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[bookmark: _Toc196871616]1.1 Introduction 
There has never been a more important need for ethical, environmentally friendly, and socially conscious business practices. A useful framework for achieving the right balance is provided by the idea of harmony, which links social well-being, safeguarding 
the environment, and economic success. Traditional company models frequently put profit before sustainability or ethical behaviour, while those that value harmony understand that enduring success is based on good stakeholder relationships, responsible resource management, and contributions to society. The goal of business harmony is to create a fair, cooperative, and welcoming workplace where employees, employer, and customers work to achieve common objectives. It creates mutual respect, trust, and collaboration, which results in creativity and output. Harmony can be maintained by embracing variety, being open and honest, and communicating well so that people work together rather than against each other.

[bookmark: _Toc196871617]1.2 What is harmony in business 
Establishing an environment that is inclusive, cooperative, and balanced where customers, employees, and leadership collaborate to achieve common objectives is the essence of business harmony. It promotes cooperation, mutual respect, and trust, which results in creativity and production. Effective communication, openness, and valuing individual differences contribute to harmony by ensuring that people work together rather than against one another (khan, 2024).

For ethical businesses, the values of harmony act as a guide, influencing stakeholder involvement, sustainability, and ethical decision-making. A business that values harmony aims to balance the demands of its employees, customers, investors, and the wider community. integrating harmony helps to encourage an atmosphere of fairness, and collaboration. By emphasising ethical leadership and governance and maintaining transparency in their operations, this strategy guarantees that companies run with integrity. These businesses work to create inclusive workplaces that value diversity, maintain ethical labour standards, and benefit the communities they serve because this helps them understand their larger social obligations.





By implementing sustainable practices that reduce environmental harm and encourage long-term ecological well-being, businesses must achieve internal harmony but also harmonise with nature. Using renewable resources, reducing carbon footprints, and implementing the ideas of the circular economy into everyday activities are all part of this. Companies that practise environmental responsibility see it as a chance to innovate and make a lasting difference. By incorporating sustainability into their business practices, they make sure that their activities benefit the world for the future rather than only concentrating on current earnings(Kumar Mishra,Ph.D., Anjay, 2024) .

Harmony also applies to how companies communicate with their stakeholders. By upholding ethical supply chains, paying fair wages, and making sure their goods and services promote the welfare of customers, ethical businesses foster goodwill. This strategy increases loyalty and trust, resulting in an effective company structure that can resist social and economic changes. Businesses that embrace harmony see themselves as important parts of an ecological system where collaboration results in equal growth, as opposed to considering stakeholders to be separate individuals (khan, 2024).

Harmony encourages businesses to embrace a long-term vision that puts people and the environment ahead of their profit aims. By putting inclusion in society, sustainability of the environment, and ethical behaviour first, companies may redefine success and show that moral behaviour creates success over the years. By following these regulations, businesses not only improve their reputations but also promote change in the industry, showing that harmony is a useful and effective structure for moral, ecological, and socially conscious business activities rather than just a goal (Overvold, 1987).

[bookmark: _Toc196871618]1.3 What is responsible business

Responsible business has many different aspects. These include being environmentally sustainable, having social responsibility, corporate governance, economic impact, global partnership and advocacy, innovation and adaptability, and stakeholder engagement and transparency. 

Firstly, environmental sustainability refers to the efforts made by businesses to minimize their carbon footprint and to adopt renewable energy sources. It also refers to responsible resource management, such as reducing waste, water conservation, and sustainable supply chains. Environmental sustainability also refers to ensuring businesses maintain compliance with international environmental laws and standards (EcoHedge, 2023) . 

Secondly social responsibility refers to the commitment to human rights, fair labour practices, and ethical treatment of workers. It also refers to diversity, equity, and inclusion in the workplace as well as engaging with and supporting local communities through education, healthcare, or economic development (Mikova, 2024).
Corporate Governance is another aspect which refers to the transparent and ethical decision-making processes. It refers to when businesses take accountability for their actions which helps to create trust between them and their stakeholders, customers, employees, investors, and communities. It also refers to when businesses adopt anti-corruption practices and adhere to global governance frameworks (Byrne, 2024) . 


