Task 3 – Source Evaluation Template 
Student Details
Name and student ID: Walid Daouda   2534024
Topic chosen: The use of social media to promote businesses
Title of source: Social Media for Business: Foolproof Tips to Help You Promote Your Business or Your Brand
Author(s): Linda Coles 
Year published: 2014
 
How did you find this source?
I found this source through the UWTSD library searching for “social media for business”.

Why did you choose this source?
I chose this source because it is relevant to my topic. It explains how businesses can use social media to promote their products and services. It is useful because it provides practical examples and advice from an experienced author. It’s focuses on how social media can be used to promote businesses, provides useful information, examples and practical strategies for business marketing. 
It is a published book available through the UWTSD library database.

When was it published? Is it recent enough? Why?
It was published in 2014. It’s not a newest source but it is still useful because it explains the basic principles of social media marketing, which are still relevant today and for the future.

Author Credibility
Who is the author? What are their qualifications or expertise?

Linda Coles is a social media marketing expert, author and business consultant. She has many years of experience helping businesses improve their online marketing.

Reliability
Is the source reliable? Why?
Yes. It is reliable because it is a professionally published book by Wiley and is available through the UWTSD library database, which provides trusted academic resources.
