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[bookmark: _Toc1385222668]Introduction
[bookmark: _Int_NQup5chg][bookmark: _Int_yB0OWs2k][bookmark: _Int_TbRjzQ8n]This report will be analysing a Uk tourist destination that hosts an event that is either monthly or annually, the tourist destination I have chosen is Manchester. The event I will be focusing on is for the ‘For the love of horror’ convention. In the report it must talk about the details of what the for the love of horror convention is, how visitors are able to access Manchester and the for the love of horror convention and it must mainly focus on train travel and how it is significance. The report must talk about the visitors, this has to include visitors' numbers, visitor typology, visitor motivations and look at tourism trends. Finally, the report must talk about sustainability such as future plans for sustainability and future plans for accommodation as well as sustainably accommodation. 
[bookmark: _Toc1103574737]Main body
[bookmark: _Toc1765852417]Details on the ‘for the love of horror’ 
[bookmark: _Int_D1aaJe0f][bookmark: _Int_Y4q0Pnr9]The ‘For the Love of Horror’ convention is a horror focused event that is held in the Manchester Arena. In this convention guests are able to book a meet and greet with a range of celebrities from horror movies, some of the biggest names that have attend the convention is David Arquette, Kiefer Sutherland, Skeet Ulrich, Matthew Lillard and Tim curry. During the meet and greet guests can get an item signed or a photo (For the love of horror, 2024).  As well being able to meet the celebrities' guests are able to get pictures taken with horror specific props and set builds, guests can also ride on the ‘for the love of horror’ ghost train and shop in the trader and artist areas (for the love of horror, 2024).  The ‘for the love of horror’ convention is part of Monopoly Events family of pop culture which is an event that is held annually and is put on the 18th to 19th of October, this convention can be found in Bowlers Exhibition Centre in Manchester (for the love of horror, 2024). 

[bookmark: _Toc589572170]How visitors can access the destination / event and how its significance
There is a rage of different transport options that visitor can choose to take to Manchester. According to the ‘visit Manchester’ there is different forms of transport visitors can choose. One of the common modes of transport is trains, ‘visit Manchester’ reported that there is three main train stations located in the city centre this includes Piccadilly, Oxford Road and Victoria. There are direct rail services across the country which will make it easy to get to Manchester (Visit Manchester, 2023). Another mode of transportation is Coaches, the National Express and Megabus offers a service from different countries a coach journey to Chorlton Street Coach station which is Manchester's city centre (visit Manchester, 2023). The last form of transport I will be mentioning is cars, this mode of transport is easy to use due to Manchester being connected to the Uk through motorway links such as the M60 ring road that is connects Manchester to the motorway (Visit Manchester, 2023). To be able to access the event on the ‘for the love of horror’ convention under the ‘how it works’ selection , they state that if visitors choose to travel by train once visitors have arrived at the Manchester Piccadilly Train Stain they will be able to hire a taxi or an Uber from the train station. It also states that visitors can visit the ‘trainline’ website or app for more train timetables (‘for the love of horror, 2024). It’s been shown that over the years train travel has grown, this is show as ‘The Business of Tourism’ reports that in 2016 2.7 million international inbound rail passengers from the UK have travelled by train (J Christopher Holloway & Claire Humphreys, 2016). This number has grown over the year as ‘gov.uk’ has reported that in 2022 15.9 million passengers have travelled internationally via rail (gov.uk, 2022). Not only has train travel been proven to be growing faster in numbers, its reported to be between 66 and 75% more better for the environment (Richard, 2023). It’s been reported that train travel produced around 66 to 88 % less carbon than both planes and cars, however how much CO2 that is produced by trains will depend on if the train is fuelled by diesel or electricity or if the electricity is powered by coal or a renewable power (Georgina Crosswell, 2022). 

[bookmark: _Toc29683196]Visitors 
[bookmark: _Int_suu8Yn5p]The ‘For the love of horror’ is one of the monopoly Events family of pop culture conventions which attract over ten thousands of fans annually to their main venue the Bowlers Exhibition Centre in Manchester (For the Love of Horror, 2024) Although the exact visitor numbers couldn’t be found for the ‘for the love of horror’, it had be found that the Bowlers Exhibition Centre in Manchester can host the lowest amount of 300 to up to 4,500 people at once (BEC arena, 2021). The visitor typology for the ‘for love of horror’ convention is niche tourism, niche tourism is designed for select specialist groups (Dr Hailey Stainton, 2022) as the ‘for the love of horror’ convention is solely basted on Horror its designed for tourists who love horror and have interests in the horror genre. when a customer is about to buy a product or service their motivations is a key factor in the decision-making process (Susan Horner & John Swarbrooke, 2021) A customers motivation for attending the ‘for the love of horror’ convention may be to meet a celebrity they have looked up to or plays their favourite horror movie character. This can be fulfilled as they can get the opportunity to meet them at the convention. Another motivation can be leisure as horror movies can be something they enjoy watching in their spare time and they may have an interest in the horror genre. Over the years the trend of television and cinema has continued to grow (Elphick, 2024), it was reported that in 2023 the global film tourism market was estimated to be around 66.9 million US dollars. This trend can link with the ‘for the love of horror’ convention as guests can meet a selection of celebrities from a range of different horror movies as well as have the chance to have a photo opportunity with a selection props from horror films and shows. 

[bookmark: _Toc1141632906]Sustainability 
Due to the mix of consumers demand as well as the government regulations the event industry has to start focusing more on the issue with sustainability (Bladen, Kennell, Abson, Wilde, 2023) When it comes to development plans and sustainability the local planning authorities that is normally the local council will normally take 98% of the planning decisions but the local planning team that is the regional government offices will be more involved in the draft development plans( Torkildsen, 2005) A main part of being able to kept sustainability is being able to keep to capacity (Cooper, 2022) this is why the Bowlers Exhibition Centre in Manchester will only host 300 up to 4,500 people at once. Manchester has plans on helping the sustainability in Manchester, Greater Manchester has the goal of becoming net Zero by 2038 which is 12 years ahead of the Government target. Many of Manchester attractions are working on becoming more sustainable and are trying to decarbonise their buildings and operations (visit Manchester, 2023). Manchester claims they take climate change seriously; they state that the goal of reducing their carbon emissions is now added to everything they do (Manchester city council, 2021). Manchester city council have spoken about their hotel development to accommodate future visitors, two new hotels are being developed to add the city's visitors and economy, one hotel will have 152 bedrooms and will be located in Whitworth Street with the other hotel having 151 bedrooms and will be located Piccadilly. As well as adding more accommodation for future visitors the hotels will also bring 425 construction jobs as well as over 200 permanent jobs for the travel and tourism industry (Manchester city council, 2024). It has also been reported that Manchester has lots of sustainable hotels that can suit all different budgets as many of their accommodation providers are certified by Green Tourism or Green Key and are working on becoming greener every day. (visit Manchester,2024). 

[bookmark: _Toc1757170213]Conclusion 
In conclusion from the research found, that ‘for the love of horror’ convention is a good event for niche tourists who are interested in film media and would like to experience an event linked to it. From the research it's also found that train travel is the most sustainable and best option for travel to Manchester and to the ‘for the love of horror’ convention. It has also been proven that Manchester is working towards working on sustainable and building more hotels to accommodate visitors visiting Manchester.
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