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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: 
The Hollywood Bowl UK website loads quickly, with pages opening in just a few seconds. The homepage displays images and menu options smoothly without delays. Navigation elements appear immediately, and links respond fast. Overall, the loading speed is efficient and makes the website easy to access for users on both mobile and desktop devices.

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Yes, the website contains many sub-pages such as pricing ,locations, food and drink, offers and booking information. Customers navigate these through a clear top menu bar supported by dropdown categories. Each section is easy to access and the pages are well-organised with clear headings. There is also a search feature that helps find specific information quickly.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, customers can make a booking directly on the website. The booking button is clearly visible on the home page and leads to a simple online booking system .Users can select their nearest location ,time, date and number of players. The process is straightforward and confirmation is provided instantly through the website.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: The website could improve by simplifying some pages that contain too much text, making key information easier to scan. The colour contrast on some banners could also be enhanced for better readability. Additionally adding a live chat support option and making the mobile menu slightly more prominent would help users navigate even more easily


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The Hollywood Bowl website looks bright, modern and visually appealing, using colourful images and clear headings. On a computer the layout appears wider with more information visible at once .On a mobile phone the design becomes more compact ,with a simplified menu and stacked sections for easier scrolling. Both versions are pleasant to use ,but the desktop layout feels more spacious, while the mobile version is more streamlined.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The website uses bright, colourful imagery to create a fun and energetic atmosphere. Photos of bowling lanes ,food and family activities help  customers visualise the experience. The colour scheme uses strong blues, pinks and yellows to reinforce the brand. Some pages include short promotional videos that highlight offers and venues .Overall, the visuals make the website engaging and help attract customers.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The Hollywood Bowl website does not appear to include a live chat tool. Instead customers are directed to contact forms, FAQs and phone numbers for enquiries’ while these options provide useful information ,a live chat feature would make customers support faster and more convenient. Adding one could improve response times and make the website feel more interactive.


	Question 2d – How effective are the social media links on the website?


	Answer:  The website includes clear social media links to Facebook, Instagram and Twitter. These are placed in the footer making them easy to find on every page .The links open directly to thee company’s official profiles helping customers stay updated on offers and events. They effectively encourage engagement and give users more ways to connect with the brand.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The website clearly lists all services including bowling, arcade games, food and drink, party packages and special offers. These are organised into easy-to-read sections with clear headings and images. Each service page provides details such as pricing ,availability and venue information .This makes it simple for customers to understand what is available and choose the right option for their visit.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: The website links to customer reviews mainly through Google and social media platforms. Some venue pages also display star ratings or testimonials taken from review sites These reviews appear current because they are pulled directly from external sources thet update regularly. However the website itself does not host many written reviews so customers rely on third-party platforms for detailed feedback.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: 


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Yes ,prices are made clear through the booking system where customers can instantly see the cost based on the location ,time and group size .The prices reflect the quality of the experience, including modern facilities and extra entertainment options. Some prices for food or special packages might not be shown upfront possibly because they vary by location. Overall, pricing is still fairly transparent.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.indoor

	
	2.bowling

	
	3. activities

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: YES, Hollywood Bowl’s website does appear within  the top ten results, usually in the top three


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer:Yes, Websites are still highly relevant for modern UK businesses, serving as a central hub for online presence and credibility. They act as a destination for marketing efforts, including social media and SEO, attracting organic traffic from potential customers. A professional website builds trust and legitimacy, offering a platform for direct sales, especially vital for small businesses. Optimizing for search engines ensures businesses are discoverable to those actively seeking their products or services. In a mobile-first world, websites must be mobile-friendly, providing a seamless user experience with fast loading times and intuitive navigation. They also facilitate local discovery, offering essential contact information and details, making them indispensable for UK businesses.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: For the Hollywood Bowl UK website, my primary recommendation is to integrate a real-time lane availability feature into the online booking system. This would visually display which lanes are open at specific times across all their locations, much like airline or train booking platforms.
The 'why' behind this suggestion is to significantly improve the customer experience. Currently, users might select a time slot only to discover it's unavailable later in the process, leading to frustration and wasted time. A real-time system would allow customers to quickly see and book available slots, making the entire process more transparent and efficient. This clarity would reduce booking abandonment, enhance customer satisfaction, and likely lead to an increase in confirmed bookings by making it easier for people to secure their preferred bowling times.
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