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This report identifies a community and some of its characteristics, it will also identify distinct developmental efforts and campaigns of interests, within chosen communities and to explore the methods used to communicate the information used in portraying the message needed to promote better healthy living.

A community is a group of people who emerged as a group of people with various differing characteristics who share common views or opinions and are linked with social ties. 
They have the same aims and goals; they share the same values and approaches (researchgate). 
These people live in the same geographical locations (researchgate). 
Communities are made up of different characteristics, people of different ages, religion& beliefs, race ethnicity, disabilities, the same sexed couples or marriages, people who have gender assignment surgery (equalities act, 2010).
Communities come together to support and interact with each other (Smucker,1960).
Communities are a focal point for providing services, including education, social groups, health care and social care, places of worship, places to socialise, places to exercise, community centres, places of business, shops, libraries, hair dressers, barbers, butchers, book shops, bakers are to name but a few (ascd).                                                                                                               
There are different types of communities these are urban (cities) rural (in the country) and suburban (towns) these are based on the location of the communities.
 A community is a very distinct segment of society; many different communities make up our society we live in (Webster). 
There is now a lot more recognition that communities have an important role to play in improving health and wellbeing (Kings Fund, 2018). 
The communities where people live, work and socialise in can have an impactful influence on how healthy people are, sometimes there are factors that influence people’s health and they can be more influential than any actual healthcare received (Kings Fund, 2018). 
There is a lot of history to draw on, where government has worked with communities to improve the lives and the health of the public (kings fund, 2018).
However some of the approaches used can be confusing and understood in many different ways by different people (Kings Fund, 2018).                                                                                         As there is a shift on the focus transformation, partnerships and integrated care systems need to take what the people in the 
Communities can do to improve and to sustain good health more seriously (Kings Fund, 2018).                                                                                                                                            
Positive health outcomes can only be achieved by addressing what the issues are and the factors that create and protect health and wellbeing (gov uk,2018). 
Health campaigns make the public aware of the risks to their health and suggest better alternatives that will lead to a healthier longer and active life (people’s health trust). 
Public health campaigns involve providing the public with information that can help them to lead a healthier life through resisting imminent health risks or to encourage behavioural changes (aspiring medics). 
Depending on the audience the health campaigns are aimed at, the objectives and what the budget is, there are a wide range of communication methods such as Television, press, billboards on bus stops and cinema can be used to promote health campaigns (aspiring medics). 
Placing communities at the heart of public health campaigns can reduce health inequalities; they can empower people to have more say and involvement about their own health and lives. 
They can also engage people who are at the most risk of poor health this then creates a connected, resilient and more cohesive community (Public Health England). 
There are many public health campaigns to support new mums with their babies, to help parents in reducing their children’s sugar intake. 
There are public health campaigns which promote the importance of keeping children’s teeth healthy and clean.  
 There are campaigns that get inactive people moving more. 
For smokers to see the risks and dangers to their own health and that of others around them, campaigns for people to consume less alcohol, to make people think and be aware of the dangers of drink driving. 
There are campaigns that support people to lose weight and to eat healthily. There are campaigns for people to become more open about their feelings and to talk about their mental health and well being.
All public health campaigns are there to lead people of communities to better healthier, more active lifestyles, to protect people from risk of disease or harm, to give guidance and advice in how to get healthy or to stay safe. 

Throughout the world pandemic Covid -19 there have been public health campaigns in order to give guidance and advice to the public to help them know the facts about the virus and how to remain safe from the virus, what to do if they caught the virus. Campaigns such as hands, face, space and stay at home, protect the NHS. 
The Co-Op stores support local communities by offering customers a co-op card, where people spend on this card to gain savings of products in the store, every £1 spent there is a 3% of that £1 goes to a cause of the customer’s choice (Co-Op.uk). 
The Co-op raises awareness and funds for fairer access to mental well-being services, fairer access to education, fairer access for young people to obtain life skills and employment skills, and to raise funds for fairer access to food for all people ( co-op,uk).
There are many different causes in different areas within different communities. There is a Co-op store in every postal area. Over the last two years the Co-op has funded over 12,000 local causes through their local community fund.                                                                                                                                  
The main types of causes that the Co-op community fund have supported are mostly young people, education and skills, social inclusion, community development, sports, health, environment, animal welfare and also arts and culture. 
