BMTP5020
Tamara Louise Crookes 2305429
Lecturer- Jacqui jones 
[image: ]
  
The Impacts of the Paris 2024 Olympic Games on Tourism: A Critical Investigation	1
Introduction	1
Paris a World Tourism Destination in the Lead Up to the 2024 Olympic Games.	2
Positive Tourism Impacts of Paris 2024 Olympic Games	3
Negative Effects of Tourism and Challenges of Paris 2024 Olympic Games	4
Sustainability and Legacy of Paris 2024	5
Critical assessment of the tourism impacts of Paris 2024	6
Conclusion	6
bibliography	6


  

[bookmark: _Toc537749159]The Impacts of the Paris 2024 Olympic Games on Tourism: A Critical Investigation

[bookmark: _Toc1626152145]Introduction
International tourism has developed to encompass mass tourist events that attract international visitors, promote the image of the destination and stimulate economic growth. The Olympics are now seen as important tourism opportunities that can influence destination competitiveness, infrastructure development and long-term visitor demand (Getz, 2005; Ritchie, 1999). In a competitive global market, the hosting of a significant event can enhance a destination’s international profile and tourism appeal (Ritchie and Crouch, 2003). 
The 2024 Olympic and Paralympic Games in Paris gave us the opportunity to examine mega-events and tourism. The city was a good host for the event because of its cultural attractions, transport networks and global status. During the Olympics, Paris welcomed 11.2 million visitors, including 3.1 million tourists, a 19.2% increase compared to 2023 (Paris je t'aime, 2024). Mega-events can enhance tourism, but research shows the effects are complicated and can lead to sustainability, visitor pressure, financial repercussions and local community impacts. 
This report offers an impartial assessment of the tourist benefits of the Paris 2024 Olympic Games, balancing up the pros and cons of hosting a large sporting event. The discussion will cover the economic impact, destination marketing, infrastructural enhancements, tourist experiences, sustainability and the long-term legacy of the Games. 
The Olympic Games help tourism growth and regeneration, however, the extent of this depends on good planning and long-term strategic management (Getz, 2005). Hence, this analysis will critically evaluate if Paris 2024 has left a legacy of sustainable tourism, or if challenges of mega events limited its impact on the area.
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Paris was a top tourist destination before the 2024 Olympic and Paralympic Games due to its cultural history, famous sites, and global reputation. The city's historical landmarks, museums, food, fashion, and entertainment make it competitive in the global tourism market. Greater Paris received approximately 37 million tourists in 2023, a significant return from pre-pandemic levels and reflecting the region's economy's dependence on tourism (Paris je t'aime, 2024). 
paris's destination competitiveness can be assessed using Ritchie and Crouch's (2003) Destination Competitiveness Model, which suggests successful tourism destinations need core resources and attractions, supporting infrastructure, destination management, and effective marketing. Paris has many competitive advantages, including the Eiffel Tower, Louvre, and Notre-Dame Cathedral. 
Butler's (1980) Tourism Area Life Cycle model can help explain Paris' maturity as a tourist destination. The hypothesis states that destinations explore, develop, consolidate, and possibly stagnate. Paris, a popular tourist destination, is in the latter stages of this concept. Destination administrators need to balance visitor congestion, authenticity, and sustainable tourism expansion. 
Paris may boost its global image and attract visitors during the Olympics. Mega-events can boost tourism awareness, attract new visitors, nd create long-term development potential (Getz 2005). However, these activities succeed if their advantages last and leave a legacy. Paris was strong for tourism before the Olympics, but the event presented issues in visitor management, sustainability, and the longer-term balance between tourism expansion and local community requirements.

