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1. Introduction
Conscientious travel is encouraged by sustainable tourism and hospitality management principles, which minimise waste, preserve resources, and honour local traditions. As a result, the consequences on the community and environment are lessened, and there is a strong link between sustainable development and tourism. Tourism is a continuous and fast-expanding sector that influences economies across the world. In the sustainable development framework, the World Commission and Environment and Development (WCED) and Brundtland Commission emphasise the significance of economic development and its relationship to the environment (Maftuhah and Wirjodirdjo, 2018). Greenwashing is the unethical practice of falsely promoting a business or its goods as eco-friendly when, in fact, the company's environmentally friendly approach may be inadequate or false as per Inkson and Minnaert (2018). The report will be conducted at the Hilton. It will discuss the areas of greenwashing. It will demonstrate whether the hotel self-evaluates or not. Further, it will include the importance of green technology, recommendations to improve sustainability efforts, and alternatives for self-evaluation. 
[bookmark: _ha4itvaoq77z][bookmark: _Toc159436458]2. Have the Hotel been Accused of Greenwashing? 
Yes, the well-known hotel chain Hilton was accused of involving in the greenwashing practice, a tactic used by businesses to prioritise profitability more than honesty when it comes to environmentally friendly standards. Although Hilton businesses have demonstrated a strong focus on corporate and social responsibility (CSR), some of its clients argue the fact that the company's environmental efforts tend to be more show compared to reality (Tark and Oh, 2021).
According to the report of MacKenzie (2006), Environmental Travel: The Greenwash? in Independent UK, in the hotel sector, there may be a disconnect between marketing claims as well as operational realities, as seen by the disparity between the sustainability pledges made by corporations like Hilton and the truth about their operations. As a result, these problems usually involve lowering carbon emissions, using ecologically friendly policies, conserving energy, and water, and reducing waste.
 Additionally, that entails sustaining the natural environment. Tourism Concern, a group that has promoted ethical travel, accused Hilton of using green techniques in 2006 (CABI, 2006). 
The term greenwashes came to allegations for Hilton that it engaged in environmentally friendly conservation activities and ended large areas of palm trees as well as mangroves for the construction of the Hilton Complex Resort on Mandhoo Island. This readily clear release of fake environmental responsibility was made public.
After being reported by Tourism Concern, Hilton Hotels Corp. has been charged by Hilton International with destroying lodging and not having enough locals despite purporting to be clean and environmentally friendly. Ian Carter, the CEO of Hilton, accused Tourism Concern of fabricating complaints about Hilton Maldives (CABI, 2006). Tour companies have offered environmental conservation recommendations, including Kuoni and TUI. 
[bookmark: _vwkf5k8d6jvx][bookmark: _Toc159436459]3. Are there areas where it could be construed that they are Greenwashing? 
Hilton is making some efforts to make itself more sustainable and environmentally friendly, like many big hospitality businesses. On the other hand, additional reports show that organisations may be making up their environmentally friendly credentials. It is referred to as greenwashing (Hilton, 2024). Through this method, the company is misrepresenting or overstating to customers the extent to which their actions are potentially contributing to environmental conservation. Therefore, people believe Hilton could still not be as environmentally friendly as they advertise as being, even in their best efforts.
As part of its environmental strategy, Hilton has implemented carbon offsetting; however, some argue that this should not be a replacement for reducing emissions at the source. Hilton's employing carbon balancing might be seen as an example of greenwashing, while they state that with their high 2030 goals which have been validated by the Science Based Targets program (SBTi), it leads the industry. In collaboration with the owners, Hilton reduced single-use plastic facilities, replaced incandescent lightbulbs with energy-efficient LEDs, offered electric car charging, and gave lower-emission options for attendees of events and conferences (Hilton, 2024). Hilton furthermore established Hotel Marcel New Haven, Tapestry Collection via Hilton, the first net-zero hotel in the United States.

