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https://forms.office.com/e/mCU4aF6003 Link to Questionnaire
 
Microsoft Forms Link to Questionnaire responses.

[bookmark: _Toc1443460070][bookmark: _Toc1075646622]Questionnaire Analysis


For this market research a questionnaire was conducted comprising of 13 questions, Some of these questions do not bring much value to the decision making yet are still prevalent to the overall Tarket market, this helps inform me who is listening and from what source example Social Media, Radio, YouTube, A more in depth analytics could be undertaken should it  need a bigger understanding be needed, like which tracks are listened to the most and for how long they listen to a particular track.

After careful selection, four of the most relevant questions from this survey, these were selected as they have the biggest impact on the business

· Are you responsible for your company's advertisement?

· When purchasing music for your advertisement, how much does each of the following matter to you?

· Have you ever used our product before?

· Overall, how is our product performing compared to other comparable products or services?


Breaking this information down, the first relevant and crucial question is, Are you responsible for your advertisement? as you can see from the graph below, its close but a large majority of responders are in fact responsible. With this result, it shows the questionnaire did its job in targeting and retrieving information from people that have made a purchase or will make a purchase in the future.

[image: ]The second crucial question received is when purchasing music for your advertisement, how much does each of the following matter to you? Once again this is sort of a mixed bag of answers, yet there is a definite lean to the most important are Quality of music and the impact on advert. These results make perfect sense, its clear that the client would want the best quality, so that means any frequency higher than a rate of 44.1 KHz and a 16-bit bit depth (Alessi, 2024), this in turn could help the impact on the advert. Music may well be the single most stimulating component of advertising (Hecker, 1984).
[image: ]

Another question is simply, have you ever used our product before?
Now although the result may look negative, with an undisputed “no” there is also a good positive here, which is the targeting process is looking at lots of new potential clients. This also shows that people are finding the music, this could be potentially because of Hash tagging.
(Pollinger,2024) Hashtags can help you reach potential clients or customers who are interested in your field.

[image: ]
The final relevant question is, Overall, how is our product performing compared to other comparable products or services?
[image: ]
This is an outstanding result, to score a strong 4 stars against other competition this is better than expected
This result shows that of the people who answered this survey think very highly of the work, plus a large percent of these have not yet used t eservice, which is a wonderful opportunity. This also gives indication that the target market is aiming at the correct audience. (Newberry, 2024) wrote an article What is a target market (and how to find yours), Reading this article helps refine who you are targeting.

Collating data from the other questions, it’s apparent  that majority of these people are in managerial position, yet not all managers make the decisions on their advertising, this could be because they have a marketing department, or perhaps a media team.(FSB50,  2022).here you can find top 7 ways to advertise  and who in the department looks after those forms of advertising.

This information tells me that rather than aiming for the managers of a company, looking more towards PR (Davison. 2020) and media teams within a company. Also looking at their media team, press team, digital press, social media teams... There are so many sections that this survey has given insight too.

One of the strange results received in this survey was if you have purchased from us what impact did the music have on your advisement. And strangely the majority said, “none whatsoever”, yet this contradicts other results. So, it might be more of a misunderstanding of the question.

Overall, the survey shows me things that will help me shape and develop the service more efficiently moving forward. For example, targeting the right companies, but not always the correct people within the companies, the music is well received with a few suggestions writing in other styles of music. This would broaden the scope of adverts that could potentially work On, there are many articles suggesting broadening into different genres. (Ginn, 2023).












[bookmark: _Toc1771783743][bookmark: _Toc1669989020]Task 2
After compiling the information received from the questionnaire, as well as the data that was gathered from  Social Media followers and subscribers on YouTube, it is apparent that the majority of this business’s clientele are made up of two groups, there are those through word of mouth that are interested in using the recording studio and practice spaces. The second group are more interested in the advertising and music score opportunities,
 The preferred location is more in Swansea than Cardiff. This could be due to there being more opportunities and studios available in Cardiff. So naturally a higher demand here in Swansea. The data is collected from social media Followers and subscribers, not from the questionnaire. When building flyers for the latest track (appendix 1), the aim was to keep the design clean, simple, and masculine just like the YouTube channel. The thumbnails for each track were specifically designed to have a calming image which represents the music, each thumbnail is by a window and has a lens flare, this often represents a calm early morning. Each picture represents the main instrument in the piece of music. The images were Computer aided, so there is no need to worry about copyrighting infringements.