Economic Impact refers to the contribution to global and local economies through job creation and fair trade, long-term financial stability and ethical business practices, as well as avoiding harmful practices such as tax evasion or exploitation of developing markets (MasterClass, 2022). 
Global Partnerships and Advocacy refers to participating in initiatives like the United Nations Sustainable Development Goals (SDGs), collaborating with other organizations, governments, or NGOs to tackle global challenges such as poverty, climate change, or public health crises and advocating for policies that promote sustainability and global responsibility. 
Innovation and Adaptability refers to developing innovative solutions to address global challenges, such as green technologies or affordable healthcare, as well as continuously improving practices in response to emerging issues like climate change or evolving social norms(Precision Management Consulting, 2023) .  
Stakeholder Engagement and Transparency refers to regularly reporting progress on sustainability and responsibility initiatives, engaging stakeholders to align the organization's goals with broader societal needs as well as ensuring open communication and trust-building (Larralde, 2022) . 







[bookmark: _Toc196871619]1.4 Why responsible business practices important 

Maintaining a company's integrity, sustainability, and long-term success requires ethical business practices. Since a company's reputation is one of its most valuable assets, trust and reputation would be the first example of this. Trust is developed through ethical behaviour including being truthful, open, and treating customers and employees fairly. Businesses with a reputation for ethical business practices draw loyal customers and investors. Since sustainability has recently become an increasingly important business priority, environmental responsibility and sustainability would be additional practices (Painter et al., 2018). A more sustainable future can be achieved by initiatives like cutting carbon emissions, minimising waste, and utilising materials that are obtained ethically. Businesses that embrace environmentally friendly processes not only protect the environment but also attract customers who are environmentally conscious. Customers' expectations and loyalty would be another reason for businesses to utilize ethical business practices. customers are increasingly based on a business's ethical position and principles. Businesses that put an emphasis on sustainability, fair labour standards, and diversity which would help build stronger customer loyalty (Chladek, 2019) . 

Ensuring employee well-being and an encouraging work environment is another method for companies to adopt more ethical business practices. A business that is ethical values its employees by providing them with opportunity for advancement, safe working conditions, and fair pay. Strong ethical principles foster a healthy work environment that increases retention, productivity, and employee satisfaction (Painter et al., 2018). 

Increasing social impact and community engagement is another reason why it's critical for businesses to adopt ethical business practices. Socially conscious initiatives and employee volunteer opportunities are some of the ways that ethical businesses give back to the community. Businesses increase their social effect and establish an advantageous reputation by giving back to their local communities (Fransen, 2012).







[bookmark: _Toc196871620]1.5 How businesses integrate harmony and social responsibility 

Integrating ethical business practices with workplace harmony involves an intricate approach which sets an emphasis on sustainability, employee well-being, ethical leadership, and open communication with the community and customers. Integrity in company operations is achieved through establishing a culture of trust, guaranteeing accountability, and integrating moral decision-making into day-to-day operations. Sustainability efforts that minimise their negative effects on the environment while promoting long-term success include waste reduction, resource conservation, and ethical procurement. When companies foster an inclusive, encouraging environment where effective dispute resolution, open communication, and respect for diversity are valued, workplace harmony thrives. Providing reasonable benefits, mental health services, advancement opportunities, and flexible work schedules to employees improves their job happiness and productivity (Painter et al., 2018b). 

[bookmark: _Toc196871621]1.6 Principles of Harmony in businesses

The principles of harmony in business focuses on creating balance and sustainability across social, environmental, and economic areas. There are many principles in harmony which are Interconnectedness which is recognising that businesses are a part of a large system in local communities, different economies, and an ecosystem (Martin, 2021). The second principal would be circularity which focuses on processes that help reduce waste and increase resource efficiency through economic models such as the circular economy (Velenturf & Purnell, 2021). The third principle focuses on ethical relationships which is to foster positive relationships internally between employees and management, and externally between the businesses customers and suppliers (Dates, 2024). Another principle would be responsibility in which a business would take accountability for social, economic, and environmental impacts that they might have made. Another principle would be adaptability and resilience which can help to ensure businesses can evolve in a sustainable manner to any changing conditions that could affect them. The last principle would be purpose driven leadership which is to align to a business’s goals with a more larger perspective to societal and environment wellbeing.




