






Entrepreneurship – Assessment A-1 : 50% 
By Himanshu Patidar





Name :- Himanshu Patidar
Student Number :- 2128672
Module :- LCMB7004
Lecturer :- Isaiah Oino 
Course :-  Master In Business Administration
Submission Date :-  09/01/2023


Table of Contents
Introduction	3
Concepts and knowledge about enterprise and entrepreneurship	3
Entrepreneurship and of small business owners	5
Comparisons and contrasts between ‘for profit’ and ‘not for profit small organisations	8
Conclusion	10
References	12




[bookmark: _Toc123049714]Introduction
Entrepreneurs are acquainted with new ideas as they develop innovative products which aid in the replacement of outdated ones with new items. Bringing in new employment through the creation of new products and services quickens economic expansion. For an economy to succeed, public policies that encourage and support entrepreneurship are essential. However, a number of significant discussions, such as those targeted at better comprehending the concept and practice of entrepreneurship, will be held in the report. Owners of small businesses and entrepreneurs will also be considered in this particular discussion as vital trade qualities like motivation as well as appreciation. In the end, small firms that are for-profit and others that are not-for-profit will be contrasted.
[bookmark: _Toc123049715]Concepts and knowledge about enterprise and entrepreneurship 
According to Prayetno and Ali, (2020), the concepts of entrepreneurship, as well as enterprise are interrelated, as the entrepreneur is a person who discovers an opportunity to launch a business, whereas enterprise is the process of identifying a market opportunity and making plans to make money. However, entrepreneurship theory helps in understanding the way different entrepreneurs present their entrepreneurship behaviours more comprehensively in order to comprehend this notion. However, with this perspective, one may properly understand the value of entrepreneurship and the reasons why not everyone possesses entrepreneurial characteristics. According to Prayetno and Ali, (2020), some theories can shed light on various strategies as well as the attitudes that entrepreneurs require to have. However, launching a new firm is only one aspect of becoming an entrepreneur, according to Alshanty and Emeagwali, (2019). Entrepreneurs are those who generate value and take ownership of it in ambiguous circumstances. The entrepreneur needs to have entrepreneurial intentions in order to produce value.
According to Paoloni et al. (2020), the expansion of a company is not an unassisted process; instead, entrepreneurs are essential. Therefore, entrepreneurial purpose and resources are necessary for the entrepreneurial process. However, as mentioned by Fischer et al. (2020), entrepreneurs can also generate long-term value by utilising the available entrepreneurial resources. The entrepreneurs are thus able to develop sustainable value in accordance with individual demands and, if necessary, acquire external resources, reaping the benefits of entrepreneurship. The entrepreneurial process is viewed as a two-stage process of value generation and appropriation as stated in The Theory of Entrepreneurship. Notwithstanding this, there is still another additional theory- Schumpeter's economic development theory which was published in 1934. In order to bring about economic change and be a man of action, the theory underlined the significance of the entrepreneur who has a key role in the establishment of the business and lowering the transaction costs in the firm, according to Coase's 1937 theory.
Mehmood et al. (2019) noted that in Schumpeter's opinion, entrepreneurs combine the elements that stimulate productivity, which entails that they organise resources and bring people together. According to Schumpeter's viewpoint, economic development is the result of technical advancement, the formation of new marketplaces, the discovery of fresh resources, or the restructuring of an industry. In this instance, the launch of a new product, the use of a novel production technique, the development of a new marketplace, or the discovery of a fresh supply of raw materials are examples. In other words, all the inputs, and outputs, including throughputs may be exponentially modeled using an entrepreneurial value creation theory. Additionally, it thoroughly analyses the entrepreneur as well as the entrepreneurial process in general and its subprocesses. Creating a business is the responsibility of an entrepreneur. An entrepreneur more effectively coordinates the firm's resources than one who relies on market activity to do so. However, as stated in Emami Langroodi, (2021), the theory of the business that follows Coase's places more emphasis on the costs of contracting and firm governance than it does on the entrepreneur or the entrepreneurial process. All of the above-mentioned theories of firm creation revolve around the function that the entrepreneur performs.
The ultimate duty for creative thinking and economic action is on the entrepreneurs. In a world filled with risk and uncertainty, starting a business and seizing chances demands extraordinary skills and courage. The majority of business owners are driven by profit, but others are also driven by dynastic aspirations, rivalry, or just a desire to succeed. According to Schumpeter's view, economic growth is thus intrinsically related to entrepreneurship, and without an entrepreneur, growth comes to a crashing halt, as was noted by Evangelista, (2018).
