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[bookmark: _Toc124735561]Introduction
This report presents the development of a website titled Run for Change, created using HTML and CSS. The website was designed to promote a marathon fundraiser event with the goal of raising funds for addiction recovery initiatives. Its broader purpose is to inspire individuals affected by addiction to view running as a positive and empowering step toward personal transformation.
The project allowed me to apply my web development skills in a meaningful context, combining technical design with social purpose. Through the creation of Run for Change, I aimed to design a website that is both visually engaging and functionally clear, effectively communicating the event’s mission while encouraging community involvement. This report will detail the planning, design choices, and implementation processes involved in developing the website, as well as reflect on how this project enhanced my understanding of building purposeful digital platforms.

[bookmark: _Toc430896409]Requirements
Run for Change is a charity fundraiser website centred around a marathon event that highlights the transformative power of running. The website’s primary purpose is to share a personal story of overcoming addiction through running, while also inspiring and supporting others facing similar struggles. A study published in PLOS One found that incorporating exercise, such as jogging, into addiction treatment programs significantly improved the likelihood of recovery from various substance-use disorders, including cocaine, opioids, cannabis, and alcohol.[1] Through this platform, users can learn about the marathon, register to participate, and contribute to a cause that promotes recovery and healthier lifestyles.
The subject matter focuses on the intersection of addiction recovery and running as a positive, life-changing activity. The website aims to create a supportive community that encourages individuals to find hope and motivation through running.
The intended target audience includes people who have overcome addiction themselves by embracing running and a healthier lifestyle, as well as those who are interested in participating in the marathon. Additionally, it appeals to family members and friends of individuals struggling with addiction, providing them with a way to support the cause and connect with others who understand their experiences.
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Contact Us Page.
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Validator used: https://validator.w3.org/
Validation of the ‘Home Page’:
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As you can see the feedback I received from W3’s validator for my Home Page of the website included zero errors, only information to have a cleaner HTML code. The feedback I had told  me that my use of the slashes to close the element were not required as in the current version of HTML they are not required on those elements, so all I had to do was remove the slashes and it gave no errors or information feedback to me.
Validation of the ‘Event Information Page’:
[image: ]
Similarly to the Home Page, I received some information feedback about the unneeded use of the slashes, to remove these, although not mandatory, I’d remove the slashes from the brackets. But on this validation, I did receive one error, a duplicate attribute on line 61 of my HTML code. I had used the ‘allowfullscreen’ command twice by mistake, therefore all I had to do was remove one of the commands, and that came back with no error. As seen inm the screen snip below.
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Validation of the ‘About’ page:
[image: ]During validation of my web pages, the W3C Validator repeatedly produced informational messages regarding the use of trailing slashes on void elements such as <meta> and <link>. These are not errors and do not affect how the pages function in HTML5. The validator simply notes that the trailing slash syntax originates from XHTML and is unnecessary in modern HTML. While the pages fully comply with HTML5 standards, the tool highlights this point for awareness and consistency. Since the messages appeared on every page, I reviewed the elements and confirmed that they were valid and did not cause any functional issues. The validation therefore indicates that the pages are correctly structured, with only optional stylistic recommendations provided. 
Validation of the ‘Contact’ Page: 
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When validating the Contact page, the W3C Validator generated multiple informational messages about “trailing slashes on void elements.” These appeared on several HTML tags such as <meta>, <link>, <input>, <br>, and <img>-style void elements used within the form. In HTML5, void elements should not include a closing slash (e.g., <br> instead of <br />), but the XHTML-style syntax I used is still valid and does not affect functionality. Because my form contains several void elements in sequence, the validator repeated this note many times. These are not errors or warnings, only stylistic recommendations. Therefore, the page passes HTML validation successfully, with the only feedback being optional advice about removing the trailing slashes for stricter HTML5 consistency.
[bookmark: _Toc729535769]Evaluation (a)
Website Usability
Website usability refers to how easily, efficiently, and satisfactorily users can achieve their goals when interacting with a site. In web development, usability influences information architecture, navigation, layout, and interactive elements. A usable website reduces user frustration, supports task completion, and typically improves conversion rates. Usability is assessed through methods such as heuristic evaluation, user testing, and analytics.
Thyvalikakath et al. conducted a study comparing heuristic evaluations performed by experts to usability testing with real users [1]. Their findings showed that heuristic evaluation is fast and cost-effective, identifying many structural or design-related problems early in development. However, user testing uncovered issues that were not predicted by experts, such as mistakes caused by users’ assumptions, misunderstandings, or the context in which tasks were performed. The authors recommend combining both methods for a more complete assessment of usability problems.
In practice: web developers should integrate usability testing throughout the development process rather than waiting until the end. Early identification of usability issues reduces redesign costs and leads to a more user-centred website.

