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This report aims to analyze the future of the hospitality industry and the role of green initiatives in generating higher profitability in the hospitality industry. The report delves into the insightful analysis regarding how performing social responsibilities contributes to profitability, the precedence of finance in adopting green initiatives, and whether the adoption of sustainable practices is a responsibility for the hospitality businesses, or consumer-driven.  Different models and theories have been applied in the report to analyze these areas critically which include the triple bottom line model, Doxey’s Irridex model, and Butler’s life cycle mode; Future recommendations for the hospitality industry have also been presented in the report. 
Milton Friedman, one of the renowned economists, once mentioned that the social responsibility of an organization is to boost profitability. This statement highlights the significance of performing social responsibilities in businesses to increase profitability. This statement by Friedman is highly relevant in contemporary hospitality businesses since performing CSR largely contributes to increasing profitability. A detailed analysis regarding how performing social responsibility increases profits has been presented below. 
In the contemporary business world, taking on social responsibility improves a company's reputation, which in turn attracts socially conscious customers and fosters customer loyalty. Marriott International's dedication to sustainability is an example of this in the hospitality sector. Marriott minimizes its environmental effect and attracts eco-conscious travellers by introducing energy-efficient practices and minimizing water consumption (Han, 2021). By fostering a favourable brand perception, these programmes increase consumer preference and repeat business. Adopting social responsibility can also result in cost savings through increased operational effectiveness, which will eventually increase profitability (Sakshi et al., 2020). Thus, companies that match society's ideals and show a commitment to ethical practices, both within and outside of the hospitality sector, get financial benefits.
John Elkington developed the Triple Bottom Line (TBL) model, a sustainability framework that gauges a business's performance along three dimensions: social, environmental, and economic (Modica et al., 2020). It assesses social responsibility, environmental effects, and financial performance simultaneously. By encouraging companies to think about long-term sustainability, this all-encompassing strategy promotes favourable societal and environmental results.
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Figure 1: Triple Bottom Line model
Source: (Su and Chen, 2020)
This model also supports the statement of Friedman since according to the Triple Bottom Line (TBL) model, incorporating social responsibility has a beneficial impact on business from the perspective of economic growth. Businesses may build long-term customer loyalty, draw in conscientious customers, and improve their brand by stressing social and environmental concerns (Njoroge et al., 2019). Positive financial outcomes are the result of socially responsible practises aligning with consumer ideals, which in turn contributes to continued profitability.
Thus, it can be concluded that the statement of Milton Friedman is very relevant in the contemporary business world since effective performance of social responsibilities largely contributes to profitability. 
When putting green ideas into practice, businesses frequently put money first, looking for ways to combine sustainability and economy. Putting investment into green projects first helps companies combine sustainability and profitability. Long-term green initiatives are more feasible when environmentally friendly practices are aligned with cost reductions, as this practical strategy ensures (Su and Chen, 2020). Businesses integrate sustainable practices into their operations by highlighting the financial rewards. This shows that environmental responsibility and economic prosperity can coexist, and it also encourages a wider acceptance of environmentally friendly efforts across industries.
This strategy is best illustrated in the hotel industry by Hilton Worldwide's LightStay programme. Hilton finds environmentally friendly practices that not only lessen their influence on the environment but also result in significant cost savings by monitoring metrics related to waste, water, and energy usage (Kılıç et al., 2021). This dual advantage shows how green actions can be motivated by financial concerns, which makes sustainability a wise financial decision. Businesses can traverse the route towards sustainability while boosting their bottom line by striking the right balance between responsibility for the environment and economic viability, demonstrating an alignment of financial and green objectives.
Adopting environmentally friendly practices has evolved in the hospitality sector into both a duty and a customer-driven initiative. Although an obligation to sustainability is emphasized by ethical requirements, consumer preferences are increasingly driving this change. More than ever, environmentally concerned travellers look for resorts and hotels with green initiatives, which forces operators to match their methods to consumer needs. For example, AccorHotels' Planet 21 programme emphasizes eco-friendly initiatives in response to customer demands. Hotels understand that catering to visitors' choices can be financially advantageous, especially as they prioritise sustainable options (Pereira et al., 2021). The hospitality business is ultimately led towards environmentally sound practices by a synergy between consumer-driven demand and corporate responsibility. This is a collaborative effort to meet customer expectations and solve social issues.
The role of customer-driven demand for sustainability in increasing environmentally sound practices in the hospitality industry can be analyzed from the perspectives of Doxey’s Irridex model. Analyzing the social effects of tourism development, the Doxey Irridex Model is a method for assessing the influence of tourism on locals (Setiawan et al., 2020). It gauges resident views regarding tourists, ranging from elation to annoyance. 
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Figure 2: Doxey’s Irridex Model
Source: (Setiawan et al., 2020)
The stages of Doxey’s Irridex model have been discussed below. 
	Stages
	Description