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Figure 1: Economic Development Theory of Schumpeter
(Source: article1000, 2022)
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Key traits 
Nowadays, entrepreneurs are leading the business world regardless of any genders. There are considered to be some particular traits that are held by a successful entrepreneur in order to appropriately execute the ideas of business along with the accomplishment of the goals (Shabbir and Kassim, 2019). A major trait of an entrepreneur is known to be the quality of leadership which further involves an appropriate vision of the company, the capability of thinking in critical ways, understanding of a certain concept, improvement of the applied strategies, and so forth. Moreover, successful entrepreneurs are mostly known to be motivated by themselves and also carry the traits of being well flexible. These particular two qualities guide an entrepreneur to understand their upcoming new challenges as well as threats with the analysation of the same along with a good level of patience (Pidduck et al. 2021). Further, it also helps to adapt new sorts of strategies or techniques which would be required in order to comply with the analysed challenges. The continuous demand to innovate among self is also considered a very significant trait of a particular successful entrepreneur as this quality assists the entrepreneur to explore new sort of notions which further helps in accomplishing the common goals along with the objectives (Rajabi et al. 2018). A certain amount of confidence along with the behaviours of taking up risks is also known to be a very quintessential portion of an entrepreneur. 
Characteristics 
Successful entrepreneurs have some specific characteristics that guide them in order to attain their individual passion and also to emerge that attainment in their respective businesses. Entrepreneurs hold the characteristics of huge motivation which assists them to sail through the biggest as well as toughest challenges with a certain amount of ease (Hmieleski and Sheppard, 2019). The entrepreneurs have a strong belief in their own made businesses and they are always ready to display their level of passion for this self-made enterprise. They hold a quality of concentrating on the demands as well as needs of the consumers as that helps them to understand their customers’ issues in order to mitigate them quickly and bring back the goodwill or brand image that the entrepreneurs have been able to make (Hameed and Irfan, 2019). As a successful entrepreneur knows how important it is to satisfy their consumers and the process to do it. 
Entrepreneurs have more characteristics like they are prone to take risks while implying something new in the business which might fail in the upcoming days but entrepreneurs are confident to handle the failures. They obtain the quality of certain persistence that guides entrepreneurs to overcome failures (Matos and Hall, 2021). They also carry an excellent quality of changing the revolutionary ideas that can be implemented into the reliable enterprise of business and further guides to attain the objectives. 
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Figure 2: entrepreneurial functions
(Source: frontiersin, 2022).
Attributes
A successful entrepreneur seems to move forward with a creative idea that helps the businessman to resolve certain problems among their base of targeted customers (Mintrom,  2019). This particular quality guides the entrepreneur to emerge their business to the maximum extent and further reach up to the goals. The capability of understanding the customers’ demands and needs in order to develop proper strategies for the analysis would help the peers to execute self-made ideas. Further, entrepreneurs also have the potential of attributes to plan out a certain schedule in an appropriate manner which helps the enterprise to meet its goals. This exact routine or schedule helps the entrepreneurs to get a proper mission as well as a vision for the enterprise (Pittino et al. 2018). Furthermore, the routine guides an entrepreneur to stay organised along with motivated toward the growth of their respective enterprises. They are also known to be very fast in their process of making some decisions after evaluating various relatable factors appropriately which simply aids the entrepreneurs in order to achieve success. The potential of pulling teamwork along with a certain amount of collaboration is also observed as a vital attribute for an entrepreneur. They listen to others in a very attentive manner in order to understand others' points of view and they are also skillful to express themselves in a fine manner so that people can understand the perspective of the leaders in a simple way (Turner and Gianiodis, 2018).  
Motivations  
Entrepreneurs are known to be such kind of people who has the courage to risk their entire careers in order to implement their innovative as well as creative notions into their business. It could be extremely beneficial for the well-being of this society along with the world (Kibler et al. 2019). They significantly guide to boost the financial as well as the economic structure of a country through opening up a new market that can further make a better amount of profitability along with revenue. This sort of entrepreneurship efficiently delivers new sorts of jobs that get to increase the rate of unemployment in a particular country. Thus, there are few fixed motivations that get significantly drive a single person in order to become a businessman or an entrepreneur like certain power, satisfaction, achievement, recognition, freedom, and so forth (Murnieks et al. 2020). Freedom and satisfaction are considered to be the basic factor of motivation of an entrepreneur which helps to access the certain freedom of not being able to control. Entrepreneur gets their part of recognition whenever they display out-of-box thought process in their business or enterprise. The impacts come from the motivation which helps to become an entrepreneur and make impactful products or services for helping the consumers. They try to bring positive changes to society by integrating creative concepts (Mahto and McDowell, 2018). It increases the number of employees for the local people where the enterprise is set which assists both the people and the entrepreneur. 