Web Accessibility
Web accessibility ensures that websites can be used by people with disabilities, including visual, auditory, motor, and cognitive impairments. Developers apply accessibility practices such as semantic HTML, keyboard-friendly navigation, appropriate alternative text, captions, colour contrast, and ARIA attributes. Accessibility is not only ethical but also often a legal requirement in many regions.
In a study involving blind participants, Power et al. found that even websites claiming to follow accessibility guidelines still presented significant barriers [2]. Common problems included poorly labelled form elements, inconsistent navigation, and content that relied heavily on visual cues. The study emphasised that meeting technical guidelines alone does not guarantee real usability for assistive-technology users. A scoping review by Droutsas et al. supported these conclusions, noting that automated accessibility tools are useful for identifying structural errors, but cannot replace manual inspection and testing with real users [4].
In practice: accessibility should be incorporated throughout planning, design, and development, with both automated WCAG checks and testing using screen readers or keyboard-only navigation.

Search Engine Optimisation (SEO)
SEO involves improving a website’s visibility in organic search engine results by optimising technical performance, content relevance, and site structure. This includes improving load speed, mobile responsiveness, metadata, semantic markup, internal linking, and overall content quality.
Lewandowski et al. analysed Google search results and found that many top-ranking websites clearly employed SEO techniques that influenced their visibility [3]. The study concluded that SEO plays a major role in shaping what users see, especially in competitive topics. A meta-analysis of SEO effectiveness further found that SEO consistently improves organic traffic and site engagement, although results differ depending on industry and optimisation strategy [5].
In practice: developers should ensure webpages are crawlable, fast, mobile-friendly, and structured logically, while content creators focus on high-quality, relevant information.
[bookmark: _Toc1251763283]Evaluation (b)
Usefulness (Usability, Utility, and Content)
The Run for Change website provides the essential functionality needed for a community marathon event. It includes clear navigation to main pages (Home, About, Event Information, Contact), and its content is straightforward and relevant. The embedded Google Maps route, testimonials, and registration links add value for users. However, the contact form relies on a mailto: action, which may not work reliably across devices; a server-side form handler or online form service would improve functionality.
In terms of usability, the website has a clean layout with consistent navigation and readable text. The hero image creates strong visual appeal, and the use of spacing makes the content easy to follow. Improvements could include more prominent active navigation highlighting, stronger colour contrast on hero text, and enhanced responsiveness on smaller screens, especially on the Event Information page.
Content is well-structured and emotionally engaging, particularly through the story and testimonials. Additional sections such as FAQs, sponsor information, or event-day guidance could further improve user engagement.

Search Engine Optimisation (SEO)
The site uses several effective on-page SEO techniques, including semantic HTML (header, main, section, footer) and logical heading structure. The written content naturally includes keywords such as “Swansea,” “marathon,” and “addiction recovery,” which helps search relevance.
However, important SEO elements are missing. There are no meta description tags, which are essential for search result visibility. Page-specific <h1> headings should be used instead of repeating the same title across all pages. Image alt attributes should be added, and Open Graph metadata would improve appearance when shared on social media.

