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Marketing plays a significant role in the hotel industry as it helps in attracting and retaining customers, building brand reputation, and generate revenue. To stay competitive, multinational hotel brands like Six Senses and Moxy need to create effective marketing strategies that resonate with their target audience (Samatovich, 2021). This essay compares and examines the marketing strategies of these two brands, using marketing frameworks like market segmentation, brand positioning, and the marketing mix. By analysing their target markets, communication channels, and promotional activities, this essay provides insights into the unique marketing approaches of these brands and predicts their outcomes. Additionally, an appendix figure illustrates the distinct social media platforms and content strategies used by each brand. 
Established in 1995, Six Senses is a hospitality brand that aims to provide guests with immersive experiences that promote wellness and sustainability, as noted by (He et al. 2019). The brand consistently prioritizes environmentally friendly and socially responsible practices in all aspects of its operations. Their properties are situated in breathtaking destinations like Rome, the Maldives, and Switzerland, all designed to be vibrant and alive by using renewable building materials and making smart use of the land topography and orientation (Senses, 2023). On the other hand, Moxy is a brand that caters to millennials, offering a fresh and lively ambience with technology and social interaction emphasized in their priced accommodations. Moxy made its debut in Europe in 2014 with the inauguration of Moxy Milan and has expanded to include over sixty open hotels in North America, Europe, Asia, and the Pacific, with twenty of them currently in operation. The brand aims to challenge the conventional approach to hotel stays, starting with check-in at the bar, according to Peters (2020). On the other hand, Six Senses, a global hospitality brand, is leading the way in sustainability and wellness, Saglam (2021)states that in a video posted on their website, every time a single-use plastic item is avoided at one of their resorts, it is considered a significant accomplishment towards their goal of achieving "Plastic Freedom" Six Senses has eliminated single-use plastics such as plastic bottles by introducing circular solutions and engaging with their suppliers(Senses,2023).
 The Six Senses Resort recently received a wonderful review, highlighting the visibility and helpfulness of the management team, the fantastic food, and the comfortable accommodations. The review also praised the brand's emphasis on empathy, responsibility, and care for both employees and local communities, as well as their commitment to preserving the environment through sustainable practices that align with their values and goals (H, 2022; TripAdvisor, 2023; Grewal, 2019 ).In March 2023, Six Senses faces competition from various luxury resort websites such as Banyan Tree, Aman Resorts, Unusual Hotels of the World, Four Seasons, and Soneva. Among these, Banyan Tree receives the highest number of visits, with 269.9K, followed by Aman Resorts and Unusual Hotels of the World. Four Seasons and Soneva rank fourth and fifth, respectively, in terms of website traffic, according to SimilarWeb (2023).
Sixsenses.com receives most of its traffic from Facebook, YouTube, and Pinterest, with the potential for increased engagement on LinkedIn. The website caters to an audience of 25 to 34-year-olds, with slightly more male visitors than females. This audience is interested in travel, tourism, accommodations, and hotels. According to SimilarWeb (2023) by implementing brand marketing strategies, Six Senses can enjoy more than two benefits such as heightened brand awareness and recognition as a luxury wellness brand, resulting in an increased demand for their properties. Their exceptional wellness services and sustainable practices will also enhance customer loyalty and drive repeat business. Furthermore, their premium market positioning will bring about higher room rates and revenue per available room (RevPAR). As Six Senses continues to enhance its brand and reputation, it will gradually expand into new markets both locally and internationally, (Legrand, 2022).
Moxy Hotels take a brand-centric approach with their tagline "Play On," which highlights their focus on providing a fun and playful environment for their guests. Their hotels boast stylish experiences, affordable pricing, and tech-savvy amenities such as mobile check-in, keyless room entry, and high-speed Wi-Fi. With a stylish and industrial design, Moxy Hotels offer sociable service at an affordable price point, making it an attractive option for budget-conscious travellers. Their hotel’s items are customized. to appeal to a younger demographic, promoting values of nonconformity, open-mindedness, and originality. The hotel rooms are small but smart, and the social spaces are vibrant with bold programming to plug and play. The Moxy experience is unique and playful for people, (Peters, 2020).
In Peters' (2020) analysis, the lobby of Moxy Hotel stands out from other budget hotels due to its refreshing and unique design. The area has been well-designed to provide visitors with a comfortable and inviting atmosphere where they can unwind, mingle, and indulge in refreshments. The ambience is chic and contemporary with an industrial vibe, providing ample seating for guests. Amenities include a fully stocked bar, a coffee station, and a self-service wall offering 24/7 access to a variety of drinks, snacks, and meals. To add to the relaxed atmosphere, there are communal games and other facilities that encourage guests to enjoy and make the most of their stay. This brand exudes an extremely welcoming and enjoyable atmosphere, making it a perfect choice for both LGBTQ individuals and couples seeking a fun time (WORLD, 2023). The hotel offers a distinctive social party vibe, allowing guests to let loose without concern for disturbing others. For those who enjoy social media, sharing vacation photos and tagging the hotel will result in the images appearing on the Guestbook, a large wall that displays both photos and videos. This customized feature allows guests to connect and celebrate the excitement of travelling (Peters, 2020). The accommodation provider holds a global rank of #141,320 and a country rank of #103,253 in the United States. In the Travel and Tourism/Accommodation and Hotels industry, the Hotel chain has an industry rank of #676 and receives a total search traffic of 238,525. They have 1,659 organic keywords and 122 paid keywords, according to Similar Web (2023). 

