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Introduction: 
In this report I will talk about ‘How social and digital media can be used to reach a wider customer base’.  Additionally, I will cover the topic ‘advantages and disadvantages the social media tools can have for a business.

Findings: 
(How the social and digital media platforms can be used to reach wider customer base)
Social media is referencing to online platforms and websites where people can create content, share and interact with family, friends, colleagues and even strangers which they met in the social media platforms.
For example, I will talk about how you can get wider customer base by the most popular app – Facebook. There are several ways and techniques that you can use on Facebook to get wider customer base. Some of them are engaging content, partnerships and consistency. There is no secret about all of them, let’s start with that why the engaging content is one of the best techniques. 
Engaging content - Regularly post engaging content related to your products, services, industry news, and relevant topics. Posting content of the products or services that you use will get more customer base and bigger opportunities.
Partnerships - Collaborate with other businesses or influencers in your industry will get you wider audience. This can involve co-hosting events, cross promoting each other's content, or offering joint promotions.
Consistency - Consistently maintain your Facebook presence by regularly updating your page, responding to comments and messages promptly, and staying active in relevant groups and communities. When your customer base see that you are consistent and you are giving your best for your business to be successful, you are going to win them. 
Ads: By ads I mean targeted ads. Did you ever notice how sometimes ads on social media seem like they are made just for you? That is because businesses can make that their ads to be shown to specific groups of people on things like age, hobbies, and location. So, instead of wasting money showing their ads to everyone, they can focus on the people who are most likely to be interested in what they are producing and selling. 
Cool Content: From that ‘cool content’ I mean those funny videos, interesting articles, and eye-catching pictures you see on social media. Businesses use those to catch your attention and get you interested in what they're offering. By sharing cool content that people want to see, businesses can get more folks to notice them and maybe even become customers.
Chatting with Customers: Businesses can answer questions, respond to comments, and even have live chats with customers. This helps them build relationships with their audience and show that they care about what people think.
Working with Influencers: The influencers are the people on the internet who have some fame and are popular in the different stages if ages in the community. When the influencers are speaking about any brand or post posts about it, their fan base are listening to them. So, by teaming up with influencers, businesses can get their name out to a whole new group of new people.
Be Consistent: Consistency is key to building a strong reputation on social media. Develop a posting schedule and stick to it. Whether you are posting daily, weekly, or monthly, make sure you are consistently giving valuable content to your audience.
Know Your Audience: Understand who your target audience is and what they are interested in. Use analytics tools provided by social media platforms to gather insights into the demographics, interests, and behaviours of your followers. 

Advantages and disadvantages of social media tools can have for a business.
Advantages:
Mental Health: Social media platforms can help you to beat you depression, make you funny in most of the time you are in, give you more knowledge about things you were not absolutely sure.
Direct Communication with Customers: social media allows direct communication between businesses and their customers. This allows businesses to address customer questions, resolve issues, and getting feedback in real-time, promoting stronger relationships and enhancing customer satisfaction.
Cost-Effective Marketing: Because of the cheap cost of marketing, more businesses are most likely to use social media platforms to engage with more people than the usual way by the TV. Also, traditional marketing compared to social media ones is going to be not that effective like the way more businesses wants to be.
Market Research and Insights: Social media platforms offer valuable insights into customer behaviour, preferences, and trends. Businesses can use social media analytics tools to track metrics such as engagement, reach, and demographics, allowing them to better understand their audience and tailor their marketing strategies accordingly.

Disadvantages:
Time-Consuming: Managing social media accounts and creating engaging content can be time-consuming for businesses, especially those with limited resources. Maintaining a consistent presence on social media requires ongoing effort and attention, which can divert resources away from other business priorities.
Negative Feedback and Publicity: Social media platforms provide a public forum for customers to voice their opinions and experiences, both positive and negative. Negative feedback or publicity on social media can damage a business's reputation and undermine customer trust if not handled appropriately.
Platform Algorithm Changes: Social media platforms frequently update their algorithms, which can impact the visibility and reach of businesses content. Changes to algorithms may require businesses to adjust their strategies and tactics to maintain their visibility and engagement on social media.

Conclusion:
Social media is a powerful tool for businesses to reach more customers and grow their business. Whether it is through targeted ads, funny (engagement) content, chatting with customers, working with influencers, or checking the numbers. It has his bad and positive sides (advantages and disadvantages) but if you are running a business and you need to gain more followers faster, the social media platforms are the most effective way to do it,
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