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A Vision of Change: Sustainability in the hotel industry
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This essay's first section focuses primarily on the concept of sustainability and its relationship to recent trends in the hospitality industry that priorities sustainability and modernity while the subsequent phase of the investigation will focus on  the potential application of sustainability's fundamental principles to the hospitality industry. In order to maintain their competitive advantage, hotels must pay close attention to the competitive pressure exerted by their industry competitors and this phenomenon will become more apparent as a result of the public and private sectors' involvement and influence in the hospitality industry. This discussion will analyze the challenges governments face in their efforts to promote sustainability, in light of the growing trend among modern hotels to integrate sustainability as a central component of their operations as well, thisissue is currently of paramount significance on the international agenda and will be the focus of the following essay. Before drawing any conclusions, it is necessary to acknowledge that corporate social responsibility policies are frequently linked to sustainable behavior principles.
Butler (1999) sustains that sustainability , as it relates to the hospitality industry, is the capacity of enterprises to reduce the negative effects of their operations on the environment and society while enhancing their financial success and sustainable measures are implemented with the goals of decreasing waste, preserving resources, and boosting social responsibility. Sustainable practices in the hospitality industry encompass a wide range of actions, from cutting down on energy and water consumption to launching recycling efforts, shopping locally, and supporting organic and fair trade products and one of the most crucial components of sustainability in the hospitality sector is its capacity to foster responsible tourism practices that priorities environmental responsibility, social awareness, and financial feasibility. With this plan in place, the industry is set up for success for decades to come and for future generations to enjoy as well. 
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It was claimed by Lara (2003) that Recycling, consuming less electricity, and water conservation are three of the most cost-effective methods for hotels and other hospitality businesses to reduce their environmental impact and increase their bottom line and as a consequence of this, it will be advantageous to the business as it is common knowledge that the hospitality industry is a significant contributor to pollution, warming of the planet's atmosphere, and other environmental issues. By shifting towards practices that are more environmentally friendly, the environmental effect of the industry can be reduced, and the struggle against climate change can be strengthened while people are becoming increasingly aware of the potential impact that their purchases may have on the world around them. Businesses in the hotel business that embrace sustainable practices can increase their brand awareness and the amount of customer loyalty they enjoy among consumers who are concerned about the environment. 


In the hospitality industry, (MET, 2016) refer to the environmental, social, and economic spheres as the "pillars" of sustainability and the aim of following the environmental  philosophy is to reduce the influence that the hospitality industry has on the environment. This covers many practices such as saving water and energy, decreasing waste, lowering greenhouse gas emissions, and encouraging sustainable food and drink habits and in order to lessen their impact on the environment, hotels can upgrade to more energy-efficient appliances and lighting. 

(Irlado et al., 2017) claims that they can utilize timers and motion detectors to have the lights and appliances turn off automatically while nobody is in the room but as well, hotels can choose to use renewable energy sources like wind and solar power but also, can save money and water by installing low-flow taps, shower-heads, and toilets while in addition, they can put that grey water to good use in their gardens and on their farms. 

On the other hand, (Rahman & Reynolds, 2016), claimed that hotels  could also educate their customers and workers on water efficiency by instituting a conservation scheme and may do their part for the environment by utilizing recyclable products, decreasing their usage of plastic things, offering waste segregation containers, and composting food scraps and donating any extra food to local organizations while also, providing vegan and vegetarian options, using locally sourced products whenever possible, eliminating bottled water, decreasing packaging, and reducing food waste in their food and beverage operations. 

In 2011, De Grasbois & Fennel said that Materials that are easier on the environment can be utilized in the construction of new hotels to cut down on energy costs and maximize the building's exposure to natural light as existing hotels can also improve their energy efficiency by retrofitting with green roofing, living walls, and high-performance windows as when hotels priorities environmental sustainability, they reduce their impact on the environment and the costs associated with maintaining it. This is due to the fact that both of these things affect the natural world in some way but as well helps build a good reputation and brings in customers or clients who appreciate environmentally responsible company methods. 

In the opinion of (De Paco et al., 2019), the hotel industry's dedication to maintaining elevated levels of social responsibility and engagement in nearby communities is central to this facet of social sustainability and this involves things like hiring legal workers, backing businesses and suppliers that are owned by people in the area, and giving money to groups and issues that help the community. 

In order to promote social sustainability, it is imperative for hotels to ensure that their personnel receive equitable compensation, work in agreeable environments, and are afforded prospects for career development and progression and the adoption of inclusive and diverse practices by hotels has the potential to positively impact the social sustainability of their respective communities. This suggests that it is imperative for the establishment to create an inclusive environment that fosters a sense of belonging for both its patrons and employees, irrespective of demographic characteristics such as age, gender, race, ethnicity, religion, or sexual orientation. (Morrison et al., 2019)

(Njite & Schaffer, 2017) said that Implementing initiatives that support nearby enterprises, philanthropic institutions, and other not-for-profit entities is an effective approach for hotels to contribute to the communities in which they are situated but in addition, it is possible for them to engage in partnerships with regional governmental bodies and other relevant entities to foster and advance ecologically sustainable tourism initiatives.