[bookmark: _Toc182572013]Positive Tourism Impacts of Paris 2024 Olympic Games
The Paris 2024 Olympic and Paralympic Games created tourism opportunities through international exposure, destination marketing and increased visitor demand. Destinations often use mega-events to attract visitors, generate media attention and strengthen their competitiveness (Getz, 2005). Fourie and Santana-Gallego (2011) also found that mega-sport events can increase tourist arrivals, although the level of growth depends on the event, host destination and time of year. During the Olympic period, Greater Paris welcomed approximately 11.2 million visitors. This included around 3.1 million overnight tourists, representing an increase of 19.2% compared with 2023 (Paris je t’aime, 2024b). This suggests that the Games gave tourists a specific reason to visit Paris and increased demand for accommodation and other visitor services.
The event also strengthened Paris’s destination image. Ritchie and Crouch’s (2003) Destination Competitiveness Model suggests that success depends on both the quality of a destination’s attractions and how potential visitors perceive it. Locations including the River Seine, Eiffel Tower and Grand Palais were incorporated into Olympic events and international coverage, allowing Paris to showcase its culture and heritage through the sporting experience. Research by Andersson, Bengtsson and Svensson (2021) also suggests that mega-sport events can influence destination image and future travel intentions when visitors have positive experiences. In addition, 9.5 million Olympic tickets were sold to spectators from 222 countries, further increasing Paris’s global visibility (City of Paris, 2024).
The Games generated demand across parts of the visitor economy. Parisian hotel occupancy reached approximately 84% between 23 July and 6 August, around 10.1 percentage points higher than during the equivalent period in 2023 (Paris je t’aime, 2024b). Increased overnight visitation can support hotels while also encouraging spending in restaurants, retail, attractions and transport. However, visitor numbers alone do not prove that every business benefited equally, as spending may have been concentrated near Olympic venues and established tourism areas.
Paris olympics also created memorable visitor experiences by combining sport, culture and heritage. Pine and Gilmore’s (1999) Experience Economy theory suggests that tourists increasingly value meaningful experiences rather than simply viewing attractions. The Opening Ceremony along the Seine and the Cultural Olympiad, which included more than 1,000 free artistic performances, allowed visitors to experience Paris differently (City of Paris, 2024). These experiences may strengthen visitors’ emotional connections to the destination and encourage recommendations or repeat visits.
overall, the Games created clear short-term tourism opportunities through increased overnight visitation, international exposure and visitor spending. However the long-term value of these benefits will depend on whether interest in Paris continues after the Olympic period.
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Although the Games created tourism opportunities, mega-events can also place pressure on infrastructure, local communities, affordability and the environment. Hall (2006) argues that economic gains must be balanced against possible social and environmental costs. Therefore, increased visitor numbers do not automatically mean that Paris 2024 benefited all stakeholders.
one challenge was the concentration of visitors around Olympic venues. Carrying capacity theory suggests that destinations have physical, environmental and social limits before overcrowding begins to reduce destination quality (Cooper et al., 2008). Areas around the Stade de France and Aquatics Centre experienced a 40% increase in local day visitors, while Versailles recorded a peak increase of 39% during the cross-country equestrian event (Paris je t’aime, 2024b). This placed additional demand on transport, public spaces and services. Even if Paris remained manageable, particular areas may have temporarily approached their practical capacity.
Affordability was another concern. Before the Games, average hotel prices for the Olympic period reached approximately €342 per night, around 70% higher than the previous year (Reuters, 2024a). After demand was weaker than expected, average prices fell to approximately €258, with some hotels offering discounts of between 10% and 70% (Reuters, 2024b). This demonstrates that excessive prices can discourage visitors rather than guarantee greater income. It may also make mega-events less accessible to tourists with smaller budgets.
Doxey’s (1975) Irreidex model suggests that residents may move from enthusiasm towards irritation when tourism disrupts everyday life. Similarly, Gursoy and Kendall (2006) found that community support for mega-events is influenced by whether residents believe the benefits outweigh the personal and social costs. Before the Opening Ceremony, people entering the Seine security perimeter required identification, security checks and a Games Pass, while roads, riverbanks and several transport stations were restricted (City of Paris, 2024). Residents were also 8.7% less present within inner Paris during the Olympic period (Paris jet’aime, 2024b). this does not prove opposition to the Games, but it suggests that security measures and disruption may have encouraged some residents to avoid central areas.
