The aim of this essay is to discuss how useful manifestos are to designers and design groups. Using The Manifesto of Futurism (1909) by Filippo Marinetti, 10 Principles of Good Design (1976) by Dieter Rams and Red Alan (2014) by Grayson Perry, the essay discusses whether manifestos are still relevant in the 21st century, and if social media has had an impact.
According to Caws, a manifesto was historically a ‘‘piece of evidence in a court of law, put on show to catch the eye’’ (2001, p 1). Caws elaborates, ‘‘from the beginning, and has remained [a manifesto is] a deliberate manipulation of the public view… it is a document of an ideology, crafted to convince and convert’’ (2001, p.1). Before the art world adopted manifestos, it was a political matter. The Communist Manifesto (1848) by Friedrich Engels and Karl Marx is the most prominent of those political manifestos (why was it iconic – look at Caws). ‘The avant-garde manifesto is unthinkable without the genre-producing force of Marx and Engels’s text, its translations and adaptions’ p 66
[image: ]As defined by Tames, the artist manifesto is a ‘’declaration of the perspectives, motives, or intentions of an artist or artist movements’’ (2020). It is useful for both designers and design groups as it offers a set of self-declared principles to follow. The principles are then reflected in their own artwork, and the choices that they make in daily life. It is also useful as commercially it will attract a consumer who resonates with the values of the designer or the design group. Historically, the manifesto had the biggest impact during the 20th century as it lay the foundation of various avant-garde movements, including Futurism (1909), Dadaism (1916) and Surrealism (1924). They were in a key piece of writing as they explained the ‘radical rejection of tradition’ and the ‘utopian belief of changing the world’ through the arts (Kenic, 2012). A very iconic art manifesto, which is described as the ‘grandfather’ of art manifestos (Caws, 2001, p.1), is Marinetti’s Manifesto of Futurism, written in 1909.Fig 1: The Manifesto of Futurism


Filippo Marinetti (1876-1944), an Italian poet, was the founder of Futurism, an avant-garde Italian movement. During the 1860s, following forty years of a political struggle, Italy’s finances were unstable. Heavy taxes were imposed which resulted in mass dissatisfaction among the civilians and there was a heavy economic imbalance between the north and the south. By the 1880s, Italy was facing widespread poverty due to the global depression, resulting in numerous political groups who were prepared to use violence. This was made worse by the corrupt government of Francesco Crispi, who was later replaced by Giovanni Giolitti in 1896. Giolitti imposed moderate policies, ensuring stability and economic growth. He however, faced opposition from political groups including anarchists and extreme socialists, who disliked his lack of radical visions. This included young intellectuals and artists, as well as Marinetti (Humphreys, 1999, pp 12-13). The Manifesto of Futurism (Fig 1), written by Marinetti, was published on the renowned Paris newspaper Le Figaro’s front cover and was the first movement aimed at a mass audience by touching on every branch of life, culturally, politically, and socially (Tisdall & Bozzolla, 1985, pp. 7-11). The manifestos embraced war and violence which is supported through "We will glorify war - …beautiful ideas worth dying for", embraced technology which is seen through the words ‘‘…the world’s magnificence has been enriched by a new beauty: the beauty of speed’’ and wanted to move away from Italy’s past through the destruction of museums and libraries (Marinetti, 1909). The statements were very radical for the time and spoke of a new way of thinking. 
[image: Umberto Boccioni, ‘Unique Forms of Continuity in Space’ 1913, cast 1972]The power of manifestos had not yet been realised by this time, as in the newspaper Le Figaro, The Futurist Manifesto was originally published under the title of Le Futurisme and merely outlined a new movement. During this period, though authors would produce texts that would have crucial features of a manifesto, they would refrain from entitling their texts as a manifesto. They did not want to ‘’signal that their programmatic and polemical texts belonged to the genre of the manifesto, with its particular inheritance and set of expectations’’ (Puchner, 2006, pp.72). Marinetti was the first person to produce a substantial amount of self-declared manifestos and taught everyone ‘how the manifesto worked’ (Puchner, 2006, pp. 73). He announced his new movement through newspaper spreads, leaflets, and posts, and as there was a high level of people who were illiterate throughout Italy, he also used the theatre to promote Futurism. Marinetti began a Futurist Evening which featured theatre, discussion, and riot, which was the ideal ending as it would end up in the newspaper the next day (Tisdall & Bozzolla, 1977, pp. 12-14). By combining all these elements to promote the Futurism, it gave the impression that the movement was ‘’a huge organisation encompassing all the disciplines’’ and reinforced the ‘idea of Futurism spreading throughout the world’ (Tisdall & Bozzola, 1977, p. 12). It further enforces the use of manifestos and how significant they were to art movements, as without the ground-breaking manifesto, it is doubtful that Futurism would have gotten as much attention as it did.
Fig 2: Unique Forms of Continuity and Space by Umberto Boccioni, 1913

