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INTRODUCTION

Technology is the advancement of tools, machinery, engineering and science intended to have practical uses in daily life and industry. The purpose of this report is to study technology and its practical uses in the workplace aiming to analyse the benefits and disadvantages of its uses at work. This report will also detail the use of social media as a tool for marketing and communication.




























PART 1.


Evaluating the effectiveness of modern technology in the work place.

Team coordination has never been easier. Thanks to online communication tools, technology enables us to work more closely in some ways even as we work remotely. Collaboration is also simpler to achieve – even when colleagues are not physically in the same place: Teams can hold meetings remotely with video-conferencing technology and work on the same shared documents at once with cloud-based file-sharing tools like Google Drive.
Companies can use workplace management tools like Basecamp to track their team’s progress on specific projects and use customer-relationship tools like Salesforce to track conversations with leads and funnel sales all in one place. You can even automate follow-ups or entire customer-service conversations using simple AI messaging tool
The biggest impact of technology in the workplace is the actual workplace itself. While most jobs still require you to clock-in and work onsite, there are plenty of open positions for telecommuters looking to work remotely at similar companies all over the country.
The ease of working remotely today is all because of technology and tools to help better communicate and collaborate as a team online. The same technology has changed both where job-seekers look for work and where hiring managers find talented candidates.
You are no longer limited to looking for jobs in your area. You can go to the internet, use any number of job-seeking sites and find remote jobs or positions available to freelancers from anywhere. Companies can hire qualified candidates half a world away if they choose to, though most still try to limit the ratio of remote employees and contractors to full-time ones. 
Workers today are more productive than they’ve ever been. The impact of technology on work, both in manufacturing and in communication, has exponentially increased the rate of production and speed at which business occurs.
Technology in the workplace has helped workers become more efficient than ever before. What used to take hours now can take minutes. Messages can be sent instantly to colleagues or clients across the world. Payments or proposals can be transferred almost immediately.

CLOUD STORAGE.
Cloud storage is in play all around us, used in various forms and for different purposes. We rely on cloud storage as it offers cheap and unlimited data storage for use by multiple devices. All the data is stored in cloud, which is managed by hosting companies, commonly referred to as cloud storage providers. The most popular and trusted cloud storage providers are Amazon, Google and Microsoft, with more and more third-party cloud service providers keep on emerging. OneDrive and Dropbox are the two most recognized and trusted cloud storage providers today that allow you to store and access your data on-the-go. 
PART 2

SOCIAL MEDIA AS A BUSINESS TOOL
Creating a new page on your business website is like taking a great selfie. You want the world to see it, but you don’t want to beg for attention (or worse, pay for it). That’s why for selfies and landing pages, well-placed social media posts can make all the difference. Search engine crawlers know which pages are consistently earning traffic and which are just floating out there, forgotten and ignored. A killer content strategy for SEO is the most important part of earning top spots in search engine rankings but driving traffic to your optimized pages will cause them to climb much faster in the search engine results pages. Bear in mind that Google considers your social activity to be a top-ranking signal.
Part of what makes Twitter and Instagram marketing so cool is the interaction you can have with your consumers; you can read their tweets and status updates to get real-time insights into their daily lives. What products are they buying and why? What are they doing on the weekend? What kind of posts do they love to share, and from which brands?
Using social media as a tool for connecting with complementary, non-competing businesses, thought leaders and influencers in your industry, as well as journalists who cover your industry, is another benefit. You never know what a simple retweet or comment can lead to. Compliments work especially well.  
People view Twitter and Facebook as social networks, not marketing machines. As a result, they’re less likely to see what you post as an advertisement and will be more likely to hear what you have to say. This translates to serious web traffic when you link to your site and posts that market themselves as your friends and followers share what you’ve posted.
One of the reasons using social media is important is because of the highly customizable nature of social media ads. Facebook ads, for example, allow you to target users by things like location, education level, industry and even purchase history and the pages they’ve liked.
Whether your business is sponsoring a local charity fundraiser or attending a major international trade-show, there’s no better way to leverage your presence than using social media.
Brands using social media have more engaged and loyal customers. When you’re engaging and interacting on social media (not just tossing your posts out onto the web hoping someone will stumble upon them) you become less like a big corporation and more approachable to potential consumers.
 According to Adweek, 91% of retail brands are using more than one social media platform. This is something you need to keep in mind, because it’s much harder and more expensive to catch up than it is to get in on the game ahead of your competitors. If your competitors get to your potential customers first, they’ll earn their loyalty and you’ll have a hard time winning them back. If you’re active and engaging on a variety of social platforms, you can gain those friends and followers first and your competition will be playing catch up to you. (Schmidt, n.d.)
Today, one of the most characteristic traits of both social media and its users, is its fast-moving nature. Organisations today know that it is no longer enough to tweet every so often or update their Facebook page with their latest press release. The audience consistently craves news and innovation.
What’s clear is that as part of the ongoing quest to stand out from the competition, companies must listen and learn from their audience and must map their findings against what else is going on in the social media sphere. They must go above and beyond what already been there and translate their corporate objectives into exciting and original social media activities. (Chatterjee, 2014)




















