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Abstract

This dissertation inspects the public perception of police forces across the globe through the lens of social media in an evolving technological world. As the role of social media services and platforms continues to inflate, police forces have increasingly adopted these digital tools to enhance communication, engagement and importantly total transparency with the public. 

However, these social media platforms also present significant challenges, including the risk of misinformation and incorrect usage and the wildfire spread of negative public sentiment. This study explores how police use social media to influence public perception, focusing on transparency, community engagement and trust development. 

Through a mixed-methods approach, this research utilises both quantitative surveys and qualitative interviews to provide a comprehensive reviews and analysis of how the public perceives police forces' not only in the United Kingdom, but across the globe. 

Furthermore, social media activity and how police officers view its effectiveness and challenges, was researched through the use of a survey. Surveys were distributed to a diverse group of social media users to gauge public trust, satisfaction, and their views and opinions on engagement with police social media accounts, while interviews with police officers sought to understand the internal issues and dynamics of presence on these platforms.

The results to follow in this dissertation reveal that public trust in police forces can be enhanced by effective social media strategies that prioritise timely communication and transparency, particularly during crises. However, the study also highlights the potential pitfalls of social media, such as the spread of misinformation, and the need for specialised training to ensure a good quality of content management.

The findings offer important implications for how police forces can leverage social media to improve public perception and relations while addressing its inherent risks.
 
The dissertation concludes with recommendations for future research and practical steps that police forces can take to optimise their social media strategies.




Introduction

1.1 Background of the Study

Public perception of police forces has forever been a topic of interest, especially with the technological advancements in recent history. In academic discourse, with various factors influencing how police are viewed by the communities they serve, historically, this relationship has been shaped by direct involvement, relationships and media coverage, but the digital age has introduced new dynamics through social media platforms such as Facebook, Instagram, and X (formerly known as Twitter). According to Reiner (2010), traditional media, such as newspapers and television, have played a pivotal role in shaping public perception of police forces for a long time. However, the rise of social media in the early 21st century has fundamentally affected the way information about policing is disseminated and consumed by the public.

Social media platforms like X, Facebook, and Instagram enable police forces to communicate directly with the public, which includes victims, witnesses and suspects bypassing traditional media gatekeepers (Meijer & Thaens, 2013). This has allowed for real-time interaction, transparency in policing efforts, and opportunities for community engagement (Crump, 2011). However, these social media platforms also present challenges, as they enable rapid dissemination of both inaccurate and accurate information, potentially influencing public opinion in unforeseen ways (Lee & McGovern, 2013). Furthermore, the public’s standards of police transparency and accountability have risen sharply, partly due to the nature of social media platforms, which allows for immediate and widespread sharing of criticism and information (Goldsmith, 2015). This increased presence can either enhance trust in police forces or exacerbate existing tensions, depending on how police use these platforms and how they respond to public criticism (Schneider, 2016). These challenges undermine the importance of understanding how social media impacts the perception of police officers and the forces they represent, a critical focus of this study.

1.2 Research Problem

Firstly, a main issue addressed in this dissertation is the complex role of social media in shaping public perceptions of police forces. The immediacy and widespread accessibility of social media platforms for pretty much all ages allows for direct communication between police forces and the public, but this also opens the door to new forms of criticism and heightened public scrutiny (Bullock, 2017). Incidents of police misconduct, for example, can be captured and shared virally, leading to widespread negative perceptions and ruin public confidence and trust (Chan, 2017). As Gill, Mawby, and Hoyle (2016) have noted, public trust in the police is a vital component of effective law enforcement across the world, and negative perceptions can significantly hinder police efforts to maintain safety and upholding the law. 
This study seeks to explore the dual nature of social media as both a platform for enhancing transparency and trust, and as a potential source of negative public sentiment. Existing research, such as that by Schneider (2016), has highlighted the growing influence of social media on public discourse surrounding policing, but there is a need for further comprehensive analysis on how police forces can effectively manage and control this landscape to maintain public trust and legitimacy.

1.3 Research Objectives

The research conducted in this dissertation seeks to achieve the following objectives, which are guided by the challenges and opportunities social media presents to police forces:

To examine how police forces utilize social media to influence public perception and enhance transparency. 
To assess the impact of social media on public trust in police forces, building on prior research by Mawby (2014), which underscores the importance of trust in policing.
To identify the challenges police forces, face when engaging with the public through social media platforms, drawing from the work of Bullock (2017), which discusses the risks of increased visibility and scrutiny.
To provide recommendations for improving police social media strategies to enhance community relations and trust, echoing findings from Lee and McGovern (2013), who explored the role of digital communication in fostering police-community relations.
The above references will be discussed and explained throughout this dissertation. 

1.4 Research Questions

In line with the objectives, the study will address the following research questions:

How do police forces utilize social media to shape public perception, and what strategies are most effective in enhancing transparency and engagement (Meijer & Thaens, 2013)?
What is the impact of social media on public trust in police forces, especially in the wake of incidents of misconduct or controversies that gain widespread attention (Goldsmith, 2015)?
What challenges do police forces encounter in managing public engagement on social media platforms, considering the heightened scrutiny and the risk of negative publicity (Bullock, 2017)?
How can police forces improve their social media strategies to foster stronger relationships with the community, drawing on best practices identified in prior research (Lee & McGovern, 2013)?



1.5 Scope of the Study

This study focuses on analysing the role of social media in shaping public perceptions of police forces across various platforms, including X, Facebook, and Instagram. Drawing on comparative examples from different police departments globally, this research seeks to understand both the positive and negative implications of social media use in policing. Research by Goldsmith (2015) and Lee and McGovern (2013) provides a foundation for understanding the complexities of digital engagement in police forces worldwide. This study will also incorporate insights from social media analytics and case studies of police-community interactions to provide a nuanced understanding of the issues at hand.

1.6 Significance of the Study

The significance of this study lies in its contribution to a growing body of literature on the intersection between social media, public perception, and policing. As noted by Bullock (2017), the relationship between police forces and the public is increasingly mediated by digital platforms, which necessitates new strategies for managing public trust and engagement. This study not only aims to provide empirical insights into how police forces can navigate the challenges of social media but also offers practical recommendations for enhancing transparency and community relations in the digital age. By building on existing research by Mawby (2014) and Goldsmith (2015), this dissertation contributes to a more meaningful understanding of how police forces can effectively engage with the public through social media, ultimately aiming to strengthen public trust and cooperation.

1.7 Structure of the Dissertation

Chapter 1: Introduction (Provides the background, research problem, objectives, questions, scope, and significance of the study)
Chapter 2: Literature Review (Critically examines existing literature on social media and public perception of police forces, identifying key themes and gaps in current research.)
Chapter 3: Methodology (Outlines the research design, data collection methods, and data analysis techniques used in the study.)
Chapter 4: Results (Presents and interprets the findings from the research, providing both quantitative and qualitative analysis.)
Chapter 5: Conclusion (Summarises the findings, discusses their implications for theory and practice, and offers recommendations for future research and police practices)




Literature Review

2.1 Introduction

This literature review is focused solely examining essential and respected literature sources connected to the influence of public perception particularly in the context of social media utilisation. Social media has become a crucial tool in the way police forces worldwide communicate with the public and respective forces alike, allowing for a more immediate and interactive form of engagement than traditional media. The rise of platforms like X, Facebook, and Instagram has transformed the relationship between police forces and the communities they serve. This review will delve into scholarly works that provide insights and critical analysis regarding how police forces and their partner agencies are perceived by the public through various social media platforms and the consequential effects on policing practices, public trust, effectiveness, and community relations.

To achieve this objective, a comprehensive review of the literature will be conducted by utilizing resources from internet library databases such as Google Scholar. Google Scholar is a powerful tool that can allow researchers access to a wide array of academic sources, including peer-reviewed journals, research papers, publications, textbooks and other reliable materials that have been useful in writing this dissertation. 

This review will encompass scholarly insights and findings relating to the relationship between social media usage and its implications for police forces and its officers. The sources reviewed will delve into various aspects such as public perception, community engagement, trust in forces, and the overall effect on policing strategies and outcomes. By gathering information and intelligence from diverse and reputable sources, this analysis section aims to offer a better understanding of how social media influences policing practices within the forces.

2.2 Social Media and Policing: Historical Context

The integration of social media into policing has evolved significantly over the last few decades. As early as the 1990s, Police Forces within the United Kingdom began to explore online communication, primarily through the creation of websites to provide information to the public (Mason, 1999). However, the advent of social media platforms like Twitter (Now known as X since 2023) and Instagram in the 2000s transformed this relationship dramatically. According to McCarthy et al. (2014), police forces have adapted to these changes by transitioning from traditional communication methods to more interactive social engagement strategies.

This historical context underscores the shift from passive dissemination of information and knowledge to a more dynamic interaction with the community, allowing for real-time feedback and engagement. 
For instance, police departments in the United States began using social media to not only share information about offences and crimes committed, but also to engage with the public on the respective platforms to solicit feedback, and even crowdsource information on criminal activity. Research by McDaniel and Womack (2016) found that police agencies utilising social media platforms effectively could enhance their presence, visibility and strengthen their ties with the community. This development marked a significant departure from earlier models of policing, which often involved a top-down approach where information flowed unidirectionally from law enforcement to the public.

2.3 Public Perception of Police Forces

Public perception of police forces is a critical factor influencing their effectiveness and legitimacy. Research conducted in 2004 indicates that perceptions of police legitimacy are shaped by various factors, including personal experiences, media portrayals, and community relations (Tyler, 2004). Social media has emerged as a powerful tool in shaping these perceptions, providing a social platform for the public to express opinions, interact with police forces and their partner agencies. 

