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Chapter 1: Introduction
[bookmark: _Toc532052305]1.0 Background of the Research
Marketing is of high significance for a business organization and is considered as the key process of promoting, researching, and selling of products and services to the target market. Marketing is one of the critical success factors for a business and it covers determinants such as public relations, advertising, sales, and promotions (Hanssens, 2018). Furthermore, it makes it possible for an organization like Softwire to increase its sales and revenue. 
1.1 [bookmark: _Toc532052306]Research Aim
The aim of the research is to assess the significance of marketing on Softwire 
1.2 [bookmark: _Toc532052307]Research Objectives
· To curb out the impact of marketing on the business of Softwire
· To analyze the importance of marketing on the business of Softwire
· To identify the challenges faced by the company while performing the marketing activities 
· To cater suitable recommendations based on the challenges identified
1.3 [bookmark: _Toc532052308]Research Questions
· What is the impact of marketing on the business of Softwire?
· What is the importance of marketing on the business of Softwire?
· What are the challenges faced by the company while performing the marketing activities?
· What are the measures that must be taken to mitigate the issues and challenges?
1.4 [bookmark: _Toc532052309]Rationale of the Research
It is necessary for a company to have a detailed sense when it comes to marketing. The organizations must plan the marketing strategy viably to make it work out properly. Marketing is an essential business activity and most of the companies fail to comprehend that it could also have an adverse impact on the business if it is not performed in the appropriate manner. Furthermore, the marketing strategy devised must align with the strategic aims and objectives of the business itself to stay on the edge in the marketplace. While formulating the marketing strategy it is important for the organizations to identify the needs and wants of the market regarding the products and services offered by them, as it would make it possible for the company to determine the target market with potential clients. 
1.5 [bookmark: _Toc532052310]Limitations of the Research
While carrying out the research paper, the researcher came across several challenges. The two main challenges faced by the research in this case was limited budget and stipulated time. Due to this, the researcher was unable to carry out the research work in depth, as the sample size got reduced.


