participating in the cause and this helps in building a better relationship with the members of the community engagement. Establishment – in this approach the organisations write the content for the engagement and identify the problem and try to communicate and bring out solutions for the problem on a fast basis. Maturity – here the organisation understand the direction of the community where it has to be taken and proper goals and objectives are set here for the community and then an action plan is made for the fulfilment of the same. Mitosis – here the training and development is given to the employees and volunteers who will be a part of the community (Usman et al., 2019).
The best community engagement approach which is used by Freedom (Charity) is that they are very keen and dedicated to helping the females who have been victims of forced marriage, female genital mutilation and family dishonour. In last month there were many cases of forced marriage of girls during the lockdown period which was handled by the organisation which almost helped about 18 per cent of females from getting out of the forced marriage and physical abuse. The organisation has been very active on its social media and has always worked to be active in all aspects not only social media (Johnston et al., 2019).
The best community engagement approach which is used by Act Against Bullying (AAB) is that the organisation recruits the best professionals who go around schools to provide the advice and professionals who create contents that have to be delivered to various corners of the country (Usman et al., 2019).
Practices differences in Freedom (Charity) and Act Against Bullying (AAB)
Act Against Bullying (AAB) has the main concentration on children who have been bullied or facing bullying by providing them with confidential advice and making them aware of the situation and the actions they can take for the same and they mainly work to make the lives of the children in school as well as in the community to be aware and safe of bullying. The organisation emphasises saving any child from any type of bullying and aid them to get out of it giving them support and aid with the alike (Actagainstbullying, 2021).
Freedom (charity) aims in empowering young people to make them feel that they have the access to the tools and confidence to face the circumstances and to have a safe hand for their safety. The females who are forced to marry, forced to be in physical relationships are taken into prior notice and attention to save them and make their lives better and save them from being near to death (Freedomcharity, 2021).
[bookmark: _Toc81834597]Stakeholder’s Participation, Inclusion and Communication

Community engagement is a crucial and very important aspect for every organisation and hence it requires proper attention on various factors to make sure that there is active participation in the community engagement and there comes success. Some of the essential factors which need to be kept in mind are as follows:
Stakeholders Participation – in community engagement stakeholders plays a very important role and they are the main bodies that make community engagement active and working as well as successful. Stakeholders are the sole bodies who run the organisation and their participation in the community engagement is very important. The stakeholders are the one who plans for the community engagement; they make sure that there are all the resources for the smooth running of the community. Now for the active participation of the stakeholders in the community engagement, the organisation needs to have effective communication, proper stakeholder relationship management and connection (Maher, 2019).
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(Source: Van der Elst et al., 2019)
Communication – communication plays a very important role in every aspect of not only business but also for a normal life. Communication in business perception is the ladder that helps the organisation in reaching new heights. Now in the sense of community engagement; communication plays an important role in planning the community, developing actions, interacting with the participant and employees, and many other actions. Therefore effective communication should be treated as a priority (Maher, 2019).
Stakeholders Inclusion – the organisations should work on making the stakeholders be an active body of the community. And this can be done with relationship building, effective communication and many others.
Act Against Bullying (AAB) works toward the communication factor in the organisation. The organisation has faith in active communication as it supports the establishment to grow healthier relationships and networks with the individuals external the organisation who can turn out to be boundless support for the establishment (Van der Elst et al., 2019).
Freedom (charity) the stakeholders of the establishment are mostly the individuals who retain a profound attentiveness in aiding the Females and providing healthier lives to them plus henceforth the stakeholders support the Freedom (Charity) grow fresher networks and relationships with the depositors and other individuals who can support it transmit and exercise the responsibilities efficiently which leads to the great success of the organisation (Maher, 2019).
[bookmark: _Toc81834598]Researching Ways
There are various ways in which researches take place in organisations and the researches which Freedom (Charity) can use is as follows:
Social media engagement
For saving the females from being forced to marry, forced to be in physical relationships, social media plays a very important role in getting connected with the victims and general people from all over the world. The organisation has a strong base on social media and it uses social media platforms for all the programs and happenings which are going to happen in the coming future (Dessart, 2017). By social media presence Freedom (Charity) has a stronghold on the society and people of society and it gets all the information of the social cause and the happening from all over the world. The organisation believes all the work which they do should not be posted on social media as it could be used against them and it could harm the minds of people including small kids (Dolan et al., 2019).
Community mapping
Community mapping can be defined as the whole process in which people of the community come together and map the assets, objectives and values of the community. Freedom (Charity) has a stronghold on the society and people of society and it gets all the information of the social cause and the happening from all over the world. Community mapping meaning to produce consciousness and improve the standards and the principles of the individuals in the surrounding for making harmless surroundings and healthier culture and atmosphere of existing (Cubelos et al., 2019).


[bookmark: _Toc81834599]Conclusion
The report has been made with the use of two organisations which are non-profit organisations and they are Freedom (charity) and Act Against Bullying.
The report has discussed the difference between both projects, compare, analyse and evaluate the best practices on their community engagement approaches. The reports have also emphasised the participation of the stakeholders which could make the working of the community engagement better and successful. There has been discussion on how other organisations in the marketplace do their researches, enhance their social media presence and map their community.
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