Paris 2024 shows that mega-event success cannot be assessed through ticket sales, tourist numbers or hotel occupancy alone. It must also consider affordability, resident experiences and whether tourism pressures are managed fairly.
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The long-term success of Paris 2024 olympics should be judged not only through immediate visitor numbers and economic activity, but through also what happens after the event. Hall (2006) argues that legacy is central to evaluating mega-events. Preuss (2007) develops this idea by explaining that legacy includes tangible outcomes, such as infrastructure, and intangible outcomes, including destination image, knowledge, networks and community attitudes. The Games may therefore leave both positive and negative effects that continue beyond 2024.
Infrastructure and accessibility planning formed an important part of the proposed legacy. The OECD (2025) reported that approximately 95% of Paris 2024 venues weere existing or temporary. This reduced the need for permanent construction that would become underused after the Games. The OECD also identified environmental procurement and infrastructure planning as important parts of Paris 2024’s sustainability approach. These measures reflect Ritchie and Crouch’s (2003) Destination Competitiveness Model because reliable infrastructure, accessibility and effective management can improve experiences for both residents and visitors.
However, Elkington’s (1997) Triple Bottom Line approach states that sustainable development must balance economic benefits, environmental responsibility and social wellbeing. A French government assessment estimated the Games’ carbon footprint at approximately 2.085 million tonnes of carbon-dioxide-equivalent emissions, with travel and accommodation producing around 65% of the total (General Commission for Sustainable Development, 2025). This demonstrates that using existing venues reduced some construction impacts but could not remove the emissions caused by international tourism. It also shows the conflict between attracting global visitors and meeting environmental targets.
the future legacy will depend on how effectively Paris continues to use the attention and investment created by the Games. chalip (2004) argues that event benefits must be deliberately leveraged through continued marketing, partnerships and destination planning rather than being expected to happen automatically. paris must therefore continue promoting its tourism offer, maintaining infrastructure and involving local communities if it wants the Olympic experience to encourage repeat visitation and positive recommendations.
Overall, Paris 2024 has the potential to create a lasting tourism legacy through improved infrastructure, international recognition and memorable visitor experiences. However, its success will depend on whether these benefits continue to support residents and tourists while environmental impacts and unequal outcomes are managed effectively.
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The Paris 2024 Olympic Games will have had a complex overall impact on tourism, presenting the destination with major opportunities, but also challenges. The Games did achieve an increase in the international profile, attracting visitors and supporting tourism businesses, but the degree to which these benefits represent a long-term success is still reliant on going to the trouble of managing the outcomes of the event effectively.
On the upside, Paris 2024 has enhanced the destination image of the city and has provided a global platform to display its cultural attractions, infrastructure and hospitality industry. This follows the destination competitiveness theory of Ritchie and Crouch (2003) which claims that successful destinations have to improve their resources, management strategies and global appeal constantly. However, benefits from increased exposure should not be taken for granted, as continued growth in tourism requires investment and effective destination management beyond the Olympic period.
However, the problems of overcrowding, increasing costs and environmental pressures show that mega-events can have drawbacks as well as economic benefits. This is aligned with the arguments of Hall (2006) who argues that the success of mega-events should be measured by their wider social and environmental outcomes rather than only in terms of their economic performance. The implementation of of sustainable tourism concepts emphasises the necessity of maintaining a balance between the increase in visitors and the needs of local communities and the environment.
[bookmark: _Toc800319565]Conclusion
This report has shown that the Paris 2024 Olympic Games had differential positive and negative impacts on tourism. The event had great opportunities in terms of increased international exposure, visitor spending, improved infrastructure and enhanced destination experiences. However, these benefits came with challenges such as resource constrains, sustainability issues and possibly uneven distribution of economic benefits.
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