[bookmark: _Toc532052311]Chapter 2: Literature Review
Marketing plays a significant role for an organization in increasing its sales and revenue in a viable manner. It makes it possible for the business to promote and advertise its goods and services among the targeted customers in the marketplace. For an organization, it is highly essential to formulate an appropriate marketing strategy that aligns the strategic objectives of the company. Marketing also helps an organization to build up strong and healthy relationship with their potential customers (Lockett, 2018). Furthermore, it enables a company to create a positive impact on the purchasing behavior and decision-making of the clients. It is necessary for an organization to carry out the marketing activities in an efficient way, as it helps in increasing the brand awareness among the customers alongside making the product line familiar in the market. Moreover, marketing also makes it feasible for the organization to garner the attention of the potential customers within the market (Camilleri, 2018). 
It is necessary for an organization to gain a comprehensive understanding of the marketing strategies such as 4Ps of marketing. With the use of this concept, an organization is able to determine the product in demand as well as determine the price of the product that would be beneficial for the organization along with the customers willing to purchase it. Furthermore, it also helps the organization to figure out the place where it would be launching its products and services and it includes the target market. Promotion involves the manner in which the organization would like to advertise its products within the market. Marketing caters an organization with wide range of tools and techniques which could be used by organization to carry out its marketing activities in a efficient way (Kotler and Armstrong, 2018). 
Furthermore, marketing enables a company to determine the demand of the product via reaching consumers and by monitoring the pattern of sales. It caters the organization with the idea of making modifications and enhancements within the existing line of products and services to be more effective (Ramirezet al., 2018). Moreover, marketing makes it feasible for an organization to curb out the needs and wants of the customers in the market. Based on this, a company can come up with product or service that would meet the requirements of the consumers. Marketing is highly important as it helps the business to maintain a firm relationship with their customers and retain them. 
[bookmark: _Toc532052312]Chapter 3: Research Design and Methodology
[bookmark: _Toc532052313]3.0 Introduction
Research methodology is accounted as one of the most essential sections of the entire research project. This chapter portrays the tools and techniques utilized by the researcher in order to accumulate data and information for conducting the paper in a systematic and effective manner. 
[bookmark: _Toc532052314]3.1 Research Philosophy
For performing this study, the researcher selected positivism philosophy. With the aid of this research philosophy, the researcher was able toaccumulate factual data for the paper. Furthermore, positivism philosophy enabled the researcher to interpret the data in an objective manner (Ryan, 2018). 
[bookmark: _Toc532052315]3.2 Research Approach
The researcher selected deductive approach for this particular study. Deductive approach made it possible for the researcher to shape the content of the paper. Furthermore, with the use of this approach the researcher was able to measure the concept in a quantitative manner (Osmanet al., 2018). 
[bookmark: _Toc532052316]3.3 Research Design
To carry out this research paper in a viable manner, the researcher selected exploratory design. This design enabled the researcher to gain a insightful understanding of the research variables and integrate valid data within the study. Based on the nature of the research, exploratory design made it possible for the researcher to perform in depth analysis of the gathered data (Nardi, 2018)
[bookmark: _Toc532052317]3.4 Data Collection Procedure
The researcher selected primary data collection procedure to perform this research study. Primary data procedure helped the researcher to gain the viewpoints and opinions of the employees on marketing and the researcher was able to develop the study effectively (Bellet al., 2018). The researcher prepared 5 survey questions with suitable options relevant to the research topic. 
[bookmark: _Toc532052318]3.5 Sampling Size and Techniques
The researcher used random sampling technique to select the sample size for the study. The sample size was 60 respondents who participated in the survey.
[bookmark: _Toc532052319]3.6 Reliability and Accuracy of data
It is essential for any researcher to make sure that the data and information incorporated within the study are reliable and accurate. The researcher maintained the reliability and accuracy of the data in this study and catered a detailed understanding of the research topic to the learners and other researchers (Krosnick, 2018). 
[bookmark: _Toc532052320]3.7 Ethical Considerations
The researcher abided by the codes of ethic for conducting a research work. It made it possible for the researcher to carry out the paper in an appropriate and effective manner. Furthermore, the researcher was able to maintain the standard and quality of the study. The researcher adhered to the guidelines of Data Protection Act 1998 and maintained the confidentiality of the respondents. 


[bookmark: _Toc532052321]Chapter 4: Result Analysis and Discussion
Quantitative Data Analysis
Q1. Please specify your age.
	Options
	Percentage of the respondents
	Number of respondents
	Total number of respondents

	18 to 25
	25%
	15
	60

	25 to 30
	33.33%
	20
	60

	30 to 40
	16.66%
	10
	60

	40 to 50
	16.66%
	10
	60

	50 and above
	8.33%
	5
	60



Analysis:
From the above table, it could be seen that majority of the respondents belong from age group  25 to 30 and 18 to 25.
Q2. How far do you agree that marketing plays a vital role in increasing the sales of the company?
	Options
	Percentage of the respondents
	Number of respondents
	Total number of respondents

	Strongly agree
	41.66%
	25
	60

	Agree
	33.33%
	20
	60

	Neutral 
	8.33%
	5
	60

	Disagree
	8.33%
	5
	60

	Strongly disagree
	0%
	0
	60



Analysis:
As per the data catered, it is witnessed that majority of the participants agree that marketing plays a significant role in boosting the sales of the organization. 
Q3. How far do you agree that marketing helps the company to generate more revenue?
	Options
	Percentage of the respondents
	Number of respondents
	Total number of respondents

	Strongly agree
	33.33%
	20
	60

	Agree
	33.33%
	20
	60

	Neural
	16.66%
	10
	60

	Disagree
	8.33%
	5
	60

	Strongly disagree
	8.33%
	5
	60



Analysis:
According to the data provided, it can be observed that marketing makes it possible for an organization to generate more revenue.
Q4. How far do you agree that marketing is one of the most essential business processes?
	Options
	Percentage of the respondents
	Number of respondents
	Total number of respondents

