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[bookmark: _Toc213203411]Introduction
Community engagement is the collective effort of all people of a community to accomplish something positive for society and the environment. As a result, community participation necessitates cooperation, in which many groups of individuals collaborate to achieve a common goal. People in a group may come from many cultural and religious backgrounds, but they all work together as a team to achieve a common goal (Kumar and Kumar, 2020). The primary prerequisites for a successful programme are good communication and exchanging of perspectives. Community engagement initiatives make sure that all employees of the society express their opinions, contribute to decision-making activities that benefit the community, and more. Each member of the community who strives for the greater good, ensuring that everyone in society has the availability to all essentials, is considered to be engaged in the community. People, businesses, and culture as a whole benefit from community members' engagement since it influences decisions in favour of the community's development. For instance, Healthier Air for Leicester Is a community engagement program, where the local community people have participated together to attain sustainable development goals regarding the environment. Poor air quality due to pollution results in severe illness among human beings. Healthier Air for Leicester project is all about a discussion of Leicester’s Air Quality Action Plan that started in 2015 and will last up to 2026. They aim to meet the standard that is set by the National Air Quality Standard so that they can reduce the air pollution which will eventually save the local people from the diseases that are caused by the poor air quality. The report's main focus is on understanding what community involvement initiatives are and how they affect society and the environment. The paper also looks at how stakeholders and social media methods are used to organise the events. As a result, the necessity of stakeholders and social media tactics for improving multiculturalism's integration into society has been mentioned.
[bookmark: _Toc401453195]Description of the Project
Community Engagement is an initiative in which the people of a community are engaged to make the environment better. They all have the same aim and it is to make their environment better and sustainable. This kind of project is important to make people aware of the importance of the conservation of the environment. The environment is affected by various factors including the pollution that is caused by vehicles and industries daily (Adhikari, Pell and Cheah, 2020). The business should be concerned with the fact that their activities should not negatively impact the environment and in the long-run environment should be protected and conserved to protect the entire world.
In this respect, the Healthier Air for Leicester project will be discussed which has Leicester’s Air Quality Action Plan that started in 2015 and will last up to 2026. The Mayor of the city has taken the vow that he would do anything to make Leicester one of the best places to live, visit and work (Abimbola, 2020). He along with his partners has formed a council that has taken up this plan so that they can take steps so that the air quality of Leicester as well as of its surroundings can be improved. They aim to meet the standard that is set by the National Air Quality Standard so that they can reduce the air pollution which will eventually save the local people from the diseases that are caused by the poor air quality (Phillips et al., 2020). They have had a discussion on their project with their stakeholders and the local people so that they can understand how much necessary support they will receive from them. They have received a positive response from them as all of them are very much collaborative and want to deliver a better life to the future generation. They have highlighted that they are also concerned with road traffic and diesel engines and have asked us to look into the matter in particular. They have chalked out their ambition and 16 ambitions under the four themes they will work on and the themes are to reduce transport emissions, promote sustainable transport, improve the management of traffic and enhance the planning and the environment (Johnston et al., 2020). This project has set its aims and ambitions by 2026 and they will try their best to make their project successful. They aim to improve the health quality of people so that they do not face premature deaths because of poor air quality. They want to create a low emission area for the vehicles that pollute the city. They are requesting people to move to use cycling instead of petrol and diesel-based vehicles so that the air is less contaminated.
[bookmark: _Toc1759053984]Relationship with Stakeholders
An organisation must have a good relationship with its stakeholders which will help it to maintain its agenda and be successful. The community engagement project should be discussed with the stakeholders. The council of Leicester project knows well that its stakeholders play an important role in its agenda and these stakeholders are the employees of the organisation, its shareholders, investors and the people outside the business who are impacted by it such as the consumers or local people (Mwesigwa et al., 2020). Therefore, they have discussed the agenda of this project with their stakeholders and made it clear that their goal is to provide the people of Leicester and the surroundings with air quality that will be with less pollution. The council also has to keep in mind that the stakeholders are getting benefited from this project otherwise their aim will not be fulfilled. The stakeholders are happy to hear about this mission because they also want a healthy environment for themselves as well as for their future generations. They have promised that they will help the council to carry out their mission and ambition to keep the air pollution under check and save the people from having premature deaths because of being exposed to air pollution continuously. Therefore, the council has developed their programmes related to the ambitions of the project after having a proper consultation with its Stakeholders and this has made it easier to take their steps. The Stakeholders have pointed out that there are some areas with which the council and the project must be concerned themselves. One of them is the problem of road traffic and they have mentioned that excessive vehicles on the road have created this traffic and this will eventually emit more pollutants into the air. They have requested to consider this matter and take some steps to prohibit this. Keeping in mind their suggestions, the council has taken the vow to make people aware of the dangerous effects of these petrol and diesel led vehicles in the air, environment which will eventually affect their health. The project is therefore concerned with the aim to introduce cycling to as many people as possible so that air pollution is caused by the contaminants emitted from the vehicles. The council has given importance to the urges of its stakeholders because it knows that whatever the council does will naturally have an impact on the lives of the stakeholders as they are directly associated with the business (Buallay et al., 2020). The Stakeholders are also very much helpful and collaborative. They have given suggestions to the council on how they can make their project impactful. All these efforts will not go in vain and it is highly expected that the project will be successful in its agenda.
