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Introduction
First of all I want to define Marketing for that I will use two world recognized definitions:

Marketing is “the management process responsible for identifying, anticipating and satisfying customer requirements profitably”       
(Charted Institute of Marketing)
“Marketing is the process of planning and executing the conception, pricing, promotion and distribution of ideas, goods and services to create exchange and satisfy individual and organizational objectives”                                          (American Marketing Association)

Both definitions explain what is marketing and both are true. The idea that unite this two definitions is satisfaction of customers needs. To satisfy customers needs we need to detect their needs and wants that is firs step in a marketing process the next step in marketing process s to choose a marketing strategy. At the stage of strategy we use an marketing mix which can be 7Ps or 4Ps:
4Ps - 1960

7Ps- 1981



The 7Ps is the updated version of 4Ps if I can say like that cause 7Ps have evaluated from the originally 4Ps.                                                                                                         (Wikipedia, Marketing Mix)
Knowing the customers needs we can build through our strategies a customer value. A value for which customer will be ready to give us his money even if that will be a huge amount.
The Global Business environment
The Global Business environment is formed from two components which are macroenvironment and microenvironment. Social, political, technological, legal, economical and environmental factors frame the macroenvironment and buyers, suppliers, substitutes, new entrants in market and competitors frame the microenvironment.                                                                         (Chibba M., 2012)
Global business environment is very important and need to be studied in detailed manner cause it can affect directly the company. If the company want to make business in other country in order to make a globalization then the company need to study business environment in those country and give a special attention to social factors cause they need to find which customers are there and what are their needs cause fore example you cant go in Maldives and sell winter clothes, sleigh or ski cause customers from Maldives don’t need this things.

The role of Marketing in create value for customers
Marketing is the process through which we can create customer value that is why it is so important. Cause if peoples cant see value in your product they will not be ready to give money for it even if that will be a small amount. An example of creating customer value Emirates Airlines cause they don’t sell just a way of transporting people from one place to another, they are selling peoples dreams, hopes and aspirations. They have created a big value for which people are ready to give money from their pocket. They have positions of marketing in their company like: Marketing Communications, Marketing Intern, Media Marketing, Media Manager, Senior Business Development which have marketing activities in concordance with a plan, Digital Product Owner, Promotional Venue. All this positions and departments are working together in order to drive an amazing results.
Today because of our technology we have an online world through each it is easier to make everyone to see your proposal of product/service  . Because the technology is every time developing marketing is also reshaping every time in order to keep things in time and to can easily came in the home of everyone through internet and telecommunications for example.
An another element of Marketing is STP through which we are creating customer value:


STP is a useful framework through which we can segmentate people by geography, gender, income or psychographic that helps us to make targets on a segment of people which are for example . vegetarians. 
Conclusion
Marketing is not just about advertisement is also about making researching, plans, strategies and a lot of hard work to make value for customers
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