Accessibility (WCAG 2.1 Principles)
Under Perceivable, the site uses clear headings and readable text, but images need alt text and contrast levels should be checked.
For Operable, navigation and form fields work with a keyboard, though visible focus indicators should be added. A text description for the embedded map would help users unable to interact with the iframe.
Under Understandable, language is simple and predictable. Adding ARIA attributes to form fields would improve clarity for assistive technologies.
Finally, the site is Robust, following clean HTML and responsive design principles. Some layout adjustments and cross-device testing would further improve compatibility.
[bookmark: _Toc493276131]Website Comparison
Usability
GOV.UK follows a minimalist, text-led layout with a strong emphasis on search and clear categorisation of services. This supports efficient task completion and reduces cognitive load for users seeking official information. Navigation is straightforward, with predictable page structure and limited visual distractions. In contrast, Argos uses a commercial, visually rich layout with image carousels, product promotions and multiple category options. This design aids product discovery but can feel visually overwhelming for some users, requiring more scrolling and interaction steps. Overall, GOV.UK prioritises clarity and simplicity, whereas Argos prioritises visual engagement and product-driven navigation [7],[8].
Accessibility
A WAVE-assisted review shows GOV.UK benefits from strong semantic structure, meaningful headings, skip-to-content links and consistent labelling. GOV.UK also provides a detailed accessibility statement outlining WCAG 2.1 issues and remediation actions, indicating a systematic approach to compliance [7]. Argos provides an accessibility section but offers fewer details about formal compliance testing. Its heavy use of images, promotional banners and dynamic elements can lead to more automated warnings (e.g., missing alt text or complex visual structures), requiring manual validation. Automated tools cannot detect all issues, as noted by WebAIM, meaning manual testing remains essential [9].
SEO
GOV.UK uses clean, structured headings and descriptive titles optimised for informational queries. Pages are text-rich, with predictable URLs and minimal visual clutter, which supports effective indexing. Argos, being product-centred, emphasises metadata, product schema, and keyword-specific titles to optimise for e-commerce search intent. Both sites could improve consistency in meta descriptions and heading hierarchy depth across certain pages. Overall, GOV.UK excels in informational SEO while Argos excels in transactional SEO [7],[8].

Mobile Friendliness
Both sites are responsive on mobile devices. GOV.UK scales efficiently due to its simple layout and supports resizing up to 400% for accessibility. Argos’ mobile site is optimised for shopping, with large touch targets and mobile-first product navigation, but heavier media elements can slow performance on lower-end devices.
Conclusion
GOV.UK demonstrates stronger usability, accessibility and clarity, making it better suited for inclusive public service delivery. Argos excels at mobile commerce and visual engagement but requires more attention to accessibility and structural simplicity. Overall, GOV.UK is more consistent with WCAG and usability best practices, while Argos remains effective for retail conversion.
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Run for Change

My Story

e, and hope. The

Addiction once controlled my life. Discovering running gave me a new path—a way to find strength, disc
marathon is more than a race; it's a symbol of change and resilience.

How Running Helps

Running boosts mental health by releasing endorphins, builds community through shared goals, and teaches perseverance.
Many who have struggled with addiction have found running a critical part of their recovery journey.

Testimonials

“Run for Change helped me believe in myself again. The support and the race gave me purpose.”— Jane D.
“I never thought running could be my therapy, but it saved me."— MarkS.
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Run for Change Event Info

Marathon Details
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Registration

Sign up to be part of this transformative event! Registration fee is £25, all proceeds go directly to supporting addiction

recovery programs.

Register via Emal

Volunteer & Support

We welcome volunteers to help on the day and supporters to spread the word. Contact s for more details.

Safety Guidelines
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Run for Change: Every Step Counts

Welcome to Run for Change

Run for Change is amarathon event held along the beautiful Swansea beachfront to support people battling addiction.
Running transformed my life, and through this event, we want to show how it can change others' lives too.

Our Mission

We believe in the power of running to heal, empower, and rebuild lives. By bringing our community together, we aim to raise
awareness and funds to support addiction recovery.

©2025 Run for Change | Swansea, Wales
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