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Introduction
Social media has brought new ways for businesses to contact applicants for employment opportunities. Systems like LinkedIn and Facebook seem relevant in overcoming this shift. LinkedIn emphasises creating professional connections and advertising, while Facebook emphasises extensive coverage and informal communication. This paper examines the pros and cons of using these platforms for recruitment and assesses their contribution to current hiring practices for the best recruitment optimisation.


[bookmark: _Toc183622099]Social Media in Recruitment: An Overview
[bookmark: _Toc183622100]Definition and Relevance
Social Media Recruitment is the process by which various social media platforms are used to source, select, and hire candidates. It uses technological instruments to reduce the incidence of hiring, allowing corporations to access an enormous talent portfolio (Dahl, 2020).
[bookmark: _Toc183622101]Key Features of LinkedIn
LinkedIn is a professional social site that is popularly used for hiring. It enables employers to place advertisements for untended positions and find candidates who match their search criteria based on skill, area of work, and experience. Professional networking with people increases employer brand appeal and helps engage users more (Harrington and Students, 2023).
[bookmark: _Toc183622102]Key Features of Facebook
Facebook is explicitly organised for a large pool of interested parties and is geared toward targeted and passive candidates. This platform offers an unstructured environment through which firms can portray their image, advertise vacancies, and participate in groups and communities of potential employees (Holt, Lang and Sutton, 2016).
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Figure: How to Log out of Facebook (Bakshy, Messing and Adamic, 2015).
[bookmark: _Toc183622103]Emergence of Social Recruiting
Electronic or internet-based recruitment has quickly emerged as a significant trend, courtesy of improved tools used in the hiring process. These platforms offer a modern approach by providing decision-making materials and avenues for instant communication and giving candidates an experience that helps revolutionise traditional recruitment processes (Allen, 2018).
[bookmark: _Toc183622104]Advantages of Using Social Media in Recruitment
Social media has revolutionised recruitment, benefiting businesses by presenting new, efficient recruitment strategies.
[bookmark: _Toc183622105]Cost-Effective Advertising
Today, one can advertise a job vacancy on sites like LinkedIn and Facebook at a lower cost than in traditional media such as newspapers or job aggregation sites. The paid advertisements in these channels offer prospects for businesses that seek to set their spending limits while increasing their reach (Rippe, 2020).
[bookmark: _Toc183622106]Wider Reach
Social media also distributes job advertisements internationally, enabling employers to select from a broad base. It helps remove geographical restraints, making it easy to search for and locate candidates anywhere in the globe (McCoy, 2021).
[bookmark: _Toc183622107]Targeted Recruitment
Social media features like LinkedIn algorithms also allow for an exact recruitment process. Employers screen candidates based on skills, location, experience, and everything in between so that relevant vacancies are posted to appropriate candidates.
[bookmark: _Toc183622108]Engagement and Employer Branding
Social media is helpful because it allows the business to market its culture and values and attract employees. Daily updates, sharing of posts, and frequent posts make the candidates active and help them understand more about the organisation they are applying for (Allen and Tildesley, 2017).
[bookmark: _Toc183622109]Real-Time Updates
Social platforms allow unrestricted access to potential candidates' profiles, quick review of their applications, and communication. This shortens the time taken in staffing, making recruitment more efficient and timelier.
[bookmark: _Toc183622110]Disadvantages and Challenges of Using Social Media in Recruitment
As great as social media is for recruitment, it is accompanied by many problems organisations must overcome.
[bookmark: _Toc183622111]Privacy and Ethical Concerns
Maintaining diversity and equal opportunity has been controversial whenever recruitment is done through social media. Employers can also discriminate, or employees may let prejudice slip and give preference to candidates who share some of the employer’s attributes, such as physical appearance or association. Nevertheless, personal data from social profiles poses specific threats to data protection, especially when dealing with content that must adhere to the current privacy laws, including the GDPR (Voigt and Von Dem Bussche, 2017).
[bookmark: _Toc183622112]Platform Limitations
Another disadvantage recognised by recruiters is that the number of applicants applying for a job through social media is incredibly high and challenging to sift through. One drawback is that the candidates’ identities can be easily faked; neither the time record nor the work experience can be vouched for.
[bookmark: _Toc183622113]Lack of Engagement with Non-Digital Candidates
Recruitment through social networks discriminates against applicants who are inactive in any social network. This leads to a digital divide that limits diversity in hiring, especially among the older population or those from disadvantaged backgrounds who did not get an opportunity to browse the Internet (Sniukas, Lee and Morasky, 2016).
[bookmark: _Toc183622114]Reputation Management
On the bright side, social media can be beneficial. Negative comments on the company page on social sites such as Facebook or LinkedIn, rated by current or former employees, could negatively affect prospective applicants. This is why organisations must pay extra attention to how they cope with such threats to protect their online image.
[bookmark: _Toc183622115]Case Studies and Real-World Examples
Large organisations such as Microsoft Corporation and Accenture have used LinkedIn in the employment process. Indeed, talent matches at Microsoft leverage LinkedIn’s job postings and talent insights tools, significantly enhancing time-to-hire. Accenture has used LinkedIn to source a talent pool, employing the company to target individuals with specific skills worldwide.
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Figure:15 Real-Life Case Study Examples & Best Practices (Yin, 2017).
Facebook has also benefited local startups by allowing them to post job offers and have employees respond quickly. For instance, a small tech company in India said they cut recruitment costs by 40% to target more candidates locally through Facebook ads (Bakshy, Messing and Adamic, 2015).
[bookmark: _Toc183622116]Recommendations
Employers should incorporate adverts and business intelligence to enhance social media recruitment when hiring people who suit their business. They should also pursue ethical standards by avoiding biases and privacy policies of other countries and regions and being as open and honest as possible. Some recommendations include the following: The process should be standardised and have time-bound changes every time there is a change in regulation.


[bookmark: _Toc183622117]Conclusion
LinkedIn and Facebook play critical roles in recruitment since they increase coverage, decrease expenses, and simplify processes. However, issues such as privacy and platform constraints remain a common challenge. They are using specific instruments, fighting unfair practices, and considering the rules of data protection recruitment through social sites organisations to balance competitiveness and equity in assembling a skilled and diverse workforce.
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