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Marketing in Practice
 
Assignment 1: Creative brief for TV advertisement
Please provide the link to your Video Presentation in the box below:
 
 
 Marketing In Practice Presentation 1.webm  
 
 
Please provide a Reference list of all the sources used to support your Video Presentation in the box below:

 Schlosser, E. (2001). Fast food nation: The dark side of the all-American meal. Houghton Mifflin Harcourt.
 
Provides insights into the food industry and consumer preferences, which can inform the market positioning of "Gourmet Delights."
Kotler, P., & Keller, K. L. (2016). Marketing management (15th ed.). Pearson.
 
Offers comprehensive guidance on developing marketing strategies, including market positioning and advertising.
"Blue Apron Competitors." (n.d.). Craft.co. [Online]. Available: https://craft.co/blue-apron/competitors
 
Provides an overview of competitors in the meal kit delivery industry, including Blue Apron, which can inform competitive analysis.
"HelloFresh Competitors." (n.d.). Craft.co. [Online]. Available: https://craft.co/hellofresh/competitors
 
Offers insights into competitors in the meal kit delivery market, including HelloFresh, which can inform competitive analysis.
"Farmison & Co: About Us." (n.d.). Farmison & Co. [Online]. Available: https://www.farmison.com/about-us
 
Provides information about Farmison & Co, a competitor focusing on high-quality, ethically sourced meats and artisanal products.
Abel & Cole. (n.d.). About Us. [Online]. Available: https://www.abelandcole.co.uk/about-us
 
Offers insights into Abel & Cole, a competitor in the subscription-based organic food delivery market.
"Advertising Strategy: A Comprehensive Guide for a Winning Campaign." (2021). HubSpot. [Online]. Available: https://www.hubspot.com/advertising-strategy
 
Provides guidance on developing effective advertising strategies, including considerations for television and online advertisements.
Moriarty, S., Mitchell, N. D., & Wells, W. D. (2019). Advertising & IMC: Principles and practice (11th ed.). Pearson.
 
Offers insights into advertising principles and practices, including message development and media selection.
"How to Develop Your Brand Tone of Voice (And Why You Need One)." (2022). Content Marketing Institute. [Online]. Available: https://contentmarketinginstitute.com/develop-brand-tone-voice/
 
Provides guidance on developing a brand's tone of voice and its importance in conveying brand identity.
"5 Keys to Effective Social Media Marketing Strategy." (2021). Hootsuite. [Online]. Available: https://blog.hootsuite.com/social-media-marketing-strategy/
 
Offers tips for developing a social media marketing strategy, which can be useful for "Gourmet Delights."
Smith, J. (2019). Influencer Marketing for Dummies. John Wiley & Sons.
 
Provides insights into influencer marketing strategies and best practices for partnering with influencers.
"The Importance of Customer Experience in Marketing." (2022). Salesforce. [Online]. Available: https://www.salesforce.com/products/marketing-cloud/what-is-customer-experience/
 
Discusses the importance of customer experience in marketing and provides strategies for delivering exceptional customer experiences. 
 
 
	
	
	