The Futurist Manifesto differentiated from the other avant-garde manifestos of the 20th century as it was the first to come before the actual artworks. In 1910, Marinetti’s magazine, Poesia, published the Manifesto of Futurist Painters and it attracted artists such as Umberto Boccioni, Carlo Carrà and Luigi Russolo, who all signed the manifesto. Two months later, the Technical Manifesto of Futurist Painting was published in Poesia. It hinted at Marinetti’s original manifesto as it outlined that the key principle of the art produced under Futurism would be universal dynamism (Tisdall & Bozzolla, 1985, p. 32), which is reflected in Figure 2. It also states that ‘‘all things move, all things run, all things are rapidly changing. A profile is never motionless before our eyes, but it constantly appears and disappears’’ (Boccioni, 1910). Figure 2 (Unique Forms and Continuity and Space) embodies this statement, as the striding figure seems to be deformed by speed. Additionally, the striding figure connotes the new technologies that Marinetti praised, such as the aeroplane. In addition, it connotes its Futurisms’ desperation to break free from the past and move towards the future. 
It is undeniable how important the manifesto was to the Futurists. It began a whole art movement, encompassing painting, sculpture, theatre, music etc. It also had a significant influence on all the following art movements of the 20th century, as it highlighted how they can promote their movement and how they can utilise the manifesto to fit into their own beliefs. However, it is unlikely that the manifesto would make as much of an impact in the 21st century as the Futurist manifesto did in the 20th century. Indeed, 21st century designers can utilise the methods of Marinetti, but the age of social media is upon us, and there are much more effective ways of getting yourself out there.
With thanks to technology, it has enabled designers to promote and advertise themselves and their values much easier. It can be done though social media, art events and speeches. One designer who utilised a different method of promoting their manifesto is Dieter Rams, a designer from Germany. During a speech in 1976 in New York, he outlined the 10 Principles of Good Design (IF Design), a manifesto that summarised what he believed to be the principal points of good design. As the design director for Braun from 1961-1995, he understood that he ‘’played an important role in the world he was helping create’’ (Design Museum, 2021) and questioned if his own design was good design (Vitsoe, 2021). According to Charlotte and Peter Fiell, good design is a ‘’concept based on rational approach to the design process whereby products are created in accordance with the formal, technical and aesthetic principles associated with the Modern Movement’ (2015, p 292). Though its roots are in America, it was ‘’favourably received in Europe’’ (Fiell & Fiell, 2015, p 292), most notably by Dieter Ram’s designs. 
Dieter Ram’s 10 Principles of Good Design played an integral part to his practice, and to the modern world. It ‘‘expressed what he believed to be the most important principles of good design’’ (Design Museum, 2021), addressing the designs’ functionality, aesthetic and whether the design considers the environment.  The principles have inspired designers around the world, most notably Bang and Olufsen and Apple. Though critics have previously exclaimed that Apple had copied Rams, he believed that ‘’it’s a basic compliment that they use the [same] basic thinking about what design can be’’ (Design Museum, 2021). It proves that his manifesto is not only important to himself, but also to the modern world, as without these 10 Principles of Good Design and his influence, modern products could be far different from what we know today.
[image: Dieter Rams’ T3 radio]Fig 3: Transistor Radio designed by Dieter Rams for Braun, 1958