By implementing its brand marketing approach, the hotel chain hopes to increase brand awareness and establish itself as a trendy and affordable lifestyle brand. This will, in turn, create a higher demand for their properties. The fun and social atmosphere at Moxy will lead to increased customer loyalty and repeat business. Furthermore, the provider's ability to attract a younger demographic and offer affordable rates will result in increased occupancy rates and revenue per available room (Patil, 2021). As the hotel group continues to appeal to younger travellers and expand its market share, they plan to grow into new markets both domestically and internationally, according to Clark et al. (2023). Although they cater to different markets and have distinct brand identities, Six Senses and Moxy both prioritize environmentally friendly practices. Six Senses is renowned for its lavish hospitality experience, which focuses on sustainability and well-being. Moxy, on the other hand, is a more affordable brand that places a strong emphasis on sustainability by implementing energy-efficient solutions, reducing waste, and encouraging eco-friendly behaviour among guests (Tiwari et al., 2020).
The recession has had a significant impact on the hospitality industry, with hotels such as Six Senses and Moxy particularly experiencing an impact. Sanctions and the cessation of war-affected regions have disrupted various activities, leading to a decline in travel company stocks and severed business ties with affected countries. As a result, both brands have had to adapt their strategies and offerings to respond to these changing market conditions, Talay et all. (2023) reported this information. Recent political tensions and sanctions against Russia have significantly impacted the travel industry. Global hotel brands such as Six Senses and Moxy may experience a decline in customer demand due to travel restrictions to Russia. Moreover, their supply chain could experience negative effects by potential disruptions, which could affect their ability to provide certain products and services to their guests, (hotelanalyst, 2022).

To respond to this situation, hotel chains need to closely monitor developments and adjust their strategies accordingly. They may have to market their services to other destinations and find alternative suppliers to ensure their hotels operate smoothly. They may also consider implementing cost-cutting measures to manage the impact of the decline in demand for their services, (hotelanalyst, 2022).

To mitigate the potential impact on their businesses, companies in the travel industry, including those focused on sustainability like Six Senses and those with a more budget-oriented approach like Moxy, need to remain vigilant and adapt their strategies, (hotelanalyst, 2022).


In conclusion, the marketing strategies employed by Six Senses and Moxy in the hotel industry showcase their unique approaches that effectively cater to their target markets and uphold their brand values. Both brands have successfully attracted and retained customers, generated revenue, and built strong brand reputations. The case studies of Six Senses and Moxy highlight the importance of tailored marketing strategies that align with their respective target audiences. Six Senses focuses on sustainability, wellness, and immersive experiences, appealing to luxury travellers seeking ethical and environmentally conscious options. Moxy emphasizes affordability, technology, and social interaction, resonating with budget-conscious millennials in search of stylish and fun accommodations. The success of these brands demonstrates the significance of market segmentation, brand positioning, and the marketing mix in achieving business objectives. By understanding their target markets, effectively communicating through appropriate channels, and implementing innovative promotional activities, Six Senses and Moxy have emerged as leaders in their segments. As the hotel industry evolves, brands can learn from their experiences to attract customers, build brand equity, and thrive in the dynamic landscape.



















References:
1. Center, Marriott International. (2022). Moxy Hotels. [online] Available at: https://news.marriott.com/brands/moxy-hotels/ [Accessed 26 April 2023].

2.Chaffey, D. and Ellis-Chadwick, F. (2019). Digital marketing. Pearson UK.

3. Clark, M., Kang, B., and Calhoun, J.R. (2023). Green meets social media: young travellers’ perceptions of hotel environmental sustainability. Journal of Hospitality and Tourism Insights, 6(1), pp.36-51.

4. Grewal, D.H.P.K.J. (2019). The future of technology and marketing: A multidisciplinary perspective. Journal of the Academy of Marketing Science, 48(1), pp.1-8.

5. Hotel Analyst. (2022). With war raging in Ukraine, the hotel industry is adjusting to another disruption to the new normal, as it weighs up longer-term impacts on the sector. [online] Available at: https://hotelanalyst.co.uk/impact-of-war/ [Accessed 26 April 2023].

6.Patil, D.D. (2021). Changing trends of the hospitality industry: Emergence of millennials and Gen Z as future customers and their influence on. Vidyabharati International Interdisciplinary Research Journal, 01(12), pp.336-342.

7. Peters, J. (2020). 5 Things You Should Know About Moxy Hotels. [online] Available at: https://www.shermanstravel.com/advice/5-things-you-should-know-about-moxy-hotels [Accessed 26 April 2023].

