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Older people in the UK suffer from loneliness and social isolation in particular, which is recognised as a public health issue. Services are need-driven with a significant focus on the physical well-being needs. There is a lack of consideration of social well-being, and this has a deep impact on quality of life, mental well-being, and uptake of health services. ConnectCare UK is an innovative health and social care campaign that aims to tackle this challenge using digital technology, community engagement, volunteer support, and NHS social prescribing pathways. The campaign aims to create social networks that will have a positive impact on the social and health care of the elderly as a whole.
Evidence for the need for this innovation is the extent of loneliness among older adults. Age UK estimates that there are approximately 940,000 older people (aged 65+)who often feel lonely, and that a large proportion of older adults have limited or no face-to-face contact with family and friends (Age UK, 2024). In addition, there are over two million (2,246,048) people over 75 years living in isolation in England (NHS, 2022; COPNI, 2025). In the UK, there will likely be more people who are vulnerable to loneliness as a result of population ageing (Centre for Ageing Better, 2024). Loneliness has been consistently correlated with depression, anxiety, and a decrease in cognitive abilities, as well as a higher risk of cardiovascular disease and hospitalisation (Donovan and Blazer, 2020; Percival et al., 2022; Salari et al., 2025). Thus, loneliness is not a social issue per se, but rather an important health care and social care issue and a new intervention.
All of the above are issues, ConnectCare UK believes can be overcome with their person-centred approach to health, social care, community, and digital technology. At the centre of the campaign will be on a mobile phone app, telephone help, information about local community activities, virtual social engagement programmes, and Volunteer Befriending programmes. Digital technology will be accessible and inclusive for everyone, supported by community assistance (face-to-face) or telephone guidance.
ConnectCare UK can be a force for good and is an answer to the NHS Long Term Plan and NHS Personalised Care Model calls. Social prescribing is an approach where health care professionals refer clients to the services available in the community that will improve wellbeing and health; one of the central approaches of the NHS. ConnectCare UK will help the GP, Social Prescribing Link Workers, community nurses and social workers to understand when someone is socially isolated, and link them up with other care and support services. The campaign is about preventing older people from becoming lonely before it develops into a health issue, and represents healthcare that is focused on prevention and relieves the NHS.
One of the significant elements in the planning of the campaign is technology creation. The users will get recommendations tailored to their interests and needs. ConnectCare UK will be able to provide well-being check-ins, notifications of events, area and interest meet-ups and video calls. AI can be used to detect through user behaviours which users might need additional support, and allow for earlier AI support interventions. However, the use of technology should be used in conjunction with, not instead of, interaction with humans. The campaign recognises that there are still meaningful social connections, a natural antidote to loneliness, and that technology is a way to help make these connections.
ConnectCare UK is an example of how a complex health and social care problem can be tackled from an innovation and value creation perspective, through creativity. The campaign represents a coordinated service as a fusion of already existing voluntary organisations and data-driven solutions, community resources and health care pathways. It's an integrated model with several stakeholders' values. For better social relationships and well-being, community organisations are better mediators as they are able to engage with older people more easily and effectively.
Working together with several stakeholders will be vital to the implementation of ConnectCare UK, such as NHS England, ICSs, local authorities, Age UK, voluntary sector organisations, healthcare professionals, technology developers, carers, and community volunteers. Collaborations are crucial in achieving sustainability and scale at a Regional level. A systematic approach, with the key elements of the piloting, evaluation, up-skilling, training, and then national roll-out, ensures that risks are minimised and improvements are gradual and progressiv
It is also important that the campaign abide by proper legislative obligations as well as standards of campaigning professionalism. In any case where data is collected digitally, UK GDPR and the Data Protection Act 2018 will be followed. Access will be under the Equality Act 2010 for all types of physical, sensory, and cognitive impairments. Complying with the security standards set by the NHS Digital will also help protect the users' information and continue to build trust in the British public (NHS, 2023; UK Government, 2025).
The key aspect of the campaign has been the involvement of the community. There will be awareness campaigns that will get family members and carers involved; volunteers will be recruited, and family/community involvement will be achieved by family volunteering campaigns. Educating people about the importance of loneliness as a public health problem can help tackle the de-stigmatisation of loneliness, and therefore help them seek help. In addition to this, having the community engaged continuously also makes for community cohesion and is important in maintaining the campaign.
ConnectCare UK is an innovative, evidence-based, and practical approach to one of the greatest challenges in health and social care outcomes in the UK. The campaign, which centres on digital technology, community engagement, social prescribing, and a single point of contact, has the potential to have a tangible impact on loneliness and enhance the health and well-being of older people. Together, by being innovative and thinking about the common good, ConnectCare UK can provide healthier communities, connections, and positive ageing in the UK.
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Digital & Community-Based Support: Fighting older people's social

isolation & loneliness

UK

Innovation Overview

ConnectCare UK is a health and social care campaign that will help to
increase social connectedness and reduce loneliness and social

Working towards the vision of a connected community
where all older residents have meaningful connections,
supported by the community and opportunities for social
involvement.

isolation amongst all adults aged 65+ in the UK. This campaign

promotes social connections using a mobile application, volunteer
befriending services, NHS Social prescribing pathways, community
engagement activities and call support.
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Vision

To minimise isolation in older adults through technology-
enabled social support, participation in community, and
integrated care partnerships with health and social care.

