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1. Introduction.


Creativity.
[bookmark: _Int_7PqVERKK]Children's hands stained with paint, a lit light bulb over head and children drawing, cutting, and pasting in creative chaos around them. Right? At least when we run a google search, it all comes up. And in fact, the creativity is a complex skill, without which solving complex challenges - personal and professional - is impossible.
Creativity is something that each of us possesses, and everyone is creative in their own way. As children, we are all creative, but as we grow older, little by little, our creativity diminishes. Creativity is like any other skill. If we do not apply it systematically, we lose the habit of using it and the brain pushes it back to prioritize other things that are currently being used more often. When you have a calculator, you do not have to do the math in your head. When you solve a test, you know that there is only one correct answer, and most often you know the answer in advance. It takes away your ability to think creatively. It takes away the opportunity to explore, to combine different ideas, views, methods to find the solution, even multiple solutions. There are people who have thrown away the calculator, ignored the one true answer, and freed their minds from the frame of calmness offered by the one solution. Who are these people and what are they like is the topic on which I will reflect in this written work.



2. Unit 2 - Creative Solutions.


As the name suggests, creative solutions are the process of creating unique and innovative solutions to problems or challenges. This involves a combination of thinking differently, finding the best, seeing things from different angles, and capturing new opportunities or generating ideas. In Unit 2, I learned that the purpose of creative problem solving is to find practical, effective, and unique solutions that go beyond standard models.




3. Topic 1 - Change Making - The Act of Creating Value.


Topic 1 introduced me to the act of creating value and to people who created value, the changemakers. Changemakers are people working in different fields, dealing with different things, but what unites them is their ability to create, produce ideas and implement them; they are the people who move the world forward (UWTSD, 2023). These can be politicians who brought about changes in society, artists who create changes through their art, activists who want to change the world, or just businesspeople who want to make money (UWTSD, 2023). Of course, it matters what changemakers do to create value and whether what they do has application and benefits society. There is not much use in things that are not useful to everyone. It is not necessarily necessary that what they create is material, in the form of an object. Changemakers such as Greta Thunberg and Nelson Mandela are trying to create social values. Through their influence on people, they create changes in the way society thinks (UWTSD, 2023). They themselves, as well as what they do, is a model for many people, but unlike Nelson Mandela, Greta lacks something. I have watched Greta's speeches (most of us have too) and what always struck me was her non-verbal behaviour, which to me is just off-putting. Greta grimaces furiously as she reads her speech, and everyone passes out clapping. This thread helped me to answer the question of why this is and what is missing in Greta's campaign to create change. What Greta lacks is knowledge and understanding. Having left school too early, Greta cannot fill the gap in her knowledge and understanding of the world. What I learned in this topic is that a successful changemaker has knowledge of the different forms of value they want to change and knows how to manipulate different resources to successfully produce value (UWTSD, 2023). What is Greta Thunberg - a child trying to save the world from global warming. The fight against global warming is no doubt a noble cause, but what catches the eye is the word Child. In addition to her lack of maturity and life experience, she is a child, and children are much more easily manipulated in their opinions. Greta lacks the knowledge and skill to manipulate various resources, instead, the resources manipulate her. The use of children, no matter how noble the cause is, is unacceptable.
What drives changemakers to act is an essential part of the value creation process. In the topic, I learned about the five types of value represented by the flower of value.
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Value for others or Value for oneself is what motivates changemakers at the beginning of the value creation process. 
[bookmark: _Int_Efr1GyHd]From the changemakers top trumps activity in the topic, I chose Steve Jobs as a changemaker. The task required us to evaluate several famous people and their contributions to society. In my ranking, Steve Jobs collected the most points. As I wrote in the forum, Steve Jobs was an extraordinary person. In my opinion, he covers all areas of the flower of value with his activity.
In the Value creation pedagogy section, I learned about Tsunesaburo Makiguchi. According to him, education is the key to achieving individual and social well-being. He creates a teaching (pedagogical approach), the purpose of which is to create in students' philosophical views about beauty, good, benefit (UWTSD, 2023). He also teaches that motivation can be self-directed, come from within, or be triggered by other people or places (UWTSD, 2023). Makiguchi BBG is a model that can show changemakers how the things they create change people's values. Whether what the changemakers create is beautiful, good, and beneficial to society.
Before we impose our changes on people, we must first understand how those changes will affect them (UWTSD, 2023).
[bookmark: _Int_jUHeRXp5][bookmark: _Int_vnq9mFHd]A very important part of the practice of change making is hearing and listening. It is necessary to come to an agreement between what I value and what others value (UWTSD, 2023). Creating change requires collaboration, and good collaboration requires active listening (UWTSD, 2023). Active listening is not just nodding your head and saying yes, yes, yes. As Scott Pearce says, I do not have to agree with the other person's idea or understanding, but I can at least listen (UWTSD, 2023). Creating change requires collaboration, good collaboration requires active listening. To show the interlocutor that we are actively listening, we must ask questions, show interest. Scott Pierce set a splendid example of collaboration. A very important part of collaboration is when someone makes a mistake, immediately coming to their aid and making it look like the mistake was part of the idea in the first place (UWTSD, 2023).





4. Elements of value in health care.


The elements of value creation in healthcare are defined by the same principles. Whatever the technology, every single treatment must conform to Makaguchi's model - beautiful, good, useful for the patient. For example, how good is a prosthesis? What is the design, how functional is it, will it resemble the natural limb? The new medicine that is invented, how useful is it? Are there any side effects? Another important part is listening. Health workers must be able to listen actively. The patient needs to be listened to, to be encouraged, to know that he is not alone, and that the health worker is there to help him.
Healthcare Value Flower presents twelve different perspectives on value.

[image: ]image taken from: LinkedIn (2019)

[bookmark: _Int_BTLjKKdl]The COVID-19 epidemic has made clear the difficult, demanding, and extremely complicated situations that personnel in the health and social care sectors must negotiate. Healthcare systems reflect the societies in which they are based and thus have a variety of social and cultural elements that affect both clinical and technical practice (WHO, 2022).  Changes in mindset, a redesign of health services, a revamp of training for all health professionals, and an unprecedented redistribution of resources and accountability are required if countries are to strengthen primary health care and universal health coverage as contributors to the Sustainable Development Goals.  Innovative pockets are appearing in multiple areas, displaying the changes that have taken place (WHO, 2022).




5. Conclusion.


From everything learned on this topic, I can summarize the following.
To be a changemaker, you need a flexible intellect, an experimental attitude, a concept of development, and an exchange of ideas with others. Active listening to know what people need and a fresh idea of how to create it.
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