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[bookmark: _Toc212304738]A summary of the impact of the current situation 

· Considering this greenwashing scandal the automobile manufacturers are often responsible for delaying meaningful climatic improvement and posing other harms.
· The most evident impact of this greenwashing scandal can be noticed in terms of higher carbon emissions rate. 
· Greenwashing often leads to higher carbon emission by producing GHG more than advised (Treepongkaruna et al., 2024).
· A report from the UK government, stated that in the UK, transport is the largest emitting sector of GHG, producing around 26% of emissions in 2021 (Gov, 2023).
Based on the above evaluation of the topic, it can be evident that the scandal of greenwashing is a serious offense that impacts both environment and consumer trusts. False promotion and claims of are often responsible for defeating customer trusts. It can be evident in the report of EBSCO, where following the Volkswagen greenwashing scandal their sales dropped significantly. This respective section will focus on illustrating several impacts these greenwashing scandals have on the environment and customers. 
On the UK environment, the transportation sector is accountable for emitting significant amounts of carbon and GHG. The matrix has 10% increased as compared to the previous year report. Thus, illustrating the need to minimise this Greenwashing scandal that is unethical and impactful. For example, the Volkswagen greenwashing scandals of Dieselgate in the year 2015, are the primary cause for higher carbon emissions. The reputed car manufacturing brand deliberately installed defeat devices across 11 million worldwide cars responsible for emitting 40 times more Nitrogen oxide polluting the air. 

· On the other hand, such scandals are also responsible for violating climatic regulations and international standards.
· The policy stated that any car manufacturer needs to reach a protected carbon target of 161 carbon dioxide grams per mile within 2026 (Center for Climate and Energy Solutions, 2018).
· The current ongoing greenwashing scandals are often responsible for erosion of customer trust. 
· As stated by Ahmed et al. (2025), false promotion often leads to poor customer trusts.
The car manufacturers can easily bypass those legal climate obligations while producing cars without investing in real-world sustainability improvement. However, the restrictions and international policies prevent such scandals. For example, the international governing body EPA has accused Volkswagen of greenwashing. In 2023 to 2026, the EPA has imposed additional guidelines to prevent such greenwashing scandals and impacting the environment and customer trusts.
Similar conditions can be evident when Volkswagen after their scandal exposure, often leads to poor sales and degraded reputation. Li, Mohamad and Huang (2025) has illustrated that greenwashing can certainly hinder customer trust. Companies claiming false ideologies about the cars may often hinder their customer relationship and may face degraded sales and customer scepticism. A study showed that 42% of the online green claims were exaggerated or false leading to customer scepticism (Ioannou, Kassinis and Papagiannakis, 2022). Thereby, the companies like Volkswagen and others involved in greenwashing may face poor customer trusts leading to lower sales and brand value. 
If we want things to change, we must ask questions, check the facts, read official reports, and work together to protect our planet.
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