The Issue Loneliness is one of the major public health issues in the UK today. Age UK says that 'around 940,000 people over the age of 65 are

NHS also reports that more than one million people over 65 years of age do
not call on a friend, neighbour or member of the family for a month or more,
and more than two million people over 75 years old are living on their own in
England. More than a third of older people report that they have not
participated in any community activity at all that gives them a purpose in their
life in the last month (NHS, 2022).
An investigation suggests that loneliness in older people is linked to poorer
mental health and wellbeing, poorer quality of life, a considerable increase in
frailty, as well as more health services (Percival et al., 2022).
Centre for Ageing Better (2024) reports that as of 2024, there were over 21
million people aged 50 and over in England. By 2025/26, 2 million adults (aged
50+) will be feeling more lonely frequently, which will affect their well-being

(COPNI, 2025).

Implementation Plan

Phase

Planning

Development

Activity

Needs assessment and
stakeholder consultation

Build the application, website

and referral system

Lead Stakeholders

NHS England, Local
Authorities, Age UK

IT developers, NHS Digital

partners

Outcome

Campaign design
completed

Digital platform
operational

Pilot Launch in selected NHS GPs, Social Prescribing Service testing and
Integrated Care Systems Link Workers feedback
Training Train volunteers and healthcare NHS Trusts, Community =~ Workforce prepared
professionals Organisations
Rollout National campaign NHS England, Age UK, UK-wide service
implementation Local Councils availability
Evaluation Measure outcomes and user Universities, NHS Continuous
satisfaction Analysts improvement
Tlmellne Period Milestone
Months 1-2 Research, stakeholder engagement, needs assessment
Months 3-4 Platform development and regulatory approvals
Months 5-6 Pilot implementation in selected regions
Month 7 Staff and volunteer training
Months 8-10 Regional rollout and public awareness campaign

Months 11-12

National rollout and evaluation

Development and Regulation- connectcare UK will comply with:
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UK General Data Data Protection
Protection Regulation Act 2018
(UK GDPR) -
Ensures personal data  Supports the proper and
iscollected,processed transparent handiing
and stored securely of personal nformation
and lawful. in health and social

Participation
in meaningful
activities

@ Q

NHS Digital Care Quality
Security Standards  Commission (CQC)
— guidance

Protects systems, data Ensures services are
andinformation by safe, effective, caring,
following NHS digital responsive and
security and assurance well-ted
requirements.

The 5 key factors that affect the
mental health and wellbeing of
older people are: discrimination,

Physical
health

Poverty

participation in meaningful
activities, relationships, physical
health and poverty.
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Equality NH Personalised
Act2010 Care Framework

Promotes equal access
toservices and prevents care, empowering
discrimination, ensuring individuals to make
ity for all. informed choices.
about their health

Supports person-centred

(Source: NHS, 2023;

UK Government,
2025)

Dissemination and Promotion

NHS GP services

Social prescribing networks

Age UK partnerships

Community Centres and libraries.
Local authority newsletters.
Social media campaigns
Radio/TV programmes on the awareness Campaign.
Faith groups / voluntary groups
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often lonely, whilst around 270,000 older people in England do not speak with a friend or family member for a whole week. (Age UK,
2024).
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940,000 270,000 1 MILLION+ 2 MILLION+
peoplecwertheageof 65 olderpecpleinEngland | peoplecver65dorotcallon | pecplecverTSyersold | older pacple have ot
are often lonely. do not speak with a afriend, neighbour or are living on their own participated in any community
friend or family member family member for a month in England. activity at all that gives them
for awhole week. or more. a purpose in ther life in the
last month.
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Why Change is Needed

The primary gap is the lack of integrated services (which, if
offered, are often managed by different organisations) and the
limited ability of older people to access services. That is where
ConnectCare UK is different, it is a single joined-up process
making the link between health services, local authorities and
the voluntary sector through technology.

Target Audience and Impact

Primary Target Group: Older Adults (65+ years)
« Living alone
« Socially isolated.
« Recently bereaved.
* Restricted mobility.
« Have long-term healthcare needs.

« Improved mental well-being (Donovan and Blazer, 2020).

« Helps to reduce feelings of loneliness and social isolation.

« Increased community participation (Salari et al., 2025).

« Increased access to services and supports.

« Reduction of the strain on the NHS primary healthcare services.

Technology Integration
v" Mobile Application & Websites

v Al Wellbeing check-in/reminder 2 (X
v Video calling platform ‘
v Digital activity calendar w

v \bolunteer matching system
v Referral portals for GP referrals and social prescribing.
v Reporting dashboard of results of engagement.

A national self-awareness campaign
will involve family/carer reporting of
social isolation amongst older
people, and support from family
members/caregivers, volunteers and
health professionals.

Conclusion

ConnectCare UK is a novel and pragmatic approach to one of today's greatest challenges for the ageing
population in the UK, and a solution that will be effective, sustainable and scalable. The campaign will
shed light on people's experiences of using digital technology alongside social prescribing from the NHS,
volunteers and community activities, to connect with people, fight loneliness and improve wellbeing.
ConnectCare UK can assist in achieving healthier ageing and better health outcomes in social care in the
UK through evidence-based practice and working together.




