


Task 3 – Source Evaluation 


Student Details
Name and student ID: Vasile Barbulescu/ 2539943
Topic chosen: The use of social media to promote businesses.
Title of source: Using affective content to promote high-involvement services on social media
Author(s): Tran, H.A., Farrell, A., Evanschitzky, H., Nguyen, B. and Ackfeldt, A.L.
Year published: 2024


How did you find this source?
This article was located on Google Scholar by doing a search for recent peer-reviewed journal articles about social media marketing and business promotion.
Why did you choose this source?
My choice of source is due to it being directly associated with my topic and the information's impact on the customers purchase intent and engagement with information through social media. It is a recent study from a credible academic journal that is peer-reviewed, and a good source of information regarding businesses and how they effectively use social media.
Relevance: The article particularly emphasises the role of social media contents and how it can minimise the perceived risk of customers to increase their purchase intention by enhancing the customer engagement in businesses. Therefore, it is very relevant with respect to the issue topic: Businesses and social media. 
Usefulness: The article presents the results of four experiments, and offers some practical advice for companies to leverage emotional information to induce positive consumer response and to advance their enterprises.
Academic source: Fully peer-reviewed journal article, published in a recognised academic journal from Elsevier (Journal of Business Research) or similar internationally recognised academic journal.
When was it published? Is it recent enough? Why?
The year of the article is 2024, which is a relatively new article to read to learn about what's going on in social media marketing. Social media and digital marketing is always evolving, here is some fresher, more up to date and relevant research.
Author Credibility
The author(s) have a wealth of experience in Marketing and Business. They have relationships with prestigious universities in the UK including the University of Manchester, Aston University and University of Exeter and they have a wealth of expertise in marketing, consumer behaviour and social media research. They have an academic expertise which makes the study credible.
Reliability
This is because it is published in a reputable international journal (Journal of Business Research) with Elsevier which is peer reviewed. It has been peer-reviewed by other researchers in the field, and provides a report of the four experiments that provide good evidence for the conclusions drawn. It has also been freely available using an open access CC BY licence to ensure transparency and accessibility of the research.


Source Evaluation Presentation






Introduction 

[image: ]

This presentation will explore/analyse one of the academic texts on the use of social media to promote business. Tran et al. (2024) of Journal of Business Research have selected. It is because social media is now a necessity in terms of marketing in this current era that it is important for everybody to know about their brand and be able to communicate effectively with their customers so that they can market their products properly. It is my presentation which I made on why I chose this specific article.




How I Found the Source 
[image: ]

It was very easy for me to obtain this article using the technique of searching through Google Scholar, where I used the following keywords: social media marketing, business promotion, and customer engagement. There were two main reasons for selecting this particular article. First, it was recently published in the year 2024; secondly, it was related to my research topic and published in a credible peer-reviewed journal. This article was useful to me through Google Scholar because it helped me find a relevant source that I could use in my academic work (Pottier et al., 2024).




Source Evaluation
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Articles such as this are applicable regarding learning how businesses engage the content from social media, when it involves consumers' behaviour/action towards purchasing. It is revised in 2024 for its relevance and applicability to the fast-changing field of digital marketing. It appears in Elsevier's well-known peer-reviewed journal, The Journal of Business Research. The study is carried on four experiments, which give strong evidence to support the findings (Coleman, 2022)





Author Credibility
[image: ]

The authors have significant research experience in the areas of marketing and consumer behaviour. They have excellent links with well-known institutions, like Alliance Manchester Business School, Aston Business School and the University of Exeter Business School. Knows his/her research and academic study, lends more credibility to the article and will make it appropriate for university level research.




Reflection and Learning
[image: ]

The most challenging aspects of this task was finding an appropriate article of the many that were published via Google Scholar. But at the same time, it was hard to check the validity of the source, keeping in mind the journal, the authors and the date. The two biggest things I learned out of this Task were how to identify good academic sources and how to know before using the sources in an academic task whether it was reliable or not. I also gained knowledge that I should choose the newest research one which has been peer-reviewed by capable writers. These skills will enable me to write better in the future.
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