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Manifesto Writing  
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Figure 1: Extinction Rebellion. General Artwork. http://designweek.co.uk  
 
· Art is the expression of creative skill.  
· Artwork is an imaginative and creative way to convey one’s opinions.  
· Textiles allows us to create our own identities. 
· There are no limits to the creative imagination. 
· Art is a platform for the voiceless to express themselves. 
· The textiles industry boosts economies and gives people work opportunities. 
· Art presents information that can be absorbed by all easily. 
· Art allows people from different cultures and backgrounds to connect with each other. 
 
The textiles industry is one of largest in the world, with a global market value last year of over 1 trillion US dollars and provides employment to millions around the world 
(Grandviewresearch.com. 2021). In India, which is the second largest textile producer in the world garment manufacturing provides work opportunities for millions who have not had access to educational opportunities to enhance their lives and livelihoods. However, the garment industry in India and many other developing countries is not well regulated and is often considered to be exploitative of vulnerable workers. For example, at Rana Plaza in Bangladesh in 2013 over one thousand garment workers died when their overcrowded factory collapsed. While work conditions and pay in the garment industry in poorer countries is improving, it is largely driven by the fast fashion culture in wealthy countries, with cheap retail prices sustained by low wages and often unregulated and complicated supply chains which are very difficult to audit. 
 
Art is the form of our imagination and creativity; it is everywhere. Seeing it face to face in a gallery, looking on a phone, the spoken and written word, through sound, touch and smell. Art is everywhere and is always changing and evolving. Art can make the world feel connected, and this feeling can produce thinking, engagement and future action. For example, the huge ongoing issue of climate change has become more easily accessible in current years. Extinction Rebellion have used art to convey their opinions to a wide range of people all around the world through public graphic posters and live interactive artworks and inspiring people to create change for the future (ExtinctionRebellion.uk). 
 
Creativity brings people of different cultures and backgrounds together. Bringing different types of artwork and ideas together, educating us on the world around us, although not all people are given access to art and creativity. The Arts Emergency Manifesto, 2015 highlights how some people in society from underprivileged backgrounds have been unable to break into the arts and humanities fields. The charity works together with young people from different cultures to give them high quality opportunities and experiences to work within the creative industry.  
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Practice – based writing  
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Figure 2: Warhol, A. 1962. Marilyn Diptych 
 
Semiotics is the study of signs and symbols and their use of interpretation to the viewer.  The iconic pop art painting (figure 2) is by Andy Warhol, a world-famous visual artist who worked primarily in screen printing, he was a leading figure in the visual art movement known as pop art. Warhol’s work symbolises materiality and celebrity. 
 
One of his most famous paintings of Marilyn Monroe, a vibrant vivid image bursting with colour, the painting consisting of fifty images. Each image of the actress is taken from a single publicity photograph from the film Niagara. 
 
Connotation conveys the meaning of an art piece that brings a reaction to the viewer in association to something outside of the work of art.  
 
The connotation of the piece focuses on the god-like nature that fans and supporters associate with celebrities, conveying the idea of immortality with superhuman features. The piece is an icon of the Pop Art movement of the 1960s, focusing on mass production and consumption. 
 
Warhol’s work is an example of the modern art movement in the 1960s, the movement included aspects of shapes, colour and lines. ‘Art has a voice – let it speak’ (Carr, R. 2010. Your Must: Your Purpose in Life. Balboa Press) links back to themes within Warhol’s work, of being bold and making an impact like Marilyn Monroe did in her career as seen by the media. 
 
‘Life is an abstract art, and it’s up to you to make sense of it’, meaning in context to Warhol’s work, the abstract nature of the piece links to the mysterious private life Monroe lived outside of the public eye.  
 
The piece was created soon after Monroe died of a drug overdose, each side of the painting contrasts each other, one side showcases the vibrant energy Monroe was known for. Then the other monochrome side conveys ideas of the artificial and sad reality of fame and the negative impact it can have on people. 
 
John Berger’s quote ‘perspective is the focus of what the eyes see’, ( Berger, J. 2008. Ways of Seeing. Penguin Classics) conveys the idea of experiences linked to what we see rather than the reality. In Warhol’s work he is showing the juxtaposition of the Monroe as a one of Hollywood’s biggest stars who has it all, however behind the fame her reality was sad and troubled. 
 