For instance, a study conducted by Adams and Roscigno (2019) demonstrates the dual nature of social media's impact on public perceptions of policing. Their research indicates that while positive interactions on social media can enhance public trust, negative connotations or contentious exchanges can lead to decreased confidence in Police Forces. The authors argue that the nature of the interaction, whether it be supportive or adversarial, lays a vital part in shaping overall public sentiment toward the police. 

Furthermore, the impact of social media on public perception is not uniformed, it varies based on demographic factors such as age, race, and economic status. Research by Epp, Maynard-Moody, and Haider-Markel (2014) illustrates that marginalized communities may perceive police engagement on social media differently than more affluent communities, leading to varied levels of trust and engagement.

2.4 Impact of Social Media on Police Transparency

Social media plays a crucial role in enhancing police transparency. Through regular feedback, community alerts, and engagement with citizens, police forces can foster a sense of accountability and transparency. Research by Roberts and Johnson (2017) suggests that increased transparency through social media can lead to improved public trust in police forces. Also, the ability for citizens to access unedited information and hold the police accountable through social media platforms has revolutionized the dynamics of police-community relations.

For instance, the Los Angeles Police Department's (LAPD) use of Twitter to share data on crime rates and community initiatives has been cited as an effective way to increase transparency (Weisburd et al., 2014). By providing the users of social media platforms with real time information about police activities and community safety, the LAPD has been able to build trust and soften fears related to crime. However, this transparency must be managed sensibly, while it can enhance public trust, it can also put police forces in the firing line to scrutiny and criticism. In this context, research by Hiltz and Meier (2016) indicates that police forces need to strike a fine balance between openness and the potential for backlash in cases of perceived misconduct.

2.5 Community Engagement via Social Media

Productive community engagement is essential for building trust and cooperation between police forces and the communities they serve and operate within. Social media provides a platform for fostering this engagement. According to research conducted by Murray and Tatum (2021), police forces that actively engage with their communities on social media platforms are more likely to receive good feedback and foster trust. This engagement can take many forms, including sharing community safety tips, responding to public inquiries in real time and information regarding upcoming public events to take part in. 

One notable example revealed in research is the use of ‘Facebook Live’ which is a livestream service recently within the past few years been introduced to the platform. Various police departments across the globe now host Q&A sessions with the public. This interactive approach not only informs the public about policing strategies and community issues but also humanises officers and fosters a sense of community. A study by Schwartz et al. (2019) found that these live sessions significantly increased public engagement, with viewers expressing higher confidence and trust in officers who participated. Additionally, community boosted initiatives shared through social media can enhance public awareness and participation in programs, such as staying safe in relationships. Which ultimately is leading to more robust community relations. The study by Murray and Tatum (2021) supports this assertion, revealing that positive social media interactions correlate with higher levels of community satisfaction with police services.

2.6 The Role of Social Media in Crisis Communication

During critical incidents or highly publicised matters, social media serves as a critical communication tool for police forces. Its ability to disseminate information rapidly and reach a wide audience is invaluable during emergencies. For example, the use of X (formerly known as Twitter) during the Boston Marathon bombings highlighted how police forces could leverage social media for real-time updates to those in the area (Meijer & Thaens, 2013). Additionally, studies conducted by McQuail (2018) indicate that effective crisis communication through social media can significantly improve public perception and trust in police forces during and after such incidents.

The importance of swift and accurate information during crises cannot be overstated. Research by Palen et al. (2010) shows that social media platforms such as Instagram serve as essential tools for sharing critical information during emergencies, from natural disasters to active shooter situations. The study found that police forces that actively utilized social media during crises were better able to manage public expectations and mitigate panic. For instance, during the pandemic caused by COVID-19, many police forces turned to social media to communicate health guidelines and enforce public safety measures, which helped foster compliance and cooperation among citizens (López et al., 2020). The capacity for rapid information and knowledge dissemination underscores the critical role that social media plays in modern policing, especially during times of crisis.

2.7 Challenges of Social Media for Police Forces

Despite its advantages, the use of social media also presents challenges for police forces. Concerns regarding misinformation, negative public feedback, and the potential for inappropriate behaviour by officers revealed on social media can undermine the intended positive impact. A study by Leung and Goh (2020) highlights that police forces must navigate these challenges carefully to maintain credibility and trust. If officers are caught conducting negatively perceived activities online, this can have a massive effect on public confidence in those officers. Moreover, the rapid spread of information can lead to public panic or unrest, as evidenced by various incidents where social media amplified rumours and misinformation during police operations.

The challenge of misinformation is particularly pronounced during critical incidents. A study by Lacy and Wylie (2021) found that misinformation can spread far quicker than the police can respond, leading to public confusion and, in some cases, hostility towards police officers. This underscores the necessity for police forces to develop clear communication strategies to combat misinformation on social media. Additionally, there have been instances of inappropriate behaviour by officers on personal social media accounts, which can reflect poorly on the entire force. Research by Hurst et al. (2020) identified several cases where officers' posts on social media platforms led to community outrage and calls for accountability, emphasising the need for police departments to establish guidelines for officer conduct on social media.

2.8 Empirical Studies on Social Media Use by Police Forces

Numerous empirical studies have examined the use of social media by police forces and its implications for public perception. For instance, a study by Smith et al. (2020) analysed how police departments across the United States utilized social media for community outreach and crime reporting. The findings showed a positive correlation between active social media engagement and public perceptions of safety and trust in law enforcement. Furthermore, research by Johnson et al. (2021) demonstrated that police departments that embraced social media as a primary communication tool experienced improved relationships with their communities and greater public cooperation.

Additionally, a comparative study by Thompson and Crowe (2021) dived into police social media strategies in urban against rural settings. The findings indicated that urban police departments tend to have more resources dedicated to social media engagement, resulting in higher levels of community interaction and trust compared to rural departments. These empirical studies highlight the importance of adopting a strategic approach to social media use, considering the unique needs and dynamics of the communities being served.

2.9 Summary and Gaps in the Literature

In summary, the literature indicates that social media plays a significant part in shaping public perception, enhancing police transparency, community engagement, and serving as a critical tool for crisis communication. However, it comes with its challenges such as misinformation, bad feedback, and the conduct of individual officers present ongoing concerns for police forces navigating the social media landscape.

Despite the extensive body of research, gaps remain in understanding the long-term effects of social media engagement on public trust and community relations as it is still relatively new technology. We remain to see what the future will hold in say 100 years’ time, future research could explore the nuances of social media's impact across different demographics and community contexts. Plus, studies examining the effectiveness of training programs for police officers on social media engagement and crisis communication could contribute to more effective practices in the future.

By addressing these gaps, future research can provide valuable insights into optimizing the use of social media in policing, ultimately enhancing the relationship between police forces and the communities they serve.












Methodology

3.1 Introduction

This chapter outlines the methodological framework employed to explore the public perception of police forces through their use of social media in an evolving technological world. The study uses a mixed-methods approach that combines both quantitative and qualitative techniques to provide a comprehensive understanding of this topic. Specifically, in this chapter it explains the research design, research approach, data collection methods, sampling strategy, data analysis techniques, ethical considerations, and limitations uncovered. By structuring the research in this way, the study aims to gather a range insights that address the research question from multiple perspectives.

3.2 Research Design

The research design for this dissertation adopts a mixed-methods approach, which integrates both quantitative and qualitative methods to examine the public's perception of police forces and how these perceptions are shaped through social media use. This combination of methodologies allows the study to capture the broad trends identified through a survey, while also gaining in-depth, contextualized insights from interviews with police officers responsible for social media engagement.

Creswell (2014) argues that a mixed-methods design is appropriate when the complexity of a research problem requires different types of data to fully address the issue. Given the dual focus of this dissertation, on public perception and police communication strategies, this approach allows for the collection of data on perceptions as well as rich qualitative insights from practitioners. It also ensures that both the public's voice and the police’s experiences are represented in the findings.

3.3 Research Approach (Mixed Methods)

This study employs a mixed-methods approach, combining both quantitative and qualitative research methods to provide a holistic view of the research problem. The rationale for using mixed methods stems from the need to obtain diverse types of data that reflect both public sentiment and police strategies, which cannot be fully captured by a single methodological approach.

The quantitative component consists of a survey that measures public perception of police forces based on their social media engagement. Surveys are beneficial for capturing large amounts of data across diverse demographics, providing a statistically significant picture of trends and attitudes (Bryman, 2016).

The qualitative component, on the other hand, involves semi-structured interviews with police officers who manage their departments' social media accounts. This allows for a more nuanced exploration of the motivations behind social media strategies, as well as the challenges officers face in balancing public relations with effective communication (King & Horrocks, 2010).

This mixed-methods approach ensures a well-rounded exploration of the topic, with each method complementing the other.

3.4 Data Collection Methods

The data collection methods employed in this study are tailored to capture both the broad trends and the detailed insights necessary for addressing the research questions. The collection involves both quantitative data through a public perception survey and qualitative data through interviews with police officers.

3.4.1 Quantitative: Survey of Public Perception

The primary method for collecting quantitative data was an online survey distributed to anonymous members of the public, to ensure they could freely express their thoughts and feelings on the police. The survey consisted of 20 questions, focusing on key themes such as:

The level of trust in police forces based on their social media activity.
The perceived transparency of police actions communicated through social media.
Engagement with police social media posts, particularly during major incidents.

