


Executive Summary
This report explores the notion of global ethics and its application to corporate operations. With a focus on the moral challenges that businesses confront in a globalised society, it examines how philosophical frameworks such as consequentialism, deontology, and virtue ethics guide business decision-making. The study evaluates the purpose of business, making a distinction between stakeholder theory, which promotes increased societal responsibilities, and shareholder theory, which focusses profit maximisation.
The report highlights how companies have a significant effect on society, particularly with regard to worker rights, consumer protection, and environmental sustainability. It illustrates the moral conundrums that businesses face when profits are put ahead of the common good by using fast fashion as an example. The study also examines how governments and religious institutions control commercial operations, highlighting the necessity of finding a balance between control and independence.
The importance of ethical concerns for long-term business performance and social benefit is emphasised in the conclusion. To encourage moral decision-making in international company operations, recommendations include strengthening legal frameworks, encouraging corporate social responsibility, and integrating ethics education within companies.
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Introduction
The word ethics, which comes from the Greek word "ethos," describes the principles that govern action and provide a distinction between right and wrong. Ethics, according to the Markkula Centre for Applied Ethics, is the process of determining what is right, fair, and good while considering the wider societal effects of our actions (Velasquez, 2010).
The foundation for understanding moral obligations in global contexts is laid by philosophical frameworks such as consequentialism, deontology, and virtue ethics. With the aim of maximising benefits for the greatest number of individuals, consequentialism analyses actions according to their results. Contrarily, virtue ethics places more stress on morality and character than deontology does on abiding by moral obligations and laws (McCombs School of Business, 2013).
To comprehend global corporate ethics, we must first address wider historical and cultural factors. The tension between corporate goals and moral obligations has been made worse by globalisation. By first taking a broad view of history and international conflicts, we may gain a deeper understanding of the particular aspects of ethical dilemmas that modern businesses face. Profit-driven endeavours often raise ethical concerns, posing an important question Is greed good? Others contend that while selfish motives drives creativity and wealth, unbridled greed can result in unethical activity that is detrimental to society. 
This report will focus on how companies handle these conflicts, especially when juggling their ethical responsibilities with greed. The examination of philosophical underpinnings and practical applications will provide insight on how moral considerations affect business planning and decision-making in a global setting.
Objectives
1. To discuss the Philosophical Frameworks such as consequentialism, deontology, and virtue ethics in greater detail.
2. To analyse the purpose of business: Is it solely to generate profit, or does it have a broader societal role?
3. To examine the impact of businesses on the wider social environment, focusing on ethical considerations.
4. To evaluate the role of regulatory bodies, including religious organizations and governments, in shaping ethical business practices.
Ethical considerations and business practices
Philosophical Frameworks
Consequentialism evaluates the morality of actions by looking at the consequences they have. The most well-known example is utilitarianism, which seeks to maximise total well-being or happiness for the largest number of people. In business, this strategy would prioritise activities that benefit the majority, such as implementing sustainable practices if the long-term environmental advantages outweigh the short-term expenses. However, despite concerns about individual suffering, this might justify unethical action if it results in a greater good (McCombs, 2020).
Deontology places a strong focus on duty and moral standards, contending that deeds are either right or wrong depending on how well they adhere to these standards, regardless of the repercussions. Following universal moral standards that uphold the rights and dignity of others is a fundamental principle. Deontological ethics would require businesses to uphold moral principles like justice and honesty, even if doing so meant forgoing financial gain. For instance, regardless of the financial gains, a business would have a moral obligation to avoid deceiving customers or taking advantage of workers (Alexander and Moore, 2007).
Based on Aristotle's theories, virtue ethics emphasises developing virtues like courage, compassion, and honesty in order to affect moral assessments. A company that adheres to virtue ethics would work to foster an ethical and socially conscious business culture. Organisations would place more emphasis on aligning their actions with moral principles than on results or regulations. A company that values honesty, for instance, would place a high priority on transparency and equity in all commercial dealings (Hursthouse and Pettigrove, 2022)
The Purpose of Business
Stakeholder theory and shareholder theory are the two primary points of contention in the debate over the purpose of business. Shareholder theory says that maximising profits for shareholders is a company's primary responsibility. Stakeholder theory, on the other hand, highlights how important it is to satisfy the needs of all parties involved, such as employees, clients, and the community (Bragg, 2022) (Atlassian, 2024).