Green construction techniques and certifications, like as LEED accreditation for ecologically friendly building design, have been encouraged by Hilton for several of the company's properties (Imaah and Ugochukwu, 2023). Although green building certifications may indicate a commitment to sustainability, opponents may question whether these credentials provide appreciable environmental advantages. Some contend that obtaining a certification in green construction may require little work or that it fails to adequately address the environmental pressures that buildings face during their whole existence. Hilton's green construction efforts will be seen as greenwashing if there is no clear documentation regarding the environmental impact of approved properties.
Hilton has placed significant emphasis on its commitment to community involvement and social responsibility, which includes programs aimed at empowering staff members and neighboring communities (Krasodomska, Simnett and Street, 2021). Although network participation is a crucial part of corporate social responsibility, some may question the scope and efficacy of Hilton's initiatives. Hilton's community involvement initiatives might be perceived as flimsy attempts to boost its corporate image rather than sincere pledges to social obligation if clear data and results are not provided that show the projects' beneficial effects on neighborhood organisations.
[bookmark: _8ua159b5dhgj][bookmark: _Toc159436460]4. Do they self-evaluate? 
Yes, as an essential component of its environmental sustainability procedures, Hilton carries continuous self-evaluation. The organisation uses many internal processes to assess its governance, social, and environmental (ESG) performance across all its global activities. Key performance indicators (KPIs) and sustainability targets that are by Hilton's overall sustainability strategy are often included in these self-assessment techniques (Hilton, 2024). Hilton has systems for gathering data and reporting information to demonstrate its progress over time, and it often monitors and displays its overall performance about those goals and KPIs. Hilton also requests feedback and information on its environmentally friendly practices and projects from internal stakeholders, including leadership teams, sustainability teams, and operational groups of employees.
To assess certain sides of its overall sustainability performance, such as power performance, trash control, or network participation, Hilton may also conduct internal audits or tests. To properly address sustainability concerns, these audits help identify areas for improvement and provide information for improving action plans and tasks (Hilton, 2024). Hilton uses self-evaluation to continuously improve its operational effectiveness, sustainability performance, and reduction of social and environmental risks related to its business operations. While a key component of Hilton's sustainability strategy is self-evaluation, the business also understands the value of external validation and openness in highlighting its commitment to sustainability to stakeholders.
[bookmark: _6j5ufgk4b62][bookmark: _Toc159436461]5. Why do companies self-evaluate? 
By using measures related to economic, operational, and social responsibility, Hilton may present their total performance across several operational areas through self-evaluation. Companies may find areas of strength and weakness by regularly evaluating their entire performance (Alyahia et al., 2024). This allows them to make necessary adjustments and increase their overall efficacy. To meet stakeholder expectations and remain competitive in ever-changing corporate contexts, this continuous improvement approach is crucial.
Companies can name and reduce risks related to their operations by conducting self-evaluations. Organisations can show potential risks, such as supply chain interruptions, reputational harm, and environmental liabilities, by evaluating their overall performance and regulatory compliance (Janjusevic, 2022). Organisations may reduce ability negative effects and protect their long-term survival by proactively addressing these risks via self-assessment.
Participating in self-evaluation shows an organization's commitment to openness and accountability to its constituents, which include employees, clients, traders, and communities. Businesses increase their reputation and brand value by boldly evaluating their entire performance and informing stakeholders of the results (Janjusevic, 2022). This builds trust and credibility. Furthermore, self-evaluation pushes organisations to prove significant objectives and standards, encouraging a culture of responsibility and propelling continuous improvement of their business operations.
[bookmark: _2mfrtn9eclnk][bookmark: _Toc159436462]6. Is ‘Green’ Technology being used and is it more sustainable? 
As an aspect of its efforts to promote sustainability, Hilton has been incorporating green technology into its operations to lessen its environmental impact and promote more environmentally friendly behaviours. Hilton has implemented energy-efficient technologies and sources of renewable energy to power its properties, as an example of technology. LED lighting, intelligent HVAC systems, as well as electricity management systems that optimise power usage entirely depending on occupancy levels, are some examples of this technology. To further reduce its dependency on fossil fuels, Hilton has also been investigating the usage of renewable energy resources including solar and wind power.