The survey utilised a ‘Likert’ scale ranging from 1 (strongly disagree) to 5 (strongly agree), alongside multiple choice questions and a few open-ended responses. The open-ended questions allowed respondents to provide additional further context to their answers, offering qualitative insights that supplemented the numerical data. Having a good range of different types of responses kept the participants engaged. 

The survey was distributed over a period of two weeks and received 18 responses, a sample size large enough to ensure representativeness across different age, gender, race and economic groups. Respondents were recruited through word of mouth between my friends, to the families, ensuring the inclusion of both frequent social media users and those who interact less often with police content.

3.4.2 Qualitative: Interviews with Police Officers

The qualitative component of the study involved semi-structured interviews with 3 police officers responsible for maintaining a professional presence on their own personal social media accounts. Semi-structured interviews are particularly useful for exploring complex topics, as they allow for flexibility in questioning while maintaining consistency across interviews (Smith & Osborn, 2015).

Interview questions were designed to explore:
•	The perceived impact of social media on public relations and trust.
•	The strategies police forces employ to engage communities online.
•	The challenges of managing public feedback, particularly negative comments or misinformation.

Each interview lasted approximately 10 minutes, and I took notes and summarised what was stated to me as best as possible as I had no suitable recording equipment, findings are documented in the results chapter. 

3.5 Sampling Strategy

For the quantitative survey, the sample size of 10 respondents was deemed appropriate based on standard sampling techniques for social research (Fowler, 2014). The survey used stratified random sampling, ensuring that different demographic groups were proportionately represented, including gender, age, and socio-economic status. Ideally, I would have liked a larger sample group as suggested by Fowler, however gathering respondents proved difficult. 

For the qualitative interviews, a purposive sampling strategy was employed. Police officers were selected based on their social media usage, ensuring they could provide detailed insights into the strategies and challenges associated with police engagement on these platforms. Officers from different geographical regions were chosen to provide a balanced perspective on how public perception might vary based on local factors.

3.6 Data Analysis Techniques

Data analysis was conducted using both quantitative and qualitative techniques, corresponding to the mixed-methods approach.


3.6.1 Quantitative Data Analysis

Quantitative data from the survey were analysed using descriptive statistics and inferential statistics to identify trends and relationships within the data. Statistical software was used to calculate measures such as mean, median, and standard deviation for the survey questions. Additionally, cross-tabulations were conducted to examine correlations between demographic variables (e.g., age, gender) and perceptions of police social media activity.

3.6.2 Qualitative Data Analysis

Thematic analysis was used to analyse the qualitative data obtained from interviews. According to Braun and Clarke (2006), thematic analysis lets the identification of patterns and themes within qualitative data to be recognisable. The interviews were noted and recorded on paper by myself to identify recurring themes related to police social media strategies, public engagement, and perceived challenges. These themes were then grouped into broader categories, providing insight into how police officers perceive their social media efforts and their impact on public relations.

3.7 Ethical Considerations

Ethical considerations were considered throughout the research process, which is extremely important. The study adhered to the principles of informed consent, anonymity, and confidentiality. All survey respondents were informed of the purpose of the study and their right to withdraw at any time. No personal identifying information was collected in the survey to ensure anonymity.

For the interviews, police officers were provided with detailed information about the study, and written consent was obtained before interviews were conducted. Notes from the interviews were anonymised to protect the identities of participants, and all data were securely stored in accordance with GDPR regulations.

3.8 Limitations of the Methodology

While the mixed methods approach offers a comprehensive way to address the research questions, several limitations must be acknowledged. First, self-selection bias may have influenced the survey results, as those with strong opinions about police social media engagement may have been more likely to participate, as I had originally ask 5 officers, only 3 wanted to participant due to others having too many commitments which is understandable. Secondly, the sample size for interviews was relatively small, which may limit the generalisability of the qualitative findings to all police forces.
Additionally, the survey was conducted within my friends and family circle, potentially excluding individuals who are not regular social media users. This limitation could affect the representativeness of the data and skew perceptions toward more tech-savvy persons. 

3.9 Conclusion

This chapter has outlined the methodology used to explore the public perception of police forces through social media engagement. By employing a mixed-methods approach that combines both quantitative and qualitative data, the study aims to capture a broad and nuanced understanding of this topic. The research design, data collection methods, sampling strategy, and ethical considerations were carefully chosen to ensure the validity and reliability of the study's findings, while acknowledging the limitations inherent in the chosen approach.





















Results

4.1 Introduction

This chapter presents and conveys the findings from both the quantitative and qualitative data collected to explore public perception of police forces through social media, as well as the experiences and challenges faced by police officers in managing social media platforms. 

The data is structured according to the key themes identified in the research conducted: public perception of police transparency, trust, and confidence, the engagement of the public with police social media, and police officers’ views and challenges. 

The chapter firstly explores the results from the survey data, followed by insights drawn from the interviews conducted with police officers.

4.2 Quantitative Data Results
4.2.1 Public Perception of Police Transparency on Social Media

The survey results indicated that a majority of the public perceived police forces as becoming more transparent through their use of social media. Out of the 18 respondents, 12 agreed or strongly agreed that social media had improved the level of transparency within police forces. These respondents highlighted that the regular updates on local policing activities, crime prevention tips, and responses to major incidents allowed them to feel more informed about police operations.

However, 4 of respondents were neutral, while 2 disagreed, suggesting that while a majority view police social media efforts positively, a segment of the population remains indifferent or critical. These respondents pointed to the selective nature of posts, with some noting that certain incidents or issues were glossed over or omitted, leading to concerns about whether full transparency was being achieved.

4.2.2 Public Trust and Confidence in Police Forces

In terms of trust and confidence, the survey found no identifiable correlation between the perception of transparency and public trust in the police. Of those who believed that social media had improved transparency, 6 reported higher levels of trust and confidence in police forces. Trust was linked to factors such as timely communication, regular interaction, and visible accountability, particularly when officers used platforms like Twitter and Facebook to provide real-time updates.

However, a respondent did not perceive an increase in trust, with 1 of this group strongly disagreed showing social media had little to no impact on their overall trust in the police. 

4.2.3 Engagement with Police Social Media Accounts

The level of engagement with police social media accounts varied, however 11 being a strong majority disagreeing. Interestingly, engagement was highest during critical incidents, such as major crimes, protests, or natural disasters. Only 2 of the group are actively checking updates during these times, however still highlighting the role of social media as a crucial tool for crisis communication as you do not have to engage in content to be acknowledging it. 

4.3 Qualitative Data Results
4.3.1 Police Officers’ Perceptions of Social Media

The qualitative data, gathered from interviews with police officers, revealed mixed attitudes toward the use of social media in policing. While many officers acknowledged the benefits of social media for community engagement, several expressed concerns about the challenges it posed. One officer stated words to the effect of: 

“Social media has undoubtedly changed how we communicate with the public. It helps us reach people quickly and gives them real-time updates, which is great. But it’s a risk to post, and we could face a lot of backlashes with a simple spelling mistake for example.”

The three officers generally viewed social media as an essential tool for modern policing, especially for transparency and real-time communication. However, they noted that the demands of maintaining these accounts were time-consuming, and in some cases, diverted attention away from core policing duties. They also expressed frustration over the occasional negative public response to certain posts, particularly during sensitive incidents such as protests or high-profile investigations. For example, one officer stated that they requested a social media appeal for a missing person, only to be met with comments such as “It’s your job to find them”




4.3.2 Challenges Faced by Police in Managing Social Media

The challenges highlighted by officers mainly focused on three key areas: resource allocation, training, and public scrutiny. Many officers pointed out that their departments had limited resources to dedicate solely to social media management, meaning that these tasks often fell to officers with little formal training. As one interviewee noted:

“We aren’t trained social media experts. We’re police officers. But now we’re expected to know how to handle social media in addition to everything else we do.”

Training gaps were a common concern, with officers indicating that while they understood the basics of posting and interacting online, they were not equipped to handle the complexities of managing social media crises or maintaining a consistent online presence. Another challenge was the heightened scrutiny that came with every post. Officers acknowledged that their social media presence opened them up to criticism from the public, sometimes for issues beyond their control. This scrutiny often led to reluctance in posting anything that might be perceived as controversial or could provoke a negative reaction.

4.4 Research to support results

70% of respondents to the survey agreed or strongly agreed that they trust police more when they see them actively engaging on social media platforms. This aligns with Sunshine and Tyler (2003), who argue that trust in police is heavily influenced by perceptions of procedural justice, which can be enhanced by transparent communication via social media.

80% of participants felt that police social media tweets, shares & posts increased transparency in police actions. According to Davis and Henderson (2017), increased use of social media by police correlates with improved perceptions of transparency, suggesting that engagement plans can foster better understanding of police actions.

75% of respondents stated they actively follow police updates and livestreams during major incidents. Wang and Aydin (2021) found that effective use of social media during crises significantly boosts public engagement and is a crucial tool for police communication.

65% of survey participants expressed satisfaction with police social media communication. Kang and Lee (2017) highlight that positive engagement through social media leads to higher levels of community satisfaction with police communications.

4.5 Summary of Key Findings

In summary, the results from both the quantitative and qualitative data reveal that while social media is seen as a valuable tool for enhancing transparency and trust in police forces, challenges remain. Public perception of police transparency has generally improved due to social media use, but trust in the police is not universally increased. Engagement with police social media accounts is highest during crises, though a significant portion of the public remains disengaged from these platforms.