Group 2: Now although a few clients were first interested only in the advertisement, many showed interest in the tracks already composed online once they heard them. They did not have access to the flyer, but all the traffic flow through the website lead to YouTube via the link. First, the website design was created for the client interested in advertising music. There was a need to keep the design fluid on both sides of the business. Once again, the use of a clean uncomplicated design was picked.

Looking at the responses from the questionnaire, a clear indication is that this business is new as majority of questionnaire respondents are people who are responsible for their advertising, but have not used the service, This tells the business name is being heard and the advertisement is working, this is apparent as more contact is being made with new possible clients then old. Another result showed the clients care more about the quality of music and the impact on the advert than they do the cost, or using a previous composer. 
So, with the above information to consider, a website was created, one that was simplistic in design, showed the services and examples of the work, not just for tv advertising but also previous private compositions.



[bookmark: _Toc1993878037][bookmark: _Toc1546785257]Demographic Segmentation.
 Looking at segmentations to understand customer characteristics and behaviors (Simkin, 2008), essential for developing effective marketing strategies and achieving sustainable growth (Weinstein, 2013). First looking at demographic segmentation from the questionnaire, 36–55-year-olds are the most likely business client age range. With a result showing the same number of male clients as female. 
Gajanova, Nadanyiova (2019) suggests educational level is a good question to ask, although this was not done in this questionnaire, current job and industry were asked, this could give indication on educational levels.

[bookmark: _Toc1635801189][bookmark: _Toc160446928]Geographic Segmentation.
The geographics' of this business are split into two, there is the Studio / practice spaces which has a radius around south Wales. This is due to having two studios, one in Swansea, one in Cardiff. Mentioned before was that the Swansea Location was in high demand, due to the lack of competition. The other side of this segmentation is the advertising music, this is actually worldwide, all current work is instrumental so there is no need for regional dubbing. Henry Wadsdworth wrote, “Music is the Universal language of mankind” (Gottlieb, 2019)

[bookmark: _Toc303941948][bookmark: _Toc721115599]Psychographic Segmentation
Although the psychological mindset and behavioral characteristics of the clientele are unknown, it is common for a musician, especially singers, to have Confident, this segmentation clearly has hobbies with the desire to entertain. Like wise with the clients that want to advertise a product, they want to entertain through storytelling.

[bookmark: _Toc369146600][bookmark: _Toc333536641]SEO
Search engine optimization is a set of technical and content practices aimed at aligning a website page with a search engine’s ranking algorithm (WordStream 2024) To get the best possible result when searching for the business, Search Engine Optimization techniques are used. This could have been done by scripting a load of key trigger words in the html 5 script then hiding the script, so it does not show on the website. It was however thought that the content on the website will be sufficient to trigger traffic. “Sites that follow the Search Essentials are more likely to show up in Google's search results. SEO is about taking the next step and working on improving your site's presence in Search,” (Google, 2024)
Within the website, certain key words were used, Because the Business name is Daniel Meskill Productions, when someone is searching for a recording studio, the website would not be triggered. Within the main body oof the website words like film score, Tv/film Recording Studio/practice spaces in Swansea and Cardiff, those were used to trigger when people would use the words to search for this type of business.
Dean (2024) states “Add Your Main Keywords Early On In Your Contents” he suggests the location of your keywords make a difference and they should be always at the top of the page. 

Images of these words on the website and marketing material can be seen in (appendix 1 to 4)
Alternatively  Daniel Meskill Production - Home
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DMP 3 month Cashflow.xlsx
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Excel Spreadsheets are more powerful than most would understand,
This simple looking application is very versatile and many businesses turn o it when needing.:
Financial Analysis
Project management and budgeting
Data entry
Scientific data analysis and modeling

Within these spreadsheets, you can utilize: 
Data Entry,
Formatting, 
Macros and Automation
Data Analysis.