	Strongly agree
	50%
	30
	60

	Agree
	41.66%
	25
	60

	Neutral
	8.33%
	5
	60

	Disagree 
	0%
	0
	60

	Strongly disagree
	0%
	0
	60



Analysis:
From the statistical data given, it is clearly seen that marketing is considered as one of the most important business processes in Softwire.
Q5. How far are you satisfied with the marketing strategies of Softwire?
	Options
	Percentage of the respondents
	Number of respondents
	Total number of respondents

	Highly satisfied 
	25%
	15
	60

	Satisfied 
	41.66%
	25
	60

	Neutral
	8.33%
	5
	60

	Dissatisfied
	16.66%
	10
	60

	Highly dissatisfied
	8.33%
	5
	60



As per the responses presented in the table above, it can be seen that majority of the respondents are satisfied with the marketing activities and strategies of the company. However, there are certain areas that can still be enhanced by the company. 
Discussion
Based on the responses gathered and data analyzed, it could be said the marketing is one of the major components of business. It is necessary for an organization to formulate the marketing strategies effectively, as it boosts the sales of the company. The strategy devised must align with the organizational goals and objectives. Furthermore, boosting the sales also helps the company to generate more revenue. As per the viewpoints of the employees, marketing is indeed an essential business process and it is of high significance for a company to carry out its marketing campaigns properly to reach the target audience and create a positive impact on their minds. Moreover, marketing makes it feasible for an organization to promote its products and services in a viable way. It also helps the organization to create a positive and healthy relationship with their customers. The organizations must integrate and implement the wide range of marketing concepts while formulating the strategy in order to increase its effectiveness. It is important for the company to make proper use of the marketing tools and techniques, as it helps them in reaching significant number of customers in a short period of time. It addition, marketing helps the organization to increase its brand awareness alongside the line of products and services among the customers. This plays a vital role in increasing the sales and revenue of the company all together. 


[bookmark: _Toc532052322]Chapter 5: Conclusion and Recommendations
[bookmark: _Toc532052323]5.0 Conclusion
On completion of the research, it can be concluded that marketing is indeed one of the most essential business processes. It is of high importance for an organization to carry out marketing activities, as it helps in selling the products and services viably. Furthermore, it also increases the organization’s chances of increasing sales and generating revenue.The research paper caters a brief yet concise understanding regarding the significance of marketing for a business. 
[bookmark: _Toc532052324]5.1 Recommendations
For future researches to be conducted on such topic, it is necessary for the researchers to select a greater sample size to gain a detailed understanding, as the concept of marketing is huge. Researchers could also use secondary and primary sources of data collection to integrate significant data within the study and provide a better and insightful understanding for the research topic. 
Considering the marketing of Softwire, it is necessary for the company to utilize the concept of Integrated Marketing Communication (IMC) and make some enhancements within their marketing strategies and activities. Furthermore, the company could also use the IMC tools and techniques in order to carry out their marketing in a viable manner (Aggarwal, 2018). 
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Appendix
Q1. Please specify your age.
· 18 to 25
· 25 to 30
· 30 to 40
· 40 to 50 
· 50 and above
Q2. How far do you agree that marketing plays a vital role in increasing the sales of the company?
· Strongly agree
· Agree
· Neutral
· Disagree
· Strongly disagree
Q3. How far do you agree that marketing helps the company to generate more revenue?
· Strongly agree
· Agree
· Neutral
· Disagree
· Strongly disagree
Q4. How far do you agree that marketing is one of the most essential business processes?
· Strongly agree
· Agree
· Neutral
· Disagree
· Strongly disagree
Q5. How far are you satisfied with the marketing strategies of Softwire?
· Highly satisfied 
· Satisfied 
· Neutral
· Dissatisfied
· Highly dissatisfied 
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