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Recommended identified ways in which support systems may be utilized. 
Every start up organization is an entrepreneurial business venture where an entrepreneur is in the first stage of its operation. It’s needed to develop a broad support system so that it can exist in the market overcoming all obstacles. Every start up needs capital to invest and cooperation from the people and market so that they can expose their utility in the market. Here some of recommendations have been generated based on findings by studying prominent literature on start-up.

Creating a personal network for developing business links and pursuing great number of clients and customers joining in a local club is a significant way. A club as a group of several individual who are in a common place to safeguard their common interest so a start-up business starter can utilize this opportunity to expand its clines and customer base to ensure sustainability in the marketplace. Moving with a group works as a strong unit that gives the other a message of unity and strength so that the opposition fear to do something against them. This type of local club works more to attract young group of people as their customer and clients.

Hosting dinner or happy hour for people can work in increase connectivity among the people. There is a say that connectivity is the productivity so if they plan for hosting dinner or a happy hour to celebrate special moments or day of local people who are potential clients or stakeholders of a start-up business then they can get closely engaged with them. This close connection with them brigs their loyalty to the organization or to the host. If the host fall in a problem in future and any of those participants has the authority to help him/her then he or she the participant can help accordingly.  This is the power of connectivity and engagement with the local power and potential stakeholder groups of people (Blowfield, 2013).

Giving back is the way of showing gratitude to the people who have done something beneficial to the entrepreneur. Beings professional an entrepreneur person should have a mind of giving back or helping people wherever possible. Tis tendency will create a congenial environment among the society so many other small or medium business venture can emerge in a friendly way. This giving back can be in two ways both directly and indirectly. Social wellbeing and philanthropic work benefits people of a community when any improvement takes place in their surroundings.

Participation in other’s programs and social conferences create an opportunity to spend quality time with the community people and potential client and customer groups. Active participation in the social gathering like in an invitation of another social entrepreneur and any social conferences shows their courage and willingness to bring something better for the society and people start to believe in theory potentiality which is important and big achievement for a start-up business. It creates the opportunity to know people and to make new friends that gives the insight of earning profession knowledge (Gonzalez-Perez and Leonard, 2013).

Managing mentors is valuable for a start-up business as they need experienced knowledge and wisdom for this big journey. Having connection with these mentors can help the to lead the business in the right track. Through each activities of daily operation how a learner bay can be gathering lessons from each single mistakes and success a mentor can show the perfect way. Then can explain to them strategic way to cooperate in the market being innovative and ardent to serve people in unique way (Herrera and de las Heras-Rosas, 2020).

Managing talents is also important for the execution of the taken strategy. With the expansion of the business a start-up business needs a group people to pursue the talents to increase proficiency and confidence of the people. Finding right person for the right position is important for the start-up business as they need to be financial friendly project and development planning (Padmalia, 2014).
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Recommended growth and development processes within the enterprise	
Growth and develop of the business firm is central of a start-up business to acquire assets, increasing investments, pursuing talents and managing clients and customer groups. Here are some recommended growth and development processes by following that a start-up business can ensure high performing working environment and return back of investment. 

Beings focus and maintaining consistency an entrepreneur can pursue business growth and development. Entrepreneur are called entrepreneurs as they have more challenges to survive in the society and to expose their utility before the people and they overcome all the obstacle gradually with the innovative and strategic mind setup. Their persistence and devotion make them different and unique from others.  Having a motivation to do something great and self-confidence is the great investment of an entrepreneur which is more than the money investment. Investing money cannot guarantee the business growth but only focused mind and consistency can (Sitepu, 2017).

Diversity in products and innovation in service broadens the proficiency un achieving more customer groups. Every person has different choices and demands when they go for bring goods or services. This difference may be based on colour, shape, taste and obviously on quality and quantity. When an entrepreneur is able to mitigate the demands of a widen groups of customers then it increases their performance and profitability. Diversity of products also create the opportunity to grasp new market and improved marketing process. Existing customer also can buy more goods and products when a start-up business offers more products and goods to them, so it become able to achieve their loyalty and creating a brand value to them (Williams, 2012).

Analysis of the competitive scenario in the business market to gain competitive advantage is a way to expand business and ensuring its long-term existence. Through market research and analysis of findings an entrepreneur should try to identify the level of competition in the market as well as the opportunity to improve their offered products or services. This is not only needed for a start-up business but also a continuous process of every kind of business to judge their value and importance in the market. It opens the opportunity to flourish in new sector and shows the lacking to improve with the market demands. What are the things are being done and things are offered by the competitor helps to determine strategies and changes in policies accordingly?

Promoting business in most sophisticated way enables the venture to get engaged with all kind of potential customer.  Promotion using both online and offline media a business firm can offer their product and services to a number a people. It makes an organization different and create a place to stand them aside leaving others behind. This promotion in business is important as there is always competition in the market. It also makes the customer aware and informed about the changes of their product development and improvement.

Remaining relevant and update with the market changes a business firm creates their market utility and acceptance among the customer. Before being disappeared from the market a business organization should take necessary improvement measure through the development of the services. Bring innovation and new strategies in the marketing policies. What others businessman thinking to do one the other hand a relevant business firm can bring the thinking into reality.

Embracing new technology in the business increase their efficiency in easing their operational activities. It brings both tangible and intangible benefits for the organizations. It protects the business confidentiality and security to manage their competitive advantages. Technology helps an organization to achieve competitive advantages with their strategies in using them as we know man behind machine is important (Worthington, Britton and Thompson, 2018).

[bookmark: _Toc61004640]Conclusion: 
When it comes to the matter of the expansion and growth of a start-up business then considering all the mentioned ways with picking the right people will take the journey to a high performing situation. An entrepreneur is desperate to discover the hidden potentialities. This intentions and activities will help the society and people to enjoy something different and unique.
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