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[bookmark: _Toc100688161]Introduction 
The covid-19 has hampered many countries in many ways. Every country depends on particular industries or sectors for development. The negative operation of one sector may be accepted by the country. But when all business sectors of a country get affected by some particular reasons, it affects the country drastically. The covid-19 is counted as such reason which hampered the all-business sectors of almost every country. Business operations were stopped as well as the economic development. This report is based on the assessment one where a particular company in the automobile industry was analysed with some models. This report will try to present the impacts of the covid-19 on different factors of the total automobile industry. By focusing on the automobile industry and the selected company which is Tesla, this report aims to provide a good understanding of the negative impacts of the covid-19 on the automobile industry. The first part of the report will provide the impacts of covid-19. And the second part of this report will suggest some strategies to recover faster from the negative impacts of the covid-19.



[bookmark: _Toc100688162]Impact of the Covid-19 on the Automobile Sector
As stated earlier, the covid-19 has not affected any particular sector or area of a country. Rather it affected every sector of the country. Here the global automobile industry will be focused to understand the impact of the covid-19 on the automobile industry (Wen et al., 2021). As many countries were affected by the covid-19, the government of all those countries created almost similar regulations which affected the automobile industry around the world.
[bookmark: _Toc100688163]The Lockdown And Reduced Operation
After the introduction of the covid-19 in the countries, the government of those countries took the main initiative which is the lockdown of the whole nation. This means all kinds of activities within the country will be closed or reduced. 
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[bookmark: _Toc100688176]Figure 1: Car Sales in the UK
Source: (carsalesbase.com, 2022)
This hampered the automobile industry very badly. Companies operating in the global automobile industry could not manufacture cars like in the past (Kufelová and Raková, 2020). Because of the lockdown from the government, these manufacturers could not sell cars like in the past. For example, in the UK, the number of cars sold in the country was 2,676,918. But in 2020, this number reduced to 1,923,72. More than 28% fewer cars were sold in the UK which occurred because of the covid-19. Customers could buy ears because of restrictions and companies could not supply cars because of the lockdown.


[bookmark: _Toc100688164]Impact On The Supply Chain
Companies operating in the global automobile industry have a system of manufacturing cars. They are dependent on many countries for the overall supply chain. For example, the car manufacturer company Tesla sources raw materials from Germany and China. But due to the covid-19, the overall supply chain of Tesla was hampered. All kinds of transportation services were restricted and companies in the automobile industry could not source raw materials like in the past (Kufelová and Raková, 2020). Businesses like Tesla have faced lower sales because of the covid-19. Although having a good reputation in the global automobile market, Tesla could not sell the cars during the covid-19 period like in the past because of the poor supply chain management which was caused by the pandemic.
[bookmark: _Toc100688165]Trades Of Automobile Among Countries
The global automobile industry is very big because of the higher demand of the people from different countries for cars. 
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[bookmark: _Toc100688177]Figure 2: UK Unemployment Rate
Source: (macrotrends.net, 2022)
The purchasing power of people is increasing and because of technological development, the prices of cars are reducing. For this reason, many countries welcome automobile companies to expand their business operation in those countries and then trade with other countries (Belhadi et al., 2021). Because of the covid-19, this kind of trade between countries was hampered badly. The international trade of automobiles among countries has reduced significantly. The US could not sell Tesla cars to the developed countries like the UK, France, Spain, etc. like in the past because of the covid-19 (statista.com, 2022).
[bookmark: _Toc100688166]Increment In The Unemployment Rate
The unemployment rate of the countries which were affected the covid-19 has increased. Because of the restrictions provided by the government of the affecting countries, businesses could not operate. 
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[bookmark: _Toc100688178]Figure 3: Trade Impact of the Covid-19 on the Automobile Sector 
Source: (statista.com, 2022)
To sustain, businesses reduced the number of employees working in those companies. As a result, the total unemployment rate increased greatly. This has impacted the labour market of the automobile industry negatively. For example, in the UK, the unemployment rate increased to 4.34% in 2020 because of the covid-19 (Baldwin and Tomiura, 2020). This has affected the overall operation, supply chain and management of businesses such as Tesla in the global automobile industry. 