(Butler, 2018)’s opinion is that Hotels have the potential to enhance social sustainability through the presentation and promotion of local culture and heritage within their respective communities while the provision of support to local companies that offer cultural events will enhance the authenticity of guests' experiences while the hotels bear the responsibility of ensuring that their premises are accessible to guests who may experience mobility impairments. It is recommended that the provision of information pertaining to accessible activities and services in the vicinity be included as this has the potential to facilitate the advancement of social sustainability

The integration of socially sustainable practices within the hotel industry has the capacity to yield favorable outcomes, not solely for the organization, but also for the broader community as this phenomenon can be attributed to its positive impact on enhancing the quality of guest experience and stimulating the local economy. (Rahman & Reynolds, 2019)



In (Drius et al., 2019)’s opinion, the  main goal of the economic pillar  is to ensure that the hospitality industry can continue to achieve its current level of financial success for a long time to come and by making sure the business has enough money in the future is really important for our plan. Another crucial aspect of this plan is promoting responsible tourism practices that benefit both the national and global economy as being involved in responsible tourism practices can benefit the community's economy and reduce negative effects on society and the environment. To be a responsible tourists, they need to practice environmentally-friendly tourism and support their local community by buying things from local businesses. 

(Cavusoglu, 2016) stated that by  their resources effectively and reducing waste, hotels can decrease their operational costs and boost their profits while to save money, hotels can use strategies to reduce water, hire local and sustainable suppliers, use less plastic and single-use items, and use energy-saving practices in the building and maintenance.

(Yadav et al, 2019) said that By offering opportunities for employee training and professional development, hotels can increase the size of their workforce and in consequence new employees will become more efficient, longer-term employment opportunities will be created, and staff retention will be promoted but also, Hotels have a big responsibility in supporting the regional economy for the long-term. They can do this by hiring people who live in the area, collaborating with other small businesses, giving to charity, and buying things from local vendors. 

Hotels are facing increasing pressure from governmental and regulatory bodies to implement sustainable business practices and mitigate their environmental impact and one of the most widely employed approaches to encourage hotels to enhance their sustainability is the utilization of environmental regulations as a means of exerting influence. Governments are imposing increasingly stringent environmental regulations that hotels must adhere to as these regulations encompass legal provisions pertaining to carbon emissions, energy and water conservation, and waste management.( Musavengane, 2019)

(Azarmi et al., 2018) demonstrated that Governments across the globe have implemented certification programs and sustainability standards for businesses and the  current availability of certification initiatives, such as Green Key and LEED (Leadership in Energy and Environmental Design), exemplify the existence of such programs while in order to attain accreditation and ensure adherence to regulations, hotels are obligated to comply with these requirements. 

On the other hand, (Saarinen & Gill, 2018)’s opinion is that Governments are incentivizing and regulating hotels to adopt eco-friendly practices and this encompasses the tax credits granted to hotels that allocate resources towards renewable energy sources, the tax exemptions provided to hotels that engage in recycling of landfill waste, and the tax benefits extended to hotels that invest in renewable energy sources. Hotels are mandated by the government to furnish reports detailing their environmental impact and the measures they undertake to ensure sustainability as it is imperative to engage in carbon emissions reporting, sustainable practices monitoring, and audit processes as part of the necessary requirements.

(Chan, 2014) said that Hotels have  use eco-friendly business practices to stay ahead of their rivals and survive in the tough hospitality industry as people  nowadays are more aware of environmental and social issues, and they want to stay in hotels that focus on sustainable operations. This is why the hospitality industry is adopting sustainability practices as it  being driven by the competitive landscape and hotels have to  offer eco-friendly rooms to stay competitive nowadays.

By implementing environmentally responsible practices, the hospitality industry can achieve cost reductions in the long run such as , hotels can reduce operational costs by using waste reduction tactics and energy-saving devices that consume less energy.  Hotels might see an improvement in their images and reputations if they start using more eco-friendly practices as if a hotel is sustainable, then it is  more likely that people will choose to stay there instead of a hotel that is not  sustainable and could lead to more bookings and more money for the hotel. (Yeh et al., 2016)

(Cavaco & Crifo, 2014) believed that The concept of a "circular economy" pertains to an economic framework that endeavors to maximize the recycling of materials while minimizing waste and the  implementation of circular economy principles can yield advantages for the hospitality sector. The hospitality industry can derive sustainable corporate social responsibility (CSR) strategies from the implementation of circular economy principles by  incorporating sustainable practices in the acquisition of raw materials and finished products is a fundamental tenet of the circular economy. This encompasses the utilization of environmentally sustainable cleaning supplies, the acquisition of furniture made from recycled materials, and the sourcing of locally produced food items for use in dining establishments. 

(Fatma et al., 2016) on the other hand, said that The circular economy priorities the reduction of consumption and the exploration of novel applications for pre-existing materials, rather than their mere disposal so, hotels have the potential to mitigate waste generation by adopting recycling initiatives, contributing surplus food and commodities to philanthropic organizations, and exploring alternative uses for items that would otherwise be disposed of. 

(Weir, 2017) suggested that the hospitality industry can opt to modify the existing items to be more environmentally sustainable, rather than persistently engaging in the development of novel products and an effective approach is to transition towards utilizing replenish-able toiletries as opposed to repeatedly procuring fresh ones. 
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. 

To conclude, the incorporation of sustainable practices within the hospitality industry is of paramount importance and this integration yields numerous advantages for the sector, the impacted communities, and the environment. The integration of sustainability into business practices enables hotels to generate long-term value and the aforementioned approach enables hotels to meet the demands of their current stakeholders while safeguarding the ability of future generations to fulfill their own needs.
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