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Introduction
When it comes to electronics, Samsung is a successful international corporation that thrives gracefully in the market despite fierce competition. Samsung company started its way at the bottom and worked its way up to the top. In this blog article, the author highlighted the STP Analysis and the marketing mix of Samsung, as well as how the company rose to become one of the industry's top brands. As of 2020, among the top eight most valuable brands in the world, Samsung is one of them. Among names like Huawei, Panasonic, Apple, and others, Samsung is considered one of the top brands (Isa, et al., 2020). This post blog will go through the process of putting their plans into action.

Background of Samsung Company

[image: ]Samsung is a well-known electrical and computer manufacturing company. It was created on January 13, 1969, in South Korea. In the late 1960s, Samsung joined the electrical sector, mid-1970s construction and shipbuilding (Michell, 2010). In addition to high-quality household goods and telecommunications devices. There is also entertainment, finance, gadget solutions, and mobile communication. The Samsung Group is a giant South Korean conglomerate with several subsidiaries operating under the Samsung name. 
Samsung Electronics announced a comprehensive restructuring initiative in 2012. To optimise capabilities throughout the organisation, the company streamlined the management structure in each and every business sector. Corporation refocused on three business sectors: Mobile communication, IT & Device solution, and finally, consumer electronics. Samsung Electronics is dedicated to enhancing and innovating high-tech products and services for people's daily lives. Samsung recognises its role as an innovative and creative leader and devotes time, energy, and resources to bringing new values to buyers and the industry.


STP Analysis of Samsung

[image: STP - Samsung Mobiles]Samsung competes against a host of other businesses in the most competitive market in the world. According to history, Samsung was known for producing low-cost items aimed at customers on a tight budget at a low market end. Samsung competed more down-market because of its cheap pricing (Simonin, 2014). However, it had a weaker penetration in the upper market because of its higher prices. Samsung had to give up its lower-market position in order to concentrate on innovation and perceived more excellent brand value in order to break into the upper-market segment (Moon & Lee, 2004). Samsung Corporation's STP Analysis is shown here. 

[image: Once wildly popular, Samsung ends China phone production - Nikkei Asia]SEGMENTATION: The segmentation of a market is one of the essential marketing ideas that must be followed. Segmentation means dividing the market into groups of end consumers who are divided into the most significant possible similarity within each group and the greatest possible disparity between groups (Toften & Hammervoll, 2009). According to modern marketing standards, Samsung's current Segmentation Strategy is best represented by the Behavioural and Psychographic Segmentation Strategy.
GEOGRAPHIC: In 74 countries, Samsung has manufacturing facilities as well as distribution networks. In many regions, it has a Samsung Guru rural sector and a Galaxy urban division. To ensure its user from every earning and geographic sector. 
DEMOGRAPHIC: Samsung offers phones for 18–65 years old, business people, students, and middle-class youngsters. Besides smartphones, Samsung offers consumer electronics for 25-65 years old and the Device solution for 25-60 years old both male and female (Kabeyi, 2018).  The Samsung Galaxy is a beautiful choice for young people with Wi-Fi and 4g. Galaxy is for those who want powerful devices with more features. 
PSYCHOGRAPHIC: Samsung also offers individuals who have a lifestyle option. Samsung has introduced a range of high-end and fancy phones, especially for women and low-cost touch-screen phones for everyone. The usual mobile rate. Samsung's phone ranges from 100 to 1200+.
Targeting: It is not just about attracting and maintaining consumers; it is also about achieving certain numbers. It is necessary to pick targets once the market has been segmented. Samsung's target market for mobile phones is:
1. Young people who are conscious of trends.
2. [image: Samsung's Community Empowers Customers]Professionals.
3. Large organizations and both utility & manufacturing enterprises. 
4. The standard users.
5. Students and educational institutions.

[image: Brand Positioning: Samsung Mobile: Brand Positioning]Positioning: Positioning is concerned with the perception of the brand by the client as being distinct from the other brands in a given standard, which may include product characteristics (Toften & Hammervoll, 2009). The following are the methods that Samsung has used to position different products: 
· Instead, it concentrates on the genuine margin, which comes from the middle to upper end of the market.
· Samsung Concept Store 
· Market development and category development in small towns
· Increasing the size of the Care Network
· Access to the Samsung customer service line
· The company was a pioneer in the 3G & 4g category of mobile phones.
· It has established a reputation as a symbol of superiority.
· As a high-end, value-driven company, it has developed a distinct brand image of its own.





