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This essay was written with the purpose to convey the importance of marketing information system, how effective it is in the hospitality and tourism industry, its use for gathering information and communication, as a tool for marketing. Marketing is a business process, one of the most important in order to promote a business and create relationships with the customers, based on the needs and wants of the customers.
	
	Segmenting the market and choosing the correct target market for the business is vital for the success of the company. In order to allocate properly the resources of the company and to satisfy the needs of the customers the market should be segmented, and resources should be distributed accordingly. This segmentation can be made through geographical segmentation, psychographic segmentation, demographic segmentation and behavioural segmentation. After choosing the target market there should be considered a differentiation in the segmentation. Also, correctly positioning the product will make a difference in the eyes of the customers and will show and the differences between the company and the competition.  

The marketing information system was created in order to manage the marketing of a business. The role of this system is to get together different data in order to analyse and interpret them in order to be used by managers on their day to day activity and problem-solving. Kotler et al. (2017) define the system as "people, equipment and procedures to gather, sort, analyse, evaluate, and distribute needed, timely, and accurate information to marketing decision makers". This can be simply put as analysing data and events and put forward to other people that will need the information in the future. 

Reid and Bojanic(2010) claimed that "The term market research informs relatively narrowerly than Marketing Information System(MkIS) which is altered from the term management information systemization. Market research indicates that information is not collected for a specific reason or project; the major objective is a one-time use. "

Some of the features that the marketing system incorporates are the continuously and permanently collection of information, the ability to provide the necessary information for one person in order to make decisions, the fact that it is a software and uses internet technology to get all the information, is quick and efficient, it provides information to solve future problems, all levels of management can use it, the information collected is related to the company, both internally and externally, by having all the data about records, publications, etc. It is a very useful system in taking decisions, by offering accurate information, about different things like consumer competition, environment, laws and policies, etc. 

In the hospitality and tourism industry, most of the companies use different marketing strategies in order to succeed. Some of the most used methods are:
•    Research – it is very important in this industry to offer what the customer is looking for, so companies should be aware of things like location, facilities, perks, etc. Researching the behaviour of the customers and analysing the data is very important in order to improve the services offered.
•    Awareness – The essential thing in this industry is to create a name and a brand, to create awareness about the services offered and to engage with potential customers on the company website, social media or review websites.
•    Promotion – A really important strategy to attract new customers and keep the old ones loyal, would be offering promotions, loyalty discounts or different other incentives. Also, collaborating with other brands or sponsorships may increase the number of people that will be aware of the business.
•    Relationships – Creating a relationship with the customers will ensure that they will come back, and they will never come back alone. If a person is satisfied with the services of a company will recommend it further to friends, family and even people they do not know via social media. 


Because nowadays the marketing environment is changing faster and faster, the need for information is greater than ever. Marketing research is used to predict the buyers' needs and wants on different social scales because if the buyer higher on the social scale, their choice of goods changes. The managers need information regarding geographical market coverage, especially when the company starts to expand. As soon as the company start to grow, the branding, product, advertising and promotion needs to be improved as well, and the marketing information system gives all this information.

Some of the characteristics of the information system are relevance, accuracy, completeness, precision, cost reasonableness, timeliness, confidentiality, clarity, un-biasedness, authenticity, reliability, strategic value. Only from these characteristics, it is easy to see the value that this system is bringing into a company, the amount of information that cannot be acquired from other places, at least, not as complete, and with the right employees to analyse these data the company has all the advantages to develop itself. On the other side, not having trained staff to use this information correctly, will make the company lose money and customers, and not achieve its full potential.

The 4 P's of the marketing mix represent the primary tools used to get products to the customers. Developing these p's are essential for developing the business. The first P, the product is the most important because it relates to the actual goods or services, what needs this product will satisfy for the customer, design, branding and so many more aspects that need to be considered when opening a business. The pricing means setting the best price for what the company will offer, in order to offer value for money and it also includes discounts given to the customers. Place or distribution is about how the product will get to the customer, both on the online and the offline channel, where the physical location of the company will be, where they plan to expand, and where they will connect with people, for example through their own website or social media. It is also about retailers, wholesalers and how the environment will affect the sale. The 4th P is Promotion and includes all marketing communications like advertising, sales promotion, exhibitions and other events created to promote the product or the service that the company is selling. 

The marketing environment is divided into three sections, and consists of the macro environment, that number of external factors that will affect the company on a large scale; the microenvironment, that is usually composed by customers, employees, suppliers and media; the internal environment that includes the internal factors of the company like labour, inventory, policies and regulations, logistics, budget and capital.
 
Regarding marketing communications, it is very important that the company keep contact with customers and external parties, get their feedback and try to improve accordingly. As part of the communications, personal sales can be made through salespersons, either on the phone, online and live, through videos, organised events, in the office, presentations and so many other methods. Another essential subset is sales promotion in order to encourage buying the products or services; the company can use flash sales, discounts, loyalty cards, coupons or last-minute sales. Public relations mean the use of the sources of the company in order to promote through media, to customers, to a chosen target market or potential customers, what the company has to offer and what differentiates it from others. Publicity and advertising are both used for communications, the first one being free by being covered by a journalist, a blogger or other media person, interested in the company, while advertising is when the company pays for somebody to come and write about the services. 

In conclusion, the marketing information system is an organised set of procedures, that gather information and makes it available in a time sensitive manner, excludes unwanted information, operated by specialists, provides fast and accurate information, helps taking quick decisions, it is unified, economical, selective and it operates continuously. The marketing mix is used to reach a new audience, to engage with potential customers, to get people talking about the company and create conversations that will translate into sales. 
Having a good brand created and using all the tools for marketing, will ensure that the company grows and gets more customers, and also, make them happy to return.
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