Businesses have historically prioritised short-term financial gains under the profit-driven model, which has been the dominant paradigm. But this approach usually overlooks social well-being and long-term viability. Companies' failure during the 2008 financial crisis, for instance, demonstrated the dangers of putting profit ahead of morality (Kosakowski, 2023).
In reality, companies that put the needs of the community first usually experience a rise in customer loyalty and brand awareness. Companies that participate in corporate social responsibility (CSR) initiatives, for instance, get a competitive advantage while also benefiting society. Companies like Ben and Jerry’s have demonstrated how aligning business objectives with moral principles may lead to both financial success and positive social impact. Therefore, it is essential for ethical business conduct to strike a balance between profit-making and community-oriented goals (Ben & Jerry's 2024).
With these in mind the answer to the question; What is the purpose of Business? Can only be truly answered by the businesses core values. Those elements decide the business’s decisions, operations, and strategies, therefore giving the business itself, purpose.
Impact on the Wider Social Environment
Businesses' operations, policies, and practices have a significant influence on the social environment. Consumer protection, employment rights, and environmental sustainability are examples of ethical considerations. Industries that pollute or exploit workers are examples of how ignoring these responsibilities may have negative social and environmental effects. 
For instance, the fashion industry has come under fire for its role in poor working conditions and environmental damage in impoverished nations. Cost-cutting measures are usually given priority by fast fashion businesses, which results in unethical practices including low pay and dangerous working conditions. These concerns highlight the value of ethical decision-making in supply chain management. 
‘’ Typically in fast fashion production, employees – often women and children – receive less than the living wage and work long hours in unsafe conditions. After the 2013 Rana Plaza tragedy, when a garment warehouse collapse in Bangladesh killed 1,134 workers and injured 2,500 more’’ (WWF, 2021).
In addition to minimising negative effects, implementing sustainable practices aligns with international goals like the Sustainable Development Goals (SDGs) of the UN. Proactive measures to lessen harm and improve society are part of ethical corporate practices. Businesses in the renewable energy sector attest to the fact that companies that embrace sustainability often achieve long-term success (Forbes, 2023).
Initiatives that improve the world can assist to increase consumer trust, staff involvement, and brand reputation. Customers are more likely to support businesses that have a strong social impact strategy since they may adhere to the same principles as yours. 
Regulatory Roles and Questionable Business Practices
A careful balance between managerial autonomy and external supervision is necessary for the regulation of corporate operations. Governments and religious groups often advocate for moral standards that uphold societal ideals, promote justice, and safeguard the weak. Religious values, for instance, place a strong focus on justice, compassion, and honesty all of which are consistent with moral business practices. 
Governments use laws and enforcement tools to address issues such as corruption, labour exploitation, and environmental damage. Carbon pricing is one example of how to tackle climate change, while data privacy policies protect customers. But too much control may stifle creativity and impede economic growth. Promoting both ethical conduct and long-term economic viability requires finding a balance between regulation and autonomy (UNFCCC, 2022).

Companies such as Colgate and Nestle in countries with insufficient regulatory frameworks often exploit gaps, leading to unethical practices. Amnesty International details how children between the ages of eight and fourteen are performing dangerous labour on plantations. On farms that utilise harmful pesticides, they operate without protective gear while transporting bulky bags of palm fruit, which may weigh anywhere between 12 and 25 kg. Some have left school to spend all or most of the day working with their parents. Others work on the weekends and on holidays, as well as in the afternoon after school. (Amnesty International, 2016)
Corporations' ethical failures highlight the difficulties of preserving integrity in profit-driven settings. Nestlé, a worldwide business, has received criticism for a variety of unethical behaviours. According to The Guardian, Nestlé was accused of making deceptive claims about the nutritional advantages of their baby milk formulae, potentially jeopardising newborn health. This incident exposes the ethical issue of valuing commercial success over customer safety (Neslen, 2018). 
Not to mention, According to Ethical Consumer, Nestlé has been involved in deforestation, water mismanagement, and labour rights abuses, demonstrating a disdain for environmental and social welfare. These tactics have resulted in protests and requests for greater accountability (Ethical Consumer, 2019)
Real Business cites various unethical actions, including the exploitation of natural resources and a lack of commitment to corporate accountability. These cases demonstrate the conflict between business goals and ethical issues, emphasising the need for more stringent control and responsibility (Duncan, 2023)
With all of these in mind, we now circle back to the final objective and question of this report. Should religious organisations and governments regulate business practice, or allow owners and managers do whatever they need to generate profit? 
