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A Critical Analysis of External Factors impacting High Street retailers in the UK

High street retailers in the UK face a range of external factors that impact their performance. One major factor is the rise of online shopping, which has changed consumer habits and reduced footfall in physical stores. Economic pressures, such as inflation and the cost-of-living crisis, also affect how much people are willing to spend. In addition, changing consumer preferences and environmental concerns push retailers to adopt more sustainable practices. Brexit and supply chain disruptions have further complicated operations. These combined challenges make it harder for traditional retailers to compete, requiring innovation and adaptation to survive.