8. Saglam, B. (2021). The Story of Six Senses. [online] Available at: https://www.travelinsightpedia.com/interview-the-story-of-six-senses/ [Accessed 26 April 2023].

9. Six Senses. (2023a). Plastic Freedom. [online] Available at: https://www.sixsenses.com/en/sustainability/plastic-freedom/ [Accessed 26 April 2023].

10. Six Senses. (2023b). Six Senses history. [online] Available at: https://www.sixsenses.com/en/sustainability/plastic-freedom/ [Accessed 26 April 2023].

11. Similarweb. (2023). Moxy-hotels.marriott.com and sixsenses.com website analysis. [online] Available at: https://pro.similarweb.com/#/digitalsuite/websiteanalysis/overview/website-performance/*/999/3m?webSource=Desktop&key=moxy-hotels.marriott.com,sixsenses.com [Accessed 26 April 2023].

12.Talay, M.B., Puvaneswaran, K. and Sahin, S.H. (2023). Why and when to launch new products during a recession: An empirical investigation of the U.K. FMCG industry and the U.S. automobile industry. Journal of the Academy of Marketing Science. doi https://doi.org/10.1007/s11747-023-00936-4.

13. Tiwari, S., Dambhare, A. and Tripathi, R. (2020). Eco-friendly practices in star category hotels of Lucknow: An exploratory study. AVAHAN: A Journal on Hospitality and Tourism, 8(1), pp.9-16.

14. TripAdvisor. (2023). Six Senses Laamu. [Review of the Six Senses Laamu, Olhuveli Island]. [Accesssed April 29, 2023], DOI https://www.tripadvisor.co.uk/Hotel_Review-g2050017-d2045398-Reviews-Six_Senses_Laamu-Olhuveli_Island.html.

15.Wichmann, J.R., Uppal, A., Sharma, A. and Dekimpe, M.G. 2022). The Impact of Network Centrality on New Product Launches in the FMCG Industry. International Journal of Research in Marketing, 39(2), pp. 502-521.

                                                                             






Appendix:
This table presents key information about the social media marketing strategies for two different hotel brands: Six Senses and Moxy. The table outlines the specific social media platforms each brand uses, along with the types of content and promotions they share on each platform. The purpose of the table is to provide an overview of the social media marketing strategies of these two brands, highlighting their unique approaches to engaging with their audiences and promoting their respective brand identities.
Fig. A
	Platform/Channel
	Six Senses
	Moxy

	Instagram
	Share high-quality, visually stunning images and videos displaying the luxurious, eco-friendly, and wellness-focused aspects of the resorts. Use Instagram Stories to share behind-the-scenes glimpses of the resort experience. Utilize Instagram Reels to share short, engaging videos Displaying or presenting the unique features of the resort, such as a guided meditation session or a cooking class using locally sourced ingredients.
	Utilize Instagram to share fun and playful content that displays the vibrant and energetic atmosphere of the Moxy hotels, such as photos and videos of the lively lobby area or themed events. Utilize Instagram Stories to share real-time updates and promotions, such as happy hour specials or live music events.

	TikTok
	Share short and engaging videos highlighting the unique experiences and features of the resorts, such as a sunrise yoga session or a farm-to-table cooking class. Utilize popular TikTok trends and challenges to display the brand's personality and connect with younger audiences.
	Utilize TikTok to highlight the playful and energetic atmosphere of the Moxy hotels, such as dance challenges in the lobby or themed events. Utilize TikTok influencers to reach a wider audience and leverage their creativity and authenticity.

	Facebook
	Utilize Facebook to share longer-form content, such as blog posts and articles, which delve deeper into the wellness-focused aspects of the Six Senses resorts. Share customer reviews and testimonials to build trust and credibility. Utilize Facebook Events to promote upcoming wellness events and workshops.
	Utilize Facebook to share fun and engaging content that displays the playful and energetic atmosphere of the Moxy hotels, such as polls and quizzes. Share customer reviews and photos to build trust and credibility. Utilize Facebook Groups to foster a community of Moxy fans and share exclusive content and promotions.

	LinkedIn
	Utilize LinkedIn to display the sustainability and eco-friendly aspects of the Six Senses resorts, such as the use of renewable energy and locally sourced materials. Share thought leadership articles and insights on the wellness industry. Utilize LinkedIn Groups to connect with like-minded professionals and potential business partners.
	Utilize LinkedIn to highlight the innovative and design-forward aspects of the Moxy hotels, such as the use of modular furniture and unconventional design elements. Share career opportunities and insights on the hospitality industry. Utilize LinkedIn Pages to display the brand's values and culture.

	Email Marketing
	Utilize email marketing to promote exclusive packages and offers, such as wellness retreats or eco-friendly travel packages. Share customer stories and testimonials to build trust and credibility. Personalize the email content based on the recipient's past bookings and preferences.
	Utilize email marketing to promote exclusive discounts and promotions, such as early bird booking offers or loyalty rewards. Share customer reviews and photos to build trust and credibility. Personalize the email content based on the recipient's past bookings and preferences.
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