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[bookmark: _il1ki6snhsw5]Part 1: Mind Map
1. Central Idea: Social Media Helps Small Businesses Grow
The mind map shows how social media can help small businesses to be reached, seen, popular and known among customers. The focal point is broken down into five branches to highlight the different advantages of social media marketing. The branches illustrate the potential of online platforms to aid businesses in advertising products, reaching new clients and generating growth opportunities. Deady (2025) noted several small businesses that have been successful with social media interactions.
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Figure 1: Mind Map Illustrating How Social Media Helps Small Businesses Grow
Source: Self-made
2. Customer Reach and Attraction
The first branch is about Customer Reach; for example, Honywood Sandwich Shop in Basildon. Social media about the shop was a real success in gaining attention and customer interest. Some people would go for up to three hours to sample its popular chicken burger. This is an example of how online content can connect local businesses with others miles away. User-generated content like customer suggestions or user postings can build hype and motivate potential consumers who visit a business. Thus, social media can be used by small companies to widen their business scope beyond their local region (Deady, 2025).
3. Increased Popularity Through Entertaining Content
The second is an explanation of how to make it more popular for the company by utilizing entertaining material. Krystalls Boutique, located in Leigh-on-Sea, created humorous videos based on experiences in the shop. They received millions of views and made buyers from the Channel Islands and Cyprus want to visit. It is evident from the example that content of a creative nature and something relatable can grab an audience and make a business more recognizable. Along with conventional advertising, it is possible to communicate with audiences through entertaining videos so that they love to share other people with content.
4. Online Business Growth
The third one focuses on how social media is helping Lindy Loo's Boutique grow online. Linda Hunter ran an established clothing business, selling products at market stalls, until the COVID-19 pandemic compelled her to fully shift her operations online, says Deady (2025). Her Facebook and Instagram accounts gained a combined following of approximately 320,000 people. The company also shipped its products to customers in the UK and AU. This example illustrates how social media can be used to help move a business away from traditional selling strategies and towards online selling. It also illustrates how these digital platforms can be utilized to engage customers outside of internal markets.
5. New Business Opportunities
The fourth branch is centered around new opportunities with respect to social media. According to Deady (2025), Little Love's Pamper Bus, an on-the-go beauty service for children's celebrations, amassed around 45 million views in just over a year. This online visibility can attract a larger client base and bring in inquiries from various regions, including the United States and the Bahamas. As an example, if a firm provides a specialized service, it could leverage social media visibility to give it opportunities.
6. Brand Awareness and Customer Trust
The concluding branch emphasizes the value of genuine and authentic material. Audiences can be brought into familiarity with their brands when businesses share engaging content in harmony with their products, services and personalities. Social media is also a means by which businesses can connect directly with customers and obtain their feedback. In conclusion, the mind map illustrates how social media platforms like TikTok, Instagram, and Facebook can be used to build a presence and promote the reach of a small business. The examples demonstrate how social media visibility can fuel opportunities for business growth (Deady, 2025).
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A. What is the main idea of the text?
Deady's (2025) article suggests that social media is beneficial for small businesses due to its visibility and allure of new customers. Online posts and videos have the potential to go beyond local audiences, as evidenced in the examples of Honywood Sandwich Shop, Krystalls Boutique and Lindy Loo's Boutique. Social media is a useful marketing tool, in the opinion of Infante and Mardikaningsih (2022), for small businesses to market their products and reach potential clients.
B. Identify one key point and provide a specific example.
The main thing is that with social media, customers can come from afar. Some Honywood Sandwich Shop customers went as far as three hours to taste the chicken burger because of the comments made about it on customers' posts, explains Deady (2025). This example demonstrates how online recommendations can influence customer decisions and help small businesses reach a wider audience (Luz, 2025).
C. Identify a different key point and provide an example.
The other important factor is that when people enjoy the content, they will have a greater chance of knowing your brand. Deady (2025) states that Krystalls Boutique produced takedown videos of the retail experience, getting millions of views and visitors from actual consumers, including the Channel Islands and even Cyprus. According to Atiq et al. (2022), this case demonstrates how to grab attention and make a brand memorable through creative and relatable content.
D. Which part of the text is most important, and why?
One of the examples that is particularly significant is that of Boutique, the social media and online business channel by Lindy Loo. According to Deady (2025), Linda Hunter has now turned her fashion company online and gathered a resulting base of nearly 320,000 people across Facebook and Instagram. This example is important to me because, in theory, it proves that digital helps small companies extend their reach to wider geographies.
E. What did you find difficult about the text, and why?
There is a risk associated with this that the views on social media might mean nothing in terms of business growth. There are several businesses and statistics presented in the article which may make it hard for the reader to remember how each example supports the main concept (Deady, 2025). Readers can use highlighting to identify key points in the text and to help differentiate between the examples by re-reading the article (Leroy and Kammerer, 2023).
F. What made it easy for you to understand the text and why?
Identifying the main idea and highlighting important details can make the article easier to understand. You may also be able to organise the examples in a mind map, making sure they fall into categories like the instances of brand awareness, online business growth, and customer reach. These strategies work because they relate evidence to the main idea and enable relevant details to be easier to recall (Cromley, 2023).
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