[bookmark: _bwoyjgmlur98][bookmark: _Toc159436463]7. What could they do instead of self-evaluating?
Hilton might be active in conducting behaviour-based inspections of its social and environmental standards by hiring independent third-party auditors or sustainability consultants. To provide stakeholders with independent confirmation and assurance, these auditors may examine Hilton's sustainability performance in comparison to proven standards and regulations (Krasodomska, Simnett and Street, 2021). Hilton's sustainability promises gain credibility from independent audits, which also show the hotel chain's dedication to accountability and accessibility. Hilton may find areas for improvement, rectify any weaknesses, and strengthen its regular sustainability performance by exposing its procedures to external inspection. This tactic demonstrates Hilton's commitment to ethical business practices while enhancing credibility and building trust with stakeholders.
By obtaining certifications and following industry standards, Hilton might strengthen its reputation regarding sustainability. Hilton's sustainability initiatives are externally confirmed by certifications such as LEED for houses, ISO 14001 for environmental management structures, and Green Key for sustainable hospitality (Burroughs Corporation, n. d). Hilton may show its dedication to quality standards and strengthen its standing as a leader in sustainable hospitality by obtaining those certifications and meeting accepted requirements. These certificates, which provide strong proof of Hilton's dedication to environmentally friendly operations, enhance the company's reputation as well as the level of acceptability regarding the stakeholders.

Hilton may also gain a lot by strongly attracting its stakeholders, including customers, employees, suppliers, and surrounding companies, to obtain data and comments on their ecologically friendly activities. As per Tark and Oh (2021), Hilton may also obtain a significant understanding of stakeholders' expectations, worries, and goals concerning sustainability by using surveys, discussion panels, and recognition programs. The partnership not only provides information for Hilton's sustainability approach, but also helps prioritise activities that align with stakeholder goals (Haski-Leventhal, 2018). By including stakeholders in the decision-making process, Hilton may further strengthen stakeholder support for and commitment to its sustainability initiatives. In turn, the company works towards shared sustainability aims by fostering a sense of ownership and collaboration.
According to Sloan, Legrand, and Chen (2017), Hilton should integrate external sustainability reporting systems and initiatives to improve its sustainability reporting. Environment, Social, and Governance (ESG) performance can be expressed through established standardised frameworks provided by structures with names like the Global Reporting Initiative (GRI), the Sustainability Accounting Standards Board (SASB) as well as CDP (formerly Carbon Disclosure Project), according to Antolín-López and Ortiz-de-Mandojana (2023). By adhering to those guidelines and standards, Hilton might further enhance the readability, consistency, and reliability of its sustainability reporting. In addition to proving its commitment to openness and ethical business conduct, Hilton uses those reporting frameworks to align its reporting methods with company guidelines and standards (Cooper, 2021). By using third-party sustainability reporting tools, Hilton can also assess its average performance against industry peers, name areas for development, and display its sustainable management to stakeholders. 

[bookmark: _yt23znon747][bookmark: _Toc159436464]8. Conclusion 
Hilton has had to deal with charges of greenwashing, a practice in which the company's environmental initiatives are seen as more show than function. Stakeholders are sceptical despite the company's dedication to corporate and social responsibility due to inconsistencies between marketing claims and operational reality. 

Even while Hilton evaluates its sustainability performance internally, there are still several areas that may use improvement to boost openness and trust.
[bookmark: _Toc159436465] It suggested actions include hiring goal third-birthday celebration auditors for outside validation, obtaining certifications to verify sustainability initiatives, interacting with stakeholders to gather feedback, and working with external sustainability reporting frameworks for standardised reporting. With the implementation of these steps, Hilton will be able to strengthen its sustainability protocols, build relationships with stakeholders, and show a sincere dedication to social responsibility and environmental preservation. To promote an even more sustainable and accountable approach to business operations, Hilton's commitment to sustainable tourism and hospitality management standards must go hand in hand with initiatives that lessen their negative effects on the environment and benefit local communities.
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