There is sufficient evidence that shows the high impact of digital tools with excel spreadsheets, the relationship between technology use and students' skills in spreadsheets is clear. A study was conducted where students utilized excel for data analysis, students perceived benefits in using excel tools like the calculation functionalities. (Sadkin et al.,2021).  Viktoriia Kovalchuk (2013) states "in a digital workplace, utilizing excel effectively can enhance data management and analysis”. There is a lot of evidence that shows that excel can dramatically reduce time doing calculations using formatting. This has a high impact on data type research, with the ability to number crunch thousands of lines of data in seconds. Martin Broadhurst (2024) suggests this can reduce errors in data processing, dramatically he goes on to say large language models (LLMs) alongside spreadsheet software could potentially revolutionize data analysis and task automation in the workplace.

Excel has many capabilities from using tools like formulars to sorting thousands of lines of data using filters, including advanced filtering techniques Excel charts, including clustered columns, line graphs, and waterfalls, the options seem endless. The more the power of excel gets recognized and utilized within data analysis, it will overall be a good thing. One thing that may become an issue is in education or exams, as excel can run on most devices, if it can complete spreadsheets with a simple formula line. This may make teaching data analysis the original way obsolete, especially with the Intergration of AI and such thigs like google lens, were you just simply point your camera at the work, and AI completes the work for you.

Data cleaning is important in the preparation of datasets.it ensures the quality of the data and removes errors. It is another area of data analysis that would benefit from excel this is with the use of macros in excel. Harvey, (2015) states data cleaning time could be reduced by 94% when sorting vital signs and by 91% for lab results compared to manual methods, highlighting their utility in expediting data preparation for analysis.

Something to really consider however, looking at these research studies and data analysis studies, the majority are several years old. If these studies were re analyzed with today's technology, AI has already gone faster than anticipated, it can complete complex lines of code, calculate streams of data. AI is undoubtedly more powerful than excel. It can also create far more elaborate visualizations for data, AI technologies are increasingly being integrated into business, furthermore, enhancing the efficiency and accuracy in data processing, Skinner,(2021). Companies like OpenAI and ChatGPT and Robo CFO are really shaking things up, these in particular are having a massive effect on excel, threatening the entire application, not to mention office 365, Underestimating AI will be our greatest downfall. Richard, (2023) informs that there are already many financial companies who are jumping on the bandwagon too, Zest AI, Datarails and Enova, to name a few. That said, currently Excel still seems to thrive and hold its own as the go to application. This could very well be down to excel advancement in recent years, not to mention its ability to model complex data and automate workflow, plus the now added capability of visualization thanks to its own growth.

One of these things to consider with excel and its evolving and growing capability, Over the last couple of years the addon Business Intelligence or BI was created, it is incorporated within excel and office 365.
BI further enhanced the capabilities of excel by effortlessly highlighting errors, filters, and sorting data with the use of copilot, and because of this it will only get better. AI and machine learning makes it possible for BI to create meaningful information and make better decisions with the information. Microsoft (2024).

With the development of BI, more impressive capabilities such as KPIS or Key Performance Indicators, these also within Excel can give visual performance measurements. With growing functionality come abilities to export your excel to use within SharePoint, this broadens the options available making excel even more prevalent in the digital era.
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https://youtu.be/Z__UWGw8h3c?si=-KBuwMVVujUsP2tL
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Link to 3 minute Video 










Using the skills learnt in storytelling. It's incredible how you can make people feel a certain way by triggering different chemicals in the brain. This can be done not just by words, but images and sound. These can be used individually or in any combination.
A story can shape and build a brand and is responsible for most of its Sales. This is done by utilizing these chemicals to make someone feel what you want them to feel and persuade them to do what you want.
Storytelling is the most powerful way to put ideas into the world. Said Robert Mckee, AZ Quotes (2024)
The above video was created., while trying to tell a story and trigger chemicals like dopamine serotonin to make people feel excited by the recording studio, trying to make people want to go to the studio, or even just to pick up an instrument. This was achieved with slow motion video making you feel calm and interested, footage of smiling people, Spector, (2024) beautiful emotional piano music, this is good for the brain  Budson , (2020) and the information t get them able to pick up the phone and book a session. 
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Video references
BMW UK Official Website - The Ultimate Driving Machine for the advert within my video

Recording Studio Videos, Download The BEST Free 4k Stock Video Footage & Recording Studio HD Video Clips for the stock royalty free footage in my video


DaVinci Resolve 19 | Blackmagic Design Video editor used in video
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