Figure 3 depicts Dieter Rams’ T3 radio which was Braun’s first pocket portable transistor radio (Bickerstaff, 2011). It is a fine example of how he adapted the 10 Principles of Design into his designs. He ‘’believed that a good design should make a product useful and understandable and that it should be innovative, aesthetic, unobtrusive, honest, long lasting, thorough down to the last detail, environmentally friendly, and lastly, be as little design as possible’’ (Museum of Applied Arts and Sciences, 2021). The product embodies Rams’ 10 Principles of Good Design as the product is simple, indicating that the product is understandable as it focuses on the key aspects, which in turn makes a product useful. The consumer would not be mis-lead by the product either as it is honest. By keeping the product simple, it also considers the environment as it does not use materials that is not needed. Though being a minimalist design, it is aesthetically pleasing. So much so that Apple’s first iPod was inspired by this design; a white rectangle with a circular dial.
Dieter Ram’s manifesto differentiates to those of the 20th century, as though, ‘’artist's manifestos have always been in some sense reliant on the political context of when it was written’’ (Cunningham, 2017), Rams’ manifesto purely discusses design. The manifesto is also unusual as rather than only applying to a designer or a design group, Rams’ manifesto has been adapted to fit into other designer’s product ethos. This manifesto indicates a shift from those of the 20th century, as there is no ‘’radical rejection of tradition’’ (Kencis, 2012) which was typically displayed in manifestos and it has a different method of communication, symbolising the move to a more technical world. 
The 21st century has seen the creation of social media, including Facebook, Instagram and TikTok. It is now a much easier world to advertise yourself and your beliefs. In light of social media, Jennifer Higgie questions if manifestos have the same relevance as they once did. ‘’The idea of declaring yourself on one page, a set of rules you might have to adhere to and you’re trying to convince other people to adhere to’’ (2017) produces constraints that the designer may not be able to abide by. Artists are now finding different ways to communicate their ideas; through working with local communities; working with non-profit organisations; through social media and films (Higgie, 2017). Manifestos may not be enough, as they are only intentions, and not actions. In response to this, Grayson Perry outlines unachievable actions in his manifesto Red Alan (2014), as it is not to be taken seriously. 

[image: Grayson Perry RA's Red Alan Manifesto]Fig 4: Red Alan Manifesto by Grayson Perry (2014)


Entitled after his childhood bear Alan Measles, the text offers a new way for designers to create a manifesto. The manifesto itself is more playful than those during the 20th century and suggests a new way of creating a manifesto. As depicted in Figure 3, the manifesto is handwritten and comprises of illustrations. It is automatically more intriguing than a plain piece of text, which is important as people see a significant number of images every day and designers need to make their manifesto stand out to attract an audience. 
Though Perry believes that every artist needs a manifesto, he wrote it as a ‘‘complete joke’’ (Perry, 2017) in under an hour. While it presents his values as an artist, it also uses humour, illustration and shows Perry’s personality. The principles are also less constraining than a typical manifesto, enabling the designer to experiment more and bend the rules, which can be beneficial to a designer. 
How manifestos can be bad
Conclusion – is it better to appeal to a mass audience or a niche audience? Manifestos were good because it attracted people with similar opinions, easier to speak out against tradition easier as a group that individually. Has social media stopped this? But people are still protesting against ‘traditions’ – using social media to organise it.
In reflection of everything that has been discussed, it is concluded that the need for more personal and playful manifestos is necessary for manifestos to still be relevant in the 21st century. It is evident that the manifesto has lost is beginning to lose its importance, however using a manifesto as a designer has the potential of reaching an important client. A key feature of today’s society is social media and being able to utilise social media to increase your popularity and advertise yourself is important. People are not going to be attracted to a plain piece of boring writing, so it is important for it to radiate the designer’s personality and to be playful.


1. Don’t fuck up the environment.
2. Fuck what people think of you and your art. It’s them projecting their own insecurities on you.
3. Don’t stick to what you fucking know. You’ll never make mistakes, so you won't learn!
4. Read! Read! Fucking read! It can seem boring but the information that you’ll learn is invaluable. 
5. Everyone fucking thinks they’re right.
6. Go to fucking therapy. Use your art as therapy.
7. Don’t vote for the fucking Tories. No, Fatima’s next job won’t be in fucking cyber.
8. It’s never too fucking late to get back doing what you love.
9. Fucking accept yourself! It’s a journey and let your art help you.
10. Do the things that bring you fucking joy. Go to the park to see the ducks! Play on the swings! Jump in the leaves! Life’s a fucking journey and try to have a good time.
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