[bookmark: _Toc123049717]Comparisons and contrasts between ‘for profit’ and ‘not for profit small organisations
A partnership that receives no financial inducement is referred to as a "for-profit" form of business.  This implies that it makes a significant effort to motivate the public. While a non-profit organisation is one that strives to benefit the general population or its dependents. The primary consideration for all alliances is profit based on which development of the business can occur (Hinton, 2020).  Many businesses are not designed to transfer associations to their relatives and society as a whole permanently. These include charitable organisations, radical associations, clubs, clinical specializations, professional associations, institutions, government assistance social orders, and so on.
Non-profit and not-for-profit affiliations have similar sounds and are seen as innovative. Both associations are not designed to provide an increase perpetually. Regardless, the income individuals generate from the business aids in achieving its main objective. While a non-profit approach gives the link to the additional compensation received. Relationships that are not for profit typically pay compensation to those who are in charge of managing the relationship (Scheetz et al. 2018). Every type of business has an explanation, but perhaps the most distinguishing feature between for-profit and nonprofit organisations is that the primary goal of the former is to maximise profits for the satisfaction of their shareholders. They achieve this by producing and selling goods or advantages that are conceivable.
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Figure 3: For-profit as well as Non-Profit Businesses
(Source: jitasagroup, 2022)
On the other side, a non-profit organization's main goal is to generate profit in order to benefit society. They promote social clarification by providing assistance with basic human needs. Nonprofit organisations aim to handle problems and resolve fundamental issues, such as preventing hunger, providing mentoring, water, and food, assisting with housing, protecting threatened animals and the environment, etc. For-profit companies receive their initial funding from entrepreneurs or pioneers, who also provide bank loans, financial backers, and wages that are generated from the use of their products and services. Non-profit organisations use a different approach (McKillop et al. 2020). They search for both individual and business donations of money, and other essential items. Additionally, government grants are used to supplement crowdfunding to support organisations' initiatives. While vested interests are considerably more clearly represented in for-profit organisations, this is generally false in the case of non-profits. As non-profit organisations aim to get in touch with a more interesting group, including volunteers, business partners, supporters, and the general public, whereas for-profit organisations focus on building relationships with customers who buy their products and organisations to receive payments (Nigri and Del Baldo, 2018). Nonprofits need to therefore consider the diverse interests of each member of their group.
A for-profit relationship can be a secretive operation or a sizable project with supplies and equipment. Since for-profit businesses are primarily focused on increasing remuneration, these for-profit pioneers occasionally share gains connected to cash as well as liabilities. However, managers, a supervisory board, or a driving group of legal managers who neither have a direct financial interest nor completely dictate how non-profits operate (Randhawa et al. 2019). Their primary focus is not to succeed in terms of money, but instead on neighborly or maybe customary matters.
In many evened-out amicable hierarchies, for-profit and nonprofit organisations are distinct from one another. Since for-profits frequently focus only on financial gain, they value delegates who contribute to the creation of new goods and organisations as this may help with increasing remuneration (Cellini and Turner, 2019). Employees of nonprofit organisations are frequently observed providing clarification outside of their regular schedules by attending events or distributing instructional resources to local organisations during odd hours of the week.
For-profit businesses have to pay taxes exactly as required by law since businesses profit from their own interests. Nonprofit organisations are, in any case, exempt from making payments as they benefit society. Additionally, those who work with nonprofits can ensure charge derivations. Even if a particular association is really not profitable, that does not mean it cannot be profitable in the future. Particularly like for-profit businesses, nonprofit organisations frequently have a similar approach to managing revenue delivery and expanding profits that are entirely focused on launching new initiatives or further developing the ones that are already active (Paulsen and McCormick, 2020). However, the difference between for-profit and nonprofit organisations is that the latter can reinvest any earnings in the goal that drives it.
[bookmark: _Toc123049718]Conclusion
An enterprise is a business entity with the ability to set businesses up independently and create self-identity. In this assignment, the idea of enterprises and entrepreneurship have been covered from a broad range of perspectives. It has been noted that the suitable theory is pertinent to the fundamental features, specific traits, motivators, as well as attributes of entrepreneurs along with the owners of small businesses. Moreover, it has outlined its identity and its line of work. Later, the comparisons and contrasts that address categories of small businesses are discussed.
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