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For centuries people have been educated and trained to be able to do certain jobs, in certain professions in a number of different industries. However, for the past several years, more and more jobs have been lost or reduced due to artificial intelligence being incorporated into the workplace. The Oxford Dictionary defines artificial intelligence as the theory and development of computer systems able to perform tasks normally requiring human intelligence, such as visual perception, speech recognition, decision-making, and translation between languages. The idea of artificial intelligence was initially proposed by Alan Turing in 1950. Turing suggested that humans use available information as well as reason in order to solve problems and make decisions and suggested that machines could do the same thing (Anyoha, 2017).  Although artificial intelligence has been studied for decades, it is only recently that development in technology has allowed artificial intelligence to excel in the way it has. For example, in 1951 Newell and Simon developed the General Problem Solver algorithm to solve mathematical problems (Ray, 2018). Now, artificial intelligence has allowed us to create self-driving cars, smart phones that unlock by recognising the owners face and countless more breakthroughs that seemed merely impossible only seven decades ago.
          Whilst artificial intelligence can be seen as a magnificent development, we must also discuss the possible problems that it poses. It is true that artificial intelligence has made life in general more convenient. For example, you no longer need to queue in a long ticket line at the train station. You can easily purchase your ticket from your phone and jump straight on the train. However, the reality is that the continued growth of artificial intelligence is costing real people their jobs.  In this essay, I will be evaluating the role of the professional in the future of work whilst considering what skills will be required to remain relevant in a workplace dominated by artificial intelligence. 
          Over the past several years, artificial intelligence has begun to implement itself into the workplace within almost every industry. Whilst this has been viewed as helpful by customers, it is important to remember the effects that this will have on employees. The rise of artificial intelligence poses countless threats to workers all over the world and has the ability to reduce and even destroy certain jobs altogether. This is a discussion that is quickly turning into a reality and I fear that it will affect jobs within the marketing industry. An industry I am aiming to have a successful career in myself. Although, artificial intelligence has drastically changed the role of marketing in favour of individuals working within the industry too. It has allowed us to gain a deeper understanding of consumers by analysing their needs and wants and has created smarter ads online and on social media that have proven to be more effective and enticing, therefor increasing sales. It has even predicted future sales, using past sales data, industry-wide comparisons and economic trends artificial intelligence can forecast sales outcomes. This can help companies to inform business decisions and predict short and long-term performance (Sentence, 2019). Whilst all of these benefits allow marketeers to get the most out of their career, the ever-growing prospect of artificial intelligence may have the ability to cut marketing jobs altogether in the not-so-distant future. In fact, 58% of global Chief Marketing Officers believe that within the next five years, companies will need to compete in the artificial intelligence space in order to succeed (Murray, 2019). 
          Convenience is a considerable factor when it comes to the artificial intelligence versus humans’ debate. Companies are expected to know their consumers expectations and needs. Artificial intelligence has an upper hand compared to humans in this sense as it has a great ability to analyse massive amounts of data and deliver personalised results quickly. Take streaming giant Netflix as an example. The artificial intelligence behind Netflix gathers bits of information from users, such as previously watched shows, to generate a whole category dedicated to suggested shows that have been tailored specifically for them. This takes Netflix seconds to generate, however if this were to be done by a human, it would take much longer. This would suggest that business owners may value this quicker result, especially as research suggests that it is more expensive to hire humans than it is to power machines. In fact, 63% of business owners believe the pressure to reduce costs will require their organizations to use AI (Columbus, 2017). This will ultimately lead to people losing their jobs.
          A 2018 World Economic Forum report found that 50% of companies surveyed said they will reduce their overall workforce because of technologies such as automation, robotics, and artificial intelligence, which could result in up to 75 million jobs being lost (Gasca, 2019). Not only would this affect millions of lives and families across the world, but it would also have a ripple effect on the economy which would, in turn, affect almost everybody. In order to stay relevant in a workplace that is becoming dominated by artificial intelligence, it is essential that workers continue to grow their knowledge and learn new things. This will allow them to always develop their skills and stay abreast of the latest happenings in their field, enabling them to take on tougher and tougher challenges in the work field (Mathawan, 2019). Humans will also need to improve their ability to solve complex problems, something that AI is able to do in a matter of seconds. It’s true that AI can solve problems that humans cannot – but it also goes the other way. When problem solving needs to span multiple industries or when problems are not fully defined, humans can work backwards to figure out a solution (Desjardins, 2018). Humans are also able to put a lot more thought into problem solving which can lead to solutions being more personal and impressionable. This could potentially prove more successful compared to computer-generated solutions to complex problems.  This also links with another skill required to stay relevant in the workplace, creativity. Humans are creative beings and excel at coming up with new, innovative ideas to capture the attention of the general public. They are able to do this by knowing their field inside and out and most people will have years of educational practice to allow them to do so.  For example, I am studying a Business Management degree with the hopes of gaining a career within the marketing industry. It is a daunting reality that all of my work and effort could potentially be outnumbered to a robot. In spite of the numerous ways that artificial intelligence has an advantage of taking over the workplace, there is one crucial factor that AI simply cannot replace, the power of the human touch. Humans are specialised with skills such as communication and empathy, skills that are in high demand with consumers. Although AI can eliminate human error, they will never be able to compete with the human touch. For example, AI is being used in medical applications to do things like more accurately detect diseases on a scan, but I certainly wouldn't want to get a robocall to break the news that I have cancer (Marr, 2018). The human touch is also required in places like supermarkets. Most people wondering which product to chose for their specific needs would rather have a detailed conversation with an actual human being rather than receive automated responses from a robot, who would generate an overview of which product to purchase rather than focussing on that individual customer’s needs.
          In conclusion, it is certain that humans will need to readapt their skills and mindsets in order to stay relevant in a workplace dominated by artificial intelligence. However, it is also certain that AI will never be able to replicate the power of the human touch.  Although AI does pose a threat to employees in all industries, most organisations couldn’t function successfully without the use of their existing artificial intelligence. The human race has grown to depend on technology, especially in the workplace, to make their job easier. For instance, in the marketing industry, artificial intelligence allows organisations to keep in close contact with their consumers and allows them to be more creative and targeted in their efforts. According to MarketingProfs, businesses that implement AI see 59% better close rates, 58% increased revenue, 54% more traffic and engagement, and 52% more conversions (Palmere, 2019). In an ideal world, we would be able to find a balance between humans and artificial intelligence within the workplace, however, the future of employment is uncertain in this ever-growing technological world. 
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