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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The Cleaner of London website loads very quickly and opens without any problems, whether on a computer, tablet, or mobile device. The main information appears immediately. This makes it easy for users to search for and find information quickly and without stress. At first glance, the overall impression is positive because the website is fast, stable, and allows for smooth navigation. (Cleaners of London, n.d.)



	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The website offers various services, including regular cleaning, carpet cleaning, house cleaning, deep cleaning, and more. It also features different pricing options depending on the size of the area to be cleaned, along with contact information and booking details. Navigating and finding this information is easy, as it's located at the top of the page. Within each page, links provide direct access to booking or further information. Everything is clearly organized, making it easy for new customers to find their way around. (Cleaners of London, n.d.)


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, of course. The website lets you book directly, and it's very easy. The customer can select the type of cleaning they need, enter the address, choose the date and time, and get an approximate quote before confirming the service. The website guides you step-by-step, saving you time. This allows the customer to complete the process themselves without having to call. This makes booking much more convenient for the customer. (Cleaners of London, n.d.)


	Question 1d - What improvements could be made to the usability of the website?


	Answer: In my opinion, they could improve some aspects, such as adding a live chat feature. This could address minor customer questions. They could also show photos of completed projects or provide before-and-after examples, which would build more trust with the customer.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: In my opinion, the website is quite easy to use. There are several differences between a computer and a mobile device, starting with the fact that everything looks larger and more organized on a computer; whereas on a mobile device, things are more crowded together, and the image appears smaller. However, the experience is still pleasant and easy to use on both devices.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The website uses vibrant colors that blend seamlessly with the brand's image, making it visually appealing. The images and videos are high-quality and clearly explain the different services and products. All of this makes the site naturally engaging for the customer. (Cleaners of London, n.d.)


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: Yes, indeed. The website has an online chat that's easy to open and use. It offers answers either automatically or through an agent. You can ask questions about the product, services, prices, and more. This service greatly improves customer service by providing immediate, real-time information. (Cleaners of London, n.d.)


	Question 2d – How effective are the social media links on the website?


	Answer: Yes, indeed. The website has an online chat that's easy to open and use. It offers answers either automatically or through an agent. You can ask questions about the product, services, prices, and more. This service greatly improves customer service by providing immediate, real-time information. (Cleaners of London, n.d.)


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: Cleaners of London clearly display its services, such as "domestic cleaning" and "deep cleaning," accompanied by a brief description of what each service includes. This helps consumers understand what the company offers.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: The reviews and comments can be seen on Trustpilot; they have star ratings and customer feedback. They have several recent reviews, which means they keep their reviews up to date.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The service is presented as high quality because it offers professional cleaning, a guarantee to redo the cleaning if something doesn't go as planned and provides qualified and insured staff. I would use it and recommend it because it inspires confidence and offers good value for money. I think it's a good choice for homes or moving.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Yes, of course. The prices are listed on the website. They range from £20 for domestic cleaning to £230 for contract cleaning. I think the quality and prices are good for the service they offer; they also provide qualified staff and a guarantee for clients.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Cleaner in London

	
	2. Household cleaning London

	
	3. Deep cleaning London

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes, the Cleaner of London website appears in the top search results when I enter any of the three names to access the site, showing that it has a good online presence.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes, of course. Websites are and continue to be very important in this century we live in. They allow customers to find all kinds of information about any type of service, prices, or options before hiring a company. They facilitate online bookings and generate consumer trust. Here in the UK, most people use online services for many things, usually opting for a clear and reliable website. Businesses face a lot of competition from other businesses because they need to have a good reputation to attract new customers.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: I would recommend adding real photos of completed projects, showing before-and-after results. I believe this would help clients feel more confident and decide to hire the company without hesitation. Photos are a great way for clients to trust the quality of the service offered. This would make the website more appealing to more clients, and the company would thus receive more bookings.
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