[bookmark: _Toc100688167]Reduction Of Purchasing Power
The main reason for the reduced sales of cars in the 2020-2021 period is because of the lower purchasing power. Economic activities in the country will generate income for mass people. Because of the covid-19, a huge number of people lost jobs. They could not earn minimum money to support their families (Seetharaman, 2020). Like this, people who were thinking to buy a car in 2020 could not able to buy it because of the lower purchasing power. Economic activities have been reduced which lowered the buying capacity of people in the world. For this reason, the automobile companies such as Tesla could not sell cars like in the past before the introduction of the covid-19.
[bookmark: _Toc100688168]Reduction In The Innovation Rate
It is known that the automobile industry in the current business world greatly depends on technological tools. Different companies such as Tesla, BMW, etc. are now using technological tools to develop ears that are eco-friend. The operation and development process of the cars of Tesla is based on technology and innovation. Companies in the automobile industry spend highly on innovation activities for the development of more attractive features in the cars (Nayak, 2022). For example, the development of AI cars would be fostered if the covid-19 didn’t attack the automobile industry. As per the regulations, businesses could not operate like in the past and this could not maintain the supply chain which hampered the overall innovative activities of these businesses. As a result, the innovation rate in the automobile industry has reduced significantly.


[bookmark: _Toc100688169]Survival and Success Factors for the Global Automobile Sector
So, it is seen that the covid-19 has hampered the global automobile industry very badly. Sales and operation of all automobile companies like Tesla have reduced in the covid-19 period. But many businesses have recovered from the negative impact of the covid-19 in some aspects (Sharma and Nicolau, 2020). Although fully overcoming the negative impact of the covid-19 may not be possible for the automobile companies, they can still follow some approaches to recover losses from the covid-19. Some effective strategies are presented below based on the analysis of the covid-19 impact on the global automobile industry.
[bookmark: _Toc100688170]Creation Of Strategic Alliance
In the global automobile industry, many large companies are doing business properly. The capabilities and resources of these businesses are very huge which allows these businesses to reduce the negative impact of the covid-19. But many small and medium automobile companies in the global automobile industry have limited resources and capabilities to operate and overcome the negative impact of the covid-19. To overcome the negative impact, these small and medium automobile companies can build a strategic alliance (Kim, 2020). In the aviation industry, strategic alliance is very popular and all major companies in the aviation industry are a member of strategic alliance. This allows them to reduce the cost of operation and increase benefits through mutual development. Like the companies in the aviation industry, small and medium businesses in the automobile industry can develop strategic alliances for mutual benefit. This will help them to reduce the negative impact of the covid-19.
[bookmark: _Toc100688171]Collaboration
In the previous section, it was stated that companies in the automobile industry have faced major problems in terms of supply chain management of the company. Because of restrictions in global transportation, businesses could not complete the supply chain activities. Like these automobile companies, the suppliers of these companies also faced problems due to covid-19 (Kufelová and Raková, 2020). For this reason, overcoming the negative impact of covid-19 is an aim for these suppliers also. For this reason, companies in the automobile industry can collaborate with suppliers. This would allow them to cut the cost of the supply chain and manufacture cars at a low cost. As a result, they can sell cars at a low price which will increase the sales of cars.
[bookmark: _Toc100688172]Innovation
Innovation activities of businesses in the global automobile industry were hampered due to the covid-19. For example, the latest projects of Tesla to develop driverless cars could not complete properly because of less innovative activities. As the overall supply chain activities of Tesla were hampered, the company could not focus on innovation like in the past. However, innovation is an important factor for the development and sustainability of Tesla (Wen et al., 2021). As a result, the company should now focus on innovation as the impact of the covid-19 has started to reduce. By focusing on innovative activities, the management of Tesla can manufacture cars that would attract customers and will increase sales. Also, the innovation in Tesla will help the company to cut costs greatly if they could manage to manufacture batteries in their facilities.
[bookmark: _Toc100688173]Government Incentives
To recover from the negative impact of the covid-19, the government of many countries are providing investment, loans and other facilities to companies. In the global automobile industry, car manufacturing companies also getting support from the government. This kind of support such as loans, investments, tax facilities, etc. is helping the automobile companies (Belhadi et al., 2021). For this reason, companies such as Tesla should ensure the proper usage of government incentives. As an electric car manufacturing company, Tesla has already received support from the government of many countries. Tax facilities and the construction of charging stations for electric cars are ensured by the government of the developing countries. These facilities should be used by Tesla properly to reduce the negative impact of the covid-19.


[bookmark: _Toc100688174]Conclusion
The covid-19 is not a good thing for the human being. This pandemic has affected both humans and businesses drastically. Many business industries in many countries are still suffering because of the covid-19. Many countries are not facing national crises and seeking the support of others. Like these countries and people, businesses of many industries are greatly hampered. The global automobile industry can be a good example of this. The global automobile industry is very diverse and companies are dependent on suppliers who may be situated in different countries. The overall operation and management of the automobile industry have been hampered because of the covid-19. The unemployment rate increased and purchasing power decreased. As a result, sales of the companies of the automobile industry were reduced. However, they can develop some strategies such as the creation of a strategic alliance or collaboration with suppliers which will allow them to reduce the cost of operation. Also, proper usage of government support and innovation can help these companies to overcome the negative impact of the covid-19.
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