The iconic sign of the work showcases the flamboyant lifestyle Monroe conveyed to the public, where in the reality she was lonely and struggling with the quick fast paced lifestyle and superficiality of fame. 
 
Denotation is a translation of a sign to its literal meaning, which contrasts to the connotation which translates sign to the meanings associated with it.  
 
The colours within the work contrast each other. The bright orange tone is associated with meanings of joy, success and warmth within her long successful career. The secondary colour green represents growth, rebirth and renewal, implying how quickly her career boosted and grew. Whereas the black colour, symbolises the sadness, anger and fear, that Monroe had experienced during her career. The white contrasts representing purity and innocence. The black lips on the painting may symbolise the drug problem that Monroe suffered from.  
 
The basic semiotic meaning of Marilyn Diptych is reflecting on the saint-like nature of fame. 
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Observational Writing 
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Figure 3: Spring A,2017. Landfill Becomes the latest fashion victim in Australia’s throwaway clothed culture. http://theguardian.com.  
 
I have chosen material as my object and discarded as my keyword. 
 
The conjunction of these words points towards whether discarded materials can lead to mass pollution. 
 
The Collins English Dictionary (collinsdictionary.com.Discarded ), defines discarded as ‘a thing that is cast out or rejected’. Most textile materials originate from a single, fine structure called a fibre that is either produced from natural resources, for example cotton and wool or synthesised from organic molecules. Discarded materials are materials that are no longer wanted for use by the owner of the material. The fashion industry produces huge quantities of waste, most of which goes to landfill or for incineration 
 
It is estimated that around 1.5 trillion litres of water annually are used to create materials for clothing for us to wear (Mulhern, O.2020. Impacts of Fast Fashion on the Environment. Earth.org). In recent years there has been a rapid increase in discarded clothing. ‘The fashion industry is responsible for 8% of the worlds carbon emissions’ (Darmo, J.2020. Good on You). Due to pumping water for cotton growth, harvesting machinery and general transportation of goods. All of which contribute to our overproducing world of fast fashion.  
 
Fast fashion is a term that describes clothing designs and styles, that move quickly from the runway and then are taken into shops at a fraction of the price. Making these styles easily accessible at a cheap price for the consumer and producer to make.  
 
Discarded Fast fashion is a huge global issue, the change in trend is fast, the rate of production is fast, the consumers decision to purchase is fast, delivery is fast and unfortunately garments have a short use phase before they are discarded. The whole industry has become a disaster waiting to happen.  
 
Fast fashion has an enormous ecological footprint, impacting agricultural lands and surrounding natural environment, through for example the use of pesticides and fertilizers, the diversion of water to crop production, eg cotton, leading to the pollution and drought, for example in Uzbekistan. The washing of garments made of synthetic fibres contributes enormous volumes of plastic microfibres to water courses and the seas with a significant effect on aquatic life and the human food supply cycle. BY 2050 it is estimated that there will be a greater weight of plastics than fish in the world’s oceans.   
Material and garment construction standards have declined as budget fashion items are only destined to lead short lives (Brooks, A. 2019. Clothing Poverty). This reduction in quality is linked to the exploitation of poorly paid workers in developing countries, with workers unable to progress to earn more and improve the quality of their lives and of their dependents.  
 
Sachs, J. (2005. The End of Poverty) argues that fast fashion has a direct impact on poverty, and that its impact means that ‘one sixth of humanity is not even on the development ladder’. Organisations such as Fashion Revolution have drawn attention to the widespread labour exploitation and environmental destruction of Fast fashion. 
 
Within my own work in Textiles, I have become aware of the issue and have acted by; buying less and buying better-quality clothes, investing in trans – seasonal clothing and looking after my clothes so they last longer to extend the garments life cycle. I also try to buy more woollen fabrics, which are far more eco-friendly than for example cotton and synthetic fabrics. I also either pass on or sell garments that I no-longer require. Buying second hand is another way to acquire garments in a more sustainable way.  
 
Upcycling clothing and materials is also a great ‘small decision that has the power to make real difference to the economy’ (Mcdonough, W, Braungart, M. 2013. The Upcycle: Beyond Sustainability). We can all make small sustainable changes in our lives which will have an enormous positive collective impact to work towards  a more sustainable future. 
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Spring, A. 2019. Fashion: Landfill becomes the latest fashion victim in Australia’s throwaway clothes culture. https://theguardian.com  
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