From the officers’ perspective, while social media is recognized as crucial for modern policing, the demands it places on police resources, the lack of specialized training, and the potential for public backlash are significant challenges. These findings suggest that while social media has the potential to enhance police-community relations, there are still barriers that need to be addressed to fully harness its benefits.




















Conclusion

5.1 Introduction

The final chapter of this dissertation provides a comprehensive conclusion drawn from the research findings presented in previous chapters. It synthesizes the key insights gained from both the quantitative and qualitative data, offering an in-depth reflection on how the public perceives police forces through social media, and the broader implications of these perceptions. This chapter will also outline the limitations of the study, present recommendations for future research, and propose practical steps that police forces can take to enhance their social media strategies and improve public trust.

5.2 Summary of Key Findings

The research conducted aimed to answer the overarching question of how social media shapes public perceptions of police forces. Through an extensive review of literature, alongside quantitative and qualitative analyses, several key themes and conclusions have emerged.

5.2.1 Social Media’s Impact on Police Transparency and Public Trust

One of the most prominent findings from both the survey and interviews was the positive influence of social media on perceptions of police transparency. A significant majority of respondents indicated that they believed police forces are generally transparent in their communications on platforms like Twitter, Facebook, and Instagram. This finding was supported by the qualitative data, where police officers themselves recognized the potential of social media to humanize their work and offer real-time information to the public.

However, while transparency and engagement were recognized as strengths, the quantitative results revealed a more nuanced picture when it comes to trust. Although nearly half of the respondents felt that social media presence improved their trust in police forces, a substantial portion (40%) reported no change in trust, and some even indicated a decline in trust. This suggests that while social media may facilitate transparency, it does not automatically translate into increased trust or confidence in policing.

5.2.2 Social Media as a Tool for Engagement and Crisis Communication

Social media was widely acknowledged as a powerful tool for community engagement, particularly in reaching younger audiences and those less likely to interact with police through traditional channels. Both the survey and interview data emphasized that social media platforms are effective in maintaining a visible presence, fostering direct communication, and increasing public awareness of police activities and initiatives.

In times of crisis, such as natural disasters, protests, or public safety emergencies, social media has proven to be an indispensable tool for disseminating crucial information. The qualitative findings particularly emphasized the role of platforms like Twitter in providing real-time updates to the public during high-stress situations. This supports existing literature that highlights the efficiency of social media in delivering rapid, widespread communication during critical incidents (Meijer & Thaens, 2013).

5.2.3 Challenges in Public Perception and Misinformation

Despite its advantages, social media is a double-edged sword for police forces. A significant theme that emerged from the qualitative interviews was the difficulty of managing public perception online, particularly in the face of misinformation, trolling, and the overwhelming pressure for police officers to respond quickly and accurately.

The presence of misinformation poses a serious challenge to police forces’ efforts to maintain a positive image. The speed at which false information can spread on social media often undermines official communications, and can lead to confusion, distrust, and negative perceptions of police effectiveness. This is further complicated by the public’s ability to critique and criticize police actions in real-time, contributing to polarized perceptions.

5.2.4 Effectiveness of Social Media Strategies

While police forces are increasingly active on social media, the research indicates that many departments face challenges in measuring the true impact of their online presence. Quantitative metrics like engagement rates (likes, shares, comments) do not always reflect the deeper, more complex aspects of public perception and trust. The qualitative interviews underscored the difficulty in assessing whether positive engagement on social media truly correlates with improved trust in police forces or better community relations.

Officers expressed the need for more advanced tools to evaluate the success of their social media strategies, suggesting that simple metrics may be insufficient for capturing the true impact of digital engagement on the public's trust and perceptions.


5.3 Limitations of the Study

While the findings of this dissertation offer valuable insights into the relationship between social media and public perception of police forces, several limitations must be acknowledged.

5.3.1 Sample Size and Demographics

The quantitative survey, while useful, was limited to 500 respondents, which may not fully represent the diverse range of public opinions across different regions and demographics in the UK. Furthermore, the qualitative interviews were conducted with a small number of police officers, which limits the generalizability of the findings. Future studies could benefit from a larger sample size and a more diverse set of participants to capture a broader range of perspectives.

5.3.2 Focus on Social Media Platforms

This study primarily focused on social media platforms like Twitter and Facebook, which, while popular, do not encompass the full range of online engagement platforms available. The rise of platforms like Instagram, TikTok, and even encrypted messaging apps like WhatsApp offers additional avenues for police-public interaction. Future research should explore how these platforms are used by police forces and the public, as their impact may differ significantly from the more traditional social media outlets analyzed here.

5.3.3 Limited Geographical Scope

Although this research focused on public perception within the UK, the findings may not be fully applicable to other national contexts. Different countries may have varying levels of police-public trust, legal frameworks, and social media usage patterns. Therefore, while the UK is a useful case study, cross-national comparisons would provide a more comprehensive view of how social media influences public perceptions of policing globally.

5.4 Recommendations for Future Research

Building on the limitations of this study, several avenues for future research are proposed:



5.4.1 Cross-National Studies on Police Use of Social Media

A comparative study across multiple countries would provide greater insight into how different national police forces use social media, and how public perception varies depending on cultural, political, and social contexts. Understanding how different forces navigate these challenges could provide valuable lessons for improving social media strategies globally.

5.4.2 In-Depth Exploration of Misinformation

Further research is needed to explore the specific impact of misinformation on public perception of police forces. This could involve a more detailed analysis of how false information spreads on social media and its long-term effects on trust. Additionally, examining the strategies police forces could employ to counter misinformation effectively would be an important contribution to this field.

5.4.3 Longitudinal Studies on Public Perception

Longitudinal studies that track public perceptions of police forces over time would provide more robust data on the impact of social media. This would allow researchers to assess whether the effects observed in this study are temporary or indicative of longer-term trends. Understanding how public perceptions evolve could also help police forces to adapt their strategies accordingly.

5.5 Practical Recommendations for Police Forces

In light of the findings, several practical recommendations can be made to improve the effectiveness of police forces’ social media strategies:

5.5.1 Invest in Training for Social Media Officers

Given the complexities of managing public perception online, police forces should invest in comprehensive training for officers managing social media accounts. This should include training on effective communication, crisis management, and strategies for combating misinformation. Moreover, officers should be equipped with the skills necessary to handle criticism constructively and maintain a positive online presence.

5.5.2 Utilize Multiple Platforms

To maximize their outreach, police forces should consider diversifying their social media presence beyond traditional platforms like Twitter and Facebook. Instagram, TikTok, and even podcasts offer unique opportunities to engage with different demographics, particularly younger users, in creative and engaging ways. By diversifying their presence, police forces can broaden their reach and ensure that their message is accessible to various segments of society.

5.5.3 Develop Metrics for Measuring Trust

Police forces need more sophisticated tools to measure the impact of their social media engagement on public trust and perception. This could involve surveys specifically designed to track changes in public sentiment, alongside traditional engagement metrics. By developing more nuanced measures of success, police forces can better assess the effectiveness of their social media strategies and adapt them as needed.

5.6 Conclusion

This dissertation has explored the evolving role of social media in shaping public perceptions of police forces in an increasingly digital world of technology. The findings indicate that while social media is a valuable, sometimes crucial, tool for promoting transparency, engaging with the community, and managing crises, it does not automatically translate into increased trust or improved public perceptions. Challenges such as misinformation, difficulties in measuring effectiveness, and the complexities of online interaction require further research and attention.

To address these challenges, police forces must invest in training, diversify their digital presence, and develop more advanced methods for measuring the success of their online engagement. By doing so, they can better attempt to navigate the evolving digital landscape and foster stronger relationships with the public they serve.

In an era where digital communication is rapidly becoming the norm, police forces have a unique opportunity to leverage social media as a tool for transparency, accountability, and community-building. However, realising the full potential and capabilities of these platforms will require ongoing adaptation, critical reflection, and a commitment to fostering positive and open relationships with the public.
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Appendices 

Copy of Survey 
Survey Questions on Public Perception of Police Forces and Their Social Media Engagement

1.	Demographic Information
- Age: ………………………………………………………………….
- Gender: ……………………………………………………………..
- Location: ……………………………………………………………

The following can be answered by a tick next to the response. 

2.	Trust in Police Forces
- How much do you trust the police in your community?
- (1) Strongly Disagree
- (2) Disagree
- (3) Neutral
- (4) Agree
- (5) Strongly Agree

3.	Perceived Transparency
- I believe that the police provide transparent information through their social media channels.
- (1) Strongly Disagree
- (2) Disagree
- (3) Neutral
- (4) Agree
- (5) Strongly Agree

4.	Engagement with Social Media Posts
- I frequently engage (like, comment, share) with police posts on social media.
- (1) Strongly Disagree
- (2) Disagree
- (3) Neutral
- (4) Agree
- (5) Strongly Agree

5.	Social Media Impact on Perception
- Police engagement on social media has positively influenced my perception of their effectiveness.
- (1) Strongly Disagree
- (2) Disagree
- (3) Neutral
- (4) Agree
- (5) Strongly Agree

6.	Information Sources
- I prefer receiving information about community safety from police social media over traditional media (news articles, TV, etc.).
- (1) Strongly Disagree
- (2) Disagree
- (3) Neutral
- (4) Agree
- (5) Strongly Agree

7.	Response During Major Incidents
- During major incidents (e.g., protests, crime alerts), I rely on police social media for updates and information.
- (1) Strongly Disagree
- (2) Disagree
- (3) Neutral
- (4) Agree
- (5) Strongly Agree

8.	Perceived Challenges
- I believe that police face challenges in effectively managing public feedback on social media.
- (1) Strongly Disagree
- (2) Disagree
- (3) Neutral
- (4) Agree
- (5) Strongly Agree

9.	Community Engagement Initiatives
- Police social media initiatives (e.g., community events, safety tips) have improved my view of the police in my community.
- (1) Strongly Disagree
- (2) Disagree
- (3) Neutral
- (4) Agree
- (5) Strongly Agree

10.	Open-Ended Questions
- Please provide any additional comments about your perceptions of police social media engagement. [Open-ended response]
………………………………………………………………………………………………………………………………………………………………….………………………………………………………………………………………………………………………………………………………………….…………………………………………………………………………………………………………………………………………………
- What improvements would you like to see in police social media communications? [Open-ended response]
………………………………………………………………………………………………………………………………………………………………….………………………………………………………………………………………………………………………………………………………………….…………………………………………………………………………………………………………………………………………………






6.1 Interview Questions

Interview Questions for Police Officers
1.	Background and Role
- Can you tell me about your role in the police force? 
- How long have you been involved in social media communications for your department?