The Co-op in Llandelio Carmarthenshire has supported the following groups: The Llandelio bowls club, the LLandovery scouts group, The llandeilo Rotary club food bank, Gwynfe village hall, The Lluwest horse and pony trust. 
The social groups and activities that are held in LLandeilo are Senior citizens club, weight watchers group, llandelio gardening club, a country market and a monthly mart. 
The local doctor’s surgery, Meddyfa Teilo in LLandelio provides a stop smoking cessation group to support smokers in giving up the addiction and habit; they also provide support for new mums and their babies. 
There is also a stroke clinic to provide support for individuals who have had a stroke and for their families.
As part of the communities pharmacies have to participate in 6 public health campaigns, which are specified by the NHS every year. Appropriate materials have to be displayed and leaflets have to be distributed, other campaigns may be sent out from public health teams from local authorities (public health campaigns, 2019-2020).
The Duke and Duchess, Prince William and his wife Kate support the campaign and charity –Every Mind Matters which offer advice and support for looking after mental well-being (Covid-19 mental health campaign, April 2020).
The royal couple, the duke and duchess of Cambridge have narrated a powerful film in support of the campaign, which encourages people to look after their mental and physical health and well being (Covid-19 mental health campaign, April 2020).
The Every Mind Matters campaign will be supported through social media platforms, digital and National Television, which helps to reach audiences that are at most risk of poor mental health(Covid-19, mental health campaign, 2020). 
Data shows that over 5 (84.2%) adults were worried about the affects of the world pandemic on their lives,during the lockdown and strict restrictions, more than half stated that Covid-19 was affecting their well being and less than half of those people reported very high levels of anxiety and depression ( ONS, 2019). 
Every Mind Matters is an NHS endorsed content campaign, which has been developed in partnership with academics, clinicians and mental health charities and social enterprises like The mental health foundation, The Samaritans, Rethink, Time to change, the royal foundation and the what works wellbeing. This offers evidence based, authoritive and practical support to the general public and to those who have specific mental health conditions and concerns already (Covid-19 campaign, 2020). 
The hardest thing about public health campaigns making an impact on people is to get them to change their mind set, attitudes and their health related behaviours. 
Behaviour changes can be really difficult, even though people are aware of the long term benefits of abstaining from smoking, physical activity and eating healthily, failures to enact healthy behaviour can account for half of premature deaths (Schroeder,2007). 
Social norms are a particularly powerful lever for changing attitudes and behaviour (Ajzen 1991). Our peers are very influential as people like to do things that they think their peers will approve of, or do the same as them (Reid et al,2010). People may think I will take the stairs instead of the lift ,but 9 times out of 10 will still take the lift or will wish their snack is an apple but eat crisps or chocolate, or they will walk instead of driving to work, when it comes to enacting they will always stick with what they know or are used to rather than making a change to do something different.  Despite having the urge to eat chocolate or to smoke cigarettes people can force themselves with willpower to stop from doing whatever they have the urge for. By taking simple steps slowly could lead to changing health related behaviours which would then be implemented in a persons life and lifestyle. By enacting on the public health campaigns and making healthy changes this will cut the costs of healthcare in the future. There are six suggested errors made by policy makers which prevent the successful implementation of health related behaviour changes, these being seeking non scientific answers to complex problems, the policy makers do not acknowledge the importance of social, political and economic circumstances (Kelly and Barker, 2016). Its about having common sense and getting the message across to people in a language that they understand, the message may be clear but does not have the right information about accessing the campaign and how to put it into action, or where to turn to for advice, these factors may cause confusion and lack of motivation to change or do anything about finding out more. Changes in eating, smoking, alcohol consumption and physical activity are processes that are practiced which are embedded in social life, everyday lives, in their routines and their habits and not one off events that are triggered by information carried in public health campaigns(NICE,2014). All of these things are important to an extent as they help people to define who or what they are, giving them a sense of self, which in part is derived from health related behaviours such as smoking, drinking alcohol, unhealthy eating and not doing enough exercise (NICE, 2014). The idea of simply providing people with information to make them understand things is not enough to make people want to change their sense of who or what they are after they have all the facts. Public health campaigns have to appeal to peoples logic to enable them to change their behaviour (NICE,2014). 
To conclude that by predicting behaviour and supporting behaviour changes is not obvious or down to common sense but science that is careful and thoughtful which gives deep understanding of what motivates people and the factors that pressure people to behave the way they do, like social and economic circumstances. If there is better understanding then it would be easier to support people to make the change towards a healthier lifestyle.
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