	Euphoria
	At first, locals are enthusiastic and have great feelings about the destination. Positive attitudes towards tourism are fostered by economic prospects and cross-cultural interactions.

	Apathy
	As the number of visitors rises, locals may start to act apathetic or disinterested (Jangra and Kaushik, 2022). Without major advantages, the initial allure of tourism may fade and residents may begin to sense its effects on their daily life.

	Annoyance 
	As tourism grows, locals may become irritated because of crowding, higher costs, or cultural conflicts. The general satisfaction of the community may be impacted by unfavourable attitudes about tourists.

	Antagonism 
	During this crucial stage, locals start to feel strongly negatively towards visitors. There could be an increase in environmental deterioration, cultural eroding, or overcrowding, which would make locals and visitors more hostile and possibly at odds.


Figure 3: Stages of Doxey’s Irridex model
Source: Author
By illustrating the possible harm that tourism may cause to regional ecosystems, the Doxey Irridex Model emphasizes the significance of environmental sustainability in the hospitality sector. Concerns about environmental deterioration intensify as locals pass through phases of euphoria and antagonism (Harb and Ahmed, 2019). This is in line with the fact that consumers demand green practices. Travellers are looking for accommodations and services that are more environmentally friendly. Hospitality companies are encouraged to implement sustainable practices because they understand the financial advantages of satisfying this need. Thus, the model supports the idea that the hospitality sector adopts eco-friendly practices to mitigate adverse effects and promote long-term profitability in response to consumer demand for sustainability.
Butler's Life Cycle Model refers to a framework for tourism development that describes the phases that a destination goes through, starting from exploration and ending with decline (Hussain et al., 2020). It examines how tourist destinations have changed throughout time, highlighting the relationship between infrastructure, visitor volume, and attractiveness. 
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Figure 4: Butler’s life cycle model
Source: (Setiawan et al., 2020)
The stages of Butler’s life cycle model have been identified and discussed below. 
	Stages
	Description

	Exploration
	During this first stage, travellers who are daring and looking for novel experiences find a destination. Its undiscovered or less-travelled state is what draws people who are looking for uniqueness and authenticity.

	Involvement 
	Good reviews and increased media coverage following the exploration helped to fuel an increasing number of tourists. Tourism rises during the involvement stage as additional travellers are lured to the location by the accounts of early explorers.

	Development 
	The development stage is characterized by a surge in investments in infrastructure to meet the growing demand for facilities and services. The objective of this stage is to optimize the overall visitor experience and leverage the popularity of the location.

	Consolidation 
	The destination moves into the consolidation stage as it becomes older. At this point, the location achieves a degree of stability and the tourism infrastructure solidifies (Legrand et al., 2022). The location improves its amenities and increases its capacity to welcome a constant stream of tourists.

	Stagnation 
	The destination could reach the stagnation stage if its resources are limited or if it gets overly commercialized. During this stage, growth will plateau or slow down as the destination deals with issues including misuse, sustainability, or shifting market dynamics.