[bookmark: _Toc555563947]Social Media Strategies for Socio-Cultural Integration and Multiculturalism 
It is known to all that nowadays, social media plays the most crucial role in the lives of everyone. Through social media, people can connect with others even in the virtual model and the power that social media has is immense and undeniable. Therefore like many other projects, the council of Leicester project has used social media so that they can reach as many people as possible and their aim and agenda are shared with all. Social media has integrated various cultures and has established multiculturalism and a diverse world within its boundary (Udwan, Leurs and Alencar, 2020). Therefore, people belonging to various cultures can be easily communicated through social media. The council can make the people belonging to different cultures aware of the fact that this project is important. Through posting various data, and videos on social media related to this project so that the attention of people can be attracted and the project can get recognised across the globe. The more people know about the project, the more impact the project will have. People will become aware of the necessity of these projects and they will try to implement the steps mentioned by the council of the project in their lives as well. Therefore, the benefits of using social media are huge in propagating the necessities of this project. The people related to this project will get various interpretations and suggestions about their project through the social people who will comment as per their cultural perspectives. Therefore, it will help the council to make the necessary amendments to their project so that it becomes more impactful and can upgrade the lives of people more strategically (Amoah et al., 2021). The council will be made aware of the needs of the people who belong to various cultures and it will be made clear to them which aspects of the project would help which sector of people. People are always driven by their needs and social media will help the council to understand the needs of different cultured people. People are concerned about the environment and they want to protect it as much as possible. Any project or any step that can improve the environment will naturally attract the attention of people. These projects are meant to improve the lives of people as a whole and society will be largely benefitted from this. Therefore, it is beyond any cultural boundary and people belonging to all the cultures will be interested in it because it will serve their purpose. They will be guided by the same mission and will contribute as much as possible to this project that will help them to overcome the health issues that are caused by the pollution in the environment. This will eventually help the project to upgrade itself and the project will be improved with the associations of many people from various cultural backgrounds. The involvement of social media will also help the council to raise more funds to make the missions of their projects successful and easier to achieve within the stipulated time.
[bookmark: _Toc127097941]Forward-Looking Approach
The community involvement project of Healthier Air for Leicester uses social media as a key instrument for promoting awareness. The usage of social networking sites is being investigated as a way to strengthen and improve the Leicester Healthier Air initiatives. The social networking sites chronicle the experiences of those who took part in the project, including their aims, accomplishments, and efforts. It helps to build a sense of belonging by including people from other cultures and backgrounds. It has the power to bring a varied group of people and events together to produce a memorable experience (Berger, 2019). A range of social media platforms is used in the project. The use of social media has brought the community together. It allows members of various communities to share their views on these topics as well as the benefits they provide. As a result, the Leicester Healthier Air project is reaching out to a wide range of people and providing valuable volunteer opportunities. The merging of social networks and cultural diversity has raised community engagement's profile. It assists in determining the accountability of contributions and benefactors (Parry, 2019). Using social media as a method improves the communal picture and aids in recognising the current state of the community and aids in participating in events regarding environmental concerns which positively helps in increasing the awareness of the ecological system.
[bookmark: _Toc317454765]Conclusion 
Protecting the environment should be the only concern of people from all over the world. The community engagement projects are a step toward it. These kinds of projects should be taken up by the Government and various organizations from time to time. The agenda of these projects should be communicated to the common people who will benefit from the outcomes of the projects. Their suggestions and requests should be taken into consideration while making the to-do list of the project. In this way people will feel more connected to the projects and their contribution will largely impact the growth of the project.
Project Link: https://www.leicester.gov.uk/media/180653/air-quality-action-plan.pdf 
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