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[bookmark: _Toc141543440]Introduction 
In the former decade, it cannot be denied that Business Intelligence has emerged considerably, with the increase of self-service analytics, access to the cloud, and data explosion. 2021 is viewed as a chief change and shift in the business intelligence landscape, although the development and progress remain in 2022 with evolving trends that firms ought to recognise implementing. The purpose of BI (Business Intelligence) is to assist improve and inform firm decision-making by forming data simpler to act on and interpret. The report will discuss five current Business Intelligence trends with examples. 
[bookmark: _Toc141543441]Data discovery and data security 
Data discovery, as well as data security, have been identified as supreme challenges as data becomes gradually vital and valuable to the success of the business. Data discovery contains the evaluation and collection of data from several sources and is frequently adopted to understand patterns and trends. In 2022, firms are needed to invest in effective measures of data security in order to safeguard sensitive and confidential data or information and obey data safeguard regulations like GDPR (General Data Protection Regulation) (Regulations, 2022). 
Data discovery allows firms from virtually all industries to disclose valuable insights, trends, and patterns from a range of data sources. These insights assist to form a business leaders more agile in their day-to-day functions, helping them in forming better decisions that affect the organisation. In 2022, firms would emphasise protective and clean data merged with a prevailing and simple presentation. This trend is significant as data security is recognised as a top priority for firms and clean data is necessary for precise decision-making and analysis (Johnson, 2023). For instance, Microsoft’s Power BI platform contains aspects for data security like data loss mitigation, classification of data, and role-based access control (Widjaja and Mauritsius, 2019). However, BI tools depend upon clean and precise data to generate reliable visions. Bad data quality could result in not reliable outcomes that could result in firms in the wrong direction. 
[bookmark: _Toc141543442]Customised BI strategies and tools 
The second BI trend is customised BI tools and strategies. Business Intelligence tools and strategies would become gradually customised with a view to meet the particular businesses' needs in 2022 and beyond. It is significant as firms of every size are not anymore asking if they require amplified admission to Business Intelligence analytics, but rather what is considered the utmost solution of BI for the particular firm (Hribar Rajterič, 2010). Every business is moving away from general BI platforms in order to tailor-formed tools that merge with their particular sector, purposes, and needs necessities. Customisation permits businesses to frame personalised dashboards, connect their different sources of data, and execute analytics aspects which are rational to their firm procedures. 
However, customisation of BI tools could be an expensive, time-consuming, and multifaceted procedure. It could restrict the firms’ flexibility to adapt to varying firm necessities. Although firms vary considerably in regards to data necessities, sector, and size (Domo, 2022). Using customised business intelligence strategies and tools assists deal with restrictions held by general solutions and encourages businesses to arise visions from data which are rational to their procedure of decision-making. For example, Netflix uses BI to track users’ preferences. It is adapted to suggest content like TV programs or series to users and also forms personalised content suggestions. Further, customisation BI tools could contain gathering and examining huge amounts of data, which could raise privacy challenges. Firms require to confirm that they are gathering and adopting data in an accountable and ethical way (Bernard Marr & Co, 2021). 
[bookmark: _Toc141543443]Collaborative BI
The third current BI tool and strategy is collaborative BI. It is identified as a trend that focuses on the significance of developing a data-driven culture in the firm. It contains confirming unified integration and data or information sharing among the workforce at every level. Firms in 2022 ought to use cooperative BI operations to break conk out silos and ease information or knowledge sharing all around teams and divisions (Stedman, 2022). 
By encouraging this trend, firms could improve procedures of decision-making, fortify innovative practices, and accomplish a huge level of data knowledge among the workforce. Consequently, firms could influence collective visions in order to deal with multifaceted issues, recognise progress occasions, and revert rapidly to varying market dynamics. Collaborative BI tools could also have an affirmative social impact by encouraging cooperation and teamwork, enhancing integration, and more efficient decision-making within firms (Stedman, 2022). For instance, Teams could share and work on data visualisation and dashboards adopting Tableau’s collaborative BI tools (Brehmer and Kosara, 2021). 
[bookmark: _Toc141543444]Mobile and Cloud-Based BI
The fourth current BI trend is Mobile and Cloud-Based BI. In 2022, Mobile and Cloud-based BI would emerge popularity because of the amplifying adoption of mobile devices and the accessibility of cloud computing. With a view to confirming the availability, scalability, and flexibility of their Business Intelligence solutions, firms have to adopt these BI trends. Cloud-based BI decreases the expenditure of infrastructure, confirms seamless data amalgamation across several platforms, and increases the capacities of data or information storage (Zhang et al., 2019). While Mobile BI allows the workforce to access vital business visions, easing rapid receptiveness and decision-making. These BI trends in a collected form encourage firms to influence Business intelligence competencies despite their physical location, emerging adaptableness and agility in a gradual modest landscape. However, these BI trends could result in biases if the information or data adopted is not reliable, complete, but biased. Firms require to confirm that they are adopting non-discriminatory and precise data to eliminate these challenges (Winter, 2015). On the other hand, these BI trends could enhance accessibility to visions and data, permitting firms to form more informed decisions making from anywhere. For instance, Looker is identified as a cloud-based BI tool that assists visualise, sharing, and exploring data that drive effective and better decisions. 
[bookmark: _Toc141543445]AI integration 
AI (Artificial Intelligence) integration is a fifth current BI trend which is revolutionising the business intelligence landscape and its incorporation with tools of business intelligence is a significant trend in 2022. This trend is significant as AI could assist firms form a sense of huge amounts of data precisely and rapidly, resulting in better results and decision-making. AI-drive analytics proposes progressive capabilities like processing of natural language, analytical modelling, and encouraging firms to obtain rapid swifter and deeper visions from their data. AI integration in business intelligence allows the automation of day-to-day functions, decreases human faults, and encourages complete operational effectiveness (Enholm et al., 2022). For example, not just is Amazon in the AI game, with its assistant of digital voice, but AI is also part of several spheres of its business. AI is also innovatively used by the company, shifting things to a user prior to what he/she thinks regarding purchasing it. They gather data regard all people’s purchasing habits and have reliance in how the information they gather assists them suggest items to their consumers (Bernard Marr & Co., 2021). 
However, AI-based BI tools need accurate and strong technology infrastructure. Technical disturbance or unsuccessfulness could affect the performance and existence of these tools, impacting firms’ operations. This trend could automate decision-making procedures, although they could absence of the human judgement essential for various multifaceted decisions. Firms ought to thoroughly recognise the restrictions of AI and confirm that human error is managed (Strauß, 2018). Moreover, the social impacts of AI-based BI are increased efficiency, improved customer experience, and enhanced decision-making. Although AI-based BI also impact in an ethical manner such as bias and fairness, and data privacy and security. 
[bookmark: _Toc141543446]Conclusion
After analysing, the BI landscape is consistently emerging and firms have to keep pace with the evolving the above trends in order to stay agile as well as competitive. The above five trends such as data security and data discovery, customised, collaborative, Mobile and Cloud-Based BI, and artificial intelligence are significant trends that firms ought to execute for effective decision-making processes within the organisation. By implementing these trends, firms could obtain actionable visions, improve procedures, and drive innovation, gradually accomplishing sustainable development and progress in their corresponding sectors. 
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