	Decline or rejuvenation 
	During the decline phase, the location may see a decline in both popularity and the number of visitors. Nonetheless, the location can be revitalized by intentional rejuvenation activities (Mucharreira et al., 2019). To rekindle its appeal and guarantee long-term profitability, this may entail adding new attractions, enhancing the infrastructure, or putting sustainable practices into place.


Figure 5: Stages of Butler’s life cycle model 
Current trends seem to be shaping the hotel industry's future, which is dynamic. Integration of technology, customized experiences, and sustainability will be essential. Contactless services, such as room controls and check-in, are in line with changing safety standards. Data analytics-driven personalization meets the needs of each individual. 
In the future, sustainability will become the unavoidable top priority in the hospitality sector as projected by the rapid prioritization of sustainable practices in the current world. Businesses will incorporate eco-friendly practices, such as trash reduction and energy-efficient operations, as a result of increased environmental consciousness (Jones and Wynn, 2019). Innovation will be fueled by customer demand for sustainable options, making eco-friendly decisions essential to success in the changing hospitality industry.
Furthermore, corporate travel may be impacted by hybrid work arrangements, requiring flexible lodging options. Agility, ingenuity, and striking a balance between technologically advanced convenience and human-centred services will be critical to the industry's success. To maintain resilience and relevance in the changing landscape, the hotel industry must constantly adapt to shifting global dynamics by embracing trends that place a premium on sustainability, safety, and personalization.
Although there are obstacles to overcome, adopting real green initiatives in the hospitality sector is achievable with dedicated work. It is imperative to include renewable energy, reduce waste, and adopt eco-friendly practices. Full sustainability, however, can be hampered by issues like highly resource-intensive operations and high visitor expectations (Fan et al., 2019). These obstacles can be addressed by ongoing innovation, collaboration among stakeholders, and consumer education. The industry's dedication to true green practices necessitates a comprehensive strategy that strikes a balance between economic feasibility and environmental responsibility. Even if total sustainability could be a long-term objective, continuous efforts might help the hotel industry drastically lessen its environmental impact.
In the hospitality sector, financial resilience is one of the key aspects which is considered when adopting sustainable business practices. Adopting sustainability frequently means paying up front for eco-friendly technology and making adjustments to operations (Setiawan et al., 2020). These early expenditures can be absorbed by companies with solid financial bases, guaranteeing the sustainability of green initiatives. In addition, adopting sustainable practices not only benefits the environment but also has the potential to save costs over time, strengthening a company's financial stability. By helping hospitality businesses survive economic turbulence, adjust to changing sustainability standards, and uphold their commitment to ecologically responsible practises, this resilience turns into a strategic advantage that eventually secures both financial and environmental viability over the long run.

Future recommendations for the hospitality businesses have been presented below. 
Tech Integration for Efficiency
To improve operational efficiency, streamline procedures, and reduce resource waste, embrace cutting-edge technology like AI and IoT. Through data-driven client experiences and intelligent energy management, technology can enhance hospitality services and minimize its environmental footprint.
Community Education and Engagement
Involve local communities in decision-making processes and actively educate them about sustainable practices (Floričić, 2020). Encourage collaborations that benefit the community as well as the industry to ensure a win-win situation and increase support for sustainable projects.
 Policies for Holistic Sustainability
Create all-encompassing sustainability strategies that incorporate eco-friendly sourcing, waste reduction, and energy efficiency. Align these policies with certification schemes and industry standards to demonstrate your dedication to sustainable practices.


In conclusion, adopting sustainable practices is critical to the hospitality industry's future. As environmental concerns become more pressing and consumer knowledge rises, implementing green initiatives becomes both a moral obligation and a competitive benefit. This change has paid off handsomely in terms of improved client loyalty, improved reputation, and reduced operating expenses. In brief, green projects are a route to sustained prosperity in a market that is ethical and environmentally aware, not merely a duty.
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