[bookmark: _Toc196871622]1.7 Unilever 

The business that I have decided to look at as Unilever. Unilever was originally created in 1930. After a Dutch margarine company called margarine unie, and a British soap manufacturer called Lever Brothers merged to create Unilever. The name Unilever is a combination of both of the business’s names (Unilever, 2024). 
Unilever is a large business that employs around 128,000 people worldwide (Unilever, 2025b) . Unilever owns over 400 brands including domestos, dove, magnum and many more. They have a wide range of products that range from cleaning products and beauty products to food and drinks (Unilever, 2024b). 
 
Unilever’s mission is to “brighten everyday life for all” by meeting their consumers' daily needs and demands for nutrition, hygiene, and personal care with different brand names that help people look good, feel good, and get more out of life. Unilever’s values are integrity, respect, responsibility, and pioneering. Their business structure revolves around the five business groups which are Beauty and Wellbeing, Personal Care, Home Care, Nutrition, and Ice Cream (Unilever, 2025).
I have chosen to look at this business as they focus on becoming environmentally friendly and sustainable. 

Unilever is becoming interconnected through using new technologies and collaborative partnerships in order to ensure that they have sustainability throughout the business. Some technologies that they are using include satellite technology and AI. They’re using these in order to improve their transparency and increase the traceability of their products within their supply chain. This will help them to track ingredients more efficiently and ensure that they are sourcing their ingredients more sustainable (Unilever, 2023). 

Unilever is aiming to contribute towards a circular economy. Unilever have designed their packaging in order to be recyclable and reusable. They are contributing towards a circular economy for plastic packaging as 57% of their packaging is recycled, composted, or reused (Unilever , 2024).

Unilever aims to support everyone within their business and their community for their rights to be respected. They work alongside an ecosystem of partners globally in order to conduct their business lawfully, respect human rights, and protect and preserve nature (Unilever PLC, 2022).

Unilever takes responsibility for their actions as one of the most widely known effects that they have had on the environment was by contributing to deforestation by sourcing palm oil (Unilever, 2023b). Since this Unilever has implemented strategies within their business to become more sustainable and have deforestation free sourcing of their ingredients and having direct engagement with their suppliers (Unilever, 2021).

Unilever adapts its sustainability efforts by main focus on an approach that looks into reducing environmental impact, helping to promote sustainable sourcing, and collaborating with their stakeholders. This would include helping reduce plastic use, and looking into more renewable energy sources. They also wish to address climate change through their Climate Transition Action Plan which targets key areas such as supplier engagement, deforestation free supply chains, and product reformulation (Unilever, 2024c).
 
Unilever aims to align its goals with worker initiatives by focusing on reskilling and upskilling their employees, engaging employees by aligning future opportunities to their sense of purpose, and improving organizational agility (Unilever, 2024c) . 

Unilever reflects harmony throughout their business as they have taken into consideration multiple aspects of their business and how each of these affect different areas such as the environmental impacts, economic impacts, and the impact on the wider society. I believe that Unilever does reflect harmony throughout the business as there are many examples on how they have improved environmentally, such as improving their material sourcing, and their transparency, and improving their societal issues, such as their working conditions and treating their employees fairly. This demonstrates how they have implemented harmony throughout their business.

[bookmark: _Toc196871623]1.8 Conclusion
To conclude, there are many different aspects that businesses have to consider in order to have harmony throughout the business. Although Unilever has not always been ethical in the way they source their materials, they are becoming more harmonised and taking steps towards being more environmentally responsible. Having harmony throughout the business is becoming more important for businesses as there's an increasing concern from customers as they are becoming more aware of the impacts that businesses can have if they are not ethically responsible. This has an impact on whether they are loyal to a business, thereby utilizing harmony throughout the business they can demonstrate that they are responsible and ethical in all aspects of the business. 
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