The Impacts of the pandemic at Oakwood Theme Park

For a country like Wales, the effect of such a pandemic has been evident. What had to be done to try and stabilize a turbulent situation led to the corporation’s decline. The pandemic hit Wales’s economy hard; 20% of Welsh businesses had temporarily closed or paused for trading, the highest percentage of any of the UK nations. 65% of Welsh businesses had experienced a decrease in turnover from what they would typically expect by the end of May. 
Oakwood, the only theme park in Wales, was created in 1987 and has seen thousands of people in and out of the park each year. Oakwood is based in the heart of Pembrokeshire, near the town of Narberth. There are thirty rides at Oakwood suited to various age groups. It has changed dramatically, with bigger and better rides coming in recent years. Oakwood is not open through the winter months, and it runs between the months of April till November. This is due to fewer visitors coming during the autumn and winter, and public safety is a significant factor in decision-making. 
Quoting the Oakwood Manager in April 2020, “More than £1m is spent to keep the park ticking over through the winter. The Easter holidays are the first "test" and fundamental to ensuring that cash starts flowing back through the tills once more. July and August are the key months as thousands of family’s flocks to the park”.
Due to the coronavirus pandemic, the Park was closed from April 2020 until July 2020, with new measures in place. As a result, Oakwood lost three months out of a crucial period in its calendar year. 
When the park reopened, they had to implement preventative measures to keep everyone safe and secure. For example, they stopped running the train taking people from Reception to the Park, meaning guests had to walk. This had a profound impact on individuals that were disabled or families with children. 
In Cohen’s visitor typology theory, he said that there are four main groups of people who travel: the organized mass tourist, the explorer, the individual mass tourist, and the drifter. “After the Pandemic, tourists traveling in the post-Covid-19 era did not want to participate in mass tourism and preferred travel with an emphasis on experience”. This positively boosted Oakwood as more people were looking at going somewhere exciting and with new experiences rather than going to the same places. 
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Description automatically generated]Catering outlets were on a takeaway basis only to try and stop the spread of the virus. The Park could only allow a required number to book tickets. Visitors also had to be monitored when queuing and kept six feet apart. Oakwood also had to raise its prices again to compensate for the lost money. A park that was already deemed too expensive reached an outstanding £37 per person. These changes altered the experience of people visiting, some stating that they were treated to a costly run-down theme park with half the rides closed. 
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Description automatically generated]Another review said they were not implementing the covid 19 protocols when it came to the toilets and got graphic in their study of the park.
People who haven’t been to Oakwood in a while might have had positive experiences. Oakwood used to be a key destination for anyone visiting Wales and for local people to go to and show their kids where they went when they were growing up. But within recent years, Oakwood has had mostly negative reviews on TripAdvisor, which only makes fewer people go to the attraction. These two reviews, for example, had higher expectations when coming to oakwood, as the first one expected all the rides to be on, and the second review expected basic hygiene to be implemented. 

A survey from the Welsh government in 2020 found that the median losses for businesses during the pandemic were fifty to one hundred thousand pounds. 13% of businesses reported losses ranging between £100,000 according to the Welsh Government’s report of the effect of Covid 19 on tourism during the pandemic. Around a fifth have lost over 70% of their annual revenue, according to the same source.  According to CNBC, Disney allegedly lost over two billion in revenue in 2020 alone due to the virus – an unfathomable amount of money.  Resorts all around the UK use many different types of online marketing, such as online sources such as Facebook, Instagram, and tick-tock, to market their attraction. “Some of the benefits an online business has is that it is low-cost but effective to draw clients 24/7”.       Oakwood is no different from having an online website that customers had to book online to get tickets when the pandemic was around.  
The Staycation concept was introduced after the 2008 global economic crisis to describe the growth of domestic and local tourists). It has become a prominent trend during the pandemic, as customers look for sure and safe nearby leisure and entertainment options. A staycation could also play a role in the post covid future, reducing the potential vulnerability and increasing Oakwood’s business resilience to unexpected new global crisis events.
The lockdown regulations subsequently led to an influx of ‘staycation.’ Jake Webster states,” Managing Director at the seventy-ninth group the staycation industry has seen significant growth over the last three years, mainly due to the coronavirus pandemic. This growth is set to accelerate as the fallout from covid continues to affect airlines’ staffing levels, causing flight cancellations and general uncertainty. On top of this, inflation and the rising cost of living affect peoples’ disposable income”. 
This led to people visiting areas such as Wales during the lockdown, seeking recreational activities, and visiting places they may have overlooked. As a result, the number of people visiting Oakwood increased. However, once the lockdowns had ended and the cost of living went through the roof, many households did not have the luxury of going off on a family day out, especially with Oakwood’s high prices. Mrs. Cumpston said to the BBC, "In the pandemic, there was a huge peak demand for domestic tourism within the UK. However, prices have escalated, and I think there is more of a demand to go back overseas,”

In conclusion, The short-term impacts of covid will be here for some time, so this will mean more people making staycation holidays instead of traveling abroad, which will be a big boost to Oakwood’s financial situation. According to the weforum.org page say, 63% of experts say there will not be a full recovery into the travel and tourism trade until at least 2024, so more people will look to stay closer to home. Despite the rise in those who ‘staycationed’ – COVID-19 had a profound effect on the park and those involved in it. As stated, despite the park’s best efforts to reopen and allow thousands of excited persons of all ages to re-enter finally, the heavy regulation and legislation turned Oakwood from a fun-themed location to a militant and strict place to visit. With people complaining about how the rides weren’t on and basic hygiene was not being checked. The Long-term impacts of the pandemic could see more negative reviews, which would hurt the business further. Furthermore, in 2022 The cost of living has gone through the roof as most families are trying to tackle inflation. Until the cost-of-living crisis subsides – visiting the park will be too cost-heavy for most and, thus, will cost Oakwood even further.
If a future pandemic hits and we all have to go into lockdown, stakeholders in oakwood should take action fast and learn from the experiences they have had to deal with in the last lockdown. They can do this by implementing all the covid procedures as soon as possible, like ensuring everything is clean for guests and making sure beforehand that if this was to happen, they could implement another attraction that doesn’t involve people getting so close to one. This would lead to fewer negative reviews about rides not being on. They should tell everyone before also coming what is on and what isn’t. They can do this online on their website and other social media outlets so that everyone, before going there, knows precisely what rides are on and are not. Staff should also be trained in dealing with a pandemic situation. This would make them more aware of people’s needs and how they can help. 
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Avoid, avoid, avoid
Review of Oakwood Theme Park

Q@OOOO Reviewed 2 June 2021 [Jvia mobile

Avoid, avoid, avoid. Sadly we were hoping for a fun day out at a family theme park but instead we
were treated to an expensive run down theme park within which half the rides were closed or
deteriorating as they were being ridden on and subsequently closed too. Some of the rides were
closed due to Covid which is understandable but tickets are still full price and the price of food and
drink in there is extortionate. | actually paid less for a drink and meal at Euro Disney which is saying
something. I'm sure when the place was new it was a great place to visit but now it looks worn out and
rotting in places. Not worth a visit.
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SouthWales, United - Where to start! The toilets were absolutely disgusting and given the Covid-19 pandemic one would
@02 expect alot better. No toilet roll, dirty floors and walls! Lack of soap! Food was awful! Customer service

is an abomination. | used to love this park as a child but the last few times | visited with my family it has
been a bad experience and a waste of travel time!