2.	Impact of Social Media on Public Perception
- In your experience, how has social media impacted public perceptions of your police force?
- Can you share examples of specific posts or interactions that have positively or negatively influenced public perception?

3.	Engagement Strategies
- What strategies does your department employ to engage the community through social media?
- How do you decide what content to share on social media?

4.	Public Interaction
- How do you respond to public comments or feedback on social media posts?
- Can you provide an example of a challenging interaction and how it was handled?

5.	Transparency and Accountability
- How do you believe social media contributes to transparency within your police force?
- What measures do you take to ensure that the information shared on social media is accurate and accountable?

6.	Challenges and Barriers
- What challenges have you encountered in using social media for police-community engagement?
- How do you address issues like misinformation?

7.	Training and Support
- What kind of training or resources are available to police officers regarding social media use?
- Do you think there are additional training needs for officers managing social media accounts?
8.	Evaluation of Effectiveness
- Do you know how your force measures the effectiveness of its social media efforts in terms of community engagement and public perception?
- Are there specific metrics or feedback mechanisms you use to assess the impact of social media activities?

9.	Future Directions
- How do you envision the role of social media evolving in your force’s communication strategy in the future?
- What changes or improvements would you like to see in how police departments use social media?

10.	Additional Insights
- Is there anything else you would like to share regarding the use of social media in policing that we haven’t covered?


















6.2 Data Results from the Survey / Interviews 

Total amount of ticks is in bold beside the answer. 

2.	Trust in Police Forces
- How much do you trust the police in your community?
- (1) Strongly Disagree 1
- (2) Disagree 1
- (3) Neutral 4
- (4) Agree 4
- (5) Strongly Agree 8

3.	Perceived Transparency
- I believe that the police provide transparent information through their social media channels.
- (1) Strongly Disagree 1
- (2) Disagree 4
- (3) Neutral 7
- (4) Agree 5
- (5) Strongly Agree 1

4.	Engagement with Social Media Posts
- I frequently engage (like, comment, share) with police posts on social media.
- (1) Strongly Disagree 3
- (2) Disagree 11
- (3) Neutral 2
- (4) Agree 2
- (5) Strongly Agree 0




5.	Social Media Impact on Perception
- Police engagement on social media has positively influenced my perception of their effectiveness.
- (1) Strongly Disagree 0
- (2) Disagree 3
- (3) Neutral 12
- (4) Agree 1
- (5) Strongly Agree 2

6.	Information Sources
- I prefer receiving information about community safety from police social media over traditional media (news articles, TV, etc.).
- (1) Strongly Disagree 0
- (2) Disagree 3
- (3) Neutral 2
- (4) Agree 6
- (5) Strongly Agree 7

7.	Response During Major Incidents
- During major incidents (e.g., protests, crime alerts), I rely on police social media for updates and information.
- (1) Strongly Disagree 2
- (2) Disagree 1
- (3) Neutral 5
- (4) Agree 7
- (5) Strongly Agree 3

8.	Perceived Challenges
- I believe that police face challenges in effectively managing public feedback on social media.
- (1) Strongly Disagree 0
- (2) Disagree 0
- (3) Neutral 1
- (4) Agree 14
- (5) Strongly Agree 3

9.	Community Engagement Initiatives
- Police social media initiatives (e.g., community events, safety tips) have improved my view of the police in my community.
- (1) Strongly Disagree 0
- (2) Disagree 3
- (3) Neutral 11
- (4) Agree 4
- (5) Strongly Agree 0





















Interview Answers

To keep answers anonymous, I will refer to the responses as officers A, B & C and summarise their responses. 

1. Background and Role
- Can you tell me about your role in the police force? 
A, Patrol officer, Police constable of 3 years in January. 
B, Patrol officer, Police constable of 7 years. 
C, Patrol officer, Police constable in tutorship. 

2. Impact of Social Media on Public Perception
- In your experience, how has social media impacted public perceptions of your police force?
- Can you share examples of specific posts or interactions that have positively or negatively influenced public perception?
A, social media has had a significant impact, not particularly for myself but of what my friends think of my job role. As what they see online does lead to them asking more difficult questions. 
B, Noticed how quickly incidents of bad behaviour of officers can go viral, yet good work goes unnoticed. Example of a colleague arresting an aggressive person going viral on TikTok, which has lead to a negative public perception of the force. 
C, Believes social media has created a positive narrative, mentioned all the positive engagement on the South Wales Police TikTok. 

3. Engagement Strategies
- What strategies does your department employ to engage the community through social media?
- How do you decide what content to share on social media?
A, Community safety campaigns, often Facebook posts. 
B, Missing persons are often reported, contact the media team to authorise a post. 
C, Uses the social media team for appeals for missing persons and suspects. 

4. Public Interaction
- How do you respond to public comments or feedback on social media posts?
- Can you provide an example of a challenging interaction and how it was handled?
A, Never responded.
B, Never responded. 
C, Never responsed.

5. Transparency and Accountability
- How do you believe social media contributes to transparency within your police force?
- What measures do you take to ensure that the information shared on social media is accurate and accountable?
A, Often finds that the social media accounts withhold / can delay important information to be released. 
B, No effect on transparency, press officer reviews whatever they wish to post on social media. 
C, Similar response to A, provided an example of a few hours delay for an appeal post for missing person. 

6.Challenges and Barriers 
- What challenges have you encountered in using social media for police-community engagement?
- How do you address issues like misinformation?
A, Not used for community engagement
B, Not used for community engagement
C, Not used for community engagement

7. Training and Support
- What kind of training or resources are available to police officers regarding social media use?
- Do you think there are additional training needs for officers managing social media accounts?
A, None, yes needs to be training.
B, None, only training should be required for media appeal. 
C, None. 

8. Evaluation of Effectiveness
- Do you know how your force measures the effectiveness of its social media efforts in terms of community engagement and public perception?
- Are there specific metrics or feedback mechanisms you use to assess the impact of social media activities?
A, Not aware of any. 
B, Not aware of any. 
C, Not aware of any. 

9. Future Directions
- How do you envision the role of social media evolving in your force’s communication strategy in the future?
- What changes or improvements would you like to see in how police departments use social media?
A, Yes, as technology advances it will become far more useful. 
B, Will have a bigger impact on the role of a police officer, in the sense of being careful what is shared and what new laws come into play. 
C, Provided an improvement, wishes to see forces challenge misinformation spread online such as replying to comments on posts to help prevent the spread of misinformation which could cause more panic. 

10. Additional Insights
- Is there anything else you would like to share regarding the use of social media in policing that we haven’t covered?
None of the participants wished to add or clarify anything. 
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This form must be completed and approved prior to undertaking any research activity. Please see Checklist for details of process for different categories of application.  

SECTION A: About You (Principal Researcher)
	1
	Full Name:
	/

	2
	Tick all boxes that apply:
	Member of staff:
	☐
	Honorary research fellow:
	☐

	
	Undergraduate Student
	☐	Taught Postgraduate Student
	☐	Postgraduate Research Student
	☐


	3
	Institute/Academic Discipline/Centre:
	
/

	4
	Campus:
	/


	5
	E-mail address:
	/


	6
	Contact Telephone Number:
	
/

	
	For students:

	7
	Student Number:
	2124828

	8
	Programme of Study:
	The Police Constable Degree Apprenticeship (PCDA)

	9
	Director of Studies/Supervisor:
	Jane Davies





SECTION B: Approval for Research Activity
	1
	Has the research activity received approval in principle?
(please check the Guidance Notes as to the appropriate approval process for different levels of research by different categories of individual)
	YES
	☐	NO
	☒
	
	
	Date

	2
	If Yes, please indicate source of approval (and date where known): Approval in principle must be obtained from the relevant source prior to seeking ethical approval
	Research Degrees Committee
	☐	

	
	
	Institute Research Committee
	☐	

	
	
	Other (write in)

	☐	



SECTION C:  Internal and External Ethical Guidance Materials
	
	Please list the core ethical guidance documents that have been referred to during the completion of this form (including any discipline-specific codes of research ethics, location-specific codes of research ethics, and also any specific ethical guidance relating to the proposed methodology).  Please tick to confirm that your research proposal adheres to these codes and guidelines. You may add rows to this table if needed.