The question of whether religious groups and governments should supervise company operations or allow owners and managers to do whatever they want to make a profit is complicated, with serious ethical, economic, and social ramifications. 
Governments Role:
Regulating business activities to benefit society as a whole is a fundamental duty of governments. Profit should never come before social justice, environmental sustainability, public health, or safety. The goal of government regulation is to set guidelines that protect the environment, workers, and consumers. For instance, laws that restrict pollution, prohibit fraud, and enforce workplace safety are essential to the welfare of society. Without these limitations, businesses could put short-term financial gain ahead of long-term public welfare, which might have detrimental effects including harm to the environment, mistreatment of employees, or harm to consumers (Institute For Government, 2024).
Additionally, regulations keep businesses on an even playing field by outlawing unfair practices like monopolies and the exploitation of weaker groups. 
Allowing businesses to operate unchecked might lead to a "race to the bottom," when businesses cut expenses to increase profits while frequently ignoring moral issues. Degradation of the environment, worker exploitation, and inequality may result from this. Governments must thus strike a balance between letting businesses thrive and making sure they fulfil their moral and social obligations. 
Religious Organisations Role:
Though not as much as governments, religious institutions may influence business operations. Religious groups offer moral guidelines based on their doctrines and beliefs, whereas governments uphold the law. Many religious traditions place a strong focus on virtues like justice, compassion, honesty, and environmental stewardship all of which may aid businesses in implementing morally and responsibly run operations. For instance, certain theological perspectives could support equitable pay, careful resource management, and a ban on abusive work practices. Religious groups may not have the legal authority to impose limits, but they may influence business culture through corporate social responsibility (CSR), ethical teachings, and campaigning (Gürtler, 2018).
The ethical influence of religious groups may change how businesses engage with their workforce, customers, and the environment in countries where religion is deeply ingrained in the society. For instance, the Protestant work ethic has long been linked to the promotion of values that have impacted capitalist institutions, such as diligence, self-control, and accountability. However, religious influence on business should be handled carefully since it can lead to problems when religious convictions conflict with the rights of persons of different religious backgrounds or with broader societal norms (Worldview and Culture, 2024).
Business Owners and Managers Role:
Businesses are driven by the desire to turn a profit, but it's important to understand that profit shouldn't be pursued at any costs. In addition to shareholders, owners and managers are also responsible to their employees, clients, and the communities in which their companies operate. Long-term profitability and sustainability depend on ethical business practices, such as paying fair wages, offering secure working environments, and reducing environmental impact. Research indicates that companies that emphasise ethical practices often see increases in consumer trust, employee morale, and brand loyalty, which leads to longer-term success. (Psico-smart Editorial Team, 2021)
The idea that managers and owners of businesses should be allowed to function freely is based on the idea that businesses would act in their own best interests and that markets will self-regulate. But history has demonstrated that in the absence of oversight, businesses may take advantage of weaknesses and put profit ahead of people, which may have serious negative consequences including financial crises, labour exploitation, and environmental catastrophes. 
To summarise, governments and religious institutions have a significant responsibility in ensuring that businesses function and grow responsibly, even though they should be permitted to do so. To protect the public interest, stop exploitation, and advance market justice, governments should regulate business activities. Religious institutions may also offer moral guidance, urging businesses to put the common good ahead of their own bottom line. Society may suffer if owners and management are permitted to operate only in pursuit of financial gain, disregarding the wider social and environmental effects. Long-term profitability and the welfare of society depend on a balanced strategy where businesses are urged to conduct themselves morally while yet being held responsible by laws and moral standards. 

Conclusion
This report investigated the philosophical foundations of global ethics and how they apply to commercial decision-making and planning. It examined the purpose of business and emphasised how crucial it is to combine societal requirements with commercial objectives. It examined the impact that businesses have on society and evaluated the function of regulatory bodies in ensuring moral conduct. 
The results highlight how important it is to include ethical considerations in business practices. Businesses such as Nestlé serve as warning examples of how profit-driven incentives can result in unethical behaviour. Organisations must have a complete strategy that places equal emphasis on earnings and ethical integrity in order to achieve long-term success. Recommendations for striking this balance include strengthening regulatory frameworks, promoting an ethical leadership culture, and enhancing corporate responsibility.
Expanding ethics education inside organisations and supporting ethical practice innovation are other critical initiatives. Lastly, businesses need to understand that their ethical obligations, which guarantee positive contributions to the global community, are closely linked to their long-term success.
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