Products of Samsung

In order to maintain high levels of consumer satisfaction, Samsung needs to keep up with the fast-paced developments in the industry as it is one of the prominent electronic brands. Innovations that are constantly changing, more features, and enhanced performance may help a company compete with its rivals on a level playing field (Asdi & Putra, 2020).
Samsung makes significant investments in research & development to give their customers the best product. There are various offers included in Samsung’s 4p, also known as the marketing mix, which is comprised of things. Samsung makes money from the sale of different electronic devices like home appliances, audio devices, smartphones and other products, and the company excels in various areas of product diversity.
[image: ]Mobile devices: Samsung is a prominent maker of mobile phones, and it is a subsidiary of Samsung Electronics. Samsung’s Android phones, such as the Galaxy series, tabs, earphones, and different other gadgets, account for a significant part of the company's portfolio. 
[image: Samsung Camera NX1 Firmware Update – Samsung Global Newsroom][image: Samsung's 110" and 99" micro-LED TVs will be available later this month,  more models unveiled - GSMArena.com news]TV & Camera: Samsung provides TVs, different audio and video solutions, as well as various gadgets. Apart from TVs, the company also have a significant presence in the digital camera market. 
[image: Samsung Home Appliances & Philips Product Service Provider from Buxar]Home Appliances: Refrigerators, air conditioners, culinary & cleaning appliances, washing machines, micro woven and other consumer electronics are some of the products supplied by the corporation in this category.
[image: Samsung Galaxy Laptops: Galaxy Book 2 Pro, Galaxy Book 2 Pro 360 to launch  in India]Computer & IT: The firm also provides premium quality monitors, laptops, printers, devices with multifunctional capabilities, and other computer [image: Best SD, Micro SD, Memory, & SSD Cards | Samsung SG]accessories.
SD Card/Memory Card: Storage division is also well-known for providing high-quality SSDs, portable SSDs, USB flash drives, memory cards, and other similar products.
When it comes to services, Samsung is well-known, and prospective buyers are also aware that any of the company's goods may be serviced in a brief period of time. As a consequence, Samsung's product range is one of the company's key competitive advantages in the marketing mix. It is present in various areas, as shown above, indicating that it is a highly focused corporation on products.



Prices of Samsung Products

Samsung, the world's leading smartphone manufacturer and a market leader in home appliances, employs two sorts of pricing schemes, which are as follows:
Pricing depends on the market: Samsung maintains a competitive disadvantage in many major product areas. Samsung may have a significant position when it comes to the home appliances market, still, they could not surpass many of the market's top brands. When confronted with ferocious competition from competitors, it is vital for the corporation to utilise competitive pricing strategies (Asdi & Putra, 2020). Samsung is also not the market leader in these product categories, so the company must work hard to maintain its position in the face of fierce competition.
[image: ][image: ]Skimming Price Strategy: When Samsung produces a product with more significant features and capabilities, they prefers to price it a little more than competitors in order to differentiate themselves from their competitors (Isa, et al., 2020). When a rival debuts a smartphone with the same or more excellent features than Samsung's, Samsung drops the price to ensure that it does not lose market share as a consequence of the competition's introduction.
[image: ][image: ]

Places & Distribution of Samsung
[image: Samsung breaks sales records to beat Apple | RECHI]
[image: social media of Samsung -Marketing strategy of Samsung| IIDE] Samsung sells its goods to retailers and service providers directly. Moreover, due to this policy, the party only accountable for corporate sales activities are service dealers. Samsung makes its items available immediately. Due to Samsung's worldwide recognition, shops that deal with technology are compelled to stock their goods. The distribution channel is one of the biggest strengths for Samsung, which connects the company to retailers and service providers.
[image: ]Samsung has done an admirable job in this regard. The company is well-represented on major platforms of social media and several smaller sites. Apart from its virtual platforms, it has a highly responsive and dedicated customer support team available to help clients.
Samsung items are widely accessible via e-commerce sites and, in some instances, though the company's own website. 
Order any Samsung product here: https://www.samsung.com/uk/


Promotion of Samsung

[image: Smart Phones Used by Celebrities ✓]It is an integral part of an organization’s overall marketing strategy. According to Samsung, their most efficient and effective kind of marketing for attracting new customers & positioning a brand is advertisement. They launch new products using a variety of media, including print publications, digital media and social media platforms. In order to capitalise on the massive followings that celebrities have, the firm has hired different stars for acting as brand ambassadors. The brand ambassadors help to sell their products, and it is a very effective way of branding (Ramiz, et al., 2014).
[image: Samsung Galaxy S20+ BTS Edition: A surprisingly affordable bundle for K-pop  fans - NotebookCheck.net News]Earlier this year, Samsung unveiled a new line of smartphones that are inspired by the Korean musical group BTS. In addition to special packaging and colours, the in-box products represent the band members.
In order to draw in more people, Samsung also demonstrated their new virtual assistant, which is called the Samsung Virtual Assistant.
[image: Samsung UK Celebrates Moments of Rediscovery as Lockdown Starts to Lift |  LBBOnline]Recently, Samsung made a number of enhancements to its website, mainly for the convenience of its customers. To provide an example, the E-Catalogue gives a comprehensive description of all of the items in an easily accessible book format.


Conclusion
Samsung's STP analysis and marketing mix has been practical and helpful for the company in the past. Constant product diversification and the introduction of additional features have assisted them in securing a position at the top of their respective industries. Their ability to differentiate their products and their high level of client satisfaction enabled them to make significant progress. Their ecologically friendly strategies, which go hand in hand with innovation and newer technology, have also helped them distinguish themselves from the competition (Asdi & Putra, 2020).
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Samsung Galaxy S22 Ultra
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