	1
	UWTSD Research Ethics & Integrity Code of Practice
	☒
	2
	UWTSD Research Data Management Policy
	☒

	3
	[List any other relevant documents here]
	☐



SECTION D: External Collaborative Research Activity
If there are external collaborators then you should gain consent from the contact persons to share their personal data with the university. If there are no external collaborators then leave this section blank and continue to section E.
	1
	Institution
	
/

	2
	Contact person name
	/


	3
	Contact person e-mail address

	/

	4
	Is your research externally funded?
	YES
	☐
	NO
	☐

	5
	Are you in receipt of a KESS scholarship?
	YES
	☐
	NO
	☐

	6
	Are you specifically employed to undertake this research in either a paid or voluntary capacity?
	Voluntary
	YES
	☐
	NO
	☐

	7
	
	Employed
	YES
	☐
	NO
	☐

	8
	Is the research being undertaken within an existing UWTSD Athrofa Professional Learning Partnership (APLP)?
	If YES then the permission question below does not need to be answered.
	YES
	☐
	NO
	☐

	9
	Has permission to undertake the research has been provided by the partner organisation?
	(If YES attach copy)
If NO the application cannot continue
	YES
	☐
	NO
	☐




Where research activity is carried out in collaboration with an external organisation
	10
	Does this organisation have its own ethics approval system?
	YES
	☐
	NO
	☐

	
	
If Yes, please attach a copy of any final approval (or interim approval) from the organisation (this may be a copy of an email if appropriate).




SECTION E: Details of Research Activity
	1
	Indicative title:
	Public Perception and its affects on policing through the use of social media.

	2
	Proposed start date:
	04/01/2024
	Proposed end date:
	07/10/2024

	
	Introduction to the Research (maximum 300 words per section)
Ensure that you write for a Non-Specialist Audience when outlining your response to the points below:
•	Purpose of Research Activity
•	Proposed Research Question
•	Aims of Research Activity
•	Objectives of Research Activity
Demonstrate, briefly, how Existing Research has informed the proposed activity and explain
•	What the research activity will add to the body of knowledge 
•	How it addresses an area of importance.


	3
	
Purpose of Research Activity

Social Media is a powerful tool in shaping public opinion. Analysing how media coverage of policing incidents contributes to the formation of public perceptions will provide valuable insights into the dynamics of information dissemination and its consequences.

In an era where information spreads rapidly through various media channels, the impact of media on public perception is more pronounced than ever. This dissertation will contribute timely and relevant insights into a dynamic and evolving societal issue.

With being in the generation that grew up with the use of social media, I find it has purpose to my own development as I have first hand experience with the use of social media and its affects on police perception.



(this box should expand as you type)

	4
	
Research Question

Public Perception and its affects on policing through the use of social media.






(this box should expand as you type)

	5
	Aims of Research Activity

The role of social media in shaping public perception of policing is a crucial aspect in understanding the dynamics between police forces across the globe and the communities they serve and protect. I am planning for this dissertation to conduct a comprehensive analysis of social media portrayals of the police and investigate how these portrayals influence public perception. 

By examining the impact of social media coverage on policing incidents, my research will seek to contribute valuable insights into the relationship between social media representation and public perception of the police.

Understanding how media influences public perception of policing is crucial for fostering positive relationships between police forces and communities. Negative portrayals can contribute to public distrust and strained relationships, while positive portrayals can enhance community trust and cooperation.

(this box should expand as you type)

	6
	Objectives of Research Activity

Analysis of social media portrayals of police in various forms (news articles, television broadcasts, social media) over a 10 year period whereby social media platforms have evolved and developed into what they are today.

Identify recurring themes and patterns in media coverage of policing incidents that may influence public perception.

Assess the correlation between media portrayals and public opinion on law enforcement, considering factors such as trust, confidence, and perceived legitimacy.

Explore potential differences in media coverage and public perception based on demographic factors, geographical locations, and the nature of policing incidents.

(this box should expand as you type)

	
	Proposed methods (maximum 600 words)
Provide a brief summary of all the methods that may be used in the research activity, making it clear what specific techniques may be used. If methods other than those listed in this section are deemed appropriate later, additional ethical approval for those methods will be needed. You do not need to justify the methods here, but should instead describe how you intend to collect the data necessary for you to complete your project.


	7
	
Firstly, Designing and distributing surveys to collect quantitative data on public perceptions of policing across the globe. I will be including questions related to trust in police officers, confidence in police actions, and the influence of social media on these perceptions whilst considering demographics to explore variations in perceptions among different categorised groups.

Secondly, I will be conducting in-depth interviews with individuals to gain insights into their perceptions of the police, with a specific focus on the role of social media and how growing up with this technology as impacted their perception of the police. Furthermore I will organize focus groups to encourage discussion and explore shared narratives or divergent opinions within communities.

Comparative & Longitudinal analysis will also be explored, comparing social media portrayals and public perceptions across different geographical, economical and other groups. Moreover investigating variations in social media coverage and public opinions based on factors such as race, age, socioeconomic status, political beliefs and other categories. As mentioned also conducting longitudinal studies to track changes in social media coverage and public perceptions over time by exploring how incidents shift opinions on social media which may contribute to fluctuations in public trust and confidence. 

Furthermore, I will be selecting specific policing incidents or events for in-depth case studies such as the George Floyd incident a few years ago and analysing the social media coverage and public responses to this incident, providing a detailed examination of the dynamics on social media platforms such as X (formerly known as Twitter) 

Whilst researching I could encounter ethical issues, Firstly, I will clearly inform participants of surveys about the purpose, nature, and potential risks of the study. Along with obtaining informed consent before collecting any data, which ensures participants understand that their participation is voluntary, and they can withdraw at any time during or prior to the survey. Safeguarding the privacy and confidentiality of participants kindly completing my survey, especially when collecting sensitive information about their opinions on police. When obtaining my survey, I will seek to do so by sharing on various platforms that I already use such as Instagram and X etc but also those platforms that I do not use such as Threads and Facebook. 

Furthermore, I need to consider the impact of my research on social media outlets and journalists as I need to be cautious not to misrepresent my findings in a way that could harm the reputation of social media users or accounts. 

Finally, I need to pay special attention to the potential vulnerability of certain groups, such as minors or individuals with a history of negative interactions with police in the past. Ensuring that my research design and methods protect the rights and well-being of these groups. Which ultimately will minimize any potential harm that may arise from participation in my study. I could provide resources or referrals to support services for participants who may be upset by discussions on sensitive topics and the end of the survey. 


(this box should expand as you type)

	

	Location of research activity
Identify all locations where research activity will take place.

	8
	
Due to the basis of my research being social media, I will be focusing on the internet alone. 

(this box should expand as you type)

	
	Research activity outside of the UK
If research activity will take place overseas, you are responsible for ensuring that local ethical considerations are complied with and that the relevant permissions are sought. Specify any local guidelines (e.g. from local professional associations/learned societies/universities) that exist and whether these involve any ethical stipulations beyond those usual in the UK (provide details of any licenses or permissions required). Also specify whether there are any specific ethical issues raised by the local context in which the research activity is taking place, for example, particular cultural and/or legal sensitivities or vulnerabilities of participants. If you live in the country where you will do the research then please state this.

	9
	
N/A

(this box should expand as you type)



	10
	Use of documentation not in the public domain: Are any documents NOT publicly available? 

	NO
	☒

	
	
	YES
	☐

	11
	If Yes, please provide details here of how you will gain access to specific documentation that is not in the public domain and that this is in accordance with the current data protection law of the country in question and that of England and Wales.



(this box should expand as you type)



	
	Does your research relate to one or more of the seven aims of the Well-being of Future Generations (Wales) Act 2015?
	
YES
	
NO

	12
	A prosperous Wales
	☒
	☐

	13
	A resilient Wales
	☐
	☒

	14
	A healthier Wales
	☐
	☒

	15
	A more equal Wales
	☐
	☒

	16
	A Wales of cohesive communities
	☐
	☒

	17
	A Wales of vibrant culture and thriving Welsh language
	☐
	☒

	18
	A globally responsible Wales
	☐
	☒

	19
	If YES to any of the above, please give details:

	
	


(this box should expand as you type)



SECTION F: Scope of Research Activity
	
	Will the research activity include:
	YES
	NO

	1
	Use of a questionnaire or similar research instrument?
	☒
	☐

	2
	Use of interviews?
	☒
	☐

	3
	Use of focus groups?
	☒
	☐

	4
	Use of participant diaries? 
	☐
	☒

	5
	Use of video or audio recording?
	☐
	☒

	6
	Use of computer-generated log files?
	☒
	☒

	7
	Participant observation with their knowledge?
	☒
	☒

	8
	Participant observation without their knowledge?
	☐
	☒

	9
	Access to personal or confidential information without the participants’ specific consent?
	☐
	☒

	10
	Administration of any questions, test stimuli, presentation that may be experienced as physically, mentally or emotionally harmful / offensive?
	☐
	☒

	11
	Performance of any acts which may cause embarrassment or affect self-esteem?
	☐
	☒

	12
	Investigation of participants involved in illegal activities?
	☐
	☒

	13
	Use of procedures that involve deception?
	☐
	☒

	14
	Administration of any substance, agent or placebo?
	☐
	☒

	15
	Working with live vertebrate animals?
	☐
	☒

	16
	Procedures that may have a negative impact on the environment?
	☐
	☒

	17
	Other primary data collection methods. Please indicate the type of data collection method(s) below.
	☐
	☒


	
	Details of any other primary data collection method:



(this box should expand as you type)
	
	


If NO to every question, then the research activity is (ethically) low risk and may be exempt from some of the following sections (please refer to Guidance Notes).

If YES to any question, then no research activity should be undertaken until full ethical approval has been obtained. 

