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Personally, I don't think that the job of replacing a machine or artificial intelligence will have much impact. On the contrary, it can help with proper personnel replacement. My country China is moving towards an old society, and the labor force will become a scarce resource. These robots are artificial intelligence that will be an effective supplement to labor scarcity.
The impact that artificial intelligence and robots will bring to the human resources market is a change in the employment structure. Those who remain in the workplace will be those who receive higher education, and the threshold for work will increase accordingly. However, the total working hours of human society will be reduced, leisure travel time will increase, and quality of life will improve. In the future society, people will not care about the employment rate as much as they do now. People will be more concerned about how to reduce their income and not lower their quality of life while reducing their working hours.
First of all, for the professionals in the hotel industry, robots can do simple and repetitive work, which can replace simple and repeated posts such as runners and waiters. But it cannot be said that robots replace humans, and the total amount of social work remains the same.  More personalized service and more valuable things. Hotel robots are more to help human waiters do some repetitive delivery work, such as the hotel service staff of Yunji Technology, the running ability of the run, is the use of cloud technology and applied in the actual scene for two years. The main functions of the hotel robot run are room delivery, tie necking and information promotion. “Run” took on the simple and repeated errand work in hotels and offices, saving 180 working days in one year, greatly improving the efficiency of the company.  “Run” took on the work of the hotel mini bar and the elevator. There is also the use of machine intelligence, which can make data sorting and preliminary analysis easier and faster. For example, the arrangement of customer file information can also automatically generate the best optimization plan, which can save some civilian staff's workload and reduce these positions to a certain extent. But the number is very small. At the same time, intelligence can integrate traditional workflows, such as check-in, check-in, check-out, and processing. Let people have more time to do personalized services and do more valuable things. There are also service posts such as restaurant-to-guest services, banquets, etc., as well as service personalization, as well as business decision-makers and VIP receptionists. The degree of substitution of different star-rated hotels will vary. The more expensive hotels, the more they need to retain more labor.
The above-mentioned hotel professionals who are not replaced by artificial intelligence need to maintain the skills of creativity, quality service and excellent communication skills. These are the skills that robots can't surpass humans. Because the essence of the hotel industry is face-to-face service and communication, more quality services are reflected by people. Therefore, intelligence is a tool for optimizing the quality of hotel management, and it has the function of reducing the burden. At present, it is still unable to replace the personnel service.
Second, for marketers, I think more than half of the jobs will be replaced, except for the marketing staff in the service industry. Artificial intelligence can bring a lot to the marketing industry. For example, through the big data analysis behind artificial intelligence, it can more accurately know the target consumer groups, portraits and specific targeted data support decisions. And through artificial intelligence technology, it can provide 7×24 hours, all-round, all-day, cross-regional, cross-space, cross-time service capabilities, and pre-sales support capabilities for marketing, only for the entire sales capability. A solid foundation. At the same time, artificial intelligence technology combines the mobile Internet to analyze the user's analytical data, and can conduct more comprehensive tracking analysis and research on the consumer's consumption behavior, decision-making process usage patterns and psychological factors after marketing, thus from consumer psychology. supporting marketing decisions. Moreover, marketing has been greatly transformed by the development of AI, and marketers have benefited from the productivity gains brought by technology. Artificial intelligence technology is being used to collect cross-departmental customer information, from financial services to retail. The use of AI in marketing seems to be endless. This technology increases the accuracy and personalization of the brand's interaction with consumers in channels and campaigns.  But for the marketing staff of the service industry, their position is difficult to replace, because no one is willing to ask a machine when I try on clothes, "I can wear this dress is not good."
[bookmark: _GoBack]I think that in the next few decades, some marketing positions may no longer exist, but with the continuous development of technology, new positions will continue to emerge, just know how many positions that have not existed in the past few years. You will know that SEO, social media management, e-commerce, marketing optimization, etc. are all new jobs in recent years. Repetitive jobs and positions will be replaced by artificial intelligence, and future positions related to technology development management will continue to emerge. In particular, the latest breakthroughs in artificial intelligence development require human participation.
In the era of artificial intelligence, marketers who have not been replaced should have the following skills. First, don't be afraid of automation and artificial intelligence in digital marketing. Think of it as your partner. Marketers and customer experience specialists must enter automation to stay competitive and ensure their survival. They must reduce the cost of getting customers and deep-operating customers, or be prepared when competitors do so.  And if you use artificial intelligence more effectively in digital marketing than other marketers, this will be your best chance to succeed and retain your work. As modern marketers transform their designs and move toward the use of automation and artificial intelligence in digital marketing, they must ensure that consumers get what they want – relevant, valuable, and timely value exchanges.  If marketers are constantly automating and do not seek continuous feedback from customers about the outcome experience, they will fail. Great brands will be machines and people that can think creatively, effectively design, and perform perfectly to deliver a seamless experience. Using this approach, marketers and their machines will maintain income-earning employment.
Finally, there is no doubt that most of the accounting professionals will be replaced by artificial intelligence. Sooner or later, this will happen one day, because with the development of computers, there have been dozens of people in an accounting department, and the computer can clearly record every day business, when technology develops to a certain extent, the computer can directly be responsible for all accounting, production and sales, and then summary at the end of the month. At present, the financial sharing center widely implemented by large enterprise groups is to some extent paving the way for artificial intelligence to enter the accounting industry in the future. As we all know, human efficiency has been greatly improved after the industrial revolution, and then management practices represented by Europe, the United States and Japan in the field of management have further improved human productivity. The streamlined operation system has become a consensus to improve efficiency, so the implementation of the process in the financial business field has spawned the operation mode of the financial sharing center. The establishment of a financial sharing center is generally based on the information system, and the basic accounting work is concentrated to the sharing center for execution. The basic modules such as financial cash management, accounts receivable and payable modules, fixed assets, accounting, and financial statement preparation are all based on the process. In the way of the headquarters, through the establishment of a financial accounting factory, the business is subdivided into individual process nodes, improving the proficiency and efficiency of each node to improve the overall efficiency.
But accounting is not just these blunt things. First of all, the biggest difference between artificial intelligence and human beings is that artificial intelligence is too rigid. You may not see some problematic reimbursement. If you have problems with the collection, you can only record the surface. Come and do it. Followed by analysis, budget, and communication. Therefore, accounting personnel under artificial intelligence need to have strong communication skills and the ability to handle problems efficiently. In the face of problematic reimbursement and collection, you can quickly make judgments and solve problems. These are all things that artificial intelligence can't do.
In short, there is no need to worry too much about artificial intelligence. The emergence of computers and smart phones has caused many industries to disappear. However, a large number of enterprises based on the Internet have made more people, such as Taobao and Amazon. Similarly, if artificial intelligence is not used much, it will have little impact on our lives and we don't need to worry. If artificial intelligence is as useful as the computer of the year, it will definitely invent a large number of related applications, which require humans to complete. What we should do is to learn how the machines work, to correctly understand and treat their work, and then apply the results of artificial intelligence to our needs, let us become the brain of artificial intelligence.
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