SOCIAL MEDIA AS A COMMUNICATION TOOL

Social media has become an effective and efficient way to communicate and stay connected with key stakeholders and customers. However, coordinating the messages being sent by your organization and following up on the feedback you receive can be challenging. In addition, monitoring and measuring the success of your social media efforts is critical to understanding whether your communication game plan is on track.
Here are several communication lessons that any business can learn from certain aspects of the base of control including the following:
--Proactively listen to your customers. It’s critical that you use social media to poll and get feedback from your customers in real time. Then, customize and adapt your message to what current and prospective customers are looking for. Social media is not the same as simply running a static ad and hoping to get a response. Rather, by using social media to truly listen and respond to what your customers are saying, you have the ability to measure whether your message is being received as you had intended or whether you need to tweak your communication based on this instantaneous feedback.
--Have fun when communicating. Social media can help you reach people in a more casual and relaxed environment, which allows you to share information on your product or services without making a hard sales pitch. Too often, when it comes to generating new business, we are consumed with the “ask” or the pressure to “make the deal.” Nothing fun about that for the customer, however, social media can provide an innovative and fun way for your message to reach a broader audience without prospective customers feeling like they are getting the hard sell. Through “Mission Control”, it looks like the New Jersey Devils have figured that out.
--Think relationships, especially long-term ones. In this column I have written extensively about the importance of building an e-database of your current and prospective contacts. “Mission Control” is all about this. Collecting e-mail addresses and using them in a strategic communication fashion can help you foster relationships and share important information. Whether you are announcing a new product or service, or just want to share an interesting article that would be valuable to your network of “friends”, having an up-to-date list of e-mail addresses allows you to communicate in a cost-effective fashion. But remember, good relationships always involve two-way communication, so make sure you create a feedback mechanism in every message you send.
--Connect the dots. While social media is a great way to let others know about you, it can also be used as a powerful cross-promotional and information sharing communication tool for clients, customers and others. Think about it. The Devils don’t only have to talk about the Devils, they can let fans know about some terrific event being sponsored by the American Heart Association or Special Olympics. The idea is to connect causes and organizations through social media and demonstrate that your organization is involved with initiatives that make a difference in the community. This message clearly communicates that your organization doesn’t just care about the bottom line, but also about the larger good. Social media can be an effective tool in connecting these most important dots.(Steve Adubato, n.d.)
CONCLUSION
This report concludes that for a business to remain efficient and profitable it must embrace and utilise modern technology. As consumer demands and practices change, industry must adapt accordingly. Businesses that utilise modern technology can reduce the need for physical assets, space required, and number of employees needed while increasing output, profits and efficiency. Failure to keep up with technological advances hinder a business’s ability to compete with competition and keep up with the demands of modern consumer habits.

Having a social media presence enables a business to reach a previously unthinkable number of consumers for an affordable price. It enables a direct channel of communication with consumers while allowing messages to be targeted to a specific audience and demographic that are more likely to be interested in the product. Instant feedback and ability to gauge reactions and participation of consumers make social media a valuable tool for any business.
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