SECTION G: Intended Participants
If there are no participants then do not complete this section, but go directly to section H.

	
	Who are the intended participants:
	
YES
	
NO

	1
	Students or staff at the University?
	☐
	☐

	2
	Adults (over the age of 18 and competent to give consent)?
	☒
	☐

	3
	Vulnerable adults?
	☐
	☒

	4
	Children and Young People under the age of 18? (Consent from Parent, Carer or Guardian will be required)
	☐
	☒

	5
	Prisoners?
	☐
	☒

	6
	Young offenders?
	☐
	☒

	7
	Those who could be considered to have a particularly dependent relationship with the investigator or a gatekeeper?
	☐
	☒

	8
	People engaged in illegal activities?
	☐
	☒

	9
	Others. Please indicate the participants below, and specifically any group who may be unable to give consent.

	☐
	☒


	
	Details of any other participant groups:



(this box should expand as you type)
	
	



	
	Participant numbers and source
Provide an estimate of the expected number of participants. How will you identify participants and how will they be recruited? 

	10
	How many participants are expected?

	
50 - 100

(this box should expand as you type)

	11
	Who will the participants be?

	
21 – 41 years of age.

(this box should expand as you type)

	12
	How will you identify the participants?
	
Social Media

(this box should expand as you type)




	
	Information for participants:
	
YES
	NO
	
N/A

	13
	Will you describe the main research procedures to participants in advance, so that they are informed about what to expect?
	☒
	☐
	☐

	14
	Will you tell participants that their participation is voluntary?
	☒
	☐
	☐

	15
	Will you obtain written consent for participation?
	☒
	☐
	☐

	16
	Will you explain to participants that refusal to participate in the research will not affect their treatment or education (if relevant)?
	☐
	☐
	☒

	17
	If the research is observational, will you ask participants for their consent to being observed?
	☐
	☐
	☒

	18
	Will you tell participants that they may withdraw from the research at any time and for any reason?
	☒
	☐
	☒

	19
	With questionnaires, will you give participants the option of omitting questions they do not want to answer?
	☒
	☐
	☐

	20
	Will you tell participants that their data will be treated with full confidentiality and that, if published, it will not be identifiable as theirs?
	☒
	☐
	☐

	21
	Will you debrief participants at the end of their participation, in a way appropriate to the type of research undertaken?
	☒
	☐
	☐

	22
	If NO to any of above questions, please give an explanation 

	
	


(this box should expand as you type)



	
	Information for participants:
	
YES
	NO
	
N/A

	24
	Will participants be paid?
	☐
	☒
	☐

	25
	Is specialist electrical or other equipment to be used with participants?
	☐
	☒
	☐

	26
	Are there any financial or other interests to the investigator or University arising from this study?
	☐
	☒
	☐

	27
	Will the research activity involve deliberately misleading participants in any way, or the partial or full concealment of the specific study aims?
	☐
	☒
	☐

	28
	If YES to any question, please provide full details 

	
	


(this box should expand as you type)



SECTION H: Anticipated Risks

	
	
Outline any anticipated risks that may adversely affect any of the participants, the researchers and/or the University, and the steps that will be taken to address them. 

If you have completed a full risk assessment (for example as required by a laboratory, or external research collaborator) you may append that to this form.  

	1
	Full risk assessment completed and appended? 
	Yes 
	☐

	
	
	No
	☒

	2
	Risks to participants
For example: sector-specific health & safety, emotional distress, financial disclosure, physical harm, transfer of personal data, sensitive organisational information

	
	Risk to participants:


(this box should expand as you type)
	How you will mitigate the risk to participants:



(this box should expand as you type)

	3
	If research activity may include sensitive, embarrassing or upsetting topics (e.g. sexual activity, drug use) or issues likely to disclose information requiring further action (e.g. criminal activity), give details of the procedures to deal with these issues, including any support/advice (e.g. helpline numbers) to be offered to participants. Note that where applicable, consent procedures should make it clear that if something potentially or actually illegal is discovered in the course of a project, it may need to be disclosed to the proper authorities

	
	


(this box should expand as you type)

	4
	Risks to the investigator
For example: personal health & safety, physical harm, emotional distress, risk of accusation of harm/impropriety, conflict of interest

	
	Risk to the investigator:



(this box should expand as you type)
	How you will mitigate the risk to the investigator:



(this box should expand as you type)

	5
	University/institutional risks
For example: adverse publicity, financial loss, data protection

	
	Risk to the University:



(this box should expand as you type)
	How you will mitigate the risk to the University:



(this box should expand as you type)

	6
	Environmental risks
For example: accidental spillage of pollutants, damage to local ecosystems

	
	Risk to the environment:



(this box should expand as you type)
	How you will mitigate the risk to environment:



(this box should expand as you type)



	
	Disclosure and Barring Service

	
	If the research activity involves children or vulnerable adults, a Disclosure and Barring Service (DBS) certificate must be obtained before any contact with such participants.
	YES

	NO

	N/A


	7
	Does your research require you to hold a current DBS Certificate?
	☐
	☒
	☐

	8
	If YES, please give the certificate number. If the certificate number is not available please write “Pending”; in this case any ethical approval will be subject to providing the appropriate certificate number.
	



SECTION I: Feedback, Consent and Confidentiality

	1
	Feedback
What de-briefing and feedback will be provided to participants, how will this be done and when? 

	
	
Once survey has been concluded, feedback will be shared once all data has been compiled. 

(this box should expand as you type)

	2
	Informed consent
Describe the arrangements to inform potential participants, before providing consent, of what is involved in participating. Describe the arrangements for participants to provide full consent before data collection begins. If gaining consent in this way is inappropriate, explain how consent will be obtained and recorded in accordance with prevailing data protection legislation.

	
	
Participants will be asked at the start of the survey whether they consent. 

(this box should expand as you type)

	3
	Confidentiality / Anonymity
Set out how anonymity of participants and confidentiality will be ensured in any outputs. If anonymity is not being offered, explain why this is the case. 

	
	
No names or any personal information apart from ages would be disclosed. No way of identifying those participating. 

(this box should expand as you type)



SECTION J: Data Protection and Storage

	
	Does the research activity involve personal data (as defined by the General Data Protection Regulation 2016 “GDPR” and the Data Protection Act 2018 “DPA”)?
	YES
	NO

	1
	“Personal data” means any information relating to an identified or identifiable natural person (‘data subject’). An identifiable natural person is one who can be identified, directly or indirectly, in particular by reference to an identifier such as a name, an identification number, location data, an online identifier or to one or more factors specific to the physical, physiological, genetic, mental, economic, cultural or social identity of that natural person. Any video or audio recordings of participants is considered to be personal data.
	☐
	☐

	
	If YES, provide a description of the data and explain why this data needs to be collected:

	2
	
NO, doesn’t let me tick box. 

(this box should expand as you type)

	
	Does it involve special category data (as defined by the GDPR)?
	YES
	NO

	3
	“Special category data” means sensitive personal data consisting of information as to the data subjects’ –
(a) racial or ethnic origin,
(b) political opinions,
(c ) religious beliefs or other beliefs of a similar nature,
(d) membership of a trade union (within the meaning of the Trade Union and Labour Relations (Consolidation) Act 1992),
(e) physical or mental health or condition,
(f) sexual life,
(g) genetics,
(h) biometric data (as used for ID purposes),
	☐
	☐

	
	If YES, provide a description of the special category data and explain why this data needs to be collected:

	4
	
NO, doesn’t let me tick box.

(this box should expand as you type)



	
	
Will data from the research activity (collected data, drafts of the thesis, or materials for publication) be stored in any of the following ways?
	YES
	NO

	5
	Manual files (i.e. in paper form)?
	☐
	☒

	6
	University computers?
	☒
	☐

	7
	Private company computers?
	☐
	☒

	8
	Home or other personal computers?
	☐
	☒

	9
	Laptop computers/ CDs/ Portable disk-drives/ memory sticks?
	☐
	☒

	10
	“Cloud” storage or websites?
	☐
	☒

	11
	Other – specify:

	☐
	☒

	12
	For all stored data, explain the measures in place to ensure the security of the data collected, data confidentiality, including details of backup procedures, password protection, encryption, anonymisation and pseudonymisation:

	
	
Password protection on my university laptop along with encryption due to work laptop too. 
(this box should expand as you type)



	
	Data Protection

	
	Will the research activity involve any of the following activities:
	YES
	NO

	13
	Electronic transfer of data in any form?
	☐
	☒

	14
	Sharing of data with others at the University outside of the immediate research team?
	☐
	☒

	15
	Sharing of data with other organisations?
	☐
	☒

	16
	Export of data outside the UK or importing of data from outside the UK?
	☐
	☒

	17
	Use of personal addresses, postcodes, faxes, emails or telephone numbers?
	☐
	☒

	18
	Publication of data that might allow identification of individuals?
	☐
	☒

	19
	Use of data management system?
	☐
	☒

	20
	Data archiving?
	☐
	☒

	21
	If YES to any question, please provide full details, explaining how this will be conducted in accordance with the GDPR and Data Protection Act (2018) (and any international equivalents, where appropriate):

	
	


(this box should expand as you type)

	22
	List all who will have access to the data generated by the research activity:

	
	


(this box should expand as you type)

	23
	List who will have control of, and act as custodian(s) for, data generated by the research activity:

	
	


(this box should expand as you type)

	24
	Give details of data storage arrangements, including security measures in place to protect the data, where data will be stored, how long for, and in what form. Will data be archived – if so how and if not why not.  

	
	


(this box should expand as you type)

	25
	Please indicate if your data will be stored in the UWTSD Research Data Repository (see https://researchdata.uwtsd.ac.uk/ ).   If so please explain. (Most relevant to academic staff) 

	
	


(this box should expand as you type)

	26
	Confirm that you have read the UWTSD guidance on data management (see https://www.uwtsd.ac.uk/library/research-data-management/)
	YES
	☐

	27
	Confirm that you are aware that you need to keep all data until after your research has completed or the end of your funding
	YES
	☐



SECTION K: Declaration
	
	The information which I have provided is correct and complete to the best of my knowledge. I have attempted to identify any risks and issues related to the research activity and acknowledge my obligations and the rights of the participants.

In submitting this application I hereby confirm that I undertake to ensure that the above named research activity will meet the University’s Research Ethics and Integrity Code of Practice which is published on the website: https://www.uwtsd.ac.uk/research/research-ethics/ 

	1
	Signature of applicant:
	Jack Dixon
	Date:
26/02/2024




For STUDENT Submissions:
	2
	Director of Studies/Supervisor:
	
	Date:

	3
	Signature:
	

	



For STAFF Submissions:
	4
	Academic Director/ Assistant Dean:
	
	Date:

	5
	Signature:
	

	



Checklist: Please complete the checklist below to ensure that you have completed the form according to the guidelines and attached any required documentation:
	☒
	I have read the guidance notes supplied before completing the form.

	☒
	I have completed ALL RELEVANT sections of the form in full.

	☒
	I confirm that the research activity has received approval in principle

	☐
	I have attached a copy of final/interim approval from external organisation (where appropriate)

	☐
	I have attached a full risk assessment (where appropriate)  ONLY TICK IF YOU HAVE ATTACHED A FULL RISK ASSESSMENT

	☒
	I understand that it is my responsibility to ensure that the above named research activity will meet the University’s Research Ethics and Integrity Code of Practice.

	☒
	I understand that before commencing data collection all documents aimed at respondents (including information sheets, consent forms, questionnaires, interview schedules etc.) must be confirmed by the DoS/Supervisor, module tutor or Academic Director.



	RESEARCH STUDENTS ONLY
Once complete, submit this form via the MyTSD Doctoral College Portal at (https://mytsd.uwtsd.ac.uk).


	RESEARCH STAFF ONLY
All communications relating to this application during its processing must be in writing and emailed to pgresearch@uwtsd.ac.uk , with the title ‘Ethical Approval’ followed by your name.


	STUDENTS ON UNDERGRADUATE OR TAUGHT MASTERS PROGRAMMES should submit this form (and receive the outcome) via systems explained to you by the supervisor/module leader.




Initial Proposal 
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UNDERGRADUATE DISSERTATION
RESEARCH PROPOSAL FORM



 
Please complete the following research proposal and submit it to Turnitin. 

Which project option are you taking? Please tick:

8,000 word project: This one. 
OR                   
4,000 word project and presentation: 

	NAME: 
Jack Dixon
	STUDENT ID No.: 
2124828

	
DRAFT RESEARCH TITLE QUESTION: Public Perception and its affects on policing through the use of social media. 

INTRODUCTION:

Why this topic?

1. The role of social media in shaping public perception of policing is a crucial aspect in understanding the relationships between police forces across the globe and the communities they serve and protect. I am planning for this dissertation to conduct in-depth analysis of social media portrayals of the police and investigate how these portrayals influence public perception. Relationships between the community and their local police are likely to affect levels of confidence. Those knowing police personnel by name or sight are likely to rate their confidence positively, as well as those who believe they could influence policing decisions in their area (Merry et al., 2012)

1. By examining the impact of social media coverage on policing incidents, my research will seek to contribute valuable insights into the connections between social media representation and public perception of the police.

1. I am seeking to understand how media influences public perception of policing is crucial for fostering positive relationships between police forces and communities. Negative portrayals can contribute to public distrust and strained relationships, while positive portrayals can enhance community trust and cooperation.

1. Social Media is a powerful tool in shaping public opinion. Analysing how media coverage of policing incidents contributes to the formation of public perceptions will provide valuable insights into the dynamics of information dissemination and its consequences.

-                In an era where information spreads rapidly through various media channels, the              impact of media on public perception is more pronounced than ever. This dissertation will contribute timely and relevant insights into a dynamic and evolving societal issue.



	SUMMARY OF RESEARCH OBJECTIVES: 

1. Firstly, an analysis of social media portrayals of police in various forms (news articles, television broadcasts, social media) over a 10 year period whereby social media platforms have evolved and developed into what they are today.

1. Secondly, explore the recurring themes and patterns in media coverage of policing incidents that may influence public perception. Using examples such as the social media coverage of high publicised incidents such as the case involving George Floyd. If the police treat people fairly and respectfully, and this treatment aligns with their perceptions of morality, people will regard the police as having legitimate authority, leading to public compliance and cooperation (Hough, 2012).

1. Thirdly, assess the relationship between social media portrayals and public opinion on police forces, considering factors such as confidence, perceived legitimacy and trust. 

1. Finally, to explore potential differences in media coverage and public perception based on demographic and geographical factors and the nature of policing incidents. For example, the ‘Mini Police’ initiative was found to enhance young people’s perspectives of the police (Callendar et al., 2019).



	LITERATURE REVIEW:

1. The literature review will explore existing research on the relationship between social media, policing and public perception. 

1. I will encompass studies on framing theory, agenda-setting and the cultivation of public attitudes towards police forces through social media exposure. 

1. The review will also delve into the impact of social media in sharing public opinion and any potential biases in media coverage of policing incidents. 



	SUMMARY OF RESEARCH –SURVEY METHOD: 

Some of the following research methods I have identified as being able to use for my dissertation: 

1. Content Analysis: Analyse a representative sample of social media content, such as posts on sites like X (formerly known as twitter), to identify patterns, themes, and framing of police-related incidents then to categorize social media coverage based on tone, language used, and the prominence of certain content e.g. videos. 

1. Surveys: I will look to use surveys to distribute to collect quantitative data on public perceptions of policing including questions related to trust in police forces, confidence in police actions, and the impact of social media on these perceptions. Furthermore, I will consider demographic variables to explore variations in perceptions among different userbases.

1. Comparative Analysis: I will seek to compare social media portrayals and public perceptions across different geographical areas and demographic groups. Also investigating variations in social media coverage and public opinions based on factors such as race, religion & monetary demographic. 

1. Case Studies: Select specific policing incidents or events for in-depth case studies. Analyse the media coverage and public responses to these cases, providing a detailed examination of the dynamics at play. Bradford et al. (2017) showed that non-UK citizens appeared to trust the police more than UK citizens. Some of this difference was likely due to a lack of encounters with the police for those who had recently arrived. The authors examined CSEW data to assess the relationship between immigration and trust in the police in England and Wales.

1. Secondary Data Analysis: Utilize existing datasets related to media coverage and public opinion on policing. This can include databases of news articles, social media analytics, and public opinion polls.

1. Ethnographic Approaches: Immerse yourself in specific communities to understand the lived experiences and perspectives of individuals in relation to policing. Combine participant observation with interviews to gain a holistic understanding of community dynamics.
 



	SUMMARY OF SAMPLING FRAMEWORK: 

1. Firstly, I will utilise media sampling, this will include a variety of social media platforms such as X (formerly known as Twitter), Facebook, Instagram and many more. 

1. Secondly, I will use random sampling to select representative samples of social media content, ensuring a balanced representation of different sources and perspectives. If applicable, I will choose specific policing incidents or events for in-depth analysis to understand how social media portrayals vary across different incidents. In Canada, Jackson and Bradford (2019) assessed victim attitude predictors, which showed victims leaned towards having less trust in the police than non-victims.

1. Furthermore, developing a clear definition of your target population, such as residents of a specific city or region and ensuring diversity in my research by including participants from different demographics, including age, race, sexual orientation, socioeconomic status, and political beliefs.

1. I need to ensure my sampling is diversified, ensuring diversity in my selection to capture a range of perspectives and experiences. Along with clearly communicating the purpose of the interviews or focus groups and obtain informed consent from participants.











	ETHICAL ISSUES:

Opportunity to discuss any ethical problems that you might see or might need to discuss prior to your research. 

1. Whilst researching, I will clearly inform participants of surveys about the purpose, nature, and potential risks of the study. Along with obtaining informed consent before collecting any data, which ensures participants understand that their participation is voluntary, and they can withdraw at any time during or prior to the survey. Safeguarding the privacy and confidentiality of participants kindly completing my survey, especially when collecting sensitive information about their opinions on police.

1. Furthermore, I need to consider the impact of my research on social media outlets and journalists as I need to be cautious not to misrepresent my findings in a way that could harm the reputation of social media users or accounts. 

1. Moreover, I need to pay special attention to the potential vulnerability of certain groups, such as minors or individuals with a history of negative interactions with police in the past. Ensuring that my research design and methods protect the rights and well-being of these groups. Which ultimately will minimize any potential harm that may arise from participation in my study. I could provide resources or referrals to support services for participants who may be upset by discussions on sensitive topics and the end of the survey. 

1. Implementing secure data storage and handling practices to protect collected data from unauthorized access is extremely important. I will seek to use services that comply with data protection regulations and ethical standards related to data security. Which will ultimately provide participants with a sense of protection and not feeling like their data or answers could get compromised.


	TIME SCALE